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800 at Billboard Confab 

Video Music Meet Looks 
At Prosperity, Pitfalls 



STARS BRIGHTEN STORES' YULE 

Dealers See No 'Thriller, 'But Lots of Hits 



BY TONY SEIDEMAN 
UNIVERSAL CITY, Calif. The 
video music industry's increasing 
wealth and financial stability and 
the problems and possibilities that 
they raise were the key issues faced 

Canadian Call 
For Tracking of 
Vidclip Impact 

BY KIRK LaPOINTE 
TORONTO A call for careful 
tracking of video clips and their im- 
pact on the marketing of recordings 
has been made by the chief of Cana- 
da's manufacturer trade associa- 
tion. 

Brian Robertson, president of the 
Canadian Recording Industry Assn. 
( CRI A ) , says he is concerned that if 
labels allow their artists to be over- 
exposed through video, sales of re- 
cordings may suffer. 

"I think there is a danger in high 
rotation of overexposure," Robert- 
son says. "But so far, we're only 
considering how video can be posi- 
tive for records, not negative." 

MuchMusic Network has been on 
the air now for three months as a 
Canadian cable pay television ser- 
vice, and the exposure it is giving to 
artists may be a mixed blessing, 
Robertson suggests. The network's 
format — a six-hour package daily, 
repeated three more times to round 
out the 24-hour schedule — guaran- 
tees four spins of each clip. Robert- 
son worries that in some cases, 
when videos are popular, consum- 
ers will be satisfied by the video 
alone and not want the record. 

"I think it's possible if we're not 
careful," he says. "It's a very real 
possibility." 

(Continued on page 78) 



at Billboard's sixth annual Video 
Music Conference here, Nov. 15-17. 

Attendance at the conference 
reached record levels, totaling more 
than 800 registrants. A special sec- 
tion on the conference featuring 
panel-by-panel editorial coverage 
will appear in Billboard's Dec. 15 is- 
sue. 

Highlights occurring during and 
around the conference included: 

• The first open meeting of the 
Music Video Producers Assn. 
(MVPA), which was attended by 
numerous high-level video music ex- 
ecutives. "The video music industry- 
grew up a lot today," said RCA Vid- 
eo Productions vice president of 
programming and production 
Chuck Mitchell after the MVPA 
meeting. 

• The decision by the Recording 
Industry Assn. of America (RIAA) 
to establish a new video award cate- 

(Continued on page 78) 



This story prepared by Fred Good- 
man in New York and Earl Paige 
in Los Angeles. 

NEW YORK Retailers character- 
ize this holiday season's selection of 
new releases by established artists 
as deeper and stronger than ever, 
despite the absence of a hit on the 
order of last year's "Thriller." With 
late entries still getting out of the 
starting gate, new releases by Ma- 
donna and Duran Duran are taking 
an early lead in the Christmas 
sweepstakes with bulleted Top 200 
album chart debuts of =70 and *49 
respectively. 

"The music has never been bet- 
ter," says Lew Garrett, album buy- 
er for Camelot Enterprises. "With- 
out offending anybody by leaving 
out all the titles that have been do- 
ing well, I have to say that the 
Duran Duran and Madonna have 
just been terrific." 

Those two titles were also noted 
by Norman Hunter, Garrett's oppo- 



site number at Record Bar. "To say 
Madonna and Duran Duran are ex- 
ploding out of the box just doesn't 
to it justice," he says. "I'm checking 
my inventory demographics on 
them every half-hour." 

But beyond those titles, Hunter 
sees unusual depth of hit product 
for the coming weeks. "There were 
four major albums released on Mon- 
day," he says, noting titles by Sha- 
lamar, Linda Ronstadt, Midnight 
Star and Don Henley. "I might be 
most excited about the Solar re- 



leases [Shalamar and Midnight 
Star] because they can sell to both 
black and white listeners, and all 
the real mega-hits over the last two 
years have been black crossover re- 
cords." 

Buyers also note the presence of 
new releases for older customers. 
Barry Manilow's "2:00 AM— Para- 
dise Cafe" and Linda Ronstadt's 
"Lush Life," although both just out, 
are garnering optimistic projec- 
tions. 

(Continued on page HI) 



Smaller Labels Hurt 

CD Blister Shortage Cited 



BY IS HOROWITZ 



NEW YORK A shortage of blister- 
pack blanks has forced many small 
labels and importers to back-order 
Compact Disc product at a time 
when retailer demand is snowball- 
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FORGIVE ME GIRL" (TB 8511. ihe new single Iran Ihe FORCE 
M O S album LOVE LETTERS" (TB 1003). lollows hot on Ihe 
heels of their smash ballad "TEARS" ( # 1 1 Bullet) New Laiin 
Rascals 12" mix also includes bonus cut of AULD LANG 
SYNE " 




"MUSIC FOR A HOT BODY". TSR's lira) compilation album 
brings together sizzling tracks to dance or work out to Packed 
with Top Ten dance cuts including: "So Many Men. So Little 
Time", Miquel Brown; "High Energy", Evelyn Thomas: 
"Searchln' (I've Gotta Find A Man)," Hazell Dean; "Coming 
Out ot Hiding". Pamala Stanley (TLP1217) on TSR 



ing. 

Major blisterpack supplier Inno- 
vative Plastics, based in Minneapo- 
lis, confesses to taking "a tremen- 
dous amount of heat" from ac- 
counts who see the profitable 
pre-holiday season slipping by with 
CD product sitting in their ware- 
houses ready to go but bare of the 
enhanced G- by 12-inch packaging 
demanded by dealers. 

Some complain that large labels, 
with favored status at suppliers, 
have snapped up the bulk of the 
available stock, leaving little for the 
dozens of indie accounts whose or- 
ders, though smaller, are neverthe- 
less vital to their bottom lines. 

Cal Krupa of Innovative Plastics 
says that his company fell behind 
about three weeks ago when orders 
piled in at rates far in excess of 
what was anticipated. He adds that 
demand for blisterpacks has "tre- 
bled since August." 

Krupa says he expects that "we 
will be caught up by the first of De- 
cember." Meanwhile, some ac- 
counts have Been placed on alloca- 
tion, with emergency partial ship- 
ments flown to the most needy. 

"We try to keep 100,IM)0 to 200,000 
blisterpacks in inventory," says 
Krupa, who adds that his company 
can turn out more than 15 million a 
(Continued on page 78) 




• * * % * ' c 1 ^ r . S • ft. 




•fi 



.'•HESYSTB^ 



PARAMOUNT PICTURES PRESENTS A DON SIMPSON/JERRY BRUC^ . 
/ EDDIE MURPHY-BEVERLY HILLS COP-MUSI^ HAROLD FALTEFMttR-SCREENPLAY B«LJfJJ| JR^ ^ 
i -o . ROOUCtt BY OlWSIMPSON AND "JERRY BRUCKHEIMER- DIRECTED #IARTIN BREST- A PARAMOUNT I * 



Music Channel Switching to UHF 

DISCOVERY NETWORK THINKS BIG 



eivs 



BY TONY SEIDEMAN 

UNIVERSAL CITY, Calif. The 
Discovery Music Network will al- 
most certainly avoid the subscriber 
base problems that have called into 
question the viability of Ted 
Turner's Cable Music Channel, as- 
sembling a potential audience of al- 
most 12 million music video viewers 
by the time it goes on the air in Jan- 
uary. 

This could make the new network 
potentially a far more effective 
competitor to MTV than the Turner 
service, which has had severe prob- 
lems getting enough cable systems 
to carry its service to assemble a 
subscriber base large enough to at- 
tract significant advertiser reve- 
nues. 

Discovery will be getting its audi- 
ence by drastically altering its origi- 
nal plans, switching from trying to 
reach viewers via cable tv and, in- 
stead, getting to them via a national 
network of UHF stations. 

"We switched emphasis and went 
to UHF channels all over the coun- 
try," says DMN's Dain Eric. So far 
the service has "cleared 11 sta- 
tions," he claims, with the result 
that "if we went on the air today 
with the 11 markets, we'd have over 
12 million subscribers-" 

Eric revealed the reorientation at 



the recent Billboard Video Music 
Conference, speaking on the "Seen 
In The Right Places" panel. 

According to Eric, Discovery 
plans to have 20 affiliates by the 
end of the network's first year, with 
coverage in a number of the top 10 
markets. He described I HF as the 
FM radio of the '80s." 

Due to FCC regulations, when 
Discovery gets on the air in a mar- 
ket it will also be getting on the ar- 
ea's cable systems, a critical factor 
given the low viewership stations in 
the UHF portion of the television 
dial in many highly populated urban 
areas. 

The FCC regulations, called the 
"must carry" rules, require that ca- 
ble systems pick up any full power 
television stations operating within 
to mili-s of their lie:nl ent^. :tml sta - 
tions from further away than that 
when certain qualifications are met. 
According to James McKinney, 
chief of the FCC's mass media bu- 
reau, "must carry" rules apply to 
"those stations that are normally 
received in the cable [system's] 
community." 

While dial placement and recep- 
tion problems may hinder a I HF 
station's over-the-air viability, all 
channels on a cable tv dial rank 
equally, a situation of which Discov- 
ery has taken notice. 



"If you can't get in from the front 
door, go the back door." says Eric. 
The negative aspect of going via 
UHF will be that Discovery will not 
be able to charge cable systems for 
its service, an essential income pro- 
ducer for most cable tv networks. 

The UHF stations will be carry- 
ing Discovery as "full-time affili- 
ates," says Eric, although FCC reg- 
ulations prevent 24-hour-a-day ser- 
vice. Each station will have three 
two-hour periods each day it will 
have to fill with local programming, 
and will also only be able to pro- 
gram three hours of the 7-11 p.m. 
prime time viewing period. 

Contractual limitations and FCC 
regulations prevent DMN from dis- 
closing the names of all the stations 
that have signed up so far, claims 
Eric. But at least one UHF outlet 
contacted so far is enthusiastic 
about the sen-ice. 

"I feel very high on Discovery," 
says the head of the outlet. "I know 
there are others." he says, predict- 
ing that Discovery may debut with 
"more than" the 11 outlets Eric 
says the network has now. He says 
his station is already preparing local 
programming to fill the hours re- 
quired by FCC regulations. 



Turner Channel Advertisers 'Watchful' 

Low Subscription Figures Causing Concern 



BY STEVEN DUPLER 

NEW YORK Charter advertisers 
on Turner Broadcasting Systems' 
Cable Music Channel are said to be 
"concerned and watchful," but not 
planning any major action against 
the new 24-hour music channel for 
overstating its subscription roles by 
almost 90%. Their reaction comes in 
light of the recent disclosure by 
TBS of the large discrepancy be- 
tween the claimed and actual sub- 
scription figures for the channel 
(Billboard. Nov. 17). 

Cable Music Channel originally 
signed on 25 charter advertisers be- 
fore it began cablecasting on Oct. 
26. Of these, roughly half were paid 
advertisers, while the other half 
were "bonus" advertisers — compa- 
nies that received free spots on the 
channel as bonuses for prior adver- 
tising commitments to other TBS di- 
visions, such as CNN and CNN 
Headline News. 

One industry source says: "CMC 
offered the paid advertisers [which 
include Paramount, Wrigley and 
Levi-Strauss] very cheap rates, and 
they kept downgrading those rates 
as the subscription numbers were 
downgraded." 

Originally claiming that the initial 
subscriber base would be in the 
neighborhood of 10 million, Cable 
Music Channel gradually lowered 
that figure to five million and then 
approximately 2.4 million by the 
time the service went on cable. Re- 
cently, a TBS prospectus filed with 
the Securities & Exchange Commis- 
sion put the actual subscription fig- 
ure at closer to around 400,000. 

"Of course the advertisers are 
concerned," says the source. "They 
make a buy to get a certain reach, 
jrid in this case that didn't happen, 
r !u>. creating ads is costly and plac- 



ing ads is costly, even if the rates 
are very low." 

Ron Snyder, regional account ex- 
ecutive in Cable Music Channel's 
West Coast office, admits that the 
situation "may have hurt us a hit in 
terms of our credibility." But he 
adds. "We haven't lost a single dime 
because of it." 

"People in this business under- 
stand that when you're starting up 
a new network, there's bound to be 
a bit of confusion in the beginning, 
as numbers aren't easily document- 
able," Snyder says, adding that in- 
terest in the channel remains high 
among advertisers. 

Ed Irons, who handles the Ford 
Motor Co. account for the J. Walter 
Thompson advertising agency, says 
he is not worried about the situation 
with the channel's numbers because 
"Ford has not yet (laid for a spot." 
As an advertiser on TBS, CNN. and 
CNN Headline News. Ford has been 



entitled so far to bonus spots, says 
Irons, and he has yet to be given an 
actual presentation for Cable Music 
Channel. 

"They'll be making their presen- 
tation to us in January," says Irons, 
"and we'll be making the decision 
whether or not to buy, once we've 
seen what they have to show us." 

As far as the paid advertisers, 
TBS has offered several options for 
resolving the problems caused by 
the numbers discrepancy. These 
sponsors will In- able to either can- 
cel their advertising schedules com- 
pletely, put those schedules on hold 
until Cable Music Channel's num- 
bers improve, receive a reduction in 
advertising rates or receive make- 
good ads on the channel or other 
TBS stations. 

At least one agency, Foote Cone 
& Belding, declined to comment on 
the situation inasmuch as it affects 
its client, Levi-Strauss. 




Like Father. Like Son. Paul McCartney, left, marvels at the resemblance Julian 
Lennon bears to ros late lather while in New York to see the taping ol Juhan s 
appearance on N8C-TVs "Fnoay Night Videos ." Shown with them is the show s 
producer David Beniamin 
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Superstar Releases Keep Coming 

New Pre-Holiday Albums from Three Platinum Acts 



BY PAUL GREIN 



LOS ANGELES Thr Annual pre 
holiday fin**) of superstar product 
will (ju right up to mid-December 
this year. New studio album* arc 
dur in thr first two weeks of De- 
cemlier by thrrr hands that MM 
platinum last timr out Foreigner. 
Alabama and Eurythmics 

Rati, another band whose latest 
album is platinum, w-ill be repre- 
sented with a reissue of its self-ti- 
tled EP, first released on Enigma 
and now set to come out on Time 
Coast/ Atlantic. And Polydor will 
follow the platinum soundtrack 
"Breakin' " with the soundtrack to 
the film's quickly spawned sequel, 
"Breakin* t Is Electric Boogatoo." 

In terms of track record, the 
month's heaviest release is the For- 
eigner album. The band's first four 
studio albums all went platinum, 
and the last. 'Foreigner 4." logged 
10 weeks at No. 1 and 34 weeks in 
the top 10. It also spawned back-to- 
back gold singles in "Urgent" and 
"Waiting For A Girl Uke You." 

Foreigner's last studio set was re- 
produced by Mick Jones and Robert 
John "Mutt" Lange. the new album, 
which lists for 19 9X. was overseen 
by Jones and Alex Sadkin. whose re- 



cent credits include [>uran lluran 

RCA has also set a $!i '.Is' list price 
for Eurythmics' "1!IS4 I For The 
Low Of Big Brother!." a studio set 
featuring compositions from the 
group's original score of the motion 
picture "1984." The album, due in 
tart) DiiisaBg, is being billed by 
RCA as the group's followup to the 
platinum Touch " 

Fellow RCA art Alabama ls due in 



Harold Shedd All five of Alabama's 
previous RCA albums have gone 
platinum. 

Five soundtracks are due in De- 
crmher. including that to "Beverly 
Hills Cop." the Eddie Murphy come- 
dy which is widely predicted to tie 



features Glenn F'rey. Danny Elf- 
man, the Pointer Sisters. PatU La- 
Belli-. Shalamar. Junior and Rick 

James. 

Another key soundtrack due in 
December is '"2010." the sequel to 

soundtrack features music by David 
Shire and a dance version of "Also 
Spntch Zaralhuslra" by Andy Sum- 
mers of the Police 



Other soundtracks set for the 
month include "City Heat" on 
Warner Bros . "The Cotton Club" 
..hi .. Hen and "The River" on MCA. 

RCA will release "Chess," an "al- 
bum musical" with songs written 
and produced by Tim Hu e. Benny 
Andrnwon and Bjorn t'lvaeus The 
double-record set lists for f 12.9H. 

Elektra has conducted an ambi- 
tious vault search and will release 
two four record boxed sets in De- 
cember The first. Bleeckcr 4 Mai 
Dougal." features Dave Van Rook, 
Geoff Muldaur. thr Blues Project. 
Tom Rush, the Lovin' Spoonful. 
Eric Clapton and thr Rutterfield 
Blues Band 

The second. "Crossroads," also 
features Van Ronk and Muldaur. as 
well a. Patrick Skv. Josh White, the 
Even Dozen Jug Band. Koerner. 
Ray A Glover. Oscar Brand. Will 
Holt. Erie Weissberg. the Lime 
liters. Glenn Yarbrough. Judy 
Hrnske. Tom Paxton. Phil Ochs. 
Judy Collins, Richard Farina and 

Elektra. which ranked with Van- 
guard as the most active label in re- 
cording folk music in the 'Bus. plans 
to release two more such sets early 

next year. 



Distributors Praise '25 for 25 ' 

Paramount Video Promotion Gets Results 



BY TONY SEID6MAN 

NEW YORK Paramount Home 
Video - S> for 2~>" is proving *udi a 
huge hit that the company will soon 
be forced to refuse orders for the 
product, with more than 1.2 million 
units reportedly shipped to distribu- 
tors so far. and duplication limits 
preventing the creation of more 
than a few tens of thousands more 
units. 

"It's just blowing us away," says 
Bill Perrault of the New England- 
based distributorship Artec. Execu- 
tives of Artec, like every other dis- 
tributor contacted by Billboard, say 
they have ordered up to Para- 
mount's limit of 200% of their sales 
quotas, and they wish they could 
buy more. 

Even though the titles shipped to 
retailers after Nov. 14, Perrault and 
other distributors say they're al- 
ready reordering product. And deal- 
er enthusiasm is as great. 

Paramount's "25 for 25" program 
offers 25 of the company's top titles 
for a retail pnee of $24 95. one of 
the lowest price points to date for a 
major promotion using full-length 
feature films 

Some of the biggest titles in Para- 



mount's library are included in the 
program, among them "Raiders Of 
The Lost Ark," "Flashdance." "An 
Officer And A Gentleman" and "48 
Hrs " One of the most important in- 
gredients in the effort has been 
SM's participation as blank tape 
supplier. 

In return for promotional support 
from Paramount, such as the inclu- 
sion of brochures in cassettes, 3M 
gave the company a deal on tape 
prices The videocassctte manufar 
turer is reportedly happy enough 
with the results of the deal to be 
looking for a chance to engage in a 
similar effort. 

"This is clearly what the sales 
part of our business needs." says 
Jerry Wolfe of the Boston-area 
mass merchandise chain Lech- 
mere's Sales of the product have al- 
ready "exceeded our initial fore- 
cast." Wolfe says, and consumer 
purchases have been "very strong." 

Paramount executives claim that 
their "25/25" program is producing 
more than just strong sales They 
say they see significant shifts in 
dealer behavior. 

According to Paramount Home 
Video vice president of sales and 
marketing Eric Doctorow. "Dealers 



are indeed stocking up on product 
as opposed to buying just ones and 
twos " And the product that is being 
stocked up is going into sale inven- 
tory, not rental libraries, says Doc- 
torow 

For almost the first time in home 
video history, he says. "There is an 
awful lot of impulse purchasing go- 
ing on." with consumers coming in, 
seeing the point-of-purchaae sup- 
port of the titles, and buying the 
programs instead of renting them. 

Distributors £gree "I would say 
that 901 of the retailers who 
bought in on this program bought in 
to sell product through." says Ar- 
tec's Perrault He sees retailers 
"making a concerted effort" to get 
customers to buy And. significant- 
ly, Perrault and other major distrib- 
utors see many video specialty re- 
tailers getting into sales for the 
first time, and liking it. 

"This is the test," says Perrault. 
"The retailers are taking this and 
running with it." 

At the Maryland-based Schwartz 
Bros. International, general manag- 
er Don Rosenberg agrees. Retailers 
are "selling the hell out of this 
stuff." he says. But in his market. 

(Cnn/inurd art fmqt SOt 



Doing EuMe Proud. New York NARAS chapter president Russ Saras*. Ian. 
presents me Eutue Award, named lor me late Eutse Stake, to Gil Evans, 
commemorating the arranger's contributions to muse. The presentation took 
place at the chapter's annual Most Valuable Player Awards ceremony m 
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unis promotes Kent Crawford to the newly cre- 
ent of product development, Los Angeles. He 
h distribution for MCA Distributing. 
S associated label, nam*** Julian Marshall di- 
utsilion. Los Angeles He will also be in charge 
snd publishing companies for the parent com- 
ad been founding member, songwriter and mu* 
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marketing. He was with I Mia Kemina. Travisano & 
In .New York, Important Records makes the fol 
Sinclair Li named label manager for Combat and R 
arms of Important. He was director of national pror 
Harrhuk joins as marketing coordinator. He was i 
cords Jim <>cn»va is upped to sales representative. 

OUWFOflO MARSHALL SMI A MAW MATTHEWS 

■EKHANOISIM Ed Barsky is appointed general manager of Brown Record 
Distributors in Burna Park. Calif. He was a wholesaling executive with the 
now defunct Applause Records. 

Mssf MEL SiGM'I'A Home Video. New York, makes extensive changes: 
Saul Mrlnlck will head the newly constituted marketing department as 
vice president of sales and marketing for the U.S. and Canada. He was vice 
president of sales for those regions Michael Murphy is named vice presi- 
dent of international marketing. He was director of that operation. Ardls 
Kubenslein is promoted from assistant director to director of creative ser- 
vices Al Sullivan is named director of programming administration. Also. 
Anita Maszarella is upped from administrator to manager of technical op- 
erations. 

In addition. Strfanie Shulman is promoted from manager of sales pro- 
motion and merchandising to director of marketing services, and Michelle 
Jacobs is appointed to the newly created position of manager of editorial 
services. She joins from RCA VideoDiscs. where she served in a similar ca- 
pacity. 

CBS/Fox Video makes the following appointments in New York Nancy 

Mil rite joins as director of contract administration for the legal and 

business affairs department, and Yvelle Kalina is promoted to manager of 
production operations. McGeorge was director of business affairs at Enter- 
tainment Partners Inc. Kalina was secretary/production assistant in the 
onginal productions department 

Jeff Halls Bet la is appointed senior vice president and chief financial of- 
ficer of Embassy Home Entertainment. Los Angeles. He joins from Embas- 
sy Television, where he was vice president of finance. 

Richard F. Thorward. previously vice president of marketing for RCA 
Records and Video Productiona. has founded Entertainment Resource As- 
sociates Inc., Glen Rock. N I 

Debbie liinsburg is elevated from salesperson to sales manager at Am- 
bassador Video in Chalsworth, Calif 



PUBUSHIM. i linn I -in.' Music ups John Vrlasra from managing director 
of Cherry Lane Productions in the U.K. to managing director for all territo- 
ries outside of the U.S. and Canada. He is based in London. 
Ian Matthews assumes a newly created field a*r post at Island Music in 

Ixis Angeles. He is a veteran recording artisl. 

(Continued on page <"< 
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WYNTON ON TOUR 
SELLING OUT EVERYWHERE! 



When Wynton's in your area put "Hot House Flowers" on special display. 
And watch sales grow. 



ll/25-ElPaso,TX 
5^1/27-Manhattan, KS 
ll/28-Lincoln,NE 
11/29-Ann Arbor, MI 



ll/30-Palatine,IL 
12/l-Lexington,KY 
12/2— Greensboro, NC 
12/3- Akron, OH 



12/4-Nashville,TN 
12/5-Elkhart, IN 
12/6-Madison,WI 
12/8-Scottsdale, AZ 
12/10-Torrance, CA 



12/ 12- 17- Washington, DC 
1/22-Clearwater, FL 
1/24— Sarasota, FL 
1/30- Wilmington, DE 
1/31 -Randolph, N J 
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HBO, Thorn EMI Team in Video Venture 

Enhanced Product Flow Seen for New Company 



NEW YORK A major new home 
video power was created last week, 
as Home Box Office joined with 
Thorn KM I Screen Entertainment 
to create Thorn EM I /Home Box Of- 
fice Video Inc. 

The deal has been in the making 
for months and was not unexpected 
among home video insiders. Thorn 
KMI Home Video Inc., Thorn's ex- 
fating U.S. home video branch, will 
be absorbed into the new entity 

As a result of the agreement, 
Thorn EM I /HBO Home Video, 
which as indie Thorn KMI Video had 
a rather ragged flow of top-line fea- 
ture film product, will now have ac- 
cess to a continuing stream of 
strong titles 

Current Thorn KMI Home Video 
topper Nicholas Santrizos will be 
president of the new venture. "I see 
it as enhancing our product flow," 
he says of the deal, describing it as 
a "fusion" which will bnng the fea- 



ture film lines of Thorn KMI ami 
Orion Pictures together in one home 
video label 

Prior to Home Box Office's pur 
chase of the rights, a home video 
deal with Orion Pictures hail hcl|icil 
move Veslron Video close to major 
status. Veslron scored strong suc- 
cess with a number of Orion titles, 
and all Orion product will now be re- 
leased through Thorn KM I HBO 

The venture will be releasing 13 
new Onon titles this year and has 
rights to '20 library titles, as well as 
access to such current Thorn KMI 
features as "Amadeus," "All Of 
Me" and the sleeper hit "The Termi 
nator." 

Thorn KMI HBO will stick with 
Thorn KMI's current schedule of 
nine or 1U release periods a year, 
says Santrixos. who predicts that 
the new strength will not be in just 
feature films "Across the board." 
in all genres, from music to chil- 



Unconventional Venues 

PolyGram in New CD Push 



NEW YORK PolyGram Records is 
mounting a number of promotions 
this holiday season to extend the ex- 
posure of Compact Discs to uncon 
ventional venues. In both cases the 
label is tying in with hardware man- 
ufacturers 

The first kicks off this week in 
Houston and involves 11 multi- 
screen cinema complexes (totaling 
53 screens) operated by the A MO 
Theatre chain Magna vox will coop- 
erate in the drive, which calls for 
slide advertising of CDs before each 
movie. Software plugged will be the 
label's CD catalog of 25 sound- 
tracks. 

Theatre lobbies will carry CD dis- 
play material and will give away 
coupons entitling consumers to dis- 
counts on disks and players at coop- 
erating retail stores, jhe Houston 



promotion, if successful, will be con- 
tinued in 10 additional markets, 
says PolyGram senior vice presi- 
dent Ernie! Petrone After five 
weeks in each market a drawing 
will entitle the winner to receive a 
free Magna vox player and 25 sound' 
track CDs. 

The second promotion will be beid 
in Lasenum facilities in six differ 
ent markets, says Petrone. P ioneer 
will supply two CD players per loca- 
tion which will play M<>R. pK-k and 
soundtrack CDs to lit the Ljuenum 
programs. PolyGram and Pioneer 
will be tagged in print and broad 
■ a'.! advi-rti.Mng nn f t>v thr Liser- 
ium facilities throughout Decem- 
ber, is iimum me 



Industry Pioneer 



Jules Bihari Dead at 72 



LOS ANGELES Jules Bihari. a pio- 
neer independent label entrepre- 
neur, manufacturer and music pub- 
Usher, died here Nov. 17 after a 
lengthy illness. He was 72. 

Bihari was the eldest of four 
brothers, all of whom pursued ac- 
tive careers in the industry. Saul 
and Lester are deceased, while Joe 
is living. 

Bihari was born in Philadelphia 
and raised in Tulsa, where he 
worked briefly as a repairman and 
routeman for a jukebox operator as 
a youth. He moved here in the early 
'40s, opening his first pressing plant 
in dow ntown Los Angeles on a $200 
loan. In 1947, he moved his Modern 
Records operation, which included 
multi-hydraulic presses, to Holly- 
wood. This plant is believed lo have 
been the first self-sufficient inde- 
pendent pressing plant in the U.S. 

During the same period, the Biha- 
ri brothers became interested in 
rib repertoire, with Jules often 
travelling lo Memphis, where even- 
tually Lester Bihari became the la- 
bel j.Vr person. 

Hadda Brooks. B.B. King, Elmore 



James, Ike & Tina Turner and other 
acts got their start on such Bihari 
labels as RPM, Crown, Modem and 
Kent. Crown as early as 1949 re- 
leased economy-priced albums at 
several dollars below frontline al- 
bums. 

Bihari also ran a retail store in 
south Los Angeles in the late '40s. 
which catered to jukebox operators, 
in what could be considered fore- 
runner of today's one-stop. The 
brothers' Modern Music was a pio- 
neer BMI music firm. 

Bihari later moved to expanded 
quarters in Los Angeles, changing 
the name of his manufacturing 
wing to Cadet, a name he allowed 
the late Leonard Chess to use for 
the Chicagoan's jazz line in the late 
'50s Bihari's Cadet operation was 
one of the first independents to op- 
erate a cassette duplicating facility. 

Bihari is survived by his wife. 
Charlene; three daughters, DeeDee, 
Susanne and Monique; a son, Peter; 
and four sisters, Flo, Roz. Maxenc 
and Serene Flo and Roz Bihari were 
active through the years in the ad- 
ministration of the family business. 



dren's, the new entity will have 
powerful product, he says. 

Home Box Office has been in 
snnte fiscal difficulty recently, with 
growth levels running at only half 
of projections. |,asl week the com- 
pany laid off about 10% of its em- 
ployees, handing out around 12!> 
pink slips The booming prerecorded 
video industry is often given as one 
reason for the pay -cable giant's cur- 
n hi tnmble 

Besides giving Thorn EMI a regu- 
lar How of product, the new compa- 
ny will also save the old one from 
the bidding wars that have raised 
product costs to such high levels in 
recent tunes Tow st un MAN 



Sweet Sixteen. Capitol artist Steve Miller, center, celebrates the release of his 
16th album. Italian X-Rays." at the Palace's iazz dub in Los Angeles. Partying 
with ram are actress Mackenzie Phillips and actor Greg Evigan. 



Quam 
am 




by Paul Grein 

YoU ALL REMEMBER 1970 It 
was quite a year Richard Nixon 
was in the White House, Flip Wil- 
son was the hottest thing on tv, 
and "Five Easy Pieces" was at the 
local diive-in. It was the year of 
Kent Stale, Cambodia. Earth Day. 
Hobby Sherman. "Patton." Agnew 
watches and Ihe Manson trial. 

It was also the year Chicago 
scored its first top 10 album with 
"Chicago II." This week— 14 
years, nine months and two weeks 
later — Chicago returns to the top 
10 with "Chicago 17." ita 12th al- 
bum to reach that mark. 

Chicago is one of only three acts 
to notch top 10 albums in both 1970 
and 1984. along with the Jacluoiu 
(then billed as the Jackson Fire) 
and Robert Plant (then lead sing- 
er with Led Zeppelin). The J-5 
reached the top 10 with "I Want 
You Back," "ABC" and The Third 
Album"; Zeppelin scored with Iheir 
second and third albums. 

There are other arts from the 
class of '70 on this week's pop al- 
bum chart. Acts currently on the 
top 200 w ho notched top 10 albums 
or singles in 1970 an- Stevie Won- 
der. Paul McCartney. Diana 
Ross, Anne Murray, Neil Dia- 
mond. Elvis Presley, Jimi Hen- 
drix (who died that year I. the 
Temptations and the Who. 

Chicago's album has taken 27 
weeks and three singles to reach 
the top 10. The third single. 
"You're The Inspiration," jumps to 
numticr lit! this week, as the sec- 
ond. "Hurd Habit To Break." dips 
lo 23 That smash reached number 
four last month. 

AsHFORD ■ BIMPSOM 

week collect their first No. 1 black 
hil with "Solid" (Capitol) more 
than 11 years after first hitting the 
black chart. The duo's previous 
highest-charting black hits, "It 
Seems to Hang On" and "Found A 
Cure," both peaked at number two. 
Ashfurd & Simpson first cracked 



Billboard's black chart in 1973 with 
"(I'd Know You) Anywhere" on 
Warner Bros. They first reached 
the top 10 in 1978 with "Don't Cost 
You Nothing" and scored for the 
last time while on Warners with 
"Love Don't Make It Right" in 



with only five other albums, none 
of which were studio sets. "Barbra 
Streisand's Greatest Hits" peaked 
at 32 in 1970, "Live In Concert At 
The Forum" hit 19 in 1972, "Barbra 
Streisand . . . And Other Musical 
Instruments" (soundtrack to a 
poorly received tv special) reached 
64 in 1973. "Classical Barbra" hit 
46 in 1976, and "A Christmas Al- 
bum" climbed to 108 in 1981. 

The relatively poor showing of 
Streisand's album is especially dis- 
appointing because her last studio 
set, "Guilty," reached No. 1 and 
yielded three top 10 singles. CBS 
also reported at the time that it 
was the best-selling album of Strei- 
sand's career. 

The key factors in the disap- 



Chicago returns to the top 10 
for the 12th time in 14 years 



1980. 

The duo switched over to Capitol 
in 1982 with the top 10 black hit 
"Street Corner." Thai set the 
stage for this No 1 breakthrough 
hit, which also jumps to number 62 
on the Hot 100. 

We should note that while this is 
Ashford & Simpson's first No. 1 
black single, the duo scored a No. 1 
black album in 1978 with "Is It 
Still Good To Ya." 

As BARBRA STREISAND fans, 
it pains us to inform you that our 
diva's current album, "Emotion," 
drops three notches from its num- 
ber 19 peak to 22. If it doesn't re- 
bound (and fast!), it will go down 
as Streisand's lowest-charting stu- 
dio album in more than IS years. 

Here's the dish; "Emotion" is 
Streisand's first studio album to 
fall short of the top 10 since "Song- 
bird" peaked at number 12 in 1978. 
(That was the one with the dog on 
the cover and Streisand's note: 
"Sorry, couldn't find a bird.") 

The current album has better 
packaging, but it's doing even less 
well on the charts. It's Streisand's 
lowest-charting studio set since 
"What About Today'" peaked at 
31 in 1969. That was when Strei- 
sand's recording career was at a 
low ebb, before she contemporized 
her music and image with "Stoney 
End." 

Since "What About Today?" 
(which has yet to go gold), Strei- 
sand has fallen short of the top 15 



pointing response to "Emotion" 
are believed to be radio's resis- 
tance to the first single, "Left In 
The Dark," and CBS's inexplicable 
delay in releasing a followup. 
"Dark" reached its number 50 
peak six weeks ago. 

Another pop icon, legend 

and all-around mega-star, Paul 
McCartney, is faring better with 
his current single, "No More Lone- 
ly Nights," which moves up a 
notch to number 10. It's the 54th 
top 10 hit of McCartney's career, 
and the 21st since he left the Bea- 
tles. 

McCartney's 21 post-Beatles top 
10 hits have included solo releases, 
hits with Wings and duels with 
Linda McCartney. Stevie Wonder 
and Michael Jackson. 

The success of "Lonely Nights" 
so far hasn't been enough to bring 
McCartney's "Give My Regards To 
Broad Street" soundtrack into the 
top 20. It holds at number 21 for 
the second straight week. 

i George Martin talks about the 
production of the "Broad Street" 
soundtrack. Talent, page 36.) 

Fantasy's soundtrack to 

"Amadeus" jumps to number 167 
on this week's Top 200 chart, repre- 
senting one of the best showings in 
memory for a classical album. The 
soundtrack album features music 
by Moxart. who. for our pop-ori- 
ented readers, was the Prince of 
his day. 
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Personalities Inc. 

The largest Manufacturer/Distributor of licensed 
Rock n' Roll buttons and heychains 
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Distributors call 301-963-3995 or write.- Personalities, Inc. 
7845 Cessna Ave. Gaithersburg, MD 20879. Retailers call or write 
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Pickwick 
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RCA 
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Why are the best 
musicassettes in the 
charts recorded on 
BASF chrome tape? 

Here's why: 




BASF chromdioxid provides the following advantages: 

• High output at high frequencies 

• Low modulation noise 
' Low bias noise 

This gives the recording: 

' Brilliancy in sound 
' A clean sound 

/• Negligible background hiss 
and here's 
proof: 
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This chart shows a frequency 
spectrum analysis of the 
studio 1/4" master tape 
(IS Ips) of part of a recording 

compared with a prerecorded chrome cassette of the same 
passage duplicated at high speed at 120 ns normal equalisation. 

The red line shows the master, the blue line the cassette. 
The difference between the two is negligible 

Fill In the coupon for more Information. 
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Company 



BASF Aktlengesellachatt BASF Systems Corporation BASF United Kingdom Limited 

Gottlleb-Oalmler-Str 10 Crosby Dflva 4 Fitiroy Squara 

0-6800 Mannheim 1 Bedford. MA 01730 London W1P6ER 

Tel 0621/4008-1 Tal (6171271-4000 Tel 01-3884200 

Telex 4 62 621 bast d Telei 28649 
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22 Arrested as Ringleaders 

MAJOR VIDEO PIRACY RUST IN GERMANY 



SPECIAL REPORT: _ U.K. 

...newsline... 



TOP BILUNS goes to Frankie Goes To Hollywood in a marathon five-and- 
a-half-hour live music show titled "Europe-a-Go-Go," to be screened in 
13 European territories on Jan. 5. The band gets a one-hour slot in the 
satellite-delivered package, says producer Malcolm Gerrie. Sections 
produced in France. Belgium. Holland. Ireland. Spain. West Germany, 
Switzerland and Sweden will link up in a production that will have a 
potential audience estimated at 300 million. 

JIVE KCOIIOS. part of the Zomba group, claims it is the first British label 
to have three singles and two albums on Billboard's black charts at one 
time. Billy Ocean's "Caribbean Queen" and "Lover Boy" singles are 
cited, along with his album "Suddenly." now approaching one million 
sales, and Whodini's single "Friends/Five Minutes Of Funk" and al- 
bum "Escape." 

SKT CHANNEL, of the Satellite TV network, is the latest to introduce an- 
nual awards for pop videos. Viewers in two million European cable 
homes will be eligible to vote for the awards, to be presented on Jan 19 
in an extended edition of the daily pop show "Sky-Fi Music." 

BRITISH PHONOGRAPHIC INOUSTRT (BPI) hopes in introduce I private 

members' bill outlawing unauthorized disk rental during the current 
parliamentary session of Margaret Thatcher's government. The trade 
group says "pirate" rental businesses are growing at an alarming rate 
and threaten the future of the Compact Disc medium, which is particu- 
larly susceptible to accurate copying. 

POLYGRAM TI0E0 has launched a new music video series which packages 
a videocassette together with its audiocassetle equivalent at the stan- 
dard $25 retail price, dollar equivalent of the sterling retail level Titled 
"Doubles," the series kicks off with "David Essex, Live At The Royal 
Albert Hall," one of 13 programs produced jointly with Mike Mansfield 
Enterprises for U.K. broadcast and video exploitation. 

EPIC RECORDS signing the Roaring Boys will feature in a behind-the- 
scenes look at the British record business on the commercial Channel 
4's "Other Side Of The Tracks" series early next year. Presenter Paul 
Gambaccini, originally from the U.S., will follow the progress of the 
fledgling band from contract-signing to the release of it* first single, 
including interviews with Billv Gaff (Rod Stewart's ex-manager I and 
CBS U.K. chief Paul Russell. ' 



CBS Australia Names a Native Son 

Appointment of Handlin Marks Change in Approach 



BY GLENN A BAKER 

SYDNEY For the first time in 24 
years of operation, an Australian is 
running CBS Australia. He's Den- 
nis Handlin, 33. who was recently 
named managing director, follow- 
ing the promotion of American Bob 



BY PETER JONES 
LONDON Campaigns orchestrat- 
ed by the Federation Against Copy- 
right Theft (FACT) have dramati- 
cally cut the incidence of video pira- 
cy in Britain. Where, just 18 months 
ago, the pirates had cornered an es- 
timated 60% of the total market, 
their share now is around 20% and 
said to be diminishing further. 

Unannounced visits to video deal- 
ers have underlined the success sto- 
ry, according to Peter Duffy. 
FACT's director of investigations. 
"In 1983," Duffy says, "we visited 
seven dealers in one region and 
found more than 600 pirates tapes. 
A year later we visited 54 dealers in 
the same region and found just 50 
infringing tapes. " 

The last film found to be pirated 
from a U.K. cinema was "Superman 
Mill" in August. 1983. asserts Duffy. 
All subsequent pirate videos of 



Jamieson to vice president market- 
ing/sales of Columbia Records In- 
ternational in Pans. 

Handin's rise to the lop job is 
seen as not so much meteoric as 
pure storybook. Some 15 years ago 
he was a junior storeman clerk in 
the Brisbane branch office, called 



movies have been established as 
coming from abroad, notably the 
U.S. and the Far East. 

But while dealers are clearly 
"turning their backs on pirate 
tapes." says Duffy, the illegal trail- 
ing continues in other areas. "Mo- 
bile operations are giving us a head- 
ache now." he says. 

"Involved in this sector are indi- 
viduals back-to-back copying from 
four or five VCR* in a room in their 
own homes. The copies are taken 
out in private cars and touted 
around the neighbors. We're also 
deeply concerned with illegal group 
screenings and with smaller pirate 
operations in factories and offices." 

Funds to back the newly slanted 
antipiracy campaigns include 
around $850,000 donated by sup- 
porting companies and the rest 
from costs awarded in the organiza- 
tion's growing number of success- 
ful court cases against defenders. 



BY WOLFGANG SPAHR 

HAMBURG German police have 
arrested 22 alleged video pirates, 
said to lie ringleaders in a gang that 
has flooded the German market 
with illegal copies of major movies 
worth some $70 million over the 
past four years. 

Police claim that 60 film titles 
were involved in the gang's high- 
profit operation, virtually all of 
them international productions. The 
German video producers' associa- 
tion has said that every other prere- 
corded videotape sold here is a pi- 
rate copy. 

Police moved in on the gang in 
Bochum. near Duesseldorf. The ar- 
rested men. ranging in age from BO 
to 40 and mostly unemployed, drew 
attention to themselves by reported- 
ly selling videocassettes of major 
movies for just $7. Price to a retailer 
for similar films is around $.15, and 
to consumers around $50. with rent- 
als set at $3 for three days. 

The police campaign against the 
pirates has also drawn members of 
the public into the prosecution's net. 
Says chief public prosecutor 
Manfred Stahlschmid: "Customers 
must have realized they were han- 
dling illegal material because of the 
ridiculously low prices asked. They 
therefore could be charged with re- 
ceiving stolen goods." 

The pirates' modus operandi, ac- 
cording to police, was based on pay- 
ments to cinema management staff- 
ers, offering $2,000 In "borrow" 
films for copying overnight. The du- 
plicates were then passed on to oth- 
er handlers nationwide, police say. 

In a township near Bochum. po- 



upon. he says, "to mop the ware- 
house floor every Friday night." 

In the past 10 years, he's climU'il 
the corporate ladder, passing 
through Queensland promotion 
chief, branch manager there and. 
following a move to Sydney in 1977. 
a slew of marketing/promotion 
jobs, culminating with the general 
manager role two years ago. 

The appointment marks a com- 
plete turnabout in leadership style 
for CHS here, which began when 
the aging and conservative Bill 
Smith was replaced by aggressive 
U.S. lawyer Paul Russell, now helm- 
ing CBS U.K. to lend credence to 
the theory that the Australian top 
post is a sort of "finishing school" 
for potential senior executives. 

Handlin is very much the team 
man. "The people you work with 
can see through bull," he insists. "If 
I suddenly became very serious and 
very pro|KT, nobody would believe 
it for a moment I am people devel- 
opment as much as market develop- 
ment. A store rep in Ilarwin is an in- 
tegral part of my operation. I hon- 
estly want to know what he thinks 
and what he can tell me." 

Handlin, young and brash, made 
his mark among his peers when, at 
his first Australian Record Industry 
Assn. meeting, he broke tradition 
and played music for the first time. 
"It was an eight-minute motivation- 
al presentation I'd prepared for the 
CBS annual conference," he recalls. 

tCoiiltrturtl on imof fiSt 



lice raided a copying studio, protect- 
ed by an electronically-linked door, 
so that anyone trying to enter re- 
ceived a powerful shock. There, the 
raiding party is said to have found 
41 VCRs, eight monitors, 50 master 
tapes and around 2,500 video- 
cassettes. 

There have been around 2,000 vid- 
eo piracy prosecutions in West Ger- 
many since 1981. mostly covered by 
light penalties Now video produc 
ers are stepping up claims for stiff- 
er punishment for offenders. And 



BY NICK ROBERTSHAW 

LONDON Virgin Vision, the film 
and video arm of Richard Branson's 
Virgin group of companies, has run 
into controversy over the last-min- 
ute insertion of music by label sign- 
ing Eurythmics. whose latest album 
has just been released here, into the 
soundtrack of its $7 million movie 
"1984." now screening in the U.K. 

The move, displacing portions of 
the classical score written by com- 
poser Dominic Mulduwney for the 
film, has been attacked by producer 
Simon Perry as "ruinous to the 
film's purposes " Perry says he was 
not consulted about the change, to 
which, he claims, director Michael 
Radford and starring actor John 
Hurt are also opposed. "There 
seems no reason whatever, artistic 
or commercial, for this appalling de- 
cision." he says. 

However, in a spirited defense of 
its ai-tions, Virgin Vision says that 
the Eurythmics choice was made 
during shooting, with the agree- 
ment of both Perry and Radford. 
"When the Eurythmics finally deliv- 
ered their score, we were delighted. 



Gerhard Weber. Warner Home Vid- 
eo chief here and chairman of the 
video association, suggests that pi- 
racy could be further countered by 
changing the regulation that video 
release must wait six months after 
a film's theatrical opening. 

Weber says three months, as is 
the case in the U.S., should be the 
maximum in order to curb the huge 
profits acculumated in the "waiting 
period" by German pirates. 



and convinced that they had pro- 
duced something that would both 
help us commercially and comple- 
ment the film," the company says. 
"Unfortunately our opinions were 
not shared by Michael and Simon, 
who refused to incorporate it" 

The company goes on: "One day 
before the premiere, they agreed to 
combine the music with Muldow- 
ney's, whose score was commis- 
sioned as a safeguard against a dif- 
ficult deadline, but eventually used 
so little that we were forced to re- 
ject it for legal, artistic and commer- 
cial reasons." 

Virgin stresses its reputation as a 
company that allows artists com- 
plete creative freedom, and also 
points out that it maintained its un- 
conditional commitment to the 
"1984" project, of which it was the 
sole financial backer, despite steadi- 
ly escalating costs. The final budget 
was more than double the $3.2 mil- 
lion originally calculated. 

Virgin Vision chief Robert Dever- 
eux says a "1984" soundtrack al- 
bum will be released shortly. The 
Eurythmics music had been tested 
i 
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SPREADING THE GOSPEL OF MUSIC 



BY DAN HARRELL 



Gospel music isn't anything new. 
It's literally been around since cre- 
ation. But never before has it at- 
tracted the attention of so many 
professional music people. 

Yes, it's happening, Especially 
contemporary Christian music, even 
though nobody knows why, for 
sure. Whether it's the Spirit, or just 
smart music executives taking the 
message on their money ("In God 
We Trust"! seriously, it most defi- 
nitely has emerged from that old 
back-of-thebua hawking style of 
selling, into dealing with it* own re- 
spectable slot in today's market- 
place. 

Things are changing. Yet, in eval- 
uating the situation, it occurs to me 
that the thing which keeps chang- 
ing moat is simply time itself. This 
being 1984, the chances are slim 
that you'll ever be sent a burning 
bush, but by the same token, the 
odds are also greater now than ever 
before for everyone to hear the 
message of gospel music. 

It's finally being made available 
We have left behind the days when 
gospel music was hidden away at 
the back of the record shop in a tiny 
bin that you could hardly find And 
when you did find it. there'd be a lit- 
tle form you had to mail in if you 
wanted to buy a record. 

Not anymore. Things are differ- 
ent Perhaps, in part, it's because 
the baby-boom attitude — including 
my own — exhibits a conservative 
twist favoring the family. People 
who came through the very liberal 
and open moral code of the '60s and 
70s are now trying to define a more 
traditional, structured approach for 
their children. Maybe that's it. I 
don't know. 

At any rate, there is a new move- 
ment going on in gospel music to- 



Articles and tetters appearing on 
tilts page nerve as a forum for the 
expression of newt of general in- 
terest. Contributions should be 
submitted to Is Horowitz, Com- 
mentary Editor, Billboard, ISIS 
Broaduvu, Xew York, N. Y. 10036. 
BETWEEN IIHTl 1 CO 
Let me thank Steven Dupler on be- 
half of Electra Sound and our indus- 
try on -i .ill-Mr* f.ir the accurate, ex 
tensive coverage Billboard gave our 
Sunnyvale symposium on prere- 
corded cassette quality. Several oth- 
er publications gave it some atten- 
tion, but it was the intense interest 
and detailed review we received 
from Billboard that prompted re- 
sponse to us from individuals and 
firms throughout the world. 

With the advent of the Compact 
Disc, it is to our best interest to con- 
tinue to push tape's quality goals 
further and insure we remain a per- 
manent part of the future, and not 
just a resting place for the music in- 
dustry between the vinyl disk and 
CD. 

Seminars such as ours raise ev- 
eryone's awareness of the absolute 
need to continue to improve cas- 
sette quality in every step of the 
chain of events from mastering 
through loading We are committed 
to this, and our own r&d allows us 
to introduce constant improvements 



day, and it's not unusual at all to see 
its product, posters and displays 
right beside those of mega-type pop 
stars in major record stores. This, of 
course, is especially true of ex- 
tremely hot contemporary Christian 
artists, such as Amy Grant, Petra. 



had the other day while driving our 
school "hook-up." One of the girls 
on the route had asked for an auto- 
graph from Michael W. Smith (one 
of the artists managed by Blanton/ 
Harrell) When I gave it to this very 
normal teenager, she was as excited 




'We made the mistake 
of not communicating 
to the industry 
who we were' 



Out} Hnrrrll it president of Htantim'Hnrrrll 
in Xashiille, which rminngrs ti number of 
contemporary ( 'hnstiait music acts. 



I also feel that many of the prob- 
lems surrounding gospel music in 
the past came about because every- 
one w anted to keep it separate and 
apart when what we needed to lo 
was blend it into the record busi- 
ness. 

We made the mistake of not com 
municating to the industry who we 
were We were "gospel musk" in- 
stead of part of the main-! n an. of 
the record industry. As a result, 
when any of our product hit the sec 
ular store, it was so strange to the 
person putting it on the shelf that 
he didn't know what to do with it 

For their part secular marketing 
people have been totally confused 
over the widespread interest that 
does exist now, especially with kids, 
in what is termed today's contempo- 
rary Christian musk. 

For some evidence of this inter- 
est, let me relate an experience I 



as if it were something from Mi- 
chael Jackson. Just think about that 
a minute I guarantee that same in- 
cident would never have happened 
five years ago. 

My point is that during the past 
few yean a lot of progress has obvi- 
ously been made towards narrow 
ing that once gargantuan gap be- 
tween this type of gospel and other 
forms of masa-appeal music. In 
fact, it's becoming increasingly ap- 
parent to us at the many concert* 
my partner. Michael Blanton. and I 
put together with Amy Grant 

Still, when ahe'a playing to a 
10, 000- seat capacity crowd in a ma- 
jor city, almost invariably someone 
in record marketing — unfamiliar 
with gospel music — will come up to 
us amidst all of the excitement go- 
ing on in the audience and say. "I 
can't believe it! I didn't know this is 
what you were talking about)" 

What we have seen before in our 



Letters to the Editor 



to our current series of duplicators. 
Needless to aay, we're also hard at 
work on the next generation. 

In a way, the CD is a good news/ 
bad news story for us Origination 
of a new technology forces existing 
technology to improve itself That's 
the good news. The bad news is 
we'd all better get our collective act 
together Either way. the consumer 
is the ultimate winner, and that's 
the way it should be 

Robert J Barona. President 
Electro Sound he 
Sunnyvale CaM 

THE ftPPRECIATIOM SAP 

My confidence in the potential of 
popular music was reawakened re- 
cently as I cheered and cried 
through three unbelievable nights 
of Chicago. Playing to sold out 
crowds, the nine-man group (along 
with a SO-piece string section) put 
to shame what passes for popular 
music these days. They reminded 
me just how great music was and 
can be. 

I'm sorry, but there's no way I 
can relate to the majority of what's 
nn the radio today. There is virtual- 
ly no meaningful lyric content, no 
strong melodies, no staying power. 
Can you imagine such recent abomi- 
nations as "Let's Go Craxy" and 
"Ghostbusters" orchestrated as 
standards years from now" 1 My 



heart goes out to the generation 
that must call this their musk. 

*Mn Senpwn 
Lot Angeles 

HYPE MANURE 

I greatly enjoyed Edward Morris' 
column in the Nov. 17 issue (he was 
subbing for Kip Kirby) The article, 
on producer hype in Nashville, real- 
ly hit home. 

However, Morris never men- 
tioned that we in the programming 
end of the music business receive 
our share of hype from producers, 
publishers and artists trying to get 
this or that song played. Typical 
lines are, "It's really moving now; 
number 98 with a bullet." 

If we could only find a way to 
crystalize some of the hype and sell 
it to farmers, we could make a for- 
tune in the fertilizer business. 
HYPE othetically speaking, of 
course. 

Dan Jensen, operations Manager 
WDZ/WDZQ Radio 
Decatur Hi 

ROCKIH WITH CO 

I have to agree with Gary Ro- 
senowitx's commentary about the 
lack of good rock product on Com- 
pact Disc (Oct 27). I'm thinking 
about investing in a CD player for 
Christmas, but hesitating because 
of the poor selection of good rock 



business has been the failure of ma- 
jor labels, such as MCA and CBS, to 
sell our product. But thia will 
change. I'm certain the reason it 
didn't work before was largely due 
to perception and not the musk. 

Besides, over the past five years 
the product has shown such a vast 
improvement in quality that any 
number of contemporary Christian 
artist* can easily put their records 
up against any rock record today. 
That is one of the underlying rea- 
sons why this form of entertain- 
ment has already achieved success 
beyond the grass-roots level. 

As for the future of this musk, I 
believe one of its most exciting pros- 
pect* i* that it's going to bring the 
family together to enjoy musk. This 
was almost lost back when we were 
grow ing up. because of such things 
as Woodstock, which tended to 
frighten parents. I firmly believe 
that in the near future, moms and 
dads aplenty will be going out to- 
gether with their kids for an excit- 
ing contemporary Christian music 
concert- 
It's coming. The appeal of con- 
temporary Christian music is going 
to become much broader, with 
heavy exposure even reaching into 
international areas Artists will 
have the opportunity to attain su- 
perstar status 

It would be naive to deny there is 
a message in this musk, along with 
a direct attempt to affect our cul- 
ture in a positive way. But I also 
feel that contemporary Christian 
music will one day be judged for its 
overall quality and not just for its 
message. 

Then, in the '90s, we can all sit 
back and recall, "They really did 
start something!" 



music 

I'm 28 and enjoy the musk of the 
Beatles, the Rolling Stones, etc., but 
my local retailer doesn't have much 
to choose from. Hopefully, record 
companies will be releasing more 
classic rock in the very near future. 
My first CD will probably be by the 
Beatles. 

Darter f McCarthy 
Columbia. SC 

FOR THE RECORD 

Moira McCormkk's article in the re- 
cent special section on video musk 
(Billboard, Nov. 17) erroneously re- 
ported that Telegenics "services 
(only) 100 clients coast to coast" 

In fact we supply more than 500 
national accounts, a 100% increase 
over last year, and expect a similar 
increase next year. We'd hate to 
think that in two years of making 
inroads in the club programming 
field we only had 100 clients. 

I'd appreciate your putting the re- 
cord straight 

Colm Medlock 
I ete.jenics Inc 
New York 
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WYNYPD Moves to WMJI 

IT'S 'MAGIC FOR RICK TORCASSO 



CLEVELAND "I talked with 11 
companies since I resigned from 
WYNY. and only two really im- 
pressed me," admits Rick Torcasso, 
who upon relinquishing his program 
directorship of New York's WYNY 
in October found himself in the envi- 
able position of receiving seven of- 
fers. One of them, from WMJI here, 
Torcasso accepted last week. 

AC-formatted "Magic" has been 
without in-house programming 
leadership since the departure of 
Dave Popovich in late summer. Co- 
lumbus PD Harry Lyles accepted 
the post last month, only to recon- 
sider that decision when WVKO/ 
WSNI there gave him a manage- 
ment position. 

The lack of a program director 
hasn't caused problems for Magic, 
notes Torcasso, who credits station 
manager Connie Edelman, owners 
Larry Robinson and Tom Embrescia 
and consultant Mike McVay for 
"having good strong vision, a set of 
goals and knowing what they want- 
ed. 

"In talking with them," he says, 
"it was obvious they had absolute 
answers about the market. They 
didn't wonder how to position them- 
selves. They knew where they were 
going, and they were adaptable to 



changes in the marketplace." 

It was that kind of leadership Tor- 
casso says he was seeking when 
considering opportunities. "I pro- 
gram objectively, not conceptually," 
he says. "If an organization tells me 
their objective, I can make the dif- 
ference in achieving it, but I'm not 
the kind of PD who comes in with a 
set of preconceived ideas. There's a 
lack of good programmers today, 
and I think part of the reason is that 
too many guys are dealing concep- 
tually, and concepts quickly become 
outdated." 

While Torcasso is positive about 
the present position of Magic, he 
doesn't take its dominance for 
granted. "WLTF [which former 
WMJI PD Dave Popovich now pro- 
grams] is not to be taken lightly," 
he says. "But 1 think WMJI's com- 
mitment and, more importantly, 
adaptability will keep us on top." 

"Adaptability" was a key reason 
for Torcasso's resignation from his 
post at WYNY. "I simply couldn't 
make a difference." he says. "NBC 
is a very good company, but they're 
very conservative. WYNY is doing 
what it was doing two years ago, 
and that's what management want- 
ed. I thought with the fragmenta- 
tion and specialization — especially 



Rogers Rejoins Piccirillo 
At Detroit's 'Class FM' 



by moira Mccormick 

DETROIT Eddie Rogers has taken 
over program director and morning 
drive duties at AC-formatted WCLS 
("Class FM," formerly WABX) 
here. He replaces Bob Christie, who 
departed six weeks ago to open his 
own consultancy firm in Bend, Ore., 
and who remains as group consul- 
tant to WCLS owner Liggett Broad- 
casting. 

According to WCLS general man- 
ager John Piccirillo, who took over 
that position three and a half 
months ago after predecessor 
Grant Santimore suffered a heart 
attack, acting PD Gary King will re- 
main at WCI.S on the 7 p.m. to mid- 
night shift and may be named assis- 
tant PD. Also new to the staff is for- 
mer WMJC production manager 
Steve Cassidy, who takes over from 
9 a.m. to noon. 

Piccirillo, who had worked with 
PD Rogers at adult contemporary 
WYYS (now WLLT) Cincinnati in 
1980. says he's looking forward to 
teaming up with him once again. 
"He's a great morning man, and 
he's never been given the opportuni- 
ty to be the dominant morning man, 
which I think he'll be in the next two 
years," predicts Piccirillo. 

The WCLS GM took up his new 
position after a year in Cincinnati 
with Warner Amex as vice presi- 
dent of ad sales. Prior to that, his 20 
years in radio included VP/GM 
stints with the aforementioned 
WYYS, top 40 WIKS (now WZPLl 
Indianapolis in 1979, and WNDE/ 
WFBQ Indianapolis. 

Rogers, who had most recently 
served as afternoon drive personal- 
ity on rival Detroit AC WMJC 
(Greater Media's "Magic"), is a 
well-known name in Detroit radio. A 
native of North Carolina, where he 
earned early notoriety in the '60s as 



"The Royal Flying Doctor" at 
WLOS (now Kiss 99.9). Rogers put 
in time as morning man and assis- 
tant PD at top 40 WEAM Washing- 
ton before signing on the FM drive 
shift at CKLW Windsor during its 
heyday. 

After two years at Heftel's 13Q 
(WKTQ) Pittsburgh. Rogers re- 
turned to Detroit to join ABC affili- 
ate WXYZ. He has served for the 
last two years at Magic. 

"Greater Media is a great place to 
work, but I had a better offer," com- 
ments Rogers. Greater Media, he 
adds, unsuccessfully sought an in- 
junction a month ago to keep Rog- 
ers from working anywhere else in 
the city. With the injunction denied 
by the Wayne County Circuit Court. 
Rogers says. "There are no hard 
feelings on either Bide." 

Rogers and Piccirillo say they in- 
tend to sharpen up the AC format 
instituted earlier this year at 
WCLS. Liggett's prior experiment 
with top 40 after purchasing AOR- 
formatted WABX from Century 
Broadcasting 18 months ago was 
not successful. 

Since the AC format has been in 
place, Piccirillo notes, WCLS has 
gone from a 1.6 to a 2.6 in the sum- 
mer ratings. "This is a scrappy mar- 
ket, and everybody's trying to get a 
leg up," comments Piccirillo. "It's 
clean competition." 

"Detroit's one of the most com- 
petitive markets in the country," 
agrees Rogers, "especially in AC." 
WCLS opponents in the AC race in- 
clude, in order of prominence, 
WNIC (historically the AC leader), 
WOMC. and WMJC, with WCLS 
currently bringing up the rear. 

"We're the new kids on the 
block," says Rogers, "so we plan to 
program the most precise music for 
the audience we're trying to reach." 



in a market like New York— you 
have to be adaptable and have a def- 
inite vision of where you want to be 
tomorrow." 

As for the other company he cited 
as being excellent. Torcasso claims 
King Broadcasting "had the same 
kind of vision and commitment as 
Robinson." 

Prior to his 18-month stint at 
WYNY, Torcasso programmed 
Charter's KSLQ St. Louis and 
WDRQ Detroit, and as Spanky Lane 
worked at Chicago's WBMX. KMJQ 
St. Louis and KDAY Los Angeles. 

ROL1.VE BORIS'STEIN 




Country Cohorts. Louise Mandrell drops in on old (nend Charlie Douglas to 
share the airwaves on his Music Country Network show. 




LEAVING THE FROZEN north in the nick of time, 
WIBC Indianapolis PD Allen Edwards heads for the 
sunshine of Cocoa Beach, becoming PD of CK-101 
(WCKS, consulted by Ed Shane). The West Palm 
Beach native previously programmed Indy's WNDE/ 
WFBQ after a stint as music director for Providence's 
WPRO-FM, and a jock trek through Fairbanks' 
WVBF Boston. 

Over in Mobile, Dennis "Houndawg" Stacy is 
upped to assistant PD for WABB-FM. while Rich 
Freeman takes on those chores at oldies-formatted 
WABB-AM . . . Across town at WKSJ-AM-FM, direc- 
tor of marketing J»y Childress is upped to GM now 
that Jerry Reckerd's moving to Charlotte (Capitol's 
newly acquired WLW). 

Upped to operations manager for KRAK/KSKK 
Sacramento is LeGrand Rogers, as Lee Nye becomes 
PD at KK105, while continuing his country morning 
show. Over at KRAK, it's the status quo. with Don 
Langford remaining at the helm. 

Looks like the rumor we mentioned many weeks 
ago just came true: Jim Maddox is back in L A., this 
time as PD of KJLH . . . Meanwhile, up the coast in 
San Francisco, did we mention that Paul Zarcone's no 
longer PD/morning man at Inner City's KBLX? 
Seems Zarconne and mornings didn't mix. 

The lineup is in place at Myrtle Beach's newest top 
40 outlet. Wave 104 (WYAV), with operations manag- 
er Jeff Kelly in mornings; Tom Brockway from coun- 
try-formatted WYAK there in middays; PD Chris 
Blake, afternoons; WKZQ's Lloyd Maxwell, nights; 
and WLAT holdover Bred Smithson on overnights. 

Jeff Pollack adds a few new ABC nets to his consul- 
tancy. The three-year deal calls for Pollack to aid and 
abet ABC's FM, Contemporary and Rock Networks. 

Rick Carroll, meanwhile, has decided to give up 
sonsulting. A lucrative deal from KROQ made that de- 
cision a snap (the long-running license issue was final- 
ly settled a few months back, as you may recall, with 
Ken Roberts' Mandeville Broadcasting as owner). So 
if you want to reach Rick, Pasadena's KROQ is the 
place to do it. When he's not at the station, he'll contin- 
ue with two pet projects: Sydney's 2SM and his "Rock 
Of The '80s" tv show, in conjunction with Paramount, 
seen on Showtime. 

Plenty of good will is abounding this holiday season 
in Denver as KRXY (Y-108, Malrite's top 40 outlet, 
which used to be KPPL) moming man Chuck Ruell 
took it upon himself to help out the folks at K.I.I / 
which just announced a switch to KPPL-AM. Sending 
morning man Chuck Burrows the "Official Call Let- 
ter Change Start-Up Kit," Buell sympathized on the 
air, saying he knew first hand what it was like to 
change the calls and then have to wait for all those 
new materials. Consequently the kit contained old 
KPPL letterheads, postcards, stickers, memo pads, 
envelopes, business cards and a T-shirt, all with the 
former address, frequency and FM designation neatly 



blacked out. 

The MIRTH IN the nation's capital last week cen- 
tered around "The Wash Reunion Dinner," hosted by 
the former WASH personalities who left after Bill 
Tanner's arrival (including WPKX's John Bodnar. 
Jerry Clark of WTKS, Bob Duckman at WXTR. 
WLTTs Dave Arlington, Eddie Gallaher at WWDC- 
AM and WPGC's Walt Starting). The Sunday night 
event took place in the formal setting of Mel (tropin's 
restaurant. A good time was had by all, who toasted 
Tanner several times, "for making us what we are to- 
day." 

Six years in the making, and Manchester. Vt.'s got a 
brand new top 40 outlet Located at lucky 102.7 (it's 
done very well for L.A.'s KIIS-FM). WEQX. a Class B 
outlet, emanates from Mount Equinox, the highest 
point in Southern Vermont according to president/GM 
A. Brooks Brown, who says the playlist of currents 
and oldies ranges from B.B. King to Sheena Easton. 



Edwards leaves Indy for 
Cocoa Beach's WCKS 



The lineup includes program director Brian Larson 
(formerly of Troy's WTRY), Steve Anthony. Gary 
Wheeler. Frazer Haze. Vickie Lawrence, C.J. 
Breisser, Tim Thomas and newslady Beth Young. 

KEX Portland's Ten Sanger becomes promotion di- 
rector at Portland's K98FM (country-formatted 
KUPL), and as her first official act, she lifted after- 
noon personality Keith Todd (formerly Henry Kaye 
of Myrtle Beach's WKZQ) to fame by the seat of his 
pants, having him sit in every seat in the Civic Center 
to generate support for bringing the USFL New Or- 
leans Breakers to Portland. That's 25,672 seats. 

The new lineup at AC-formatted WJDX (62-JDX) in 
Jackson, Miss., includes the morning team of Dave 
Doloroso and Shari Schneider with Greg Gulyas. 
sports and Randy Bell, news, followed by Wayne 
Scott in middays. Scott had been across town in that 
slot at top 40-formatted WTYX (94 TYX). Rich Allen 
handles afternoons, Jackie Poindexter nights and 
Nelson Wiley overnights. 

Leaving the tutelage of former Oakland A's an- 
nouncer Monte Moore. Rick Baca exits Porterville, 
Calif. 's KTIP to join Tucson's country K-CUB in an 
anchor-reporter capacity. 

It WAS ONE THING to be a rock'n'roll pirate from 
such California outlets as Los Angeles' KKHR, KLOS 
and KMET, or San Jose's ROME for that matter. But 
now Dave Chanty's taking the term literally, joining 
Laser 558, Britain's newest North Sea outlet. Floating 
aboard the M.V. Communicator, Chaney and five oth- 
er stateside jocks play a top 40 playlist ( Chaka Khan's 
"I Feel For You" is No. 1 this week) to a large audi- 
ence throughout the U.K.. Holland, France. Germany 
and the rest of Northern Europe as well. Should you 
be traveling, Laser 558 is at 558 on the AM band (so 
don't bring along your American digital jobbies). 

A bit closer to home, Peter Feinstein exits his 
morning drive producer slot on New York's WPAT to 
form Radio Right, a promotion and programming con- 
sultancy which opens with Blairstown, NJ.'s WFMV 
and Parsippany. NJ.'s WXMC as his first two clients. 
If you'd like to be number three, phone him at (201) 
652-2827. 

(Continued on pagt It) 
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Billboard 

RADIO AWARDS 

RULES 

I, AJ entries must have aired «flhm tho clgbaty period olJan I. 1984 through Doc 31. 
1984 and must be sutjmmed prior lo Jan I, 1985 

2 Al entries must be accomparved by Ine othciaj finny blara. printed oelo* vrf^ch may be 
duptcatad A separate enty blar* a requred for each category entered 

3 A telescoped arrchecfc of the work under conaderaoon is mandatory lor afl categories 
and must be on cassette (no reef to reef) Total runrwx) ane must not enceed 20 mnules 

< RADIO STATION OF THE YEAR. PROGRAM DIRECTOR OF THE YEAR ANO PER 
SOMALfTY OF THE YEAR categories are open lo al U S and Canaden broadcasters. 
Awards ™* be u iu a a m ju U tor smafl. medum and major martlets (Artwron martlet size wi 
apply n the US poputabon figures w* determne Canadran dassrfcabon Awards wi 
further be dMded rto sot format categories con temporary (contemporary tuts, AC. top 
40). urban (ncfuetng blacti). country. AOR (wdurjnq new wave). MOR OncturJng nostaF 
gs). and rrwcetaneous. when nctudes any formal not mentioned above, i e news/aeV 
cfdes. Spanish tn addrbon to the entry Wank and cass ette. a uut La n te. as toftows must 
ato provide 

a) Rado Staton Of The Year tn addnon to the entry blank and cassette assented 
n Item 3. a written pruaumaUun deserting station s progranrnrng. orvar promo- 
tjons. off-ar advertlsng. cornmurvty rnvofvernent target audence. goafs and posr- 
sonrrg statament m addrbon to a brief hotory of staton s performance over the 
last frve years Support materials, i e promotional items, sates peces. may also be 
rduded It also entemg the program dractor of the year category, a separate 
entry, nckjrtog tape and wnnen materials 6 requred 

bl Program Director Of The Year m sddrton to the entry blank and cassette de- 
senbed n rtem 3 a *tmtn prt?senta*on dettcnbnq onkart s programme*} frikoeo- 
phy. station's ratings hstory (documentation nut be refused) target aurJence. 
ocfEcrves and posiaonrig as we* as entrant's background, motvatxjnal sfufts and 



c) Ar Personality Of The Year In addition to the entry blank, the cassette must corv 
tan a telescoped archeck of one comptete hour of actual artrne 

5 INTERNATIONAL PERSONALITY OF THE YEAR Enfant must be a local broadcast- 
er (mrttary. commeroaf and state-owned stations) outsrje the U S and Canada Cassette 
must contan a tetescoped archeck of one complete hour ol actual ar «me. and rl a 
u rgg e sted a one-page outkne of staton. format and market be rduded 

6 FEATURED PROGRAMMING Two awards we be given, one to a Beany produced 
program by an ndMdual stason and one lo a syndcaled program rtcfudrig network, syrv 
ctcalor and Af RTS prodLCDons Program may be a regjiarfy scheduled feature or a one- 
bme special arred wUhn the ekgjrbtty penod In addrton to the entry blank aid kanniinl 
caseotte archeck ol the program, a written oesenptnn ncfuong dues and. personnel rv 
voNed and target audience must also be rncljded Syndcaled appfcants must also pro- 
ve* station hne-up 

7 Judong wal be supervised by Bffcoard's Rado Adveory Board A tat of members • 
evarfafife upon request 

8 Fratsts wt be announced no later than June 19BS Awards wa be presented al the 
Earjoard Rado Conference, dale and tocsaon to be announced 



BILLBOARD RADIO AWARDS 
1984 ENTRY FORM 

NAME (o< entrant): 

STATION: 



ADDRESS 

CITY STATE ZIP 
PHONE: 



CATEGORY ENTERING (check one only) 



-STATION OF THE YEAR 
in present format since: mo: yr:_ 



_ PROGRAM DIRECTOR OF THE YEAR 
in present position since mo: yr: _ 



-PERSONALITY OF THE YEAR 
daypart since mo yr: 

-INTERNATIONAL PERSONALITY OF THE YEAR 

military commercial 

market: daypart 

.FEATURED PROGRAMMING 
station produced — syndicalor/network produced — 
MARKET INFORMATION: 



(American entrants state Arbitron market served and size) 

MAJOR 1-30 # market 

market 



MEDIUM 31-100 # 

SMALL 101 -over # 

(Canadian applicants state market and metro population 



markeL 



contemporary hit/ 
adult contemporary 
. urban/black 
country 



AOR 

MOR/nostalgia 
miscellaneous 

(please describe) 



All entnes must be submitted no later than Jan 1, 1985 to 
Rollye Bornstem Radio Editor 
Billboard Magazine 9107 Wilshire Blvd Beverly Hills. CA 90210 



Hearings on RKO Licenses Begin Soon 

149 Broadcasters Await Word on 12 Stations 



BY BILL HOLLAND 



WASHINGTON Hunting season 
will begin here at FCC headquar- 
ters shortly after the Christmas 
holidays, when lawyers represent- 
ing 149 radio broadcasters begin 
their attempt to wrest away the im- 
perilled licenses of 12 RKO AM and 
FM stations A series of scheduled 
proceedings will decide which of the 
broadcasters is best qualified to 
hold the licenses of the properties, 
worth nearly $200 million. 

The latest chapter in the KKO 
drama follows investigations dating 
back to the late '60s uncovering im- 
proprieties by RKO's parent compa- 
ny. General Tire A; Rubber Co., and 
a 1980 decision by the Commission 
that found RKO guilty of false fi- 
nancial report* and a lack of candor. 

That decision also stripped the li- 
censes of two of RKO's television 
stations. In 1981, the Court of Ap- 
peals affirmed the disqualification 
of one of the tv stations, and in 1983 
the court ordered RKO's other prop- 
erties up to competing applications. 

RKO found itself in even deeper 
waters this year after the FCC had 
decided to investigate the compa- 
ny's basic qualifications in one pro- 
ceeding — involving KHJ-TV, and 
now being tried — making all of the 
proceedings for the other stations 
party to its outcome. Shortly after- 
ward, RKO came forward with in- 
formation that it had discovered its 
Radio Network had $7.9 million 



Zip 104' Joins 
South Bend 
Top 40 Fray 

SOUTH BEND. Ind. "The New Zip 
104" debuted here last week, as for- 
mer adult contemporary outlet 
WXMG (Magic) became "mass ap- 
peal top 40" WZZP, according to 
newly appointed program director 
J.J. Duling. The new PD faces an 
uphill battle, being handed 
VVXMG's 4.7 in the spring Arbitron 
in light of the 26.4 of competing I! 
93 (WNDU). 

"We're not too concerned with 
what anyone else is doing," says 
Duling about his programming, 
which he suggests fills a void rather 
than competing head to head with U 
93. "Our only game is to be the best 
we can be in filling what I perceive, 
and what several other |ieople tier- 
ceive, as a hole in the market." 

Describing Zip 104 as "an up- 
tempo, positive-sounding, fun sta- 
tion that doesn't daypart a lot," Dul- 
ing says, "Music is cake; the person- 
alities are the icing. 

Duling does afternoons on the 
Class A outlet using his given name, 
Jesse James Duling ("A lot of peo- 
ple have asked to see my driver's li- 
cense when I tell them that's my 
real name," he says). Handling 
mornings is WKDQ Evansville's 
Gary Green. Middays are done by 
Glen Davis, who like Duling was 
most recently at Grand Rapids' 
WGRD. Steve Cameron, a holdover 
from WXMG, does evenings, with 
another WXMG personality, J.C. 
Rhodes, doing overnights. Shelly 
Morgan, Bob Henning and Ken St. 
James round out the weekend line- 
up. 



worth of advertising errors, causing 
the FCC to eventually expand the 
scope of the qualifications proceed- 
ing. 

On Oct. 13, RKO announced the 
resignation of its president, chief fi- 
nancial officer and legal counsel. 
Appointed as the new RKO presi- 
dent was longtime WGMSAM-FM 
head Jerry Lyman. 

Although the FCC has not yet re- 
leased its formal designation or- 
ders, they are expected shortly. 
Each of the M A M applicants and 
the 85 FM applicants will begin with 



pre-hearing conferences, probably 
in some sort of staggered order, ac- 
cording to the Commission. The sta- 
tions involved and the number of ap- 
plicants seeking the licenses are: 

AM stations: WHBQ Memphis, 
five; WOR New York, 11; WRKO, 
Boston, 12; KHJ Los Angeles. 10; 
WGMS Washington. 13, and KFRC 
San Francisco. 13. 

FM stations: WRKS New York. 
13; WROR Boston, 14; KRTH Los 
Angeles. 16; WGMS-FM. Washing- 
ton. 21; WAXY Ft. Lauderdale, 
nine, and WFYR Chicago, 12. 



Rick Sklar Leaves ABC 
To Form Consultancy Firm 



NEW YORK Top 40 mastermind 
Rick Sklar has ended his official as- 
sociation with ABC Radio to form 
his own program and management 
consultancy firm, Sklar Communi- 
cations, which opens its doors in 
Manhattan Saturday (1). 

An ABC spokesperson calls 
Sklar's move "sudden" and terms it 
an "early retirement." noting that 
his post as vice president of pro- 
gramming for the ABC Radio Divi- 
sion is expected to be filled, al- 
though candidates have not yet 
been selected. 

Best known for his 1964-77 reign 
as WABC New York program direc- 
tor. Sklar says his move is a fulfill- 
ment of a long-standing desire to 
run his own company. "I'm always 
interested in doing something inno- 
vative and different," Sklar says of 
his decision. As to the services pro- 
vided by the new firm, he says he 
plans to consult in the areas of prod- 
uct and talent selection, product de- 
sign, management and creative in- 
put 

While Sklar Communications has 
not yet officially opened for busi- 
ness, the firm already has three cli- 



ents. They are the Interep Compa- 
nies; Winston-Salem, N.C-based 
Summit Communications, for which 
Sklar's former ABC associate Allen 
Shaw oversees the company's eight 
radio properties including WSJS/ 
WTQR Winston-Salem, WREC/ 
WZXR Memphis, KXXY-AM-FM 
Oklahoma City and WCOA/WJLQ 
Pensacola; and Channel 66, a 24- 
hour Boston music video station 
scheduled for a late December 
launch date. 

While he's primarily known with- 
in the radio industry'. Sklar spent 
part of last year consulting ABG 
TV's "Hot Tracks" video clip show 
and served as a judge at the StTro- 
pez Music Video Conference two 
months ago. 

Prior to joining WABC, Sklar was 
with WINS and WMGM New York. 
He joined the ABC Radio Division 
as consultant for its owned stations 
and radio networks after leaving 
WABC. Sklar is also author of 
"Rocking America — How All Hit 
Radio Stations Took Over." 

Sklar Communications is located 
at 154 E. 46th St. New York, N.Y. 
11X117. (2121 37IMMI77 KIMrREEMAN 
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GREAT FOOD 

OPEN 24 HOURS 

LARRY PARKER'S 
^ DINER** 




Parker's iimo service— ihe finest in limo luury S<-< 



206 S Beverly Or at Charleville. Beverly Hills. CA • (213) 274 5658 
4676 Admiralty Way. Manna Del Rey. CA • (213) 823-6615 

Telephones at Each Dining Booth 
**************************** 
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B iiboard HOT 100 SINGLES RADIO ACTION 



A *. v iMl»«*t Jul '•giorul cornp.lat.on of in* most addvd iccoich on tnr 
radio Station! currently report«ig lo tne Hot 100 Single rrwrt 



REGION 1 

CT. MA, ME. NY StJti> Ri Vt 



BILLY OCEAN 

LOVER BOY 



STEVIE WONDER 

LOVE LIGHT IN FLIGHT 



ELTON JOHN 

IN NEON 



WGUY Bangor. ME 

WIGY Bath. ME 

WHTT Boston, MA 

WXKS FM (KISS) Boston. MA 

WBEN-FM Buffalo NY 

WKBW Buffalo. NY 

WNYS Buffalo. NY' 

WERZ E«eler. NH 

WTIC FM Hartford. CT 

WFEA Manchester. NH 

WKCI(KCIOI) New Haven. CT 

WJBQ Portland. ME 

WSPK Poughkeepsie. NY 

WPRO-FM Providence. R1 



WMJQ Rochester. NY 

WPXY Rochester. NY 

WGFM Schenectady NY 

WFLY Troy ' Albany. NY 

WRCK Ut.ca. Rome. NY 



NATIONAL 

1 7B REPORtERS 



BILLY OCEAN 

LOVER BOY iivt ««.sr« 



PHILIP BAILEY 

EASY LOVER Columbia 



STEVIE WONDER 

LOVE LIGHT IN FLIGHT Motown 



STEVE PERRY 

FOOLISH HEART Columbia 



NEW TOTAl 
ADDS ON 
77 80 



61 120 
45 46 
42 66 



ELTON JOHN 

IN NEON corix 




Copyright 1 984 Billboard Publications Inc 
No pan ol this publication may ba 
leproduced. stored m any retrieval system, or 
transmitted, in any form or by any meam. 
electronic mechanical, photocopying, 
recording or otherwise, without the prior 
written permiss«3n ot Ihe publisher 



REGION 6 

AL.AR.LA.MS West TN.TX 



PHILIP BAILEY 

EASY LOVER 



BILLY OCEAN 

LOVER BOY 



STEVIE WONDER 

LOVE LIGHT IN FLIGHT 



KHFI Austin. TX 

WFMF Baton Rouge LA 

WQID B.lo.i MS 

WKXX (KXX 1 06) Birmingham 

AL 

KIT£ Corpus Chrtsti. TX 

KAFM Dallas. TX 

K.AM2 El Paso. TX 

KSET El Paso. TX 

KISR Fort Smith AR 

WQEN (t> 1 04) Gadsden. AL 

KILE Galveston. TX 

KKBQ (93-FM) Houston. TX 



WTYX Jackson. MS 
KKYK Little Rock. AR 
KBFM Mcallen Brownsv. TX 
WMC-FM (FM-100) Memphis. 
TN 

WJDQ (Q-101) Meridian. MS 
WABB-FM Mobile. AL 
WHHY FM Montgomery. AL 
WWKX (KX 104) Nashville. TN 
WE7B (B 97) New Orleans. LA 
WTIX New Orleans. LA 
KlTY San Antonio TX 
KTFM San Antonio. TX 



REGION 2 

DC. DC MD.NJ.NY Metro PA.HVV 



REGION 4 

IL IN.KY.MI.OH.WI 



STEVIE WONDER 

LOVE LIGHT IN FLIGHT 



BILLY OCEAN 

LOVER BOY 



PHILIP BAILEY 

EASY LOVER 



STEVE PERRY 

FOOLISH HEART 



PHILIP BAILEY 

EASY LOVER 



WFBG Altoona. PA 
WJLK FM Asbury Park. N j 
WBSBI&104) Baltimore MD 
WMAR-FM Baltimore MO 
WVSR Charleston. WV 
WZYQ(Z104) Frederick. MD 
WKEE Huntington. WV 
W8LI Long Island. NY 
WHTZ (2 100) New York. NY 
WKTU New York NY 
WPU New York. NY 
WKHI Ocean City MO 
WCAU FM Philadelphia. PA 
'rt US' Philadelphia. PA 



WBZ2 (B 94) Pittsburgh. PA 
WHTX Pittsburgh. PA 
WPST Trenton. NJ 
WASH Washington. DC 
WAVA Washington. DC 
WROX (Q107) Washington DC 
WOMP FM Wheeling. WV 
WILK Wilkes Barre. PA 
WKR2 Wilkes Barre PA 
WQXA(Q106) York. PA 
WYCR York PA 



JOHN CAFFERTY ANO THE BEAVER BROWN BAND 

TENDER YEARS 



WKDO Akron. OH W2PL Indianapolis IN 

WBWB Bloom.ngton IN WVIC Lansing. Ml 

WCIL Carbondate. IL WZEE Madison. Wl 

WBBM FM (B 96) Chicago IL WKTI Milwaukee Wl 

WGCI FM Chicago. II W2UU Milwaukee Wl 

WLS-AM/FM Chicago. IL WKZW (KZ 93) Peoria IL 

WKRQIQ.102) Cincinnati. OH WRKR Racine. Wl 

WDMT Cleveland OH W20K Rockford. IL 

WGCL Cleveland. OH WSPT Stevens Po.nl. Wl 
WNCI FM Columbus. OH 
WXGT FM (92X) Columbus OH 
WC2Y Detroit. Ml 
WDRQ Detroit. Ml 
WHYT Detroit Ml 
WNAP Indianapolis IN 



REGION 7 

AZ Southarn CA.CO.Hl.Southarn 
NV.NMUT 



BILLY OCEAN 

LOVER BOY 



PHILIP BAILEY 

EASY LOVER 



ELTON JOHN 

IN NEON 



KKXX Bakersfietd. CA 
KIMN Denver. CO 
KOAQIQ I03) Denver. CO 
KPKE Denver. CO 
KLUC Las Vegas. NV 
KIIS Los Angeles. CA 
KKHR Los Angeles. CA 
KOPA Phoenix. A2 
K2ZP Phoenii.AZ 
KFMY Provo. L»T 
KD2A Pueblo. CO 
KRSP Salt Lake City. UT 
KSDt>FM(KS 103) San Diego 
CA 



XTRA San Diego. CA 
KtST Santa Barbara. CA 
KHYT Tucson, A2 
KRQQ Tucson. A2 
KTKT Tucson. A2 



REGION 3 

FL.GA.NC.SC.CaHl TN.VA 



REGION S 

IA AS MN MO NE ND.OK SO 



BILLY OCEAN 

LOVER BOY 



STEVE PERRY 

FOOLISH HEART 



ELTON JOHN 

IN NEON 



WISE Asheville. NC 
WQXI-FM (94 Q) Atlanta. GA 
WVEE(V103) Atlanta. GA 
W2GC(2-93) Atlanta. GA 
W8BQ FM Augusta. GA 
WSSX Charleston. SC 
WBCY Charlotte. NC 
wens ICR 101 1 Cocoa Beach. 
Ft 

WNOK-FM Columbia. SC 

WNFI l> 1 00) Daytona Beach FL 

WDCG(G IOS) Durham Raleigh. NC 

WFL8 Fayetteville. NC 

WRQK Greensboro. NC 



WANS Greenville. SC 
WOKI Kno.ville. IN 
WHYI(Y IOO) Miami FL 
WINZ FM (1.95) Miami FL 
WKZQ-FM Myrtle Beach. SC 
WNVZ Norfolk. VA 
WBJW Orlando. FL 
WRVQ (Q-94) Richmond. VA 
WXLK (K 92) Roanoke. VA 
WAEV Savannah. GA 
WZAT (Z 1 02) Savannah. GA 
WRBQ(Q105) Tampa. FL 
WSE2 Winston Salem NC 



PHILIP BAILEY 

EASY LOVER 



ELTON JOHN 

IN NEON 



STEVE PERRY 

FOOLISH HEART 



KFYR Bismarck, ND 

KFM2 Columbia. MO 

KIIK Davenport. IA 

KMGK Des Moines IA 

WEBC Duluth. MN 

KQWB Fargo. ND 

KKXL-FM Grand Forks. ND 

KRNA Iowa City. IA 

KBEQ i Q 1 04 i Kansas City. MO 

KDWB-AM Minneapolis. MN 

KDWB-FM Minneapolis. MN 

WLOL Minneapolis. MN 

KJYOIKJ103) Oklahoma City. 

OK 



REGION 8 

A R, Northern C A IO.MT Northern 
NV Ofl.WA.WY 



BILLY OCEAN 

LOVER BOY 



PHILIP BAILEY 

EASY LOVER 



THE POINTER SISTERS 

NEUTRON DANCE 



KQKQ Omaha. NE 
KKLS-FM Rapid City. SO 
KKRC Sioua Falls. SO 
St. Louis. MO 
Topeka. KS 
Tulsa. OK 
Tulsa. OK 
Waterloo. IA 



KHTR 
KDVV 
KAYI 
KRAV 
KFMW 



KEYN-FM Witchita. KS 



KYYA Billings. MT 
KBSK Base. ID 
KTRS Casper, WY 
KMGX Fresno. CA 
KYNOFM Fresno. CA 
KGHO Hoquaim. WA 
Lewiston. ID 
Modesto. CA 
Modesto. CA 
Monterey. CA 
Portland. OR 
Sacramento. CA 
Sacramento. CA 
Salem. OR 



KITS San Francisco. CA 
KWSS San Jose. CA 
KSLY San Luis Obispo. CA 
KPL2 Seattle. WA 
KUBE Seattle. WA 
KNBQ Tacoma. *»,. 



KOZE 

KHOP 

KOSO 

KIDO 

KMJK 

KSFM 

KWOD 

KSKO 
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etailing 



Billboard 



HOT 100 SINGLES RETAIL ACTION 



'UbhCAtiani inc. 



REGION 1 

CT MA Ml NV **<* Ri VT 



JACK WAGNER 

AUIIxsUO 



RfcCX SPRINGFIELD 

BRUCE 



MM SECER 4 THE SILVER BULLET BAND 

UNDERSTANDING 



■h Go* Diet Latham, NT 

■uftalo [Kvpratl 1 SlOf BuMMo. NT 

Canvbndge 1 Stop Franwrtgham. MA 

CafMM Omi NT 

Central Record 4 Tap* S Wevdsor. CT 

ClUll'l NewHeven.CT 

Decks Ona Stop Dadham. MA 

Discount Records Cambridge. MA 

Easy Records 1 Slop NQumcy. MA 

Everett kwjalc E varan. MA 

Good Vibration* Canton. MA 

H*iiib at Guitars Rochester NY 

Mjmok luppklll Ona- Stop Needhem. MA 

Northeast 1 Slop Trey. NY 

■Man 1 Stop Norwood MA 

Record Cunt UtKa. NY 

Racord Thaalar Buttato. NY 

Rttodr't Warwick, Rl 

Trans World 1 Stop Latham. NY 



REGION 2 

DC.DC MO NJ NV Mrtro PA.WV 



CHICAGO 

YOU'RE THE INSPIRATION 



MADONNA 

LIKE A VIRGIN 



RICH SPRINGFIELD 

BRUCE 



A 1 Ona Stop Noa. York. NY 
All Service On*- Stop Umon. NJ 
Alpha Rack New York, NY 
Ahnc Racorda EkntMtti. NJ 
Banal Orst Brans. NV 
CAM 1 Stop Hyamvilla. MO 
Ea*t*rn On*- Stop Philadelphia PA 
Elroy Eii t ipitMa Roslyn. NY 
Canary of Sound Wilkes-Berr*. PA 
Bronx. NY 
New York . NY 
JEK Enterprises Baltwnora MO 
Kemp Mill Beits, ille MD 
Mood* Ona- Stop Pmsburgh. PA 
Musk Factory Brooklyn. NY 
Muucal Sake* 1 Stop Banmwra. MO 
Muueden Edison, NJ 
National Racord Mart Pmsburgh. P* 
Oasis Pmsburgh. PA 
ftai'i Bctnal Park. PA 
Pwechll Rockvilla MD 
Racord 4 Tap* Ltd- Washington. DC 
Racord Bar Morfantoian. WV 

■oc- 1 Stop Pennsauhen NJ 
Bartxnor*. MD 
Philactelphia. PA 
Sam Goody Masapeoua Maupaqua. NY 
Saaaona Four Racorda HyattsvtMa. MO 
Shulman Rac. Co Cmnanvrnson, NJ 
Tap* King On* Slop Hilts***. NJ 

TheWlt Brooklyn NY 

Taw Now York. NY 
Unmxaal Ona Stop Philadelphia, PA 
■Jain ataxia Washington DC 
«•• Tarn Philadelphia PA 
Win 1 Stop Long Island City. NY 



NATIONAL 

iaa atPORTTJrs 



CUIFFRIA CALL TO THE HEART caxAUyarca 
RICK SPRINGFIELD BRUCE 
MADONNA LIKE A VIRGIN saw 
CHICAGO YOU'RE THE INSPIRATION nui 
BOB SECER 4 THE SILVER BULLET BANO UNDERSTANDING 



RUMBO 

MPOITIK 

40 
36 
34 
28 
24 



REGION 3 

ri.GA.NC.SCiM TN.VA 



RICH SPRINGFIELD 

BRUCE 



GUIFFRIA 

CAU TO THE HEART 



CHICAGO 

YOU RE THE INSPIRATION 



Album Den Richmond, VA 

Bibb One Stop Charlotte, NC 

C jmelot Atlanta. GA 

Camelot Oaytona Beach. Ft 

Camelot Winston Salem . NC 

Coconuts Atlanta. GA 

Coconuts Jacksonville. FL 

Oapavina Records Charlotte. NC 

Jerry Basstn'a 1 Stop N Miami Beach. FL 

Nova Records 1 Stop Norcross. GA 

One Slop Atlanta. GA 

Ol Records Stone Mountain. GA 

Peaches Clearwater. FL 

Peaches Greensboro. NC 

Poaches Richmond. VA 

Peaches Ft Lauderdale. FL 

Q Records Miami. FL 

RPM Associates Fa.rlai.VA 

Racord Bar Durham. NC 

Record Bar Savannah, GA 

Sounds Familiar Columbia. SC 

Specs Miami, FL 

Star ship Records Savannah. GA 

Tara Records l Slop Atlanta, GA 

Tidewater One-Stop Norfolk. VA 

Tracks Records Noiiolk. VA 

Turtles Atlanta. GA 



REGION 4 

ILINKVMi.OHWI 



GUIFFRIA 

CALL TO THE HEART 



CHICAGO 

YOU'RE THE INSPIRATION 



RAY PARKER JR 

JAMIE 



Ambal One-Stop/Record Thaatar Cincinnati. OH 

Angot 1 Stop Detroit. Ml 

Buzzard's Natl Columbus. OH 

Camelol ML Prospect IL 

Camelot N Canton. OH 

Centra Cokjmbus. OH 

FTip&Hfe Racorda Arlington Heights. IL 

Gemini One Stop Cleveland OH 

Laury's Record* Das Plains IL 

Mainstream Records Milwaukee. W1 

Martin 4 Snyder Dearborn. Ml 

Musk Peddlers Ona Stop Troy. Ml 

Musk land NornxJf* . IL 

Northern Record 1 Stop Cleveland. OH 

Oranges Chicago. IL 

Peaches Cincinnati OH 

Radio Doctors Milwaukee. Wl 

Rapid Sale* Madison, Wl 

Record City Skokie. . 

Record Works BetVu* Park. H. 

Rose Records Chicago, IL 

Scott's 1 Stop Indianapolis IN 

Sound Video One Strap Sues H. 

The Record Store Chicago IL 

Vinyl Vendors Kalamazoo . Ml 

Was Work* Owon t ooro. KY 



REGION 5 

IA AS MN MO Nl NO OA SO 



MADONNA 

LIKE A VIRGIN 



TOTO 

STRANGER IN TOWN 



SCANDAL FEATURING PATTY SMYTH 

HANDS TIED 



Brown Bros. One-Stop Minneapolis. MN 

CMLOn* Stop St Louis. MO 

Camelot Wichrta. KS 

Dart One- Stop Minneapolis. MN 

Great American Music Golden Valley. MN 

Hastings Lewton. OK 

Musk Vision St Ann. MO 

Musicland Minneapolis . MN 

Musicland Minneapolis. MN 

Musicland St Louis. MO 

Record Bar Norman. OK 

Record Bar Cedar Rapids IA 

Streetside Records SI Louis . MO 

The Record Shop Edina. MN 



REGION 6 

AL.AR.LA.MS.Wnt TN.TX 



TOTO 

STRANGER IN TOWN 



MADONNA 

LIKE A VIRGIN 



DON HENLEY 

THE BOYS OF SUMMER 



Corpus Chnsti, TX 
Camelot N Richland Hills. TX 
Camelot Little Rock. AR 
Camelot Piano. TX 
Central South One-Stop Nashville. TN 
Disc Records El Paso. TX 
Discount Records Nashville. TN 
H.W Daily Houston. TX 
Hastings Arlington. TX 
Hastings Austin, TX 
Hastings Houston. TX 
Hastings San Antonio. TX 
Heating* Tyler. TX 
Meiod, Shop Dallas. TX 
Music City One-Stop Nashville. TN 
Musicland Birmingham. AL 
Peaches Memphis TN 
Poplar Tunes Memphis TN 
Star Racord* El Paso. TX 
Sunbelt Music 1 Stop Dallas. TX 
Texas Tapes 4 Records Houston. TX 
Western Merck On* Stop Houston. TX 
Wherehouse Racorda Metaire,. LA 
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REGION 7 

*; South*.n CA CO Ml Sounmrr, NV NJUul 



BRYAN ADAMS 

RUN TO VOU 



THE DA7J BAND 

LET IT ALL BLOW 



MADONNA 

LIKE A VIRGIN 



Abbe* Road One Stop Santa Ana. CA 

AKa One- Stop Salt Lake City. UT 

Associated One-Stop Phoemi, A2 

Canterbury's Pasadena. CA 

Circles Records Ptioenu. A2 

Dan- Jay Denver. CO 

Independent Records Englewood. CO 

Licorice Pius Giendate. CA 

Licorice Pixze San Diego. CA 

Love n i Whittier. CA 

Middle Earth Downey, CA 

Musk Boi Fulterton. CA 

Musicland Murray. UT 

Odyssey Records Las Vegas. NV 

Peer Records Irvine. CA 

Record Bar Colorado Springs. CO 

Record Bar Salt Lake City. UT 

Record Retreat Los Angeles, CA 

Show Industries Los Angeles. CA 

Sound Barrier Tucson. AZ 

Tower Anaheim. CA 

Tower El Caton. CA 

Tower Las Vegas. NV 

Tower Panorama City. CA 

Tower San Diego, CA 

Tower San Diego . CA 

Tower Sherman Oaks. CA 

Tower Los Angeles, CA 

Tower Tempe. AZ 

Tower West C ovine CA 

Wherehouse Mission Valley. CA 

Wherehouse Entertainment Gardena. CA 



REGION 8 

AK.NorthernCA lO MT Normtrn NV OR WA WV 



GUIFFRIA 

CALL TO THE HEART 



THE FIXX 

SUNSHINE IN THE SHADE 



PETER WOLF 

I NEED YOU TONIGHT 



Bona. ID 
Budget Cheyenne. Wr 
Dan Jay Tuitwile. WA 
Eli's Racord 4 Tape Spokane. WA 
Eucalyptus Records Napa. CA 
Leopold s Berkeley, CA 
Music People's 1 Stop Oakland. CA 
Muskland Billings. MT 
MusKland San Jose. CA 
Peaches Seattle. WA 
Rainbow One-Stop S San Francisco.. CA 
Sea-Port 1 Stop Portland. OR 
Tower Portland. OR 
Tower San Francisco. CA 
Tower Campbell. CA 
Tower Concord. CA 
Tower Sacramento. CA 
Tower Seattle. WA 
Westgat* Racorda Base. ID 

M 



BM,L80AHD DECEMBER! 1964 




adio 



AOR GIVES ITSELF HIGH MARKS AT COLLEGE CONFAR 



BY KIM FREEMAN 



NEW YORK Despite persistent 
complaints about the decrease of ra- 
dio personalities, a group of AOR 
and record company characters pro- 
duced a lively and productive dis- 
cussion at the "Future Direction Of 
Album Radio" panel, part of Col- 
lege Media Journal's "Music Mara- 
thon" convention, held here Oct. 9- 
10. 

Addressing the fact that much of 
the print media has given AOR a bill 
of poor health during the last year, 
moderator Steve Smith, of the Al- 
bum Network tipsheet. said that 
AOR's supposedly weak status was 
more a factor of top 40's overshad- 
owing success and the notion that 
"certain acts have something to be 
gained by pushing hit radio." 

WNEW-FM New York program 
director Charlie Kendall said that 
despite Z-100's rocket-launched first 
year, his station had just had its 
best Arbitron book ever, adding 
that top 40 s dominance in New 
York has "put pressure on us to be 
more experimental." That decision. 



however, may be partly based on 
the fact that WNEW now stands 
alone in the Gotham AOR arena. 
Smith concurred with the assertion 
that rock radio will continue as a vi- 
able entertainment source because 
the hit radio surge has left room for 
AOR to break other forms of music. 

Offering a record label point of 
view. Columbia's Paul Rappaport 
suggested that the swing to hit ra- 
dio was due, in part, to the failure of 
some AOR outlets to "keep up" 
with it. "In many cases," he said, 
"top 40 has scooped AOR" in terms 
of spotting hot artists. 

Applauding Kendall's statement 
that "I don't care what [hit radio) is 
doing, I do my own thing," Michael 
Plen of IRS Records said, "People 
who program what they like will 
succeed. The problem is that many 
PDs don't trust their instincts; 
they're shying away from that and 
relying on consultants." 

In terms of AOR as a broadcast- 
ing career, all panelists were en- 
couraging to the audience of college 
radio staffers Kendall and WBCN 
Boston's Bob Kranes said that the 
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greatest pleasure of programming 
AOR is the ability to program what 
they choose rather than label-select- 
ed singles, and the format's asset of 
having "rock'n'roll history at its fin- 
gertips." 

Telling attendees to "exercise 
your ears," Andy Denemark of 
NBC's The Source said his affiliate 
stations' biggest complaint was the 
"limited talent pool" ol future air 
talent. Independent promotion man 
Michael Abramson struck a com- 
mon chord among panelists in urg- 
ing listeners to use their college ra- 
dio experience as a training ground 
for the "real world" of commercial 
radio. In general, that comment was 
countered in other sessions in favor 
of college radio's primary role as a 
key exposure vehicle for young 
bands. 

Panelists at the "New Music Ra- 
dio: What's Next?" session offered 
a "who knows?" answer to the 
question of progressive radio's fu- 
ture as a commercially viable for- 
mat The semi-serious answer was 
made in reference to what WFNX 
Boston's Steve Stick dubbed the 
"ghost of the Sex Pistols" syn- 
drome prevalent among advertising 
agencies. 

But Mike Shallett of the New 
York based marketing and research 



firm Street Pulse presented optimis- 
tic statistics showing that the so- 
called "new wave/new music" 
genre has been the biggest seller 
among IX- to U4-year-old consumers 
for the last IK months. 

Picking up on WI.IR Long Is- 
land's motto. Shallett urged pro- 
grammers to "not only dare to tie 
different, but dare to be diverse." 
WLIR's PI> Denis McNamara said 
his station had picked up a strong 
following as an "innovator, not a 
follower" and had acquired many 
listeners "by default." referring to 
the industry's increasing fondness 
for narrow cast programming. 

Craig Kostich of the special pro- 
jects division of Warner Bros, said 
that his label viewed new music ra- 
dio as a "fusion format through 
which artists can tap into many 
markets." Kostich said his depart- 
ment services 118 progressive sta- 
tions along 300 similarly minded re- 
tail accounts to get an indication of 
a record's potential on the next level 
of AOR or top 40 radio. 

Jimmy "The Saint" Christopher 
uf KNAC l^ing Beach. Calif., spoke 
well of attendees' prospects in what 
he called "modern rock" radio by 
noting that half of the people on his 
staff are college veterans 



Promotions 



□AILING FOR TURKEYS 

KPKE Denver (contemporary! 
Traditional at countless stations is 
the annual turkey giveaway that ac- 
companies Thanksgiving. Rather 
than the usual drawings or phone- 
ins. KPKE's morning team of "Ste- 
ven B. K Ihe Hawk" are asking lis- 
teners to send in a postcard telling 
the duo what time they'll be tuning 
in Random calls are placed during 
the limes indicated, with respon- 
dents who answer the phone with a 
gobble winning the smoked bird in 
question. 

Word of mouth goes a long way 
for "The Peak" on this one. as con- 
testants spend a great deal of time 
explaining to friends and callers, 
who invariably are not Steven B. or 
the Hawk, why they felt the need to 
gobble at 7 am 

STILL MORE ABOUT HALLOWEEN 

KKNQ i O.- MIL' I Des Moines (con- 
temporary I 
Contact: Tim Grover 
Sensing that the usual costume con- 



tests were a bit overdone, Q-102 
came up with a concept that had its 
audience howling (literally): stag- 
ing a "Halloween Dog Costume 
Contest." Listeners were asked to 
dress up their canine and bring it to 
the parking lot of a sponsor for 
judging. 

Little was spent in the way of 
prizes — a trophy and a 50-pound 
bag of Sparkle Dog Food to the win- 
ner and five-pound bags to all en- 
trants However, the emotionalism 
associated with such pet contests 
drew a great crowd. 

No expense was spared at creativ- 
ity, either, as the top dog winner. 
Rocky the Great Dane, played a 
very convincing "Dog George" of 
Culture Club fame. Winning in the 
Celebrity Canine category was a 
darling Cyndi Lauper lookalike. 
Other less famous but noteworthy 
entrants including one nondescript 
animal dressed as a pink elephant 
and a pure-blooded basset hound 
tCantitiufd on pnor 




Backwards In Time. Sha Na Na 

members visit KRLA Los Angeles' 
Johnny Hayes for an interview prior to 
doing a show at the city's Beverly 
Theatre. Pictured from feft are 
Screamin' Scott. Billboard's oldies 
personality ol the year Hayes. Lenny 
and a kneeling Jocko. 



YesterHits 

Hits From Billboard Wand 
20 Years Ago This Week 

POP SIN6LES-10 YurtAft 

1 . I Can Help. Billy Swan coiumsm 

2. KungTy Fighting, Carl Douglas, 

3 When Will I See You Again, 

Three Degrees, t ex umqi* 

4 Oo It ('Til You re Satisfied), 
B T Express SORTER 

5. Longfellow Serenade. 
Neil Diamond. Columbia 

6. Everlasting Love. Carl Carrion, ak 

7. My Melody Ol Love. 
Bobby Vinton. arc 

S. You Ain't Seen Nothing Yet. 
Bachman- Turner Overdrive, 

MtRCURT 

9. Cat s In The Cradle. 

Harry Chapm. un 
10. Angie Baby. Helen Reddy. cAfTOt 

POP SINGLES- 20 Ttars Ago 

1 Leader Of The Pack. 

Shangn Las. »tOB<ro 

2. Baby Love, Supremes. no town 

3. Come A Little Bit Closer. 

Jay & the Americans, uwmo artists 

4. She's Not There. Zombies, parrot 

5. Ringo. Lome Greene, rca victor 

6. Mr. Lonely, Bobby Vinton, cm: 

7. You Really Got Me. Kinks, mmst 

8. Time Is On My Side. 
Rolling Stones, lqmco* 

9. Last Kiss. 

J Frank Wilson & the Cavaliers. 

JOS* 

10. Mountain Of Love. Johnny Rivers 

mvSm 

TOP ALBUMS 10 Vnrs Ah 

1. Elton John— Greatest Hits. Efton 
John, mca 

2 It's Only Rock'N Roll. 

Rolling Stones. rolir* storcs 

3. Not Fragile. 
Bachman-Turner Overdrive. 

4. Walls And Bridges, John Lennon. 

5. Photographs & Memories — His 
Greatest Hits, Jim Croce. *bc 

6. War Child. Jethro Tull, aarncrbros 

7. Serenade, Neil Diamond, cc*.um8<a 

8. Live At The Tower Philadelphia, 
David Bowie, oca 

9. Verities & Balderdash, 
Harry Chapm. 

10. Sally Can't Oance. Lou Reed, rca 

TOP ALBUMS-20 Tears Ago 

1. People. Barbra Streisand, cauwu 

2. The Beach Boys Concert. 
Beach Boys, carttol 

3- Everybody Loves Somebody. 

Dean Martin w-PRist 

4. A Hard Days Night. Beatles 

uta tco artists 



6. Something New, Beatles. • 

7. Great Songs From My Fair 
Lady And Other Broadway Hits. 

Andy Williams. COlumri* 



9- Sugar Lips, AlHirt. rc»*kto» 
1 0. Hello Dolly!, Louis Armstrong, opr 

COUNTRY SINGLES- 10 Tears Ago 

1. Back Home Again, John Denver. 

RCA 

2. She Called Me Baby. Charlie Rich, 

RCA 

3 Get On My Love Tram. LaCosta. 

CARlTC* 

4. Memory Maker, 

Mel Tillis & the Statesiders, mcm 

5. I Can Help, Bill Swan, mcmumcni 

6. Trouble In Paradise. Loretta Lynn. 

7. We're Over. Johnny Rodriguez. 

8. Take Me Home To Somewhere. 

Joe StampJey. a»c dot 
9 Every Time I Turn The Radio On. 
Bill Anderson, mca 
10. Son Of A Rotten Gambler, 

Anne Murray, cmhtoi 

SOUL SINGLES 10 Years Ago 

1. I Feel A Song (In My Heart). 

Gladys Knight A the Pips, buooam 

2. Sha-U-U (Makes Me Happy). 
Al Green, * 

3 Woman To Woman. Shirtey Brown, 

TRUTH 

4. She's Gone. Tavares. carihx 

5. You Got The Love. 

Rutus Featuring Chaka Khan, arc 

6. Three Ring Circus. Blue Magic 

•TUMTC 

7. Love Don't Love Nobody. Part L 

Spinners. »tuu*tic 

8. Roc km' Soul. Hues Corporation. 
RCA 

9. Whatever You Got. I Want. 
Jackson 5. mo town 

10. I Can't Leave You Alone, 

George McCrea. TK 
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VOX JOX 

(Continurd from page 12) 

IHERE'S YET another Gambling 
to ramble in the morning* at New 
York's WOR. as John R. joins John 
A. on the morning drive institution 
started by the late John B. in 1924. 
(If you're making notes, John A. 
took over in 1959.) As for John R., 
he's been holding down WOR's af- 
ternoon drive slot, "Good Afternoon 
New York!," with Susan Murphy, 
who exits the station to resume her 
work in commercials. Sliding into 
the afternoon slot is evening per- 
sonality (and NBC Talknet week- 
ender) Bernard Meltzer. 

Aiding the Big Eight's big band 
approach (Detroit's CKLW, which 
recently adopted Al Ham's "Music 
Of Your Life" nostalgia format) is 
consultant Mike McVay — Pete 
Salant meanwhile adds Washing- 
ton's WMAL and Norwalk, Conn 's 
AC-formatted WNLK and its top 40 
counterpart Q96 ( WLYQ). 

Now that engineering consultant 
Jim Loupaa has wrapped up his 
work on San Diego's country-for- 
matted KSON, he trucks south to 
Charlotte to reconstruct States- 
ville's WLVV . . . Across town at 
WROQ, Randy Kabrich has arrived 
back from Dallas with his JAM 
packages — all three of them: 
WROQ for the simulcast hours. Q- 
95 for the FM-only operation, and Q- 
61 on the AM side, setting some 
kind of a record at JAM for number 
of cuts in one package. 

If you're looking for Jeff McNeal. 
you'll find him where he's been for 
the past two years: in afternoon 
drive at San Francisco's KYUU. 
And according to his new contract. 



he'll be ensconced in that slot for 
the next three . . . Over at the Camel 
(KMEL). Scott Walker comes on 
board from New Orleans' B-97 
(WEZB) as production director. 

D()WN IN I. A . Trans tar's Format 
11 gajttl a new overnighter as Ted 
Morro gives up midday glory at 
Fresno's KFIG for those honors. He 
replaces Dan Springfield . . . New 
to the 104 WDKX Air Force is Ke- 
vin Morrison in the 7 to midnight 
slot. He joins the Rochester urban 
outlet from Boston's WILD, where 
he was promotion manager and af- 
ternoon drive personality. 

Typesetting errors caused some 
interesting reading last week. So 
for the record: Myke Kross is upped 
to music director and Dan Lopez 
continues as operations manager at 
Eric Rhodes' KLRZ Salt Lake City, 
where Jay Stone was recently 
upped to PD. Jack Chunn, on the 
other hand, has exited his KHTT' 
KSJO San Jose general manager's 
uost. He was replaced by former 
Lund consultant Fred Schumacher. 
Speaking of John Lund. Dea 
Moines' top 40 KMGK recently se- 
gued to country under his guidance, 
with PD Al Brock remaining ex- 
trenched in that slot. 

Come to think of it. we ran out of 
space before we had a chance to tell 
you several other things as well. 
Like the fate of Tom Bight . who ex- 
its TK Communications' KLUV. 
where he was PI), to follow that en- 
trepreneurial spirit. Filling his PD 
slot is newly appointed morning 
man John Michaels, last of Capi- 



tol's WLVV. which you just read 
about, if you're paying attention 

Changes at Alia Broadcasting 
have claimed the job of vice presi- 
dent of programming Mike Wag- 
ner. The former KIIS-FM Los An- 
geles PD has his eyes on Southern 
California. 

Ten years and he's still at it: Rob- 
ert Makinson is still publishing his 
"Latest Jokes" newsletter. If you 
want to find out whv, drop him a 
line at GPO 3341. Brooklyn. MY., or 
call him at (718) 85&5057, 

After 20 years. Jack O'Brian has 
decided upon retirement. He exited 
WOR New York and his popular 
"Critic's Circle" talk show for the fi- 
nal time Nov. 16 . . . WIOQ Philadel- 
phia's Helen I^eicht celebrates the 
eighth anniversary of "Breakfast 
With The Beatles" with a Beatle 
himself. Paul McCartney, who has 
been making the rounds plugging 
his new movie. "Give My Regards 
To Broad Street." 

Midday personality Debbie 

Simms adds music director/assis- 
tant program director to her WBLK 
(K -94) Buffalo duties. Joining the 
on-air lineup at the Frank Lorenz 
station programmed by Byron Pitts 
are Shayla Simpson and Scott 
Bishop . . . Did we tell you Joan 
Homa was upped to sales manager 
al Washington's classical outlet 
WGMSAM-FM? 

Joining Greater Media's WPEN/ 
WMGK Philadelphia as research di- 
rector is John Stonis. who formerly 
held that post at King Broadcast- 
ing's KING Seattle and KGW Port- 




Mod Squad. Rod Stewart visits KKMR Los Angeles staffers after making an 
appearance on RKO/P.G. Productions' "Lrve From The Record Plant " Pictured 
Irom lelt are KKHR's Tony Sgro. listener Robin Craycrofl. Stewart, another 
listener and RKO's Julie Spira. 



land lii-fore becoming director of cli- 
ent services for Hiber & Hart . . . 
Joining RKO's WFYR Chicago as 
director of advertising and promo- 
tion and director of public affairs 
an- Ariel Adams and Arcadia Let- 
kamnnn. respectively. 

The new lineup at San Antonio's 
KISS has Greg Stevens and Steven 
0. Sellers handling the "rude awak- 
ening" shift, followed by music di- 
rector Tom T-Bone Scheppke in 
middays; John Lisle and his inflat- 
able party girls in afternoons; the 
Electric Lady, Debbie Alcocer. in 
evenings; Tracy Barnes, nights; 
and Pat Duwsey on overnights. 
"The Godfather of Rock'n'Roll." 
Joe Anthony, can be heard on Sat- 
urday nights. 

Looking for something else to do 
with your computer? There's al- 
ways the Performing Artists Net- 



work (PAN I s "Radio Net " Every- 
thing from the latest playlist from 
Japan Broadcasting Corp. to the 
adds at the college station around 
the block is available from a local 
phone number 24 hours a day. If 
you want to know more, give Perry 
Leopold a call at (2151 4K<J-464(> and 
he'll set you up. 

W.\NTTO PICK Steven Warren's 

brain? The founder of the Racine- 
hasecl Programming Co-op has writ- 
ten down everything he knows 
(well, almost) in one concise opera- 
tions manual, formerly available to 
clients only. Now $150 will get your 
hands on this goody, which includes 
researched oldies lists. For that 
price, you may need some more con- 
vincing, so give Steve a call at (414) 
681-1866. 

It was one thing to be a rock'n- 
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RUDOLPH 

THE RED-NOSED REINDEER f 

150.000.000 Record Seller— Over 500 Versions n 
BRENDA LEE 

ROCKIN' AROUND THE | 

CHRISTMAS TREE | 

FRANK SINATRA BING CROSBY 4£ 
PLACIDO DOMINGO 

I HEARD THE DELLS ON 1 

CHRISTMAS DAY | 

Eddy Arnold Harry Belalonle Kale Smith. En Ames »J 

Ray Price Burl Ives Chel Atkins Fred Waring Bert A 

Kaemptert Lmng Voices Lawrence Weill Living Strings. £ 

* * 

BURL IVES 

A HOLLY JOLLY CHRISTMAS | 

TV SPECIAL « 

RUDOLPH THE RED-NOSED REINDEER « 

Burl Ives (Sound Track MCA) CBS W 

21st Showing— Longest Running Special m T. V HlUory lm 

ST. NICHOLAS MUSIC, INC. £ 
1619 Broadway, New York, N.Y. 10019 
(212) 582-0970 



To NARAS Members: 



For Your Grammy Consideration 
For Best Recording For Children 




i: 1950 1965 Un4M FMUM Sy«»c«W "nc AH H.gri'i fi*sr< 



" 'Flashdance'-'Peanuts' Style ..." 

"Billboard's" Recommended LP's 

Words and Music by 
Desiree Goyette & Ed Bogas 
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radio airplay raporta 

TITLE 


1 


i 


i 


s 


BRYAN ADAMS 

aim 


RUN TO YOU 


2 


4 


i 




DON HENLEY 

GiMfN 


THE BOYS OF SUMMER 


3 


? 


4 




JULIAN LENNON 

anjatnc 


VALOTTE 


4 


> 


II 


| 


PAT BENATAR 


WE BELONG 


5 


1 


10 


1 


RODGER HODGSON 

mm 


HAD A ORE AM 


6 


10 


21 


3 


THE SINUS 

Man 


DO IT AGAIN 


7 


7 


I 


I 


BOB SEGER «. THE SILVER BULLET BAND UNDERSTANDING 


8 


• 


2 


12 


SURVIVOR 


1 CAN'T HOLD BACK 


9 


5 


7 


{ 


REOSPEEDWAGON 


1 OO WANNA KNOW 


10 


14 


14 


9 


BRUCE SPRINGSTEEN 

COkW 


BORN IN THE USA 


11 


H 


17 


S 


JOMNCAFFFRTY i 61 AvtR BBOl 

KOTnppt 


VN BAND UNDER IF AKS 


12 


i* 


27 


3 


DEEP PURPLE 


PERFECT STRANGERS 


13 


ll 


II 


( 


HONE YDR1PPERS 


SEA OF LOVE 


14 


12 


12 


I 


HONE V DRIPPERS 


ROCKIN AT MIDNIGHT 




IS 


17 


21 


S 


TOTO 

rgi— a 


STRANGER IN TOWN 


16 


9 


3 




U2 PR 
BypB 


OE (IN THE NAME OF LOVE) 


17 


X 


IS 


4 


MOLLY HATCHET 

IMC 


SATISFIED MAN 


11 


It 


24 


. 


JOHN PARR 

AT Ml'. 


NAUGHTY .NAUGHTY 


19 


13 


) 




38 SPECIAL 

win 


TEACHER TEACHER 


20 


25 


41 


3 


GIUffRIA 


CALL TO THE HEART 


21 


22 


2S 


5 


SCANDAL FEATURING PATTY SMYTH HANDS TIED 
OBUflM 


22 


.'< 


23 


; 


THE CARS 


HELLO AGAIN 


23 


30 


a 


s 


EUROGLIDERS 

C6UMI 


HEAVEN (MUST BE THERE) 


24 


23 


13 




TOMMY SHAW 

AMI 


GWIS WITH GUNS 


25 


41 




2 


muy not. 


CATCH MY FALL 


26 


If 


II 


7 


PAUL MCCARTNEY 

rriipaai 


NO MORE LONELY NIGHTS 


27 


32 


32 


s 


FRANKIE GOES TO HOLLYWOOD 


TWO TRIBES 


28 


40 




2 


BRYAN ADAMS 

Mas 


ITS ONLY LOVE 


29 


21 


21 




PETER WOLF 


1 NEED YOU TONK3HT 


30 


2t 


a 




THE J CEILS BANO 


CONCEALED WEAPONS 


31 


V 


H 




AUTOGRAPH 

■CM 


TURN UP THE RADIO 


32 


27 


a 




HUEY LEWIS AND THE NEWS 

DaAVSJVJB, 


WALKING ON A THIN LINE 


33 


34 


» 




DARYL HALL 1 JOHN OATES 

Kl 


OUT OF TOUCH 


34 


a 


a 




OCEP PURPLE KNOCKING AT YOUR BACK DOOR 

UK* W. 


35 


a 


41 




KROKUS 

Mm 


OUR LOVE 


36 


42 


X 




COREY HART 

lift U« MCA 


IT AIN'T ENOUGH 


37 


a 


31 




AC/OC 

■1UMK 


JAIL BREAK 


38 


a 


22 




OOKFFN 

cuxnu 


INTO THE FIRE 


39 


» 


34 




VAN H ALL N 

MAAMTRMKX 


HOT FOR TEACHER 


40 


43 


37 




TWISTED SISTER 

ATLANTC 


1 WANNA ROCK 


41 


NCW|> 


PHILIP BAILEY 

UAUhW 


EASY LOVER 




44 


44 




OUR AN DURAN 

I ARUA 


THE WILO BOYS 


43 


17 


49 




THE f IXX 

MCA 


SUNSHINE IN THE SHADE 


44 


31 


31 




JOHN WAITE 


TEARS 


45 


31 


33 




KISS 

MBMURI 


HEAVEN-SON FIRE 


46 


21 


I 




DAVID BOWIE 

■PJ MAI MCA 


BLUE JEAN 


47 


SO 






STONE FURY 


BREAK DOWN THE WALL 


48 


49 


47 




HONEYMOON SUITE 

kUMHWH 


' BURNIN IN LOVE 




NEV» 


PLANET P PROJECT 

MCA 


WHAT 1 SEE 


■ 




NEW 


► 


TRIUMPH 

MCA 


SPELLBOUND 




*"T(j'.i 









PROMOTIONS 

(< 'tin tin ui'ti /row jwyr !(>') 

masquerading as "an ugly baby 

Kirl." 

final wous on Halloween 

WCUZ-AM-FM Grand Rapids 

(country) 

Fort-going the usual haunted 
houses. WCL'Z invited its audience 
to the downtown amphitheatre to 
gather the night before Halloween 
(or "Tales Of Darkness ." Just as it 
sounds, 1.500 hundred listeners 
gathered around barrel fires in the 
dark to partake in Die old spellbind- 
ing folk art of storytelling — spooky 
storytelling in this case. 

Professional storytellers were on 
hand with very convincing tales, in- 
cluding a few less lhan-comforting 
yarns weaved by the WCUZ air 
Btaff Solace was provided in the 
form of hot coffee, cider and crois- 
sants from a local restaurant partic- 
ipating in the di.H(|uieling event. 

SINATRA FROM A TO Z 

WNKW-AM New York I nostalgia) 
Running as a Thanksgiving week- 
end special. "Sinatra From A To Z" 
began last Wednesday morning 
(21) and ended Sunday night (25). 
The Metromedia nostalgia outlet 
managed to air all but one of the 
1.015 records Sinatra has recorded 

Played in alphabetical order be- 
ginning with "A Baby Just Like 
You" and ending with 'You've Got 
A Hold On Me" (Sinatra actually 
did record a "Z"— "Zing Went The 
Strings Of My Heart"— but it was 
never released), listeners were 
asked to pay close attention to the 
one obvious hit not aired. At the 
conclusion of the weekend the audi- 
ence was invited to submit post- 
cards with the name of the missing 
hit. with the winner drawn from the 
correct entries receiving a "valu- 
able prize." 

OLDIES ON THE ROAD 

WMAG High Point. N C. (AC) 
WMAGic's "Saturday Night At The 
Oldies" offering took to the streets 
recently, with a promotion at the 
new Sheraton Hotel in downtown 
Greensboro hosted by Magic's Bill 
Flynn and Bill Gable. In addition to 
the jock patter and well-targeted 
oldies. Gable took to the stage with 
a memorable version of Morris Al- 
bert's "Feelings." (Blaming the 
lack of crowd response on his ques- 
tionable choice of material. Gable 
savs next time he'll perform "Wooly 
Bully"). 

Not to be outdone. Flvnn conduct- 
ed the first "Bill Flynn Shower Cap 
Spotlight Dance Competition," 
which judged dancers by originality 
in aquatic paraphernalia finesse. 
(We'll let those lines lie; however, 
Flynn promises, "Next time I'll 
bring more shower caps and a stron- 
ger flashlight") 

The entire event was taped for 
airing the following Saturday night 
during the regularly scheduled old- 
ies feature. Similar monthly live 
appearances are slated for the 

future. ROLI.YE HORN STEIN 




ACnfttXAART 

The results are last The 
reach is vast And Ihe call is 
tree! To place a Billboard 
Classified ad. call Jell Serene 
at (BOO) 223-7524 



Introducing Billboard/ 
TOD lftOO 19551984 

| ^ej/l |^M/^M/^Nj#i^K>ElU)HiTBURn 

A Record Research first! Compiled from Billboard's 
"Hot 100," Joel Whitburn's Top 1000 1955-1984 ranks the all- 
time one thousand hottest singles of rock's 30-year span — 
side-by-slde, hlt-by-hlt. 

Unlike other "All-Time Hits" lists. Top 1000 uses no complicated 
ranking formulas. Instead, the higher and longer a hit was on the 
charts, the higher it ranks on our Top 1000 — it's that simple. 

See how today's chartbusters stack up against the favorites ol 
yesterday You're in for a few surprises — and that's exactly what 
makes this fact-packed book so essential. Order yours today. 

3 BIG SECTIONS 

RANK SECTION lists singles in order of all-time popularity from »i 10 
• 1000 and includes lor each single • Highest position reached • Total 
weeks record held peak position • Total weeks charted • Total weeks in Top 
40 • Total weeks in Top 10 • Year of peak popularity 
TITLE SECTION cross-references all 1000 singles alphabetically by title 
and includes each single's ranking 

ARTIST SECTION cross-references all 1000 singles by artist and includes 
each single's ranking and original label and number 
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^featured programming Bj||boaid 



Creative radio networks 

joins the activities celebrating what 
would have been Elvis Presley's 
50th birthday. Based in Van Nuys, 
Calif., the syndicator is gearing its 
Jan. 8 tribute for both pop and coun- 
try stations, with six hours of early 
Sun Records songs, recordings of 
the Million Dollar Quartet and, in 
general, a step-by-step journey 
through Presley's career on both vi- 
nyl and the silver screen. The show 
is available on a cash basis and pro- 
duced in hour blocks, allowing for 
flexibility. 

Tom Holdridge. currently re- 
sponsible for another CRN show, 
"Gary Owens' Supertracks," is 
writing and producing the show, 
while Los Angeles air personality 
Larry McKay will act as the voice of 
rock'n'roll history. 

From Encino, Calif., Barnett- 
Robbins Enterprises leaves 'em 
laughing with its newly inked deal 
to produce and syndicate "National 
Lampoon's True Facts" for Mutu- 
al Broadcasting in the top 25 mar- 
kets. Taken from a column of the 
same name in National Lampoon 
magazine, the two-minute bartered 
daily feature will be available to sta- 
tions in non-top 25 markets through 
Mutual, while the latter company 
will sell all national spots. 

Getting the last laugh in this ar- 
rangement will be the lucky listen- 
ers and radio personnel who will be 
sent to Hawaii for a week to per- 
form as extras in (believe it or not) 
"National Lampoon's Vacation II" 
as part of the program's promotion- 
al package. 

KlDS' STUFF: Last Saturday (1), 
WEXI Jacksonville, Fla. became the 
Children's Radio Network's first 
affiliate. Generated out of Marina 
Del Rey, Calif., the varied-length 
program features short-form educa- 
tional programming, with some mu- 
sic. The paid service, known on the 
air as Radio AAHS, debuted with a 
live broadcast attended by Jackson- 
ville civic and social leaders. 

Yoi'NG ADULTS' STUFF: On the 
heels of CMI's college program- 
ming convention ( Billboard, Nov. 
24), New Music Productions of Al- 
bertson, N.Y. launches a new syndi- 
cated program exclusively for col- 
lege stations. Dubbed "SST College 
Radio America." the hour program 
will be available free in time for the 
spring semester. The show is pro- 
duced in conjunction with, and part- 
ly based upon, CMI's college und al- 
I ternative radio tipsheet New Music 
Report. It features artist inter- 
views, trivia, comedy, blurbs from 
college programmers across the 
country and, of course, a healthy 
serving of scholarly favorites. 

Out of Kalamazoo. Mich., the Ka- 
laMusic format producer adds 
KLEN Cheyenne, Wyo. to its client 
roster of easy listening subscribers. 

Charles Carpenter joins Katz 
Radio's Detroit office as a sales- 
man, and Evan Greenberg comes 
aboard in the firm's New York 
headquarters as an account execu- 
tive. Carpenter was an account ex- 
ecutive at WWWW Detroit. Green- 
berg had held the same post at 
WABC New York. 

Kandice Cinnamon adds some 
spice to Christal's Los Angeles 
staff, where she joins as a sales- 
woman. She was an account execu- 
a>„ tive with Torbet Radio. 

KIM FREEMAN 



Below is a weekly calendar of up- 
coming network and syndicated 
music specials. Shows with multi- 
ple dates indicate local stations 
have option of broadcast time 
and dates. 

Nov 2H. Quid Riot, lnncrview, 
Inner-View Network, one hour. 
Nov 2K. Hunk Williams Jr.. 

Country Music Radio Magazine. 
Creative Radio Shows, one hour. 

Nov. 26. Juhnnv Rivers. Gary 
Owens' Supertracks. Creative Ra- 
dio Shows, one hour. 

Nov. 26-Dee. 2, Tommy Shaw. 
Off The Record with Mary Turner. 
Westwnod One. one hour. 

Nov. 26-DeC. 2. Steve Miller. Star 
Irak Profiles, Wcstwood One, one 
hour. 

Nov. 2<;-Dec. 2. Artie Shaw Part 
II. The Music Makers, Narwood 
Productions, one hour. 

Nov. 26-Dec. 2, Alabama Part I. 
Country Closcup, NarWOOd Produc- 
tions, one hour. 

Nov. 27. Duran Duran. The 
Source. NBC's Young Adult Net- 
work. 

Nov. SO, Dee Snider. Metalshop. 
MJI Broadcasting, one hour. 

Nov. 30-Dec. 2. Ronnie Lane/ 
ARMS Benefit. Superstars Rock 
Concert. Westwood One. 90 min- 
utes. 

Nov. 30-Dec. 2. More Roots Of 
Rock. Rock Chronicles. WVsIwimmI 
One. one hour. 

Nov. 30-Dec. 2. David Brenner. 
Dr. Demento. Westwood One, two 
hours. 

Nov. 30-Dec. 2. DZ, Darvl Hall. 
Rock Allium Countdown. Westwnod 
One. two hours. 

Nov. 30-Dec. 2. Happenings. Rare 
& Scratchy Rock'n'Roll. Program 
Services Group, three hours. 

Nov. 30-Dec. 2. Nights At The 
Fillmores. Don & Deanna On 
B loc c k er Street. Continuum Broad- 
castings, one hour. 

Nov 311 Dec 2. Top 30 I SA with 
N.G. Kelly. CBS RadioRadio. three 
hours. 

Nov. 30-Dec. 2. Top III Satellite 
Survey with Dan Ingram. CBS Ra- 
dioRadio. three hours. 

Nov 30-Dec. 2. Dnryl Hall & 
John Oates. The Source. NBC 
Young Adult Network, one hour. 

Nov. 30-Dec 2. Herb Alpert, Dick 
Clark's Rock. Roll & Remember. 
United Stations, four hours. 

Nov. 30-Dec. 2, Kenny Rogers. 
Weekly Country Music Countdown, 
United Stations, three hours. 

Nov. 30-Dec. 2. Stevie Wonder. 
Rick Dees' Weekly Top 10. United 
Stations, four hours. 

Nov. 30-Dec. 2. Lettermen. The 
Great Sounds, United Stations, four 
hours. 

Nov 30-Dec. 2. Alabama. Solid 
Gold Country. United Stations, 
three hours. 

Dec. 1-2. Lovin' Spoonful. Bob 
Newhart. Music & Memories. 
Strand Broadcast Services, one 
hour. 

Dec. 2, Pat Henntar. Live From 
The Record Plant. RKO Radio- 
shows/P.G. Productions, one hour. 
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/ / /—/xf Compiled from national radio airplay reports,. 

? /*/«>»'/ ov 

TITLE ARTIST 

/•JA fV / ¥/ lABfl * v . - -'>■!-■ LABEL 


CD 


| 


1 


1 


PENNY LOVER Motown 1 762 Weeks at No One 3 

♦ LIONEI RICHIE 


CD 


2 


3 


1 


NO MORE LONELY NIGHTS cauuBia 3» oasai 

• PAUL MCCARTNEY 


CD 


3 


1 


7 


SEA OF LOVE i r*",N7a 7 wot atco 

♦ HONEYDRIPPERS 


CD 


g 


7 




ALL THROUGH THE NIGHT poriraii „ oa6» ir-K 

• CYNDI LAUPER 


5 


4 


s 


9 


WAKE ME UP BEFORE YOU GO-GO khumbu. 3 e««52 

♦ WHAM 


CD 


1 1 


)4 


% 


DO WHAT YOU DO arima 19279 

JERMAINE JACKSON 


7 


5 


2 


\2 


WHAT ABOUT ME? rta 1 3B9? 

KENNY ROGERS WITH KIM CARNES AND JAMES INGRAM 


8 


I 


9 


9 


OUT OF TOUCH rca mta 

♦ OARYL HALL & JOHN OATES 


CD 


10 


12 


7 


AFTER ALL warnip bros 7.2926? 

♦ Al JARREAU 


10 


15 


25 


4 


ALL 1 NEED qwlst t 79:3a wufCRMos 

JACK WAGNER 


CO) 


13 


21 


5 


VALOTTE Atlanta: iwn 

♦ JULIAN LENNON 


12 


7 


4 


12 


DESERT MOON aau 2666 

• DENNIS DEYOUNG 


QD 


16 


29 


4 


UNDERSTANDING capita. Ml 1 

BOB SEGER & THE SILVER BULLET BAND 


a© 


19 


33 


3 


WHEN OCTOBER GOES aunt. 1 979s 

BARRY MANILOW 


15 


9 




16 


1 JUST CALLED TO SAY 1 LOVE YOU motor* t rai 

» STEVIE WONDER 


16 


12 


1 ] 


13 


CARIBBEAN QUEEN ji.e , 

♦ BILLY OCEAN 


m 


3D 




2 


YOU'RE THE INSPIRATION iuu moon raprcr pros 7 29126 

CHICAGO 


GD 


20 


23 


E 


CANT LET GO atiaanc 7 S96i 1 

♦ STEPHEN STILLS 


GD 


21 


12 


7 


IT AIN'T ENOUGH EM awrica 1236 

• COREY HART 


20 


II 


10 


13 


NOBODY LOVES ME LIKE YOU DO cumOL sao 

ANNE MURRAY & DAVE LOGGINS 


21 


IS 


1/ 


9 


MOONLIGHT LADY coiumw* la oabat 

• JULIO IGLESIAS 


-22- 


26 


30 




THIEF OF HEARTS casabianca aaosoa 7 polvgram 

♦ MELISSA MANCHESTER 


QD 


34 




2 


JAMIE ARlStA AS1 9293 

RAY PARKER JR 


24 


a 


26 


t 


SLEEP WITH ME TONIGHT co. umsia jk mi. an 

NEIL DIAMOND 


® 


27 


34 


i 


Tl AMO ATIAITTX I S960B 

LAURA BRANIGAN 


26 


17 


13 


n 


HARO HABIT TO BREAK ruu moon wapncr BROS 7 2921a 

♦ CHICAGO 


27 


23 


18 


ii 


WHO WEARS THESE SHOES? Gfrrrn 7 79ta9 watmcrbros 

♦ ELTON JOHN 


28 


24 


It. 


u 


LEFT IN THE DARK roiuMBiA 38 0460% 

♦ BARBRA STREISAND 


29 


29 


20 


15 


DRIVE 1 f MtRA 7 69706 

♦ THE CARS 


(D 


32 


36 


■■ 


LOVE AGAIN bc a 13931 

JOHN DENVER & SYLVIE V ART AN 


31 


31 


31 


5 


EDGE OF A OREAM capuox sai 2 

JOE COCKER 


32 


33 


3? 


1 


SOME GUYS HAVE ALL THE LUCK wartcr bros 7 2921s 

• ROD STEWART 


33 


NEVt> 


TAXI DANCING m.iisd 

RICK SPRINGFIELD 


34 


36 


39 


3 


WE BELONG MIYMUBr 42626 

♦ PAT BENATAR 


® 


NEW ► 


FOOLISH HEART oiumb a 3» o <6 93 

STEVE PERRY 


CD 


NEW> 


MISSING YOU RCA 13966 

DIANA ROSS 


GD 


NEW ► 


SKVLARD ASviuM 7 «M7i 

LINDA RONSTADT 


38 


NEW|» 


LOVE LIFE IN FLIGHT moiori. 1 769 

STEVIE WONDER 


® 


NEW pV 


ALL BEHIND US NOW o«si ' 2?i 3* warncr Bros 

PATTI AUSTIN 




NEW ► 


TENDER YEARS scorn bros aoa6s? ip* 

• JOHN CAFFERTY 
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1 Products with The greatwt airplay th,s week • Recording Industry Assn Ol America (RIAA) seal tor 
S of 500 000 units A RIAA seal tor sales ot one rmllion units 



ADULT CONTEMPORARY 
MOST ADDED 



A weekly national comptlaimn ol the most 
added records on the radio stations currently 
reporting to the Top Adult Contemporary 
Singles chart 

NEW TOTAL 



76 REPORTERS 


ADOS 


ON 


STEVIE WONDER 


21 


21 


LOVE LIFE III FLIGHT 






LINDA RONSTAOT 


19 




SKY LARD 






CHICAGO 


IS 


n 


YOU'RE THE INSPIRATION 






STEVE PERRY 


14 


IS 


FOOLISH HEART 






RAY PARKER JR 


13 


36 


JAMIE 







WSKY AsheviHe. NC 
WRMM Atlanta. GA 
WSB-AM Atlanta. GA 
Mil Austin, TX 
WBAL Baltimore, MD 
WF8R Baltimore. MD 
WAFB Baton Rouge. LA 
WJBC Bloomtnglon, IL 
p. BO I Bo.se, ID 
WBEN-AM Buffalo. NY 
WGR Buffalo. NY 
KTWO Casper WY 
WMF Charleston. WV 
WBT Charlotte. NC 
WCLR Chicago. IL 
YYYEN Chicago. IL 
WKRC Cincinnati. OH 
WLLT Cincinnati. OH 
WMJI Cleveland. OH 
WZZP Cleveland. OH 
WTVN Columbus. OH 
KMGC Dallas. TX 
WLAO Danbury. CT 
WHIOAM Dayton OH 
KHOW Denver . CO 
KRNT Des Manes, IA 
WOMC Detroit. Ml 
WRtE Erie. PA 
WEIM F.tchburg. MA 
WT1C-AM Hartford. CT 
WENS Indianapolis. IN 
WSLI Jackson. MS 
WIVY Jacksonville. FL 
KMJJ Las Vegas. NV 
HOST Los Angeles. CA 
WHAS LOuisviHcKY 
WRKA LouiSviHe. KY 
WMAZ Macon. GA 
W1BA Madison. VV1 
WRVR Memphis, TN 
WAIA Miami. fL 
WISN Milwaukee. Wl 
WTMJ Milwaukee. Wl 
WCCO Minneapolis, MN 
WLTt MmneapoLs. MN 
KWAV Monterey, CA 
WHHY Montgomery AL 
WLAC^M NashviHe. TN 
WCTC New 8/unswick. NJ 
WPIX Nev.Yorti.NV 
YYWOC Norlolk, VA 
KLTE Oklahoma City, OH 
KOIL Omaha. NE 
KKLT PNwnu. AZ 
KOY Phoenn. AZ 
WWSW Pittsburgh, PA 
REX Portland OR 
KGW Portland. OR 
WPRO-AM Providence. Rl 
WPTT Rale.gh. NC 
WRVA R-chmond. VA 
WHAM Rochester. NY 
KQSW Rock Springs. WY 
WSGW Saginaw. Ml 
KSL Salt Lake City. UT 
KFMBAM SanOiego . CA 
RFMBfM SanDwgO.CA 
WGV Schenactady. NY 
RUI Seanie WA 
KKPl Spokone. WA 
» SO St Louis. MO 
KftjO St Joseph. MO 
WIG1 Tampa. Fl 
WWWM Toledo. OH 
RRAV Tursa. OK 
WLTT Washington. DC;; 
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Multiple- Vendor Dilemma 

CHAINS FIND PERSONAL STEREO TRICKY 



(Jounter Intelligence 

A ufckli/ column focusing on the concerns and tuogeaiionm of retatlm. 



BY EARL PAIGE 



MIS ANCKI.KS As man- rrwnl 
la|K' chains mini' inlu (MTstmal Mi- 
r»-n. Iniyrr* a tllli'inm;t i-\M> m 
hatine In deal with several vendnrs 
in iii-un- ke> iihkIi Is will Im' in surli 
. inn -iipplv H> mil lieinc .1 lartre 
vulume cistomer of any ninnle ven 
dor. chains find that entry into per- 
sonal stereo can often be tricky. 

Among representatives of chain* 
surveyed in a recent re|>ort on per- 
sonal stereo iBilllioard. Sept. 151. 
Alan Schwartz of i^unit Music I'lus 
hen- sums up the dilemma: "Person- 
al stereo is a different kind of busi 
m-s> fur u* W i n- ii"T linking In In- 
come a hardware chain, and yet the 
vendors want us to get real nuts 
right away." 

The first real thrust in personal 
stereo by Music Plus like most re- 
cord/tape chains around the coun- 
try, came last Christmas "We went 
with three or four items from two 
brands." says Schwartz, "but we 
had problems finding the right 
pieces. It was a case of putting a 
few pieces in here and there, and we 
ended up with problems gelling just 
what we needed." 

The size of a record tape chain, of 



course, has a lot to do with the 
amount of attention vendors give it 
1 jirger chains can cherry pick from 
vendors because the total volume 
represented by just a few models is 
rather sizable when spread chain- 
wide Such is the case with lfiO-unit 
North Canton. Ohio-based Camelot 
Knterpriscs, which recently added 
three JVC models 

According to buyer Mike Ste 
phenson. this was ('arm-lot* first 
purchase outside of import line 
Cram! Prix Camelot went with 
.IV I - N H i.Tii. 77n ..ml PCJ. all 
large-sized "boom boxes" priced 1m*- 
tween *99 and $189. 

Record Par. with 161 units span- 
ning from its Purham. N.C. base as 
far west as Wyoming, likewise has 
had good lurk in cherry picking, 
says the chain's Paul Fuurll. Re- 
cord Bar has stayed with Sanyo, 
which it used exclusively last year, 
but now also has items from To- 
shiba. Crown and Aiwa. 

Explaining the makeup of Record 
Bar's current peraonal stereo line. 
Fussell identifies a headphone radio 
at $59 99 and a novelty, cigarette 
package-size KM receiver at the 
same pnee from Aiwa From Crow 
he's using just a single model, w ith 
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it special dubbing deck feature "* 
To offer identifying feature 
points, Fussed is going with two 
luioni box model* at the same 
$149.95 price point from both To- 
shiba ami Sanyo The latter is still a 
main supplier as Record Bar goes 
from nine items to a total of 17 tins 
season 

The trick, according to Joyce 
tjuisl of 25- unit Heeord Shop. Edina. 
Minn ami Sausalito. Calif . is to de- 
velop a haste overall lineup and then 
fill in according to feature* Quist 
-i t s price (Miinl* developing in $5 in 
rrements from $19.95 through 
$89 95, an arbitrary ceiling the chain 
nan established on the theory that 
personal stereo purchases are very 
impulse-driven. 

"You do find suppliers want you 
to lake on more models than you 
want to work with," says Quist. 
"You end up having to find an alter- 
native brand, maws- no* and then a 
kind of off brand, until you ran get 
your inventory back in tine." 

Kvarerhutmg the delicate cherry 
picking pnnvss. according In Quist 
and other buyers surveyed, is the 
(Continued on page Jit 



A TOUCH Sill: The battle between video retailers for rental club members 
has often resulted in price wars, special deals and heavy discounting. Deal- 
ers often decry the clubs and pricing, pointing out that beyond the member- 
ship fee — which is becoming even more competitive in many markets — 
then- isn't enough incoming cash from rentals to buy new tides. Now one 
retailer is trying to tight its way out of that corner with an open tetter to its 
club members 

Camera Corner, a photo processing and video rental shop in Oceans ide, 
NY, is asking its cluh mernt>ers to give up their current membership and 
purchase a new annual membership at half of the regular cost. In ex- 
change, those customer! would be able to select a title to be bought for the 
club, and would be part of a select pool that gets to view new titles first 

"The previous management gave loo much for the money." a spokesman 
for Camera Corner flatly says Among the spiffs noted were free two-year 
memberships, special freebies on non-rental titles, lifetime memberships 
for a Mat one time fee and other goodies "They were just losing their shirts 
when we took over, in April." adds the anonymous spokesman. 

Not surprisingly, the response has been less than enthusiastic. Since 
copies of the letter are kept on the store's counter, and distributed with cas- 
settes, customer response is being received in-store "The reaction has been 
mixed." notes the spokesman. 

Hut even if this isn't the answer, it seems that some tenable solutions 
might come out of customer response lo the flyer. "The members are trying 
to com*' up with some ideas." he adds "Some of them have suggested that 
thc> would rejoin if they received compensation in film. We'll consider any 
proposal Hut asking people to rejoin is something we had to do " 

MUSTON DIALERS STRIKE RACK: There's deep consternation in Texas. Newspa- 
per ads hit the market on Nov 17 showing two area chains. Videoland and 

(Continued on page t£> 




S< M iN KAMO will begin waiting 
eagerly for the results of yet an 
other rating period. Battles be- 
tween contemporary hit radio and 
AOK continue, with many saying 
that album radio is on its deathbed. 
With a just •completed survey, con 
ducted Nov 2 10. we can take a 
look at how record consumers line 
up for the skirmish. 

The overall breakdow n of males 
to females in the current survey is 
mi in Thai - .i slighl increase in 



by Mike Shalett 

cited a top 40 station said that soft 
rock was their favonte type of mu 
sic Only 21 9% of the AOR con- 
sumers ct»ncunvd. 

New wave/new music, which 
had been our champion, fell to 
24 fi% Album radio folks chose it 
H their favorite 29.9% of the time, 
while top 40 fans noted it 2fi.*>% Of 
(he time Hard rock, a type of mu- 
ajc which we have noted growing 
all year, scored with 17"i of the 
overall sample It was the favorite 



A new look at the skirmish 
between top 40 radio and AOR 



females since our last survey in 
mid ScptemU-r Those consumers 
who said their favorite station was 
an AOK station wi re B4% male 
and :tfi% female Top 40's sex de- 
mographics were 50/50 

Age is usually an important is 
sue when selling advertising on ra 
dio. In the lucrative 19- to Mi year 
Old market, our record consumers 
have a representation of 50 .5%. 
Hen- there is an interesting com- 
parison between the formats. Fifty 
percent of the contemporary hit ra- 
dio record consumers are in this 
age demo, while AOR offers a 
whopping l>2.5% When .stretched 
nut to include HI to :t5 year-olds, 
album radio garners a Ii7.6".. share 
up and top 40 show s 58 7"« 

In our current survey, we see a 
change in our consumers' favorite 
i> |M's of music Kor the first time 
Ibis \ ear. sof I rock » as N n 1 
among our sample, scoring with 
:il.ti% of our record buyers. This 
would seem to be a good indicator 
for contemporary hit radio. Exact 
ty 50% of those consumers who 



of :14 5% of AOR consumers, while 
hit radio folks mentioned it only 
h.1% of the time. Though many 

"On Targrt" is « bi-weekly fea* 
lurt to help readers understand 
morr about consumer buying 
habits and trends. The column is 
board on retail reseaivh conduct- 
rd by the Street Pulse Croup, a 
,\Vw York-tuvtcd music industry 
marketing consultancy of which 
Mike Shatrtt is president. 

r'or its primary retail surrey 
technique. Street Pulse distrtb- 
. trs packets ro n ta i ri i ng quest to n ■ 
mans and product to SO retail 
stores around the country. A 
packet is handed out randomly 
to a consumer immediately after 
he or she has paid for a purchase, 
and a $$ coupon, good for the con- 
sumcr's next purchase at the 
store, is the motivation for com- 
pleting the questionnaire The ac- 
reage survey incorporates orer 
700 respondents, a sample equal 
to those used by Gallup or Hopcr 
in their polls on political issues. 



have said that the formats had be- 
gun lo sound similar, it's clear 
from the consumer's point of view 
that the only common ground is on 
new wave/ new music. 

I hi these listeners also differ as 
record purchasers? We think so 
and configuration is one area where 
the\ think differently Top 40 fans 
tend lo buy more cassettes. Album 
radio folks tend to be heavier buy- 
• rs Sixty-one percent of the AOR 
croud sav thev bought mure than 
six albums in the last six months 
Onlv one third of the hit radio folks 
say they did the same. Then* would 
also seem lo be more 12-inch buying 
on the part of the AOR listener 

Rack in June, we started asking 
record consumers if they owned a 
videocassette recorder. Fifty-two 
percent of top 40 listeners in oar 
current survey have a VCR. com- 
pared to 47.1% Among AOR fans. 
The overall percentage of consum- 
ers who say that they have A re- 
corder is an impressive 48.5%. 

In ou* current survey we Also 
Asked our sample, for the first 
time, about their attendance At 
concerts. Two-thirds of our sample 
said they hAd Attended a concert in 
the last six months. An album ra- 
dio fan was more likely than his hit 
radio counterpart to have gone to a 
show. Nearly 80% of the album ra- 
dio crowd said they had attended a 
concert, while 54.8% of the top 40 
group said they had. 

In our next column we'll exam- 
ine the overall trend of record con- 
sumers and their radio format 
preferences for the entire year. 
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COUNTER INTELLIGENCE 

(Continurtf from jnigr t$) 

Sound Warehouse, slugging it out at tm.&fi for 'The Kmpire Strikes Hack." 
■ tn.X) list item 

Urn Berg, owner of Audio Video I'lus. says he can understand the com- 
petitiveness and using the release as a loss leader "But it s ridiculous, too." 
he adds. " 'Empire' is hasically a guaranteed sale for us. and we understand 
there is co-op involved, but we're not Retting any And we brought in 310 
lueti'.v" 

THE LEGEND UKS ON (UaUrST EVERTWHEM. NOW): When t'amelnt celebrated the 
opening of its l.Wth store last spnng in I'armatown Mall. Parma. Ohm. the 
entire chain toasted with the very apt slogan. "The legend Lives On " The 
slogan, playing off the Camelot legend, was developed jointly with Sony as 
» tie-in promotion. 

According to the t'amelot ad department's Geoff Mayfield. Sony liked il 
so much that they kept it— including the tyDefftcing— for use in a generic 
campaign for blank videotapes beginning in June "They really liked the 
concept and tied it with sports events at the June CES." says Mayfield, add- 
ing that Sony further broadened the use to include tapings that were direct- 
ed towards family events. 

NOT PHONE WIS: Who- hot in California' Record Factory tells what - Ml 

ing in its 30-plus stores via a telephone "hit line." advertised in the local 
Yellow Cages Consumers who make the call to (415) 4fi7 1750 get a one 
minute rundown of the chain's lop 15 singles and albums The swiftly spo- 
ken message is utidaled weekly 

tbiran Duran's "Arena" and Chaka Khan's "I Feel For You" were If.'C 
ord Factory's top titles last week. |*-r the hit line Also hot: the l>uran 
Duran. Vt'hodim and Madonna singles, and the Julian Lennon. Tina Turner 
and Madonna albums - mm i.ikiiim «n 



New Releases 



The following configuration ab- 
breviation* ore uxrd: LP — album; 
EP— extended play; CA— cassette; 
XA— price not available Multiple 
records and or tapes in a net ap- 
pear within pa rent bene* follow- 
ing the manufacturer number. 

POPUUW ARTISTS 

ANTIX 

Got Up, Col Happy 

LP afcn— ( I 1*1 tsaijaaay <«■ M 
DHOMHNAILL TRtONA Nl 

VrtatM 

THE DIAMONDS 
Groat aat Hit a 

IP Wkana M0 tO% MM 

Ok "NC 10* MM 
GEORGE WALLT 
■*' ' ' A . 

LPMmw NM I* 4 1 J %%+• 
CAM HI M M 

HOT TUNA 



INFATUATION 
So arc rung 

LP fkKtra 0 I Ml 

« | MNM 
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MOLONEY. MICK. 1 EUGENE O'DONNF 1 1 
UrKomrnofi Bondt 

1/OwilnX W I0M |F Ft 

MR T 

Mr. Tt Bo Somebody Or Bo Sorrtooody't 
Fool 



ODONNEll. EUGENE 

MO Afar* Moloney 

PLANET P PROJECT 
Pinh World 



SABIA 

Formortdo Un Puorrta 

IPIiNMkfMIMOirM . 

THE i hum STOOGES 

Chritlmo* Ttmo With Tho Thrao Sloogoa 

LP tow W«r to* |«M 
CAM* MO MM 

TRIMBLE. GERALD 



Haarttand Mttwnitt 

tfCjOTUMW 1014 1' R 
VARIOUS ARTISTS 



IP Nkw« watr 4%; \\ m 

VARIOUS ARTISTS 
Harufcoh Roc ha 

LPMMaMPMO MM 

VARIOUS ARTISTS 
Nutcrti V»i I: Tho Hlta 

LP mbm a*ap on M M 
ca *c tn m m 

Nuggat»-Vol II Pur* 

ip *m amp on m m 

ttMOittlN 
NuafU Vol III Pop 

IP >We MFW' MM 



N«U"» vol TV Mora Pop 



VARIOUS ARTISTS 

•Vol III: 



VOGL. NANCT 
Something To Go On 

TOO FOUND THE VOCAL GROUP SOUND 
VoL I Groaloat Hrt* Of Tho Cra (Part I) 

LP a«M \m m i MMI1 ajNMtvMM 

CASK Mil MM 

Vol 11 GroatoM HiU Of Tha En (Part II) 

LPftaM S m*» *d>*0)J • MM 

caac aou mm 

Vol III Boat of Loa Angolas' 
Donna a, Oaif. LaboU 

LP %—« \*m i OSOll . MM 

ca MC Mil M M 

classical 

BACH 

Brandenburg Concerto* 
PhilharmorHa Virtuosi 
R.t h*f d A moo 6V 

IPCIMMMP — — 1*JM CM •*> ksst 

ca Mat mpM mm 
BACH 4 HANDEL 

Mormon Tabornactc Chow. Condta (drr ) 
Philadolphta Orchoatra. Ormandy (con.) 

lp cm ii_.t. in un moi cot n m 

CA MIT IHOl WHI 

BEETHOVEN 
Quartet Mo. 15 
F.tzwtlliam Slr.ng Quart a I 
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BEETHOVEN 
Symphony AAV. 7 
Phiiharmonia Orchoatra 
Vladimir Aahhofuuy, con. 



CA «1 I Ml 4 LM III M 

BERG. BARTOK 

Vtottn Concerto 

Kiung Wha Chung. 

Chicago Symphony Orchoatra 

Sir Goorg Solti. con. 

LP |i I - 1 1 KM I iw PWtCfiM 1 1 I M 
Ca«H IM4 1M 111 M 

BERLIOZ. DEBUSSY 
F rodorica von Stado 
Botton Svmphorrv Orchoatra 
Soi|i Otawa. dir. 

LP COt U**w-««i N ItOM CBS no «* 
CA ■*»' «0»* mku 

MAHLER 

Symphony No. I 

Chicago Symphony Orchoatra 

Sir Goorg Sotti. con. 

LPlwatW.41 1 Tit I in fuM.'«- I: i M 

ca A) I 711 4 im || I M 

MENDELSSOHN 

Sonsta. Vtnj front aoriovaoa, PrrluOe I 
fugue. Hondo espnectoto 
Murray Porohsa 

LP CM Wauatrasarai HI 1H»C»»»»»I 

caan )7IM **m 



MOZART 

S*rmnst* Nottum* 
3 Drrartimonti 
I Muaic. 

IP PIUbjM * 1 1 I TO I *W f aJ ft G i ft li t II I M 

CA 411 110 4 PK'II 1 M 

PflOAOf IEV. TCHAIR0VSKV 
Peter And Tho Wotf. Nutcracker State 
Dudley Moore (nar ). Botton Popt 
John Williama. con 



SCHNITTKE 

V>oi<n Concerto. Piano Quintet 

Rramor. Hollingar 

Batal Symphony Orchoatra 

LPPMaWt 41 I tor I PM rpfCaa II I M 
CA4II I0*4PM 111 »• 

SCHUBERT 

Quintet m C 
Vo-VoM 
lp cat ■*■■». w $M at niM cot -»mi 
caarr ptiM «a>M 

SCHUBEiTT 
; 0 Symphontet 

Mimnw, Academy of St. Martin 

i n tho- f HMB 

LP "Majai 41 1 IT* I PH|/) WaaaCraM Ml M 

ca 4i ; iraamrti mjh 
STRAVIffSKV 

Le Rouignot. The Ntghtingsie 
PutcmmMa Renard. The Foa 



ot Waahmgton 



Opera Socwty e 

. a. - 1 

IJO. slra.inM^. 



E«te». Fncka 

Biflin SUIe 0»cl>«»lrj 



SOUNOTRACk 

cmr heat 

Of <c>n ji Soundtrack 

u>*wsw i mitwi* t*M 

C4 * J*il» i> »• 

COO0ER. Rt 

Pans. Taut (Original Soundtrack) 



COTTON CtUB 

Original Motion Picture Soundtrack 

I. .'- i • . Of* l*M 

caaaaioau i. m 



FRANSLIH. Rf V CJ_ 

I Saa A Hrm Honn And A N*a Earth 

l/jnafMlOII' I'M 

caaauoiir t ' *4 

THE PILGRIM TRAVELERS 



Stand Up ft T.it.t, 

VMIIMiaMH«N U«* 
CA VC MM MM 

CMPaCT DISC 

BACH. VIVALDI 

Concerto tn C mmor. Concert' 

Kramer. rtoJItncor. AcAdcmr Of St. Martin 

mtht-FwMt 



BEETHOVEN 
CWfef No IS 
Fitrailliam Stnnt Quartet 

Cain an 41 1 Ml 2 LM snjTm'wa 

BEETHOVEN 
Sympnonf Ho. 7 
PtMlhArmonia Orchastra 
VladMTMr Afjthonarv. con. 

CBIMOM4II Ml iLM-SMOiMi — It 

BERG. BART0K 

f«*n Concerto 

Rtung Wha Chung, 

Chicago Srmphon; Orcrwstri 

Sir Coorg Solli con. 

O Lli U W 411 404 IU 

BERLIOZ 

, Concertgebouo OrchMtra 



Sfmphonte ftntmttiooe 
Davit. Cone. 



BIZET 

Cormen A t Arleuenne Suite* 
Marnnor. London Srmprioni Orchestra 

ca r ( j 411 w lMraraawnW 

BRUCKNER 

Symphony Mo. # 

r**jruv Siefr^Hnyrll 

Haitmk. Concertgebour. Orchastra 



CHOPIN 
frvdvi 

Vladimir Athkcnair 



MAHLER 

Oas Lied von dor Erde 

Feme. Patia*. Vienna Pratharrrasaica 

Bruno Walter, con. 

CO i i I : l imicMiwi"'"* 

(Continurd on page IS) 
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Darth Vader Is Video Stores' Santa Claus 

Dealers Laud 'Empire Strikes Back' In-Stores 



BY EARL PAIGE 



Drive- Through Bust nets. WEA and Malibu Gran Prix Fun Center recently 
combined to help Video Store in Cincinnati pull off a month-long promotion for 
the Cars' "Heartbeat City" videocassette. All music videos were $1 off on rental 
and albums were $2 off at the audio and video outlets. Pictured is one ot the 
actual racers loaned by Gran Prix. 



LOS ANGELES With "The Em- 
pire Strikes Back" expected to over- 
load retail checkout terminals this 
Christmas, home video dealers are 
looking for Darth Vader to be Santa 
Claus. The Lucasfilm character, 
say shopkeepers around the coun- 
try, is the absolute top in-store pro- 
motion traffic builder. 

One of the happiest retailers is 
Carol Pough in suburban Santa Ana 
here, who copped a Darth Vader ap- 
pearance November 17. just days 
after the title's release. Like others 
surveyed, Pough says she doesn't 
mind at all the myriad requirements 
involved in staging an in-store in- 
volving the three actors portraying 



PERSONAL STEREO 

(Continued from page 30) 

fact that personal stereo peaks dur- 
ing the Christmas season, when var- 
ious SKUs may be depleted faster. 

Still another aspect of the overall 
complexity of personal stereo is 
that not all units in a given chain 
have the room for the full personal 
stereo line. "We're going with two 
Sanyo and two Panasonic boom box 
models," says Quist, "but only in se- 
lect stores, because of space limita- 
tions." 

All four models are priced at 
$89.95. "They are actually twins," 
says Quist, "but one is large size 
with a mate that is slim line, in both 
brands. The trend seems headed to- 



ward slim line." 

To fill out her line, Quist is going 
with Crown's $19.95 cassette player 
and its $59.95 cassette with AM/ 
FM. Two more Panasonic pieces are 
the RX 1925 stereo cassette player 
with AM/FM at $44.95 and the RQJ 
72 tape unit at $39.95. Sanyo's MG7 
stereo tape player at $24.95 and 
RP45 AM/FM unit, also at $24.95, 
finish out Record Shop's 10-item of- 
fering. 

Personal stereo also requires that 
chains expand the accessories that 
accompany them. In this sense, as 
personal stereo tends toward higher 
price points, Quist finds that, while 
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headphones were in the $5.95-$7.95 
range from vendors like ECI. Reco- 
ton and MCE, she now can carry 
Sony headphones at the $19.95 and 
$24.95 price points. 

As for why so few chains say they 
are carrying Sony personal stereo 
units, Quist says, "They're just too 
high-priced." Camelot's Stephenson 
agrees. He says Sony Walkman 
models are carried in the chain cata- 
log and at selected stores, "but it's 
not a blowout item." 

Camelot's use of a catalog offers 
still another advantage in slowly 
building into personal stereo, ac- 
cording to Stephenson. He notes 
that it allows individual stores to 
cherry pick from Camelot's ware- 
house as they step along in adding 
items. 

$10,000 Grant to 
New Music Service 

NEW YORK New Music Distribu- 
tion Sen-ice (NMDS), the not-for- 
profit record distribution organiza- 
tion that handles hundreds of inde- 
pendent, artist-owned labels, has 
been awarded a $10,000 grant by 
the Robert Sterling Clark Founda- 
tion. The foundation-initiated grant 
is given in recognition of programs 
of "unusually high quality or excep- 
tional promise." 

Created in 1972. NMDS is a pro- 
gram of the Jazz Composers' Or- 
chestra Assn. Its catalog contains 
several thousand new music, jazz 
and non-commercial experimental 
titles. 



Vader in appearances worldwide 
(one actor works out of the U.K.). 

More than one retailer reports 
that the marketing fallout from a 
Vader in-store continues favorably 
for years. "I'm not going to say that 
the added business will offset the 
expense immediately." says Jack 
Messer, owner of six-unit Video 
Store in Cincinnati. "In fact, when 
he's (Vader) in the store you are 
down for that time because of all 
the people and hubbub. 

"We used the appearance as a 
way to establish ourselves in the 
market as the place to go for video." 
says Messer, who staged a promo- 
tion two years ago. Messer, who 
presented Vader at two of the 
chain's stores to promote "Star 
Wars." went all out and used dry ice 
to create the fog effect so memora- 
ble to audiences of the Lucas pro- 
ductions. 

Yet another benefit of the Vader 
in-stores is the ability of the promo- 
tion to attract non-VCR owners who 
thereafter can be sold and added to 
store customer rosters. "I would 
say when we had Vader two years 
ago, 80> of the crowd were not 
VCR owners." says Michael Kelly 
of Video Cross Roads in suburban 
La Habra here. 

"It's the best kickoff we could 
have ever wanted," says Kelly, who 
claims his store was about the third 
one in the country to stage a Vader 
promotion. Noting the subsequent 
burgeoning of the VCR market and 
other industry changes, he adds, "It 
cost us about $2,000 at that time. 
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and the vendor was also picking up 
half the cost. They don't now." 

Actually, the cost of the Vader 
promotion has hardly escalated. Ac- 
cording to Jim George of San Fran- 
cisco Home Video, the average cost 
was identified by a vendor represen- 
tative as $2,000 in a presentation I 
Nov. 7 before the Northern Califor- 
nia chapter of the Video Software 
Dealers Assn. ( VSD A ) . Messer also 
recalls the cost as $2,000. 

However, estimates vary accord- 
ing to location, says Lou Berg of 
Audio Video Plus in Houston, who 
says he just received an estimate of 
$3,000 "plus travel and hotel— and 
there's no co-op, we understand." 
Berg says a Vader appearance was 
staged in Houston Oct. 14 at East 
Texas Periodicals, a distributor, for 
an open house during which Berg 
was solicited. 

"We figured at $4,500 we could 
find something more cost effec- 
tive," notes Berg, who is known for 
staging extravagant promotions. 

"We are having Snoopy," Berg 
says, "and Media (Home Entertain- 
ment) picks it up. After all, these 
are the vendor's characters." 

One other remark echoed by deal- 
ers around the country is that no 
Vader promotion could ever come 
off without the assistance of CBS/ 
Fox's local sales personnel. In Ohio, 
Video Store advertising director 
Lee Hackman says, "Without Jan 
Paris-Novae we couldn't have ever 
pulled it off." 

In Santa Ana. Pough. whose hus- 
(Continued on pagr JO) 





Yes, it's a jungle out there! 
You need ExSell Marketing's 
EXCLUSIVE, FREE 
Dealer^SalwKit 



esourceful ExSell dealers make 
elephant-size profits in that retail jungle! 

Their latest survival aid is ExSell's Dealer Sales Kit which provides 
them with: 

• A "Buyer's Guide" of our products that lists only SUGGESTED 
RETAIL PRICES — plus complete feature/benefit descriptions. 

• A separate, matching "Dealer Price Schedule" with wholesale 
prices. 

Let the "Buyer's Guide" SELL your customers on profitabi< 
accessories while YOU net the profits! 

When you need products, use ExSell's warehouse 
as YOUR supply depot — just a TOLL FREE call 
from even the remotest outposts. 

The retail jungle can be an exciting and profitable 
adventure 

But don't risk it without ExSeN Marketing —Your 
BEST Source for Audio/Video Accessories and 
Recording Tape 






CJI im TOLL FRfcfc im wm FREE Dwirr S«*r» K it_ 

l-*00- 5 <US) l-«0©-672-2«»2 (NC) 



. M4. Cary.NC 27511 
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"Networth" is a I'mam-utl plan 
niny |>n>jjn»n» fur hom*' comput- 
er owners, explains Francis Pan- 
dolfi. president of Scarborough 
Systems, the firm that distrib- 
utes the computer software 
package It in based on Sylvia 
Porter's top-selling "New Money 
Book For The '80s." Excerpts 
from the book art* found in the 
program's packaging 

We positioned this program 
to be for people who are con- 
cerned with their personal finan- 
cial affairs," says Pandolfi. "The 
kind of people who would buy 
Porter's book." 

"Networth" allows users to 
keep track of expenses, personal 
inventory, stock portfolios and 
taxes The $39 IBM version con- 
tains an additonal section for an- 
alyzing loans The Commodore. 
Atari and Apple versions, cost- 
ing $79.95. do not contain the 
loan analyzer section. 

The financial planning pro- 
gram was released by Scarbor- 
ough in September According to 
Pandolfi, it has sold cloae to 

4.1 1 f H HI lvv 
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OPIES 
OF 
WEEKLY 
CHARTS 

are available from 
BillbrardV Chart 
Research Depart- 
ment. Pop Singles 
1941 through 1983. 
Top LPs 1949 
through 1983. 
$3.50 per chart . 
Call or write: 



Billboard Chan Research 
1515 Broadway 
New York. NY 10036 
(212) 764-4556 



Americas favorite 
Musk Program 




From your distributor or 
Tha Scarborough System, lot 
800-882 8727 



Billboard 
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by Faye Zuckerman 



A weekly column focusing on 
hardware and software deivlop- 
ments in the home computer in- 
dustry. 

The TWO millionth Apple II per 
sonal computer has rolled off the 
assembly line at its Carrollton, 
Tex. manufacturing plant, the high 
technology firm reports. A spokes- 
man for the Cupertino, Calif, com- 
pany attributes the continued sue- 




gy to effect what is viewed as a 
strong comeback. 

Its "Sargon" series of electronic 
chess games and "Sample SAT" 
have recently started to dominate 
industry best-seller lists. And ac- 
cording to the firm's president, Os- 
car Ray Rodriguez, the company's 
dealer network has been greatly- 
expanded, from 2,000 to fi.000. 

"We decided to come out with 
fewer programs and concentrate 



The Apple II personal computer 
hits the two million mark amid 
predictions of steady growth 



cess of the company's flagship per- 
sonal computer to a growing 
demand for computers for home 
use. 

Del Yocam. executive vice presi- 
dent and general manager of the 
Apple II division, projects slow but 
steady growth for the personal 
computer industry. 

The Apple II computer, the first 
fully assembled, programmable 
personal computer to be commer- 
cially sold, was launched in 1977 
Since then, the Apple II has been 
revised some 15 times. It remains 
one of the more popular machines 
among software developers. There 
are currently 10,000 programs 
available. 

H H DEN soman IRE . 

of the few computer firms to 
brighten the fall Computer Dealer 
Expo (Comdex) in Las Vegas, 
Nov. 14-16. Since the Lowell, Mass. 
company's near demise in 1!)82, it 
has revamped its marketing strati'- 



heavily on marketing our line," ex- 
plains Rodriguez. "We needed to 
gain an image anil a high profile. 
We enticed retailers to take our 
products by purchasing selected 
computer software packages re- 
tailers said they could not sell. 

"I guess yon could say we 
bought shelf space," he continues. 
"But it worked for us. It was criti- 
cal for us to get visibility, if we 
were going to Income a success." 

At the massive computer trade 
show. Hayden launched a comput- 
er program that was widely re 
garded as this year's show stop- 
per. The software package. "Mu- 
sicWorks." is a 179.96 music 
composition program that works 
on Apple's Macintosh computer. 

"MusicWorks" allows users to 
compose music directly on the com- 
puter It displays a seven and-a- 
half-octave grid which corresponds 
to the keys on a piano. 

Essentially, the music composi- 
tion program acts similarly to the 



way a word processor manipulates 
phrases and sentences. When the 
song is written, "MusicWorks" 
changes the grid into a musical 
staff and can insert notation and 
print out sheet music. 

To make music composing easy 
to learn, the program comes with 
templates that guide users 
through the instructions. Four in- 
strument sounds can be played at 
once. The user can choose from 10 
musical instruments, including a 
piano, chimes, flute, trumpet, syn- 
thesizers and organ, among oth- 
ers. 

Another music software pack- 
age taking center stage at Comdex 
wa> r. !. asul I", tin Passport I><- 
signs/Hal Leonard Publishing 
Corp. joint venture Available for 
the Macintosh computer. "MacMu- 
sic," priced at M9.95. comes with 
10 pre-programmed compositions 
from such artists as Lionel Richie. 
Willie Nelson and the Police. 

Passport Designs also unveiled a 
four-octave music system for the 
Commodore 61 machine at Com- 
dex. Tunes composed on the "Mac- 
Music" can be played on the com- 
pany's new Music M keyboard. 

BlTS AND BYTES: Early 1985 
will see the rollout of a $G00 disk 
drive that allows Apple II pro- 
grams to play on a Commodore 61. 
Called The Spartan, it will be in- 
troduced by Mimic, a Canadian 
firm . . . Text adventure game 
maker Inforom launched several 
business programs at Comdex. 
One of them was "Cornerstone," a 
joint venture wih electronics giant 
Tandy Corp. "Cornerstone" is a 
database that can be used to store, 
organize and retrieve information. 



NEW RELEASES 



(Con tin 
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ft Consolidated Rock ft 

715 Boylston St. Boston, MA 02116 



FUUy LICENSED: 



POSTERS 
TAPESTRIES 
HIPSTERS 
BANDANAS 
CALENDARS 
DECALS 
HATS 



ORDERS SENT IN 

24hrs 





BUTTONS 
LUCITE KEYTAGS 
8x10 s *U 
PINS 

HEADBANDS 
STICKERGRAMS 
POSTCARDS 

700% EXCHANGE 



Write for a free color and black & white catalog 
with over 40 pages of rock n roll merchandise or 
1 call 617-266-1434 in Mass. or 1-800-343-9510. 



Nashville Distrib 
Offers Children 
Free 'Videoprinting' 

NASHVILLE To hdp promote the 
sale and rental of the "Stronjr Kids. 
Safe Kids" abuse-prevention video, 
Source Video Distribution here has 
sponsored a free "videoprinting" 
service for Nashville area children. 
Sharing in the sponsorship are 15 lo- 
cal video retailers. 

Source Video's Lee Cowen says 
the videoprinting is being done in 
cooperation with the Metro Police 
Dept. Each child is photographed on 
20 to 30 seconds of videotape, and 
the tape is then stored with the po- 
lice where it will be computer-in- 
dexed. 

"If it's well received here." 
Cowen says, "We'll take it into oth- 
er cities." Source Video, according 
to Cowen, is the largest video dis- 
tributor in the Southeastern U.S. 
and distributes in all 50 states. 

The videoprinting is done by the 
personnel at each of the retail out- 
lets where the "Strong Kids, Safe 
Kids" instructional tape is avail- 
able. The Paramount tape features 
Henry Winkler, John Ritter and 
Mariette Hartley, rdward morris 



MAHLER 

Symphony No. 1 

Chicago Symphony Orchestra 

Sir Georg Solti. con. 

CO lo*3o« 41 | 73| -2 IH'PWyGfar* no hit 

MOZART 

Coronation Mass, Miss* Sofemnts 
Choir of Kings College. 
English Chamber Orchestra 
Stephen Cleobury, con. 

CO London 4 1 I 904-2 M fV*rGf»m no kxt 

MOZART 

Serenata Notturns 
3 Divertimenti 
I Music i 

CD Philip* 4 1 ! . " . - 

MOZART 

Sonatas for Piano and Violin 
Haskil. Grumiaui 

CO Pfci.pi U1 251 2 PM P&yQ.rn no MM 



MOZART 

Symphonic Concertante 
Oboe Concerto 

Hollmger, Academy of Si. Martin- 
irv the- Fields 



PROKOFIEV. BARTOK 
Piano Concerto. Vladimir Ashkenazy 
London Symphony. Previn (con.) 
Chicago Symphony. Solti (con.) 

CO London 411 949-2 LH PUfCfin no tut 

PROKOFIEV. TCHAIKOVSKY 
Peter And The Wolf, Nutcracker Suite 
Dudley Moore (nar,), Boston Pops 
John Williams, con. 



co P, 



4 412 5W 2 PM *W>»m i,3 | 



To get your company's new releases listed, 
either send release sheets or else type the 
information m the above format on your 
letterhead Please include suggested list 
pnee whenever possible Send to Linda 
Moleski, Billboard, ISIS Broadway, New 
York. N Y 10036 




'OVER 50 MILLION 
TURNTABLES ARE 
SPINNING IN THE U.S. THEY 
ALL NEED REPLACEMENT 
NEEDLES. 

Customers have both wants and 
needs. Sooner or later, needles and 
cartridges need replacing. 

Pfanstiehl dealers fill those needs 
(which gives them hundreds of 
chances to sell the "wants"). 

Pfanstiehl is the replacement 
leader, supplying over 1200 
models. We make you the expert 
by providing in-store service, a 
copyrighted catalog system, 
pocket needle locators and the 
best array of dealer aids in the 
business. Pfanstiehl needle profit 
margins will be among the highest 
in the store. Sell what they need. 

Sell 



fir 




Pfanstiehl 

^" 3100 Washington SI • Wwik*gwi. IL. SO0B5 
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Classic Titles' Importance Grown 

MANUFACTURERS DIP INTO VAULTS 



BY TONY SE IDE MAN 

NEW YORK Classic and catalog 
titles, .tlw.ivs :t kf\ par, ><( home 
vnlt'nS |T'Mlm t miv -in- .►«■,•.. rntnj; 
increasingly Higmficant as manu- 
facturers test new price points and 
marketing methods. 

According to Ingram Video's 
Joani Lehman, classics "can be a 
collector's item in the same way 
that people build a library of 
books." But. she adds, older titles 
don't just sell by themselves. 

Lehman and other distributors 
aay that three elements are essen- 
tial in order to make a classic title a 
success: price point, product quality 
and retail sales display 

Increasingly, manufacturers an* 
making efforts to include these in- 
gredients in their sales programs 
In 1985, the most important classics 
program will probably be MliM- I A 
Home Video's "Diamond Jubilee" 
promotion, which will put a monthly 
series of the studio's best titles out 
for pBM 

Receiving an undoubted boost 
from the company's March release 
of "Gone With The Wind." the se 



be Greta Garbo month, with "Nin 
olrhka." "Anna Christie" and "Wild 
Orchids." and the titles will rontiri- 
ue to be released through the year 
;t> M<.\! I A ilip> 'leeph intu 1 1 ^ 
vaults. 

All "Diamond" features will be 
priced at $39.95. There will be two 
or three titles released each month, 
says MGM I'A Home Video vice 
president of sales and marketing 
Saul Melnick. who adds that other 
features in the effort will include 
"Grand Hotel." The Women" and 
"Babes In Arms." 

Melnick is looking for the low 
price and special packaging to do 



for "Diamond Jubilee" what ii has 
done for the company's "Great 
Hooks" promotion, which per- 
formed so well that it won an exten- 
sion 

"Great Books" went not just into 
video specialty stores, but also into 
such *ale-*>nented outlets as book- 
stores and mass merchandisers. As 
a result, the coni|wny saw volume 
Utost.- nf anyuhi-re fn.rn Iimc, ui 
SOO"W for the titles in the program 

MGM I \. whu li pioneered ih«- 
home video trailer, will be creating 
a s|tecial one for its "Diamond" pro- 
gram. 

While MGM/CA s program will 
probably be the biggest classics ef- 
fort in 1985. it won't be the only one. 

I'omparnrs hk< K* > Video, with it> 

"*J4 Karat" program, intend to keep 
on mining the old lode, and even 
those firms without specially tar 
geted efforts are expecting to make 
money from older feature film*. 

Says MCA Home Video head 
Gene Giaquinto: "We're intending 
to roll out our entire library eventu- 
ally ' According (■> l.i.ujuintn >U- 
s >cs are important in great part be- 
cause "people are buying them" 

Although feature films will inev- 
itably make for about %&% of 
MCA's sales, Giaquinto said, etas 
mcs will account for the remaining 
portion without requiring a heavy- 
sales push The sales pattern for 
older titles is different than that for 
recent release titles, he says, follow 
ing a much smoother curve. 

Where a recent release title will 
see a sharp spurt of initial sales fol- 
lowed by almost as sharp a falktfT. 
classics titles will keep on moving, 
says Giaquinto. who notes that his 
company is still manufacturing 
copies of "Psycho" a month, years 
after the title's release. 

Ingram's Lehman agrees 'Two 
years down the line it [a classics ti- 



VCA Enters Music Market 

Picks Up Rights to 1973 Yes Concert 



NEW YORK While a number of 
manufacturers have been backing 
away from making deals for musk 
video titles. Video Corp of America 
has just decided to get into the 
genre despite what it terms inflated 
rights prices. 

The company has picked up video 
rights to "Yessongs." which fea- 
tures a 1973 film of a concert by 
Yes, which at the time included Rick 
Wakeman on keyboards. Jon Ander- 
son on vocals, Chns Squire on bass, 
Steve Howe on guitar and Alan 
White on drums. 

Bearing a suggested retail price 
of $29 95, "Yessongs" is coming out 
in February All VCA titles are dis 
tributed by Vestron Video The pro- 
gram is 70 minutes long. 

"Yessongs" will only be the first 
of VCA's music titles, says compa- 
ny president Alfred Markim. VCA's 
"intention is to acquire more in the 
music video area where we can," he 
suys. 

The company will be very careful 
in what it purchases, however Mar- 
kim says VCA is looking for "good 
music, good groups and good 
sound," especially audio of a quality 
that can be shown off on today's 
high fidelity VCR* It won't be easy 



to get what he want*, he notes, be 
cause "it's getting increasingly dif- 
ficult to license product" 

"There has been so much publici- 
ty and promotion about the success 
of the home video business" that 
right* payments for all genres have 
soared, says Markim 'They're too 
high." 

Advances are so expensive now 
that it is getting "hard to recoup" 
for some titles, he continues, and 
adding to the problem is the compe- 
tition taking place among various 
manufacturers looking to keep their 
catalogs full In addition to the pub- 
licity and promotional fallout that 
has made it so that "everyone who 
owns a picture property has an esca- 
lated impression of the value of it," 
Markim claims, the battling manu- 
facturers have made sure rights 
payment* have been "bid up out of 
sight." 

"They'll have to come down to a 
more realistic point of view," says 
Markim, speaking of both manufac- 
turers and right* owners. 

TUNY SEIUKMA.N 



tie) will sell more for a year period" 
than a recent release title put out 
two years before, she says. 

On the retail level, storeowner 
John Cough asserts, "Classics are 
movers, bui it dc|M<nds on the price 
factor ." According in Tough. "A lot 
<»f | wln» remember the clas- 
sics, who collwi the classics, are on 
limited budgets" liccausr nf Iheir 
age. 

Classics are "nowhere near" re- 
cent release titles in terms of sales 
numbers and dollar volume pro- 
duced, says Pough. but— almost 
more important to a retailer— 
"they're a steady income." 

"You ran always sell a classic: I 
don't care how many times it's been 
on tv," says Pough. "Rut it has to 
have the prices down." 



Garnering Of TIM Chiefs. MGM/UA Home Video brought executives from 
virtually every one of its overseas branches and a cane e oa to the moat recent 
Vidcom in Cannes MGM/UA Home Entertainment Group chairman Cy Leslie is 
shown fetmg Cyrt Smith of Communication & Entertainment International Ltd . 

the company's Australian k e en—a. 



Music Boom Predicted in West Germany 

VCR Penetration, Growing Software Demand Cited 



BY WOL FGANG SPAHR 

HAMBURG As more record retail 
ers nationwide try to compensate 
for the drop in disk and cassette 
sales by broadening their software 
activities, music video should be 
heading for a boom era m West Ger- 
many. 

That's the view of Peter Kirslen. 
head of Global Video here Many 
dealers, he observes, are now offer- 
ing music videos for slightly less 
than $13. the price of a Compact 
Disc 

Among the main companies to 
build sales in the music video sector 
are Warner Home Video, RCA/Co- 
lumbia. CBS. Thorn EMI. PolyGram 
and VCLi Says Kirstrn: "Now we 
need to convince the entire retail 
trade that music videos can greatly 
improve bottom line figures." 



Adds Ariola executive Oierk 
Storthmann: "We think the music 
video market will expand here as it 
ha* in the U.S. and U.K. Some re- 
tailers are still rather defensive 
about stocking them, but the soft- 
ware trade must build fast in the 
wake of hi ti VCR hardware devel- 
opments." 

But Mano Mendrxycki. KM I Ku . 
trola's head of international prod- 
uct, sounds a warning note: "Many 
fans still find musk video* expen- 
sive. And I'm worried about the 
danger that home taping could 
prove even more damaging for the 
video sector than it has for audio." 

Warner Home Video product 
chief Manfred Wodara says he is 
convinced music video is already 
having "a sweeping effect" on the 
West German music market "VCR 
market penetration is now roughly 



15% of all homes," he notes. "De- 
mand for software is growing. That 
demand must be met." 

Hans Achtenhaten of the giant 
Govi record store chain points to 
multiple use of music videos on tele- 
vision as a big promotional plus. 
Musk video sales via mail order 
have picked up well this year, he 
says. "Our turnover altogether is 
around 100,000 units a month. Band 
performances are the big sellers, 
with groups like Queen, Deep Pur- 
ple, the Police and Rainbow." 

As always, retail pice structuring 
is a major problem, with anything 
costing more than $18 proving hard 
to sell. Wolfgang Riehl of RCA/Co- 
lumbia asserts that $13 is the ideal 
price tag. Harry Schulti of the 
Membran retail chain says nothing 
should cost more than $23 in this 
sector. 
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ROMANCING THE STONE A 


CSS-fea video 1 358 


Michael Oouftn 
Kathleen Turner 


no 
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GRCVSTOK.E: THE LEGEND OF . 
T URIAH LOm> Of THE APIS 


Warner Brothers Pictures 
Warns Mom. video 1 1 37S 


Christopher Lambert 
»no„. VaLOo.ru 


-i 


FT, 


Law 

CIO 
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3 


1 
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SPLASH 


touchstone Homo video 2 1 3 


Den/t Hannah 
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na 

MM 


4 


t 


1 


S1KTEEH CANDLES A 


universal Cily Stuckos 
MCA Dot Corp 80076 


Meat, layaaaaM 
PaulOooarr 
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FOOTLOOSE 


Paramount pictures 
Paramount Homo Vrdoo 1 589 


her in Bacon 
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• 
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THE BIG CHILL A ♦ 


RCA Columbia Pictures Homo video 
10021 1 


WeaamhSe-t 

Glenn Close 


HO 
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BLAME IT ON RIO a • 


Sherwood Production* 
Vestron 5040 


Michael Came 

Hp) i I pm 


IM4 


■ 
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Lear 
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ICEMAN A ♦ 


Universal City Stud km 
MCA Dim Corp 80074 


I uteOfry Hu' ton 

1 Mn> finim 
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ft 


Law 
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na 
na 


9 
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AGAINST ALL ODDS 


HC« Columbia FVtures Home Video 

BOO 1 ' 


Raeha. Wa/d 
JafftVidsc. 


ISH 
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MOSCOW ON THE HUDSON 


ttCA Columbia Pictures Home Vidro 

60309 


ftcatfnWifttarn*. 
Mana Atortte 
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UCCESS 



uldn't trade ours for anything. In a few short years we have become the fastest 
ig distributor in the fastest growing industry in the country, pre-recorded video, 
ire need you. Our expansion has created a need for assertive and highly 
ted professionals to fill new positions within our company. 

** POSITIONS OPEN** 

ROMOTIONAL SPECIALIST 

Develop promotional and advertising campaigns for our customers! 

. JATIONAL SALES REPRESENTATIVE 

Marketing and sales service to national accounts, including program planning. 

FIELD SALES REPRESENTATIVE 

Marketing and sales service in the field - "Knocking on doors." 

TELEMARKETING REPRESENTATIVE 

Personalized product information service to our customers. 

ADVERTISING/PUBLICITY COORDINATOR 

Trade advertising and public relations responsibility. 





ive and personable applicants required! 



ur Success 



e what it takes: 
salary requirements to: 

347 Reed wood Drive* Nashville, TN 37217 
r of Human Resources 



ortunity Employer 



MAKE SERIOUS Vl 
THE COMEDY HIT < 




?EO MONEY WITH 
)F THE YEAR. 



m 





STEVE MARTIN LILY TOMLIN 

The comedy that proves that one's a crowd. 

THORN EMI Video is pleased to bring you, while it's still playing to packed theaters all over 
the country, the videocassette release of "All Of Me'.' Released in September to rave reviews 
("A triumph"— Gene Siskel, "The best American comedy since Tootsie"—N.Y Times), "All Of 
Me " has grossed an incredible $32 million plus, and it's still going strong. Week in and week 
out, it's topped Variety's 50-Top-Grossing-Films list. Now, "All Of Me',' which stars Steve 
Martin and Lily Tomlin, will be your hit comedy of the year. 1 . . 

So hurry. Order lots and lots of "All Of Me" videocassettes 
from THORN EMI, and make some very serious money. For 1 
the distributor nearest you, call toll-free: (800) 648-7650. I 



► 



ANOTHER THORN EMI 
BLOCKBUSTER 
VIDEOCASSETTE. 



[urn {?} 



\ome video 



DARTH VADER 

(Continued from /mgr 

band John is national VSDA vice 

president, is equally thankful of the 



assistance of CBS/ Fox rep Kari 
Disani. rough, who says she has 
sought counsel from other dealers 
who have hosted Vader, doesn't 
want to reveal her costs hut does 



sav thev are less than she anticipat- 
ed'. 

"The r'inkerton guards surprised 
me," says Polish "They only re- 
quire a four hours minimum and 



work for $14.80 an hour." 

With the zeal she demonstrates 
when assisting her husband in 
VS1>A projects. Pough indicates she 
Struggled through the many pre- 




promotion preparations, ranging 
from supplying transportation and 
lodging complete with limo and 
king-size bed to dressing room and 
full-length mirror. "We borrowed 
the mirror from CBS/Fox." she 
says. 

Pough and others surveyed are 
lavish in their praise for Lucas- 
film's directions for maximizing the 
promotion. Says Kelly. "You want 
to have your store logo pmminently 
positioned in photographs if you are 
going that route of Polaroid snap- 
shots. Customers take the photos 
home, and they'll be coming back." 

Backman in Cincinnati urges pro- 
motion of VCR rentals surrounding 
the Vader promotion "You will at- 
tract a large number of people who 
have never been in a video store," 
he says. "That's one of the main 
ideas." 

Pough says explicit directions are 
supplied for maximizing the in- 
store. including suggestions of hav- 
ing signed photos or other Lucas-re- 
lated licensed products ready in 
case of short supply. "We have 200 
photos ready," she says. "They cost 
20 cents and are already signed if 
we run out of photos that he can 
sign on the spot." 

Lueasfilms and CBS/ Fox assist 
dealers in choosing where in a site 
to stage the appearance, which can 
become critical. Pough says be- 
cause of her store's design, the dry 
ice stunt was not possible. She 
planned to use the double doors in 
front as a way to control the crowd 

Advance promotion included men- 
tion for two months in Video- 
cassette I'nlimited's newsletter, cir- 
culated to several thousand rental 
card holders, and a quarter-page ad 
the day before the event in the Or- 
ange County Register. 

Estimates of crowds vary consid- 
erably, but no dealer interviewed re- 
ports any serious problem. Pough 
says a requirement is to advise 
CBS'Fox of the estimated crowd 
size. She did not contact law en- 
forcement people in advance but 
does have the Santa Ana police hot- 
line posted "just to be safe." 

Taking the ultimate advantage, 
the Poughs have all Lucas films-re- 
lated products prominently dis- 
played in the front of the store. 
"They even help us set up the in- 
store music system so we'll have 
Star Wars' music going all the 
time." says Pough. 



Copies 
of 

WEEKLY 
CHARTS 

are available from 1 
Billboard's Chart 
Research Depart- 
ment. Pop Singles 
1941 through 1983. 
Top LPs 1949 
through 1983. 
$3.50 per chart. 
Call or write: 



Billboard Chart Research 
1515 Broadway 
New York. NY 10036 
(212) 764-4556 



AVAILABLE ON VIDEOCASSETTE NOVEMBER 30th. 

BETA HI-FI AND VHS STEREO $ 79. 95 nSaSsu^nSam n < «num 

U.S.A. HOME VIDEO. 7920 ALABAMA AVENUE. CANOCA PARK. CALIE. 91304-4491 • (800) 423-7455 
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For MGM/UA Home Arm 
Profits Continue To Climb 



FOR WEEK ENDING DECEMBER 1, 1984 



NEW YORK MGM/UA Home En- 
tertainment Group Inc. is continu- 
ing its strong financial perfor- 
mance, with a final fiscal 1984 
fourth quarter profit of more than 
25%. and a fiscal year profit almost 
as large. 

The company reported net income 
amounting to $13.1 million, or 44 
cents per share, on revenue of 
$51.45, for a total profit of 25.4%. 
last year's profit was 24.1%, with 
$11.3 million worth of black ink on 
revenues of $46.8 million. Per share 
net income was 38 cents. 

For the fourth quarter, the com- 
pany saw a 9% rise in revenues. For 
the full year, the increase was 23%, 
to $197.3 million from last year's 
$160.7 million. 

Profits for fiscal 1984 were up by 
19%, from $39.3 million to $46.6 mil- 
lion. Per share, they increased from 
$1.40 to $1.58. 

MGM/UA Home Entertainment 
has been regularly issuing divi- 
dends, with the sixth quarterly divi- 
dend in a row coming out on Oct. 4, 
for 15 cents. The two-year-old firm 
has also just declared its second ex- 
traordinary dividend, one of 50 
cents, up from 25 cents the year be- 
fore. 

Home video is only a portion of 
MGM/UA Home Entertainment 
Group. The company also sells pay 
tv, broadcasting and other ancillary 
rights. 

The firm attributes improved 
earnings to the home video success 
of such titles as "Reckless," "Brain- 
storm," "Heaven's Gate," "The 
Hunger" and "Invasion Of The 



Snatchers." Older titles such as 
"2001: A Space Odyssey," "Dr. Zhi- 
vago," "Clash Of The Titans" and 
"The Wizard Of Or." also helped 
make the company's fiscal picture 
pretty. 

Pay tv earnings also helped fill 
MGM/UA's coffers, the company 
says. Assisting the home video divi- 
sion's income gains were the open- 
ing of a string of overseas branches 
and the issuing of licenses in such 
countries as Japan. Australia and 
Spain. Existing territories such as 
Germany, France, Scandinavia and 
Holland were also significant con- 
tributors. 

According to MGM/UA Home 
Entertainment Group chairman Cy 
Leslie, the company's "ability to be 
able to use catalog product" is its 
key asset. "It will come back to the 
record days, essentially," says mu- 
sic industry veteran Leslie, where 
the home video industry will be 
"promoting and exploiting catego- 
ries." 

One shadow Leslie, like others, 
sees looming over the video busi- 
ness is the inflated level of rights 
payments. "Prices of films are rela- 
tively high," he says. "That's going 
to recede when reality becomes a 
way of life." 

Responding to rumors that 
MGM/UA Home Entertainment 
Group may soon be following a 
number of other home video manu- 
facturers out to California, Leslie 
points out that he has a contract 
that I. i-i- through 19R5, and says 
that "I have no plans" to relocate to 
the West Coast. 



The Boom Goes On 

October VCR Sales Up 81% 



NEW YORK The videocassette re- 
corder sales boom continued un- 
abated in October, with machine 
sales up by more than 81% to 
720,000 units for the month, accord- 
ing to the Electronic Industries 
Assn.'s Consumer Electronics 
Group. 

According to the EIA, VCR sales 
to dealers this October totaled 
720,183 units, against 398,483 units 
for October. 1983. More than 5.5 mil- 
lion VCRs have been sold so far this 
year, compared to about three mil- 
lion units moved in the first 10 
months of 1983, for an increase of 
81%. 

Color tv sales showed some slip- 
page in October, dropping by 2.3% 
to 1.4 million units. But the year-to- 



date figure remained strong, up 
15% to 12.7 million units. Mono- 
chrome sets continued their slump, 
with sales down by 6% in October 
and by 15% year-to-date. 

Color video camera sales for Oc- 
tober came to around 40.000. a mere 
2.6% rise from the year before. 
Year-to-date figures were some- 
what stronger, with the 373,000 ma- 
chines moved so far a 23% increase 
over last year's figures. 

Projection tv set sales showed 
more strength, with numbers up by 
19% to 20,000 units. Year-to-date 
projection sales are up by 34% to 
146.000 machines. 
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JANE FONDA'S WORKOUT A • 


Karl Video Corporation 
KVC-RCA 042 


Jane Fonda 


1912 


Nt 


VHS 
BtU 


5995 
5995 


2 


2 


12 


ROMANCING THE STONE A 


CBS- Fox Video 1 358 


Michael Douglas 
Kathleen Turner 


I9SA 


re 


VHS 
Beta 


7998 
1991 


3 


NEW ► 


THE EMPIRE STRIKES BACK 


CBS-Fo* Home Video 1 425 


Mark Ha mill 
Harrison Ford 


1977 


N 


VHS 
Beta 


79 98 
'991 


4 


j 


50 


RAIDERS OF THE LOST ARK 


Paramount Pictures 
Paramount Home Video 1 376 


Harrison Ford 
Karen Alien 


nil 


K 


VHS 
Bell 


2495 
24 95 


5 


4 


12 


FOOTLOOSE 


Paramount Pictures 
Paramount Home Video 1589 


Kevin Bacon 
John Lithgov. 


1911 


K 


VHS 
P. ■ 


39 95 
i- 
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GRFYSTOKE THE LEGEND OF 
TARZAN. LORD OF THE APES A 


Warner Brothers Pictures 
Warner Home V«*to 1 1 375 


Christopher Lambert 
Andie MacOoweil 


I9U 


HJ 


VHS 
Bell 


79 95 


7 




10 


SPLASH 


Touchstone Home Video 213 


Daryl Hannah 
Tom Hanks 


1944 


K 


VHS 
Beta 


79 95 
79 95 


8 


24 


1 


MOSCOW ON THE HUDSON 


RCA/Columbta Pictures 
Home Video 60309 


Robin Williams 
Maria C Alonso 


1914 


R 


VHS 
Beta 


- 

LM 


9 


9 
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1984 SUMMER OLVMPtCS 
HIGHLIGHTS • 


ABC. Inc 

Continental Video 1014 


Frank Gilford 


1944 


HI 


VHS 
Beta 


79 95 
79 95 


10 


30 


91 


STAR TREK ll-THE WRATH OF 
KHAN A ♦ 


Paramount Pictures 
Paramount Home Video 1 1 80 


Willian. Shatner 
Leonard Nimoy 


19U 


PC 


VHS 
Bin 


24 85 
: - 


11 


12 


23 


LIMITED GOLD EDITION CARTOON 
CLASSICS MICKEY ♦ 


Walt Disney Home Video 198 


Mickey Mouse 


1914 


NR 


VHS 
Bala 


5 

7995 


12 


17 


8 


YENTL A 


CBS-Fo» Video 4724 


Barbra Streisand 


mi 


K 


VHS 
Bala 


77 98 

79 98 


13 


7 
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AGAINST ALL ODDS 


Ruj cc*imtn3 Pctures Home V.oeo.RCA 
Columbia Pictures Home Vrteo 60077 


Rachel Ward 
it ft Bridges 


1984 


ft 


VHS 
Bala 


79 95 
79 95 


14 


U 
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NEVER CRY WOLF 


Walt Disney Home Video 1 82 


Charles Martin Smith 
Brian Dennehy 


1911 


N 


VHS 
Beta 


1995 
79 95 


15 


19 


62 


FLASHDANCE 


Paramount Pictures 
Paramount Home Video 1454 


Jennifer Beals 


1913 


> 


VHS 
H ' 


2*95 

; ■ 


16 


10 


24 


TERMS OF ENDEARMENT 


Paramount Pictures 
Paramount Home Video 1407 


Shirley MaClame 
Debra Winger 


1911 


PC, 


VHS 
Beta 


19 95 

19 95 


17 


13 


23 


LIMITED GOLD EDITION CARTOON 
CLASSICS DONALD • 


Walt Disney Home Video 200 


Donald Duck 


1911 


m 


VHS 
Beta 


. H 

29 95 


18 


20 


4 


FIRESTARTER • 


Universal City Studios 
MCA Dist Corp 80075 


David Keith 
Drew Barry more 


1984 


t 


VHS 
Beta 


7995 
7995 


19 


16 


4 


HRE AKIN A 


Cannon Films Inc 

MGM/UA Home Video 800447 


Ado'fo Qui nones 
Michael Chambers 


1984 


K 


VHS 
Beu 


79 95 
!9 95 


20 


15 


17 


THE BIG CHILL A • 


3ca ccejmtM Pcfuflps Home Video RCA 
■■krrtxA P<1um Hotrv Voeo 10021 1 


William Hurt 
Glenn Close 


1983 


R 


VHS 
Beta 


79 95 

V 


21 


1 


48 


MAKING MICHAEL JACKSON'S 
THRILLER A ♦ 


vestron 1 OOO 


Michael Jackson 


1983 


nt 


VHS 
Beta 


29 95 
79 95 


22 


33 


37 


TRADING PLACES 


Paramount Pictures 
Paramount Home Video 1 56 1 


Dan Ackroyd 
Eddie Murphy 


1981 


R 


VHS 
Beta 


74 95 
2195 


23 


NEW> 


STAR WARS 


CBSFoh Home V-deo 1 1 30 


Mark Ham ill 
Harrison Ford 


1977 


n 


VHS 

Bala 


1991 
1998 


24 


21 


4 


THE BOUNTY 


Orion Pictures 
Vestron 5044 


Mel Gibson 
Anthony Hopkins 


IMI 


K 


VHS 

Beta 


No 
tiltml 


25 


27 


2 


PADIIFI TflTAI nrAIITV AMD 

FITNESS 


Thorn/EMI Home Video 2651 


Raquel Welch 


1984 


m 


Beta 
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STONES GREAT VIDEO HITS 


Vestron 1016 


The Rolling Stones 


1914 


M 


Bill 


29 95 


27 


NEW ► 


MICKEY'S CHRISTMAS CAROL 


Walt Disney Home Video 225 


Mickey Mouse 


1981 


0 


Bala 


29 95 


28 


11 


37 
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CHALLENGE • 


Karl Video Corporation 
KVC RCA 051 


Jane Fonda 


1984 


»P 


Beta 


5995 


29 


39 


71 


DURAN DURAN • 


Thnrn FMI ' ■[ 1 

i norn t mi i vu 
Thorn EMI Tvd 1646 


Duran Duran 


19(3 


nr 


Beta 


29 95 
> lb 


30 


22 


10 


HEARTBEAT CITY 


F ifkt r-* f nf frt jitimAnt 
Warner Home Video 34024 


The Can 


1984 


nt 


VHS 
Beta 


2988 
i- 


31 


23 


43 


00 IT DEBBIE'S WAY A 


Rayma* Prod P Brownstem Prod 
Video Association 1008 


Debbie Reynolds 


1983 


NR 


VMS 
Beta 


1995 
1995 


32 


14 


7 


SIXTEEN CANDLES A 


Universal City Studios 
MCA Dist Corp 80076 


Molly Rmgwald 
Paul Dooley 


1941 


n 


VHS 
Ball 


7995 
19 95 


33 


29 


2 
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CONCERT 


A&M Video 1 R S Video. RCA 
Columbia Pictures Home Video 1 002 


The Police 


1984 


M 


VHS 
Beta 


(9 95 
1995 


34 


32 


2 


THE PHILADELPHIA EXPERIMENT 


Thorn, EMI Home Video 2547 


Nancy Allen 
Michael Pare 


1911 


PC 


VII 

BeU 


1995 
7995 


35 


38 


17 


LASSITER A 


Warner Home VtdeO 

Warnt-i Brothers Pictures 1 1372 


Tom Selleck 
Jane Seymour 


198) 


1 


VHS 
1 


7995 


36 


25 


26 


SCARFACE A 


Universal City Studios 
MCA Dist Corp 8004 7 


Al Pacmo 


1983 


1 


VHS 
Beta 


79 95 

Urn 


37 


26 


7 


RACING WITH THE MOON 


Paramount Pictures 
Paramount Home Video 1 668 


Elizabeth McGovern 
Sean Penn 


1984 


R3 


VHS 
Beta 


59 95 
5995 


38 


21 


6 


SEAT STREET • 


Orion Pictures 
Vestron 5047 


Gma Beiafonte 
Rae Dawn Chong 


1981 


K 


VHS 
Beta 


No 

Inline. 


39 


35 


20 


CULTURE CLUB KISS ACROSS 
THE OCEAN 


CBS Fo. Mumc V«Jeo66S9 


Culture Ctub 


1981 


nt 


VHS 
Beta 


2998 
2991 


40 


34 


9 


ICEMAN A ♦ 


Universal City Studios 
MCA Dist Corp 80074 


Timothy Hutton 


1984 


re 


VHS 
' 


5995 
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♦ International Tape 1>k Ann seal lor sales and or net rentals of $ 1 million at «nolesale 
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1 1 984 are refiilted under lower 
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ROMANCING THE STONE A 


C8S-Fo« Video 1 358 


Michael Douglas 


1914 


PS 


VMS 
Bell 


2 


2 


7 


GREYSTOKF. THE LEGEND OF 
TAR2AN. LORD OF THE APES A 


Warner Brother* Picture! 
Warner Home Video 1 1 37S 


Christopher Lambert 

Aodll" M.V"flOVv**ll 


1984 


K 


VHS 
Beta 


3 


3 


10 


SPLASH 


Touchstone Home Video 2 1 3 


Daryl Hannah 
Tom ►■.inp . 


1914 


re 


VHS 
Brla 


4 


S 


5 


FIRESTARTER • 


Universal City Studios 
MCA Disl Corp 80075 


David Keith 
DfCM Barrymore 


1981 


a 


VHS 
BMl 


5 


1 


3 


MOSCOW ON THE HUDSON 


Rca Columbia Pictures Home Video RCA. 
Columbia Pictures Home Video 60300 


Robin William 

Mana Conchita Atonso 


mi 


• 


VHS 
Beta 


6 


1 


8 


AGAINST ALL ODDS 


Rca con. ii ■! • i Pictures Home Video.RCA 
Columbia Pictures Home Video 60077 


Rachel Ward 
I' M Bridges 


1981 


r 


VHS 
Beta 


7 


7 


7 


SIXTEEN CANDLES A 


Universal City Studios 
MCADisI Corp 80076 


Molly Rmgwald 
Paul Oooley 


1981 


N 


VHS 
Beta 


8 


1 


4 


NEVER CRT WOLF 


Walt Disney Home Video 182 


Charles Martin Smith 
Br 1 an Dennehy 


1914 


PC 


VHS 
Beta 


9 


IS 


3 


THE PHILADELPHIA EXPERIMENT 


Thorn. EMI Home Video 2S47 


Nancy Allen 
Michael Pare 


19M 


PC 


VHS 
Beta 


10 


10 


11 


FOOTLOOSE 


Paramount Home Video 
Paramount Primes 1 589 


Kevin Bacon 
John Lilhgo** 


1914 


PC 


VHS 
Beta 


11 


9 


7 


YENTL A 


CBS Fon Vnjeo 4724 


Ba'br » Streisand 


1913 


PC 


VHS 
Beta 


12 


11 


5 


THE BOUNTY 


Orion Pictures 
Vestron 5044 


Mel Gibson 
Anthony Hopkins 


I9M 


PC 


VHS 
Beta 


13 


13 


1 


CANNONBALL RUN II 


Warner Bros Pictures 
Warner Home Video 11377 


Burt Reynolds 
Dean Martin 


1984 


PC 


VHS 
Beta 


14 


14 


17 


THE BIG CHILL A ♦ 


Rca Columbia Pictures Home Video.RCA/ 
Columbia Pictures Home Video 1 002 1 


William Hurt 
Glenn Close 


1983 


• 


VHS 
Bala 


IS 


12 


10 


ICEMAN A * 


Universal City Studios 
MCA D.St Corp 80074 


Timothy Hutton 
Lindsay C rouse 


1984 


P0 


VHS 
Btla 


16 


NEW ► 


THE EMPIRE STRIKES BACK 


CSS Foi Home Video 1425 


Mart* Hamdl 
Harrison Ford 


1980 


PC 


VHS 
Beta 


17 


18 


& 


SCARFACF. A 


Universal City Studios 

MCA Distributing Corp 8004 7 


At Pac.no 


1983 


t 


VHS 
Beta 


18 


23 


24 


TERMS OF ENDEARMENT 


Paramount Pictures 
Paramount Home Video 1 407 


Shirley MaOaine 
Debra Wmger 


1913 


PC 


VHS 
Beta 


19 


17 


6 


RACING WITH THE MOON 


Paramount Pictures 
Paramount Home Video 1 668 


fiuabetri McGovern 
Sean Penn 


1984 


PC 


.MS 

Beta 


20 


22 


18 


TANK A • 


Universal City Studios 
MCA Disl Corp 80072 


James Gamer 
Shirley Jones 


1913 


PC 


VHS 
p. ■ 


21 


19 


i 


BREAKIN' A 


Cannon Films Inc. 

MGM. UA Home Video 80044 7 


Adotto Quinones 
v i 'i ••■ Chambers 


1981 


PC 


VHS 

■eta 


22 


NEW> 


CONAN THE DESTROYER 


Universal City Studios 
MCADist Corp 80079 


Arnold Schwarzenegger 
Grace Jones 


1984 


PC 


VNS 

Beta 


23 


25 


5 


BEAT STREET • 


Orion Pictures 
Vestron 5047 


Grna Belatonte 
Rse : mh Cheng 


1914 


PC 


.PS 
Beta 


24 


20 


S 


ICE PIRATES • 


MGM UA Home Video 800427 


Robert Uric h 
Mary Crosby 


1914 


PC 


VHS 
Beta 


25 


16 


4 


FRIDAY THE 1 3TH THE FINAL 
CHAPTER 


Paramount Pictures • 
Paramount Home Video 1539 


Dana Kimball 
Paul Krata 


1984 


« 


VHS 
Be 


26 


30 


( 


HARDBODIF.S 


Rca. Columbia Pictures Home Video.RCA, 
Columbia Pictures Home Video 60366 


Grant Cramer 
Teal Roberts 


1984 


K 


VHS 


27 


24 


4 


THIS IS SPINAL TAP 


Embassy Prctures 

Embassy Home Entertainment 208 1 


Christopher Guest 

K 4 y. -s ■ ■ 4 m ■ i. 

MicnuVci iwc^ean 


1914 


I 


VHS 
Beta 


28 


35 


7 


UP THE CREEK • 


Orion Pictures 
Vestron 5043 


Tim Matheson 
Stephan Furst 


1914 


B 


.•■ 

M 


29 


21 


22 


THE RIGHT STUFF A 


The Ladd Company 
Warner Home Video 200 1 4 


Charles Frank 
aeon lytienn 


1913 


PC 


Beta 


30 


27 


20 


EDUCATING RITA A • 


Rca cofumbn Pictures Home Video.RCA.' 
Columbia Pictures Home Video 10189 


Michael Came 
Julie Walters 


191) 


PC 


VHS 


31 


32 


13 


PURPLE HEARTS A 


Warner Brothers Pictures 
Warner Home Video 200 1 8 


Cheryl Ladd 

Kt'll lY.lM 


1984 


I 


VHS 
Beta 


32 


28 


30 


UNCOMMON VALOR 


Paramount Pictures 
Paramount Home Video 1 65 7 


Gene Hickman 
Robert Stack 


1913 


I 


VHS 
Beta 


33 


31 


19 


BLAME IT ON RIO A • 


Sherwood Productions 
Vestron 5040 


Michael Came 
Joseph Bologna 


1914 


» 


VHS 
Mi 


34 


37 


25 


SILKWOOD ♦ 


ABC Motion Pictures 

Embassy Home Entertainment 1 377 


Meryl Streep 
Kurt Russell 


1913 


« 


VHS 
... 


35 


33 


II 


THE DRESSER A • 


Rca; coaurnbtf) Pictures Home Video.RCA' 
Columbia Pictures Home Video 10184 


Albert Fmney 
Tom Courtney 


1913 


PC 


VHS 

t . 


36 


36 


; 


HOT DOG THE MOVIE 


MGM UA 

Key Video 4723 


David Naughton 
Shannon Tweed 


1984 


I 


VHS 

Beta 


37 


26 


51 


RAIDERS OF THE LOST ARK 


Paramount Pictures 
Paramount Home Video 1 376 


Harrison Ford 
Karen Allen 


1981 


PC 


Beta 

VHS 


38 


29 


17 


LASSITER A 


Warner Home Video 

Warner Brothers Pictures 11 3 72 


Tom Selleck 
Jane Seymour 


1914 


1 


VHS 
Beta 


39 


39 


37 


TRADING PLACES 


Paramount Pictures 
Paramount Home Video 1551 


Dan Ackroyd 
Eddie Murphy 


1913 


s 


VHS 
Beta 


40 


34 


14 


SWING SHIFT A 


Warner Brothers Pictures 
■'. ".■ . ■:.' ■ 1 1 ) ■-. 


G oldie Hawn 
Kurt RusseM 


Ml 


PC 


VHS 
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RESEARCH 
PACKAGES 



The definitive lists of the top singles and albums, 
year by year, covering the entire nistory of the 
Country charts. 

Based on the authoritative statistical research 
of the music industry's foremost trade 
publication. 

TITLES AVAILABLE: 

Number One Country Singles, 1948 through 
1983. ($50.00) 

Number One Country Albums, 1964 through 
1983. ($25.00) 

Listings include Billboard issue date, title, artist 
and label of the number one record of each week. 

Top Ten Country Singles, 1948 through 
1983. ($50.00) 

Top Ten Country Albums, 1964 through 
1983. ($25.00) 

Listings include title, artist and label of every 
record that reached number 10 or higher on the 
Billboard Country Singles or Country LPs chart. 
Titles are listed alphabetically within each year. 
#1 records are indicated. 

Top Country Singles Of The Year, 1946 

through 1983. ($50.00) 

Top Country Albums Of The Year. 1965 

through 1983. ($25.00) 

The annual charts of the top records of the year 

in rank order, as published in Billboard's year-end 

special issues. Listings include title, artist and 

label for each entry. 

Individual yearly lists may also be purchased 
separately; see coupon below ($5.00 per list) 

Billboard Chart Research 
1515 Broadway 
New York. NY 10036 

Please send me the following Billboard Chan 
Research Packages: 

Number One Country Singles @ $50.00 
Top Ten Country Singles @ $50.00 
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COUNTRY CLIP COORDINATION SOUGHT 

Nashville Labels Aim for Simultaneous Release 



A Cole Day In The Desert. Video director Jack Cole (in sunglasses) 
demonstrates football tactics to Dennis DeYoung while shooting the performer's 
"Desert Moon" music video DeYoung is the one on the right, holding the 
pigskin 



BY ANDREW ROBLIN 

NASHVILLE In their search for 
the often elusive link between video 
exposure and sales of country rec- 
ords, major labels here are now aim- 
ing for simultaneous release of the 
video clip and the record it supports. 

Spokesmen for the labels agree 
that simultaneous release is ideal. 
But logistical considerations such 
as tour schedules and post-produc- 
tion often prevent perfect timing. 

PolyGram is the latest label to 
tighten coordination between re- 
lease dates for a video and a single. 
The label's first simultaneous re- 
lease was the Sutlers' "My Only 
Love.'' The clip was serviced to The 



Director of Mangione 's 'Diana D ' 

Rybczynski Tangos' Into Clip Artistry 



BY JIM BESSMAN 



NEW YORK The recent release of 
Chuck Mangione's first concept vid- 
eo. "Diana I>," and its early success 
in making the playlists of MTV and 
"New York Hot Tracks," not only 
marks a landmark in the career of 
the pop-jazz flugelhurnist. but also 
firmly places video director Zhig- 
niew Rybczynski among the most 
innovative artists working in the 
new medium. 

Rybczynski directed 'Tango," the 
1983 Oscar winner for best animat- 
ed short film. He has won numerous 
international awards for movies 
made in his native Poland, which he 
left in 1982. Since coming to Ameri- 
ca, he has directed a pair of brief po- 
litical satires for NBC's short-lived 
"New Show." along with music vid- 
eos for four widely differing musi- 
cal stylists: "Close (To The Edit!" 
for Art Of Noise, "All That I Want- 
ed" for Belfegore, "The Real End" 
for kirk ii- Lee Jones, and now Man- 
gione's "Diana D." 

The technical and artistic ingenu- 
ity of these videos is an obvious out- 
growth of the complex "Tango," 
which used a rather crude optical 
matting process to overlap the sepa- 
rate everyday activities of some 



three dozen individuals in a single 
room. These actions were regaled 
over and over again while new char- 
acters entered the picture, all oblivi- 
ous to each other. The end result 
was a representation of oppression, 
alienation, confusion and tension, 
all built from ordinary situations. 

"Tango" so impressed Island Re- 
cords that it hired Rybczynski to di- 
rect the video for "Close (To The 
Edit)," by Trevor Horn's studio 
group Art Of Noise. The clip gener- 
ated tremendous acclaim and con- 
troversy for its wanton destruction 
of traditional musical instruments 
by a trio of well-dressed, straight- 
looking henchmen led by a heavily 
made-up six-year-old punkette. 

"These instruments were impor- 
tant to music for a long time, but to- 
day they are old technical objects, 
which have been replaced by syn- 
thesizers as in the music of A rt Of 
Noise." says Rybczynski. "And this 
is a positive process. The kind of vid- 
eo techniques that I'm after go 
hand in hand with this kind of mu- 
sic." 

In the new Mangione video, Rybc- 
zynski again matches modem video 
techniques with modern musical in- 
strumentation. "Diana D," which in- 
cludes Mangione's first major vocal 



Film Festival First 

Clips Compete in Chicago 



by mqira Mccormick 

CHICAGO Music video competed 
for the first time at the 20th annual 
Chicago International Film Festival 
Tuesday (20). The prestigious film 
competition showcased 225 minutes 
of major label and independent vid- 
eo, some 75 clips in all, according to 
Festival technical director Reed 
Larson. The winner was determined 
by audience balloting, the only such 
instance in the festival. 

"Music video is a public phenome- 
non, so we felt the public should de- 
cide which ones deserved an 
award," explained Larson 

Festival organizer Michael 
Kutza, said Larson, is "always in- 
terested in trying something new. 
We wanted to see if people would be 
interested in a music video clip com- 
petition, considering that with all 
ie video tv shows and video bars, 
ey can see it any time they want" 



ft 



About 75% of the competing eliua 
were label product, including 7.7. 
Top's "Sharp Dressed Man," "Legs" 
and "Gimme All Your Lovin' "; Lou 
Reed's "I Love You Suzanne"; Rod 
Stewart's "Good Clean Fun" and 
"Some Guys Have All The Luck"; 
Haiti Austin's "Rhythm Of The 
Streets"; Amuzement Park Band's 
"APB," and Sam Harris' "Sugar 
Don't Bite." The rest were indepen- 
dent releases, including "Ambition" 
by Northwestern Univ.'s Niteskool 
Project; "Klowns" by Chicagoan 
Arturo Cucab. "Heavy Chevy" by 
New Yorker Milo Yelesiyevich and 
"Rap Master Ronnie" by cartoonist 
Garry Trudeau. 

Larson said he expects music vid- 
eo to compete in the Chicago Inter- 
national Film Festival next year. 
"It's not just a fad," he said, but he 
added, "Music video will have to 
keep changing to maintain the pub- 
lic's interest." 



contribution, also brings drum ma- 
chines and synthesizers to his music 
for the first time. "The song com- 
bines the synthesized rhythms with 
the classical beauty of his horn." 
notes Rybczynski. "I wanted the 
video not only to connect these two 
elements but also to portray the 
purpose of the song, which is a man 
playing the horn and singing to a 
woman, which is a banal situation 
by itself but one that could be en- 
hanced by some new elements pro- 
vided by video technology." 

For "Diana D." Rybczynski de- 
vised various riggings to hold six 
video cameras to film Mangione in 
different playing positions includ- 
ing standing, lying and sitting. He 
later filmed — at 10 times slower 
speed — a muscular actress playing 
the part of Diana, who assembles 
six 80-pound video monitors in the 
corresponding camera configura- 
tions. She then interacts with the 
video images of Mangione. but due 
to the different filming speeds, her 
movements are greatly speeded up 
in comparison. 

"Many of these effects are not 
possible to do in film" says Rybc- 
zynski, whose "Diana D" is his first 
completely video shoot, as opposed 
to previous film-to-video transfers. 
"But it's extremely important not to 
get carried away by video tricks so 
that they end up distracting from 
the song's storyline or concept. 
Here, the special effects — she mov- 
ing fast, he moving normally, the 
two coming together on the 
screens — are so well worked out 
that you really don't pay attention 
so much to the technical aspects." 

According to Alan Klrinberg, 
Rybczyunksi's partner in Big Z Pro- 
ductions, the director's next music 
video projects will be Grand Master 
Flash's "Sign Of The Times" and 
John "Jellybeen" Benitez's "Side- 
walk Talk " Six others have been 
turned down in the last month. 

"We choose our projects only by 
the way Zbig sees images with the 
music and lyrics," says Kleinberg. 
He adds that Big Z has so far been 
able to turn out clips for between 
$30,000 and $70,000, but that more 
financing will be needed to fully re- 
alize Rybczynski's visions. 

"We only spent $'27,000 on Art Of 
Noise and maybe realized 15% of 
our ideas," he says. "We know we 
can do a great deal more." 



Nashville Network's flagship 
"Nashville Now" program on Nov. 
12, the date of the single's release. 
Don Reid of the Statlers participat- 
ed in the debut via a phone-in inter- 
view. 

Other television outlets airing the 
video within a week of its release in- 
clude "This Week In Country Mu- 
sic." "Video Concert Hall." Country 
Music Television, the Country' Mu- 
sic Network and Atlanta's Video 
Music Channel. "Our aim was to gel 
maximum exposure immediately to 
generate sales." says PolyGram's 
Martha Moore. 

The label achieved another first 
with last year's "It'll Be Me" video 
starring Tom Jones. Spokesmen for 
PolyGram say it's the first instance 
they've seen of a video increasing 
country record sales. 

"The sales increase wasn't at the 
level pop acts have seen with MTV," 
notes Joe Polidor, the label's Nash- 
ville director of marketing. Instead, 
he says, "We saw a modest increase 
of several thousand units over a few 
weeks" in markets where the video 
was shown. 

Polidor adds that radio airplay 
had little or no impact on the sales 
boost, since the single had "gone by 
Ihe boards" by the time the video 
went into circulation. 

We're talking about a ground- 
swell, not a monster increase." Poli- 
dor says. "It's not the norm. This 
sort of thing hasn't happened with 
other singles." 

Warner Bros had Hank Williams 
Jr.'s video of "All My Rowdy 
Friends Are Coming Over Tonight" 
finished before the single was re- 
leased, but held the clip until issu- 
ing the record. The video — which 
features an all-star cast including 
Cheech & Chong, Paul Williams, 
Willie Nelson and others — made it 
to the MTV playlist. 

"Simultaneous release of the vid- 
eo and the single is important to get 
a jump on promotion. "says Janice 
Azrak. vice president of press and 



artist development for Warner 
Bros./Nashville. "That's the best 
way to do it." 

Although simultaneous release is 
an ideal, practice varies substantial- 
ly. Warner Bros, issued a video sup- 
porting Gary Morris' "Second Hand 
Heart" recently after the single had 
been in service for close to a month. 
According to Azrak, the timing of 
the decision on which of Morris' 
songs to put on video prevented bet- 
ter coordination. 

"We changed our minds on which 
song should have a video," says Az- 
rak. "If we had released it any later, 
the video wouldn't have helped." 

Columbia released Mark Gray's 
single and nine-minute clip of "Left 
Side Of The Bed" simultaneously 
earlier this year. But CBS Nashville 
marketing director Roy Wunsch 
says the label's primary intent was 
to promote Gray's first album, 
"Magic." 

"We released the video simulta- 
neously with the album," says 
Wunsch. "I don't think a video 
makes a huge difference for a sin- 
gle. We produce them more as expo- 
sure tools for albums." 

Epic's most recent country video. 
Exile's "Give Me One More 
Chance," followed the single by sev- 
eral weeks. 

"Simultaneous release has gener- 
ally been our policy," says Debbie 
Banks, CBS's director of artist de- 
velopment. "But by the time we're 
ready to do a video we sometimes 
run into scheduling problems." 

The Exile clip was first serviced 
to 75 "hardcore" country video pro- 
grams, according to Banks, but is 
now attracting interest from cross- 
over vehicles like HBO and "Ameri- 
ca's Top Ten." 

"The video gets played well after 
the single has gone off the charts." 
notes Banks, adding that post-pro- 
duction work on the video and coor- 
dinating shooting timetables with 
touring schedules often interfere 
with simultaneous release. 



St. Tropez Fest in Trouble 

Organizers Company Goes Bust 



LONDON Rupert Schmid, orga- 
nizer of the first St Tropez Interna- 
tional Video Clip Festival, has re- 
vealed the involuntary liquidation 
of his Paris-based music and video 
magazine group RS Communica- 
tions. 

Originally budgeted at around $1 
million, the St. Tropez event, held in 
October, is known to have cost con- 
siderably more, with Schmid's com- 
pany suffering a loss of more than 
half the total, despite better than 
expected attendance. 

The future of the festival, whose 
organizational shortcomings were 
widely criticized by participants and 
the media, must now be in consider- 
able doubt, particularly as Bernard 
Chevry's first Midem video clip 
event is firmly set for January in 
nearby Cannes. There's certainly 
unanimity among all parties that 
far-reaching changes in the charac- 
ter of the St. Tropez show are need- 
ed if it is to continue. 

However, the local authorities in 
St. Tropez, who jointly hold rights 
to the festival with a French adver- 
tising agency, have expressed keen 



interest in making it an annual 
event, even to the point of building 
new facilities to house it So if new 
sponsors can be found, a revival 
would not lie ruled out 

"The festival has been estab- 
lished, and it will continue," says 
John Nathan, president of Overseas 
Music Services, the American repre- 
sentative of the gathering 

"I've spoken on a couple of occa- 
sions with the mayor of St. Tropez, 
and his intention is to continue hav 
ing the festival." says Nathan. As 
for who will sponsor in place of RS 
Communications. Nathan says that 
"a number of companies have al- 
ready expressed interest." 



TOUCH That DIAL! 

Gel fast results with ACTION- 
MART, the Billboard Classi- 
fied 



Call ouf Hotline at 18001 223-7524 
and ten Jell you want lo see some 
Action' 



BUBOAHD DECEMBER I, 1984 



33 



ideo music 



T ,1: 




This Is Elvis? Scott Plank plays a troubled youth in the Martin Kahan -directed 
video of "Blue Suede Shoes " In the clip. Plank sutlers Iron, intense 
uncoolness. Guess what song solves the problem? Here Carl Perkins, left, who 
wrote "Blue Suede Shoes." grves Plank, nght, some pointers 

Cable Advertising 

Acts Find 'Ticket' to MTV 



NEW YORK Manhattan Cable 
TV's Hot Tickets advertising con- 
cept has recently devised the means 
for unsigned and underfinanced art- 
ists to get their videos on MTV. Pur- 
chase of a one-minute spot enables 
the buyer to appear, via his or her 
video, in a minimum of 10 weekly 
prime time ads on the music chan- 
nel, with at least that many bonus 
plays thrown in on other cable pro- 
gramming. 

The first artist to make use of the 
service is a local Kurodisco type 
named SujH*rdude, whose mini-per- 
formance of his song "Pace The Mu- 
sic" is tagged with the address 
where viewers can mail fl to buy 
the record. "This guy. whether you 
like him or not, is famous in New- 
York ttecuuse his ad is on so much," 
claims Lillie Balinova, Manhattan 
Cable's advertising sales coordina- 
tor, who is behind the five-month- 
old Hot Tickets segments. 

Hot Tickets is open to major la- 
bels as well as local artists, clubs 
and promoters. PolyGram is cur- 
rently pushing its new Kiss album 
with a 30-second spot. 

The spots themselves are not re- 
stricted to video, and more common- 
ly use still pictures of the artist to- 
gether with music and voiceover or 
character-generated script detailing 
performance and concert informa- 
tion. 

Other recording artists who have 
made use of Hot Tickets include 
Test Department. APB and Konk 
Broken Promises, a local act, re- 
portedly turned away more than 70 
people at the Bitter End when that 
performance was mentioned in a 
Hot Tickets spot. 

Irving Plaza. S.O.B.'s and Kami- 



kaze are among the local clubs that 
have advertised on Hot Tickets, and 
the Miller Time Concerts series 
used the service to promote its 
shows last summer at the Pier, 
Jones Beach and Forest Hills. 

The flight of one-minute spots 
costs $750 per week; a 30-second 
spot, also shown at least 10 times on 
MTV with 10 bonus runs on other 
cable programs, goes for $400 a 
week Balinova says that "appropri- 
ate" programming for the bonus 
spots include "Radio 1990" and 
"Night Flight" on the USA Net- 
work, prime spots on ESPN, and 
various vintage tv series shown on 
CBN, "anything where you get the 
audience." Balinova tries to match 
the bonus ad with the audience; a 
Justine Johns "Babylon" spot has 
been shown during tennis tourna- 
ments, while Kiss hail played to 
auto racing viewers. She adds that 
additional spots above the contract- 
ed 10-plus-lO are given away when 
time is available. 

"Hoi Tickets provides an excel- 
lent supplement to record compa- 
nies-' national ami regional ad cam- 
paigns because they get constant lo- 
cah/.ed MTV exposure for a small 
amount of money." concludes Balin- 
ova. "And for local artists, instead 
of the astronomical costs of produc- 
ing a regular ad. all we need is a lit- 
tle video or a few pictures of the 
hand, some music, and maybe a 
voiceover" IWMMMMI 



New Video 
Clips 

This weekly listing of new video 
clips generally entailable for pro- 
gramming and/or promotional 
purposes includes: Artist, title, al- 
bum (where appticable)/labet, pro- 
ducer/production house, director. 
Please send information to Bill- 
board, New Video Clips. 1515 
Broadway. New York, N. Y. 10036, 
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PROGRAMMING 

Th(» report tfoet not include video* in recurrent or old* rotation. 
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PROMOTIONAL 

music VIDEO 
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CHICAGO *QU RE THE INSPIRATION Fun Moon Waine' Brot 
JOE COCKER EDGE OF A DREAM Capitol 
4-1 | ANIMAL Recovery 

HONEfDRirPERS GOOOROCWN AI MIDNIGHT Evjerarua AtlarrN: 
JOAN JETT 1 1 OVl YOU I OvT M| LOV( MCA 
JOAN JE TJ i NEEOSOMEONf. MCA 
KROKUS OuRlOVf MM 

CVNDlLAUPtR MONE v CHANGES EVERYTHING Port re* 
LET'S ACTIVE WATERS APART IRS 
CARVO GET IT WHILE YOU CAN RCA 
STEVE PERRY lOOliSM Columbia 

POINTER SISTERS NEUTRON DANCE Paramount Picture* 

RUSH RED SECTOR A Mercury 

BRUCE SPRINGSTEEN BORN IN THE USA Column* 

ROD STEWART ALL RIGHT NOW Warner Bret 

ANDY SUMMERS tHEME FROM '7010' A AM 

TEENA MARIE LOVER GIRL Co* 

TOTO STRANGER IN TOWN Columbia 
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■RYAN ADAMS RUN (0 YOU ASM 

LINDSEY BUCKINGHAM VOW DANCING EMIre 

DEEP PURPLE PERfECT STRANGERS Mercury 

THE mi SUNSHINE IN THE SHADE MCA 

JIMI HINDRIX ARE YOU EXPERIENCED Warner Bro* 

HONETORIPPERS GOOOROCHIN AT MIONIGhT liperan/j Atlantic 

JOAN JETT I LOVE YOU I OVE ME I OVE MCA 

JOAN JETT I NEED SOMEONE MCA 

8M.LV JOEL KEFP THF FAITH Columbia 

■ INKS DO ft AGAIN Amta 

CYNCH LAUPER MONEY CHANGES EVERVTHRtO Portrart 
MADONNA LIKE A VIRGIN S*e Warner Brot 
BILLY OCEAN I OvERBO* j.n Intu 
STEVE PERRY fOOtiSH Co*um6,a 
REOSPEEDWAGON i DO WANNA KNOW Ep*C 
BRUCE SPRINGSTEEN BORN IN THE USA CotumtM 
ROD STEWART At l RIGHT NOW Wamer lm 
T0T0 STRANGER IN TOWN Coiumbu) 



PAT BENATAR WE BELONG Chrytalr, 

OAVIO BOWIE BLUE XAN EMI America 

DENNIS OE YOUNG DESERT MOON *4M 

OUR AN OUR AN WitD BOr$ Cap-ioJ 

SAMMY HA GAR I CAN'T DRIVE 5S GeHen 

OARYL HALL & JOHN OATES OUT Of TOUCH RCA 

JULIAN LENNON VAlOTTE Atlantic 

paul McCartney no more lonely nights Cdumt-* 

SURVIVOR i CANT HOLO BACM Scott. Brot C8S 
TALKING HEADS ONCE IN A LITE TIME Wamer Brot 

IS SPECIAL TEACHER TIACXR Caprtol 
TINA TURNER BETTER BE GOOD TOME CapjtoJ 
U2 PRKX Itlenp 

VAN HAL EN HOI FOR TEACHER Warner B rot. 

STE VIE WONDER ' JUST CALLED TO SAY I LOVE YOU Motown 



CARS HELLO AGAIN Etektra 

CULTURE CLUB Tut AAA SONG VtrpnEpar 

FRANK IE GOES TO HOLLYWOOD tviO TRtBES NJand 

JGEHSBANO CONCEALED WEAPONS EMIAmenca 

COREY HART IT ART T ENOUGH EMi America 

ROGf R HOOGSON HAD A DREAM ASM 

SH.LV KMX CATCH MY FALL Cnryubt 

CHAR A KHAN ■ FEEL FOR rOU Warn,. B'ot 

HISS HEAVENSON (IRE Mercury 

MOLLY HATCHET SAIIViEOMAN Epx 

QUIET R*0T PARTY ALL NIGHT PatNa CBS 

LIONEL RICHIE PENNY LOVER Moto-n 

SCANOAl HANDS TIED CaAjmcw 

TIMOTHY B SCHMIT PLAVNiTCOOl Ekaktra 

SCORPIONS < M LEAVING YOU Mercury 

TOMMY SHAW GIRLS WITH GUNS AAM 

BILL Y SQUtER ALL N»GHI LONG Caprtol 

TWISTED SISTER I WANNA ROCK Atlantic 

JOHN WAITE TEARS I Mi Amenta 

WHAM WAa£ ME UP BEFORE YOU GO-GO CoiumtM 

PETER WOLF i NEED YOU TOMGhT EMI America 
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BELFEGORC ALL THAT t WANTED ENrt.tr* 

BIG COUNTRY WHERE THE ROSE IS SOWN Mercury 

JOHN CAFTERTY* THE BEAVER BROWN BANO TENDER YEARS Scorn Brot C8S 

DOR KEN <NTO THE t IRE Elehfra 

EUROGLIOERS HEAVEN MUST BE THERE Corymb* 

GENERAL PUBUC TENO£RNES& IRS 

DAN HARTMAN WE ARE THE rOUNG MCA 

JETHROTUU. lAPO* LUXURY Chrytakt 

RROKUS OUR LOVE Ami* 

STONE FURY BREAK DOWN THE WALLS MCA 

■AVION EAT YOUR HEART OUT Atytum M>ra*» 



AC/DC JAIL BRE A A Atlantic 

AUTOGRAPH TURN UP THE RADIO RCA 

CHICAGO YOU RE THE INSPIRATION Ft«N Moon Warner Brot 

BRUCE COCA BURN tF I HAD A ROCKE T LAUNCHER Gold Mountain ASM 

0CVO ARE YOU E *PE RIENCE0 Wamer Brot. 

GARYO. GET IT WHM.E YOU CAN RCA 

JOHN PARR NAUGHTY NAUGHTY Atlantic 

RAMONES HOWLING AT THE MOON Sire Warner Bros 

ANDY SUMMERS I HE ME FROM '2010 ASM 

UM0 f IT HAPPENS AGAtN AAM 

ZEBRA BEARS AlterrtK 



ALPHAVILLE BIG >N JAPAN Atlantic 
ANtMOTtON OBSESSION Mercury 
ARMORED SAINT CAN U DELIVER Cwyttbt 
BANAN AR AMA THE WILD LIFE MCA 
MORRTS0AV JUNGLE LOVE Wamer B'ot 
RONNIE JAMES 0*0 WE ROCK Wamer Brot 
SHEEN A EASTON STRUT EMI America 
IRON MAIDEN ACES HIGH Caprtol 

OUEENSRVCHC TAKE HOI D O* THE FLAME EMI America 
RUSH RED SECTOR A Mercury 
TORCH SONG DON'T LOOK NOW AS 
WASP i WANNA BE SOME BOO V Caprtol 
YAT LIPSTICK AND LEATHER AAM 



JAMES BROWN/ AFRIK A BAMBAATAA UNITY Tommy Boy 

JOE "KING" CARRASCO CURRENT EVENTS Jem important 

THE CHURCH CONSTANT IN OPAL Wamer Brov 

iOt COCKER EDGE Of A ORE AM Caprtol 

DEPECHE MODE MASTER t SERVANT Smt Warner Brot 

ROD FALCONER ONLY SO MUCH MCA 

FIONA l OVE MAKE S YOU Bl INO Atlantic 

A J- 1 ANIMAL Recovery 

INDUS TRY STILL Of THE NIGHT Caprtol 

REBBIE JACKSON CENTIPEDE CoJvmb* 

DAVID JOHANSEN HAVE YOU HEARD THE NEWS Pauport 

LET'S ACTIVE WATERS APART IRS 

LOS LOaOS WILL THE WOLF SURVIVE Warner Srcrt. 

CHUCK MANGFONE 0»ANA 0 Columbia 

STEVE MORSE BANO GENERAL LEE Elettra 

POINTER SISTERS NE UTRON DANCE Paramount Plcturet 

ELVIS PRESLEY BLUE SUEDE SHOES RCA 

SHERYL LEE RALPH IN THE EVENING New VorK Mutac Co 

RED HOT CHILI PEPPERS TRUE MEN DON T Ktl COYOTES EMI 

TOM ROBINSON WAR BABY GarHan 

S P K MACHINE AGE VOOOOO Elehtra 

SILENT TREATMENT LIFE ON EARTH Red Label 

BARBRA STREISAND LEFT IN THE DARK Co*umba 

SUICIDAL TENDENCIES INSTlTUltONAt * 't D Frotmer 

TEENA MARIE LOVER GIRL Epic 

MARK A THOMPSON SO FiNE Wamer Brot 

TRIPLETS BOYS Unufned 

TOM VERLAINE 5M<LE$0fY0U Warner Bm 
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EMRS For Third World. CBS act Third World recently Dew up to New Jersey 
lor a two-month stay at Eastern Artists Recording Studio in East Orange, where 
they completed their latest album. Shown from left are Rugs Clarke. Tom 
Vercillo (top) and Dave Dachinger, Richie Daley. Willie Stewart. Ibo Cooper and 
Cat Coore 



Audio Track 



HEW TOM 

JAMAICA RECORDS will be re- 
leasing a Bob Marley & the Wail- 
era album. "Bob Peter Bunny and 
Rita," comprised of previously and 
some never-before-released materi- 
al. Remixing is underway at Quad- 
nuonic Sound with producer Reg- 
gie Thompson, mix engineer Hugo 
Dwyer and assistant engineer Mat- 
thew ( Krash I Kasha. Also at Quad 
rasonic: Kurtis Blow is producing a 
12-inch rap record for Billy Bell & 
Kool Kyle. "Trouble." for Profile, 
and the final mixes are currently in 
progress. At the board is Dave 
Ogrin. Pumpkin is also doing the fi- 
nal mixes for part two of the Mas- 
ter Don Committee's "Infamous 
Punk Box," 12-inch for Profile. Mat- 
thew Kasha is engineering. 

The Quad squad is also working 
on Barbara Fowler's new 12-inch 
for Profile, "Knocking On My 
Door." Shep Pettibone is engineer- 
ing the mix with the team of produc- 
er Erick Mathew. engineer Ogrin 
and assistant Lee Friedman. And 
Davy D is producing Dr. Jeckle & 
Mr. Hyde's next record also for Pro- 
file. Ogrin is at the board with help 
from Tommy Gonzalez. 

Lots of activity at Secret Sound. 
Janet Dailey is wrapping tracks 
with Jack Malken and Bob Telson 
producing. Scott Noll engineering 
and Warren Bruleigh assisting. 
Mr. Mehta is recording its first EP 
with producers Phil Fugelo and 
Tom (iart land. The latter is sharing 
the board with Jim Lyon. Ilene 
Kristen is finishing cuts for the 
Tuxedo label with producer Ken 
Mazur and engineer Craig Bishop, 
with Gartland assisting. Finally. 
Tanaka is mixing new material with 
producer Dan Dailey and hoardmen 
Gartland and Lyon. 

In Babylon. N.Y.. the Pink are 
doing final mixes for Granet Rec- 
ords at the label's studio. Label- 
mates the Draft and Five Guys 
Named Mo are laying basic tracks. 

LOS ANGELES 

TEACHES & HERB are in at Mad 
Hatter tracking and overdubbing 
their new album for Don Ralph pro- 
ductions. Producing is Greg 
Wright, with engineers Carl l^tng 
and Duncan Aldrirh. The Yellow- 



jackets are in doing overdubs for 
the new Warner Bros, release. The 
band is producing, with Erik Zobler 
and Gary Wagner at the controls. 
Studio owner Chick Corea is also in 
working on a new album for ECM. 
The project is a septet, including 
strings, horns, flute, cello and the 
music of Mozart. Corea is produc- 
ing: Bernie Kirsh and Jeff 
Vaughan are at the board. Finally, 
Billy Griffin is tracking and over- 
dubbing his new Columbia album 
with producer Todd Cochran. At 
the controls are Bobby Brooks. 
Duncan Aldrich and Richard 
McKernan. 

At EFX Systems. Jae Jarrett of 
Princess Productions is recording 
tracks for two acts. The first. Le- 
jenz, is laying tracks for a new al- 
bum with Jeff Vaughan engineer- 
ing and Darwin Foye assisting. The 
other. A.K.A.. has Philip Moores at 
the desk with Scott Wolf assisting. 
Jarrett is producing for CBS Rec- 
ords in the U.K. Also there, the 
Firesign Theatre is producing "Eat 
Or Be Eaten, "a comedy/mystery al- 
bum for Warner Bros. Fred Jones 
is at the board, with Jeff Vaughan 
assisting. Finally, Picture This is 
cutting tracks for its current EP 
project with Philip Moores. Scott 
(Continued on page SJ) 



RECORD PLANT UPROOTING ITSELF 

New Operation Will Focus on Audio/Visual Clients 



BY SAM SUTHERLAND 

LOS ANGELES In line with an ac- 
knowledged shift from audio re- 
cording dates to motion pictures 
and video clients, the Record Plant 
will pull up roots next year, leaving 
behind its original West Coast facili- 
ty on West 3rd St. here. 

Founder Chris Stone has con- 
firmed the sale of the site, adding 
that a new Plant operation will sub- 
sequently comprise three separate 
facilities elsewhere in the Holly- 
wood area, where the revamped or- 
ganization will focus on audio/ visu- 
al clients. 

"What it basically boils down to is 
that I can no longer afford to be in 
the record business," Stone says. 
"It's evident from our business. 
Five years ago, in our remote busi- 
ness, about 10% of the billings were 
for visual clients, with the other 
90% in audio recording. Today, 
that's virtually reversed. 

"I've got to go one way or the oth- 
er, and in today's market, we feel 
it's the visual side that makes sense. 
We're letting our sales volume dic- 
tate which way we'll go. which is 



Video Services' 
New Subsid Eyes 
Industrial Users 

NEW YORK Video Services Corp. 
has organized a new subsidiary. 
VideoTape Distributors Inc., which 
will market videotape stock to in- 
dustrial and broadcast users. 
Named as president of the new com- 
pany is John Dale, former vice pres- 
ident of the magnetic products divi- 
sion of Fuji Photo Film USA Inc. 

According to Dale, the new sub- 
sidiary will distribute videotape 
stock in all formats from major 
manufacturers, and intends to insti- 
tute a policy of highly competitive 
pricing, as well as well-stocked in- 
ventory. 

Dale was with Fuji from 1974 un- 
til this year. Prior to that he served 
as vice president and general man- 
ager of the Coltape division of Co- 
lumbia Pictures Industries. 



Emphasis on Electronics 

Sam Ash Store Expanding 



NEW YORK Sam Ash, the large 
musical instrument and electronics 
retail chain here, is expanding its 
operation on Manhattan's West 
48th St. by taking over a larger 
store located opposite its present 
electronics outlet. The new space 
was formerly occupied by Accent 
Guitars. 

According to the firm's Paul Ash, 
the move is the latest in a series up- 
grading the ability of the chain's 
various outlets to display and sell 
electronic musical and recording 
gear. 

"The main part of our business by 
far is in electronics," says Ash, who 
estimates that such equipment 
makes up at least 75% of the retail- 
er's sales. Ash adds that sales of 
band and orchestral instruments, 
once a staple of Sam Ash's busi- 
ness, are "weak," and the slack has 



been taken up by the profitable elec- 
tronics sales. 

The new facility will encompass 
roughly 3.500 square feet and will 
feature "practical recording setups 
incorporating all the major brands," 
which will allow hands-on usage of 
electronic and recording gear from 
manufacturers such as Yamaha, 
Roland, TEAC/Tascam. Korg and 
E-mu, Ash says. 

"We've installed these recording 
rooms in our White Plains and Hun- 
tington stores," he says. "They've 
been quite successful, and we're 
planning on having them in all our 
locations." Ash adds that the retail- 
er's Hempstead. Long Island opera- 
tion, which already encompasses 
five stores on one block, has just 
added a new store that will include 
electronic gear as well. 

STEVEN in n Hi 



natural." 

Record Plant's swing into film 
and video work has become increas- 
ingly pronounced in recent years, 
underscored by its involvement in 
the sophisticated Studio M scoring 
stage on the Paramount Pictures 
lot. developed with Glen Glenn 
Sound. Now, Stone indicates, the 
Plant's three future facilities will all 
be slanted toward compatibility to 
film and video clients. 

Included will be a central office 
complex for the six affiliated com- 
panies now run through the Plant, 
along with selected outside tenants; 
a mixing facility, dubbed the "mix- 
room" by Stone, where synthesizer 
scoring, audio mixing and program 
transfers could all be handled, via 
full digital, full analog and multi- 
format video systems; the Plant's 
two existing location recording 
trucks, and a new studio complex 
with two separate studios. 

Stone stresses that the Plant 
"isn't deserting the record busi- 



ness — but, frankly, most of the peo- 
ple in the record business can't af- 
ford us. even thuugh we're still 
forced to operate at 1978 rates. That 
says to me that it's lime to move 
on." 

The actual departure from 3rd St. 
won't occur until June of next year, 
however. Stone jokes that a planned 
Memorial Day party will invite 
guests to "take a brick home" from 
the original facility. "We kept the 
salvage rights on the building," 
Stone adds. "When we first o|iened 
the building, we had a party inviting 
people to come and help put up the 
bricks." 

The Record Plant first moved 
here from its New York base in 
1968, opening its studios in 1969. 
Three years later, Stone and then 
partner Gary Kellgren, since de- 
ceased, splintered from the New 
York company and set up the Rec- 
ord Plant here as an independent 
firm. 



Video Track 



UNITED KINGDOM 

MgMMO's BRIAN GRANT re 

cently took charge of a new video 
clip for Tina Turner. The music vid- 
eo for "Private Dancer" was lensed 
by Hong Manley at London's Rivoli 
Ballroom. It was produced by Pam 
Jones. Grant also directed Meat 
Loaf in "Modern Girl" for Arista 
Records. 

David Mallet, another MGMMO 
director, recently completed "Catch 
My Fall" for Billy Idol, combining 
performance and conceptual materi- 
al. Jacqui Byford produced the vid- 
eo for Chrysalis Records. Mallet 
also directed Joan Jetl & The 
Blackhearts in a music video of "I 
Love You Love Me Love." Peter 
McKay was the director of photog- 
raphy for both clips. 

A seaside resort in England took 
center stage in Roger H. Lyons' 
promotional piece for John Len- 
non's "Every Man Has A Woman 
Who Loves Him" on Polydor. Sid- 
ney McCartney lensed the clip in 
black and while; Tim Gibbs pro- 
duced it 

MGMMO's Nick Morris filmed 
Prefab Sprouts in London for CBS 
Records. The clip was produced by 
Fiona O'Mahoney. The featured 
song is "When Love Breaks Down." 
Morris also directed a music video 
for London Records' Kane Gang 
single "Respect Yourself.' It was 



produced by O'Mahoney; the direc- 
tor of photographv was Adrian 
Wilde. 

LOS ANGELES 

Director dj. webster tool 

charge of Baxter Robertson's video 
clip for "Green Light" on RCA Rec- 
ords. The clip was produced by Julie 
Kaufman: Richard Kooris lensed it 
in Los Angeles. "Green Light" 
marks the first production Webster 
has done for MGMMO. 

The popular Del Mar Racetrack 
appears in the Thompson Twins' 
latest video, which features a live 
concert performance. It was direct- 
ed hy Dee Tratimann who also 
worked on the group's previous vid- 
eo work Frank Hilton produced 
for Arista Records, and Daniel 
Pearl lensed. 

Jeffrey Osborne's performance 
video for "Don't Stop" on A&M 
Records was directed by Bud 
Schaetzle. who also took charge of 
Osborne's earlier "Stay With Me 
Tonight" and "Don't Stop" clips. 
The five-minute piece was produced 
by Schaetzle and Martin Fischer 
for High Five Productions. 

Production companies and 
post-production facilities are wel- 
come to submit information on 
current projects to Faye Mucker- 
man, Billboard. 9107 Wilshire 
Blni. Beverly Hills. Calif. 90210. 
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ARE PAUL'S BEATLES SONGS SACRED? 

'It's Just Good Music, 'Says Producer George Martin 



BY PAUL GREIN 



LOS ANGELES In cine sense, at 
least, Paul McCartney was daring 
in his choice of music for his feature 
film "Give My Regards To Broad 
Street." The ex-Beatle chose to re- 
cut six of his old group's classics, 
even though the public has repeat- 
edly shown resistance to remakes of 
Beatles material. 

The spectacular failures of the 
films "Sgt Pepper's Lonely Hearts 
Club Band" and "All This And 
World War II" suggest that the 
public regards the Beatles' songs as 
sacred, and resents efforts to 
tamper with them. 

"1 understand people's feelings, 
but I don't agree with them," says 
George Martin, who produced the 
original Beatles records as well as 
the "Broad Street" soundtrack. "I 
don't really hold with the sacred' 
bit; it's just good music. 

"It's a strange phenomenon. If 
someone like Neil Diamond said he 
was going to re-record something 
he did 20 years ago. everyone would 
probably think it's a good idea. Paul 
takes a song from 20 years ago. and 
people think it's not a good idea. 

"It's a curious thing. People ac- 
cept clones doing this; they accept 
'Beatlemania,' people pretending to 
be Beatles, but when one of the Bea- 
tles themselves does it, they don't 
like it. It's a funny kind of ambiva- 



lence." 

McCartney selected the songs for 
the film, including three new pieces 
and three other post-Beatles works. 
"He didn't just want to make it a 
Beatlefest," explains Martin. "He 
wanted it to be a Paul McCartney 
songbook." 

Martin notes that the Beatles 
songs which are included — "Yester- 
day," "Eleanor Rigby." "The Ung 
And Winding Road." "Here, There 
And Everywhere," "Good Day Sun- 
shine" and "For No One" — were 
written solely by McCartney. 
"They're labeled Lennon-McCart- 
ney because of the contract situa- 
tion." he says, "but they're purely 
Paul's songs." 

Martin adds that besides choos- 
ing the songs, "Paul decided what 
he wanted to see in the picture, 
which colored the sound. 

"For example, in the sequence 
that was recorded in Air Studios, he 
said he wanted to have a brass en- 
semble in the studio with him. That 
worked fine for 'Wanderlust' be- 
cause that was the way it was done 
originally. But he also wanted to in- 
clude brass on 'Here, There And Ev- 
erywhere' and 'Yesterday.' so I had 
to re-score those for brass, which 
was a little bit breathtaking in a 
way. 'Yesterday' without a string 
quartet was a bit of a shock. But it 
worked all right." 

The most dramatically altered 
song in the film is "The Long And 
Winding Road," which was trans- 
formed from a lush, orchestral bal- 
lad to a sleek, jazzy piece. "I think 
that's a better track than the origi- 
nal." Martin says. "I like Dick 
Morrisey's sax playing. It fit the 
mood. That was a case of virtually 
turning a song into background 
score." 

Martin says his involvement on 
"Broad Street" can be traced to his 
collaboration with McCartney on his 
19X2 album "Tug Of War" and its 
followup. "Pipes Of Peace." "When 
we were finishing 'Pipes Of Peace.' 
Paul had the idea of doing a film, 
and asked me if I wanted to do the 
music." Martin says. 

"The responsibility was fairly 
broad. It wasn't just a question of 



producing the songs and writing the 
score, but being res|M>nsible for the 
sound. He said he wanted the music 
in the picture to be live. I said. 'Well, 
that's going to be a problem.' He 
said, 'Yes, it's your problem.' " 

But Martin managed to solve the 
problem. "Everything you see in the 
picture is live." he says. "All the 
musicians you see playing are play- 
ing live.'* 

Martin mixed the album digitally 
on Sony two-track. He's a propo- 
nent of digital mixing and master- 
ing, but he's not yet sold on digital 
recording. 

"I'm not completely convinced 
that digital recording is the panacea 
for all ills." he says. 'There's a kind 
of brittle quality to multi-track digi- 
tal recording. It's very clean, cer- 
tainly, but it's a little bit clinical." 

The "Broad Street" album fea- 
tures about 54 minutes of music, 
compared to fiO minutes for the cas- 
sette and 65 for the Compact Disc. 
"We put the maximum we could put 
onto a vinyl album without making 
it too quiet," Martin says. "Still, it's 
quieter than a normal record, be- 
cause there's so much material on 
it" 

Martin says he doesn't plan to 
produce McCartney's next album. 
"We've been together for quite a 
long time this period." he says. "It's 
been very enjoyable, but I think 
Uilh of us want to do other things. 

"I really don't like doing too 
many albums with any one person. 
It's probably a throwback to my 
Beatles days, but it's nice to have 
the freedom to play around with dif- 
ferent artists. If I do more than two 
albums with an artist it's unusual. 

"I did a couple of albums with 
Jeff Beck, and I did seven albums 
with America, which was amazing." 
says Martin, "but we just got on 
very well together. But generally I 
like making an album and moving 
on to somebody else." 

Martin is currently lining up his 
next record project, and he's also 
looking ahead to a semi-documenta- 
ry television series based loosely on 
his second book, "Making Music." 
Martin plans to host and write the 
show. 



Coors In Concert Test 

Brewer Backs Snows in Five Areas 



LOS ANGELES Adolph Coors Co., 
the nation's fifth largest brewer, is 
experimenting with multi-concert 
sponsorship in five separate market 
areas through early 1985. 

Working with former RCA and 
Chrysalis marketing executive 
Steve Shmerler of S.A.S. Enter- 
prises here, the Golden. Colo, brew- 
er has concert deals with Barry Fey 
of Feyline Presents for the Denver 
area. Jon Stoll of Fantasma Produc- 
tions for Miami. Jules Belkin and 
Barry Gabel of Belkin Productions 
for Cincinnati, and John Itsel and 
Mike Tinik of Brass Ring for Atlan- 
ta and Detroit. 

The Coors program, which differs 
from prior tour sponsorship by a na- 
tional firm, will try about five con- 
certs, about one a month with the 
four promoters. Thus far. Shmerler 
has lined up dates by Quiet Riot, the 
Fixx, Billy Squier, Iron Maiden, 
Ronnie James Dio, Chaka Khan, the 



Kinks, Kiss and Chicago. According 
to Coors* young adult marketing 
manager Maureen Spice, radio sta- 
tions will be selected regionally for 
co-sponsorship, with programming 
policy to dictate what outlet will be 
used with each type of act 

The participating station will of- 
fer a merchandise sweepstakes con- 
test, involving Coors satin jackets, 
baseball caps, sweatshirts, albums 
by the artist and free concert tick- 
ets. For each concert, Coors will 
supply about 2,500 posters, imprint- 
ed with concert details, for promo- 
tions in stores that handle its premi- 
um brand, and record/tape outlets 
in the area. 

The brewer will use "The Coors 
Concert Series Presents" tag at the 
beginning of every print, radio and 
tv ad backing the concert date. Con- 
cert promoters will receive an undis- 
closed fee from the firm for the tie- 
in. JOHN -II I'M 




Givin' Them The Axe. Dave Edmunds, left, jams with Brian Setzer and Steve 
Cropper at the recent "Guitar Greats" concert at the Capitol Theatre in Passaic. 
N.J. The show was broadcast on MTV Nov 20 (Photo: Chuck Putin) 

'Guitar Greats' Show Where 
The Instrument Is Going 



BY FRED GOODMAN 

NEW YORK Where rock guitar 
might be going, and certainly where 
it's been, was ably demonstrated in 
"Guitar Greats," an all-star lineup 
that played the Capitol Theatre in 
Passaic, N J. on Nov. 3. 

Co-produced by Monarch Enter- 
tainment and Guitar Player maga- 
zine for an MTV feature program 
which aired Tuesday (20), the show 
featured an excellent mix of styles 
with Steve Cropper. Link Wray, 
Dickie Betts, David Gilmour, Neal 
Schon, Johnny Winter, Brian 
Setzer, Tony lommi. Lita Ford and 
Dave Edmunds. 

Edmunds, billed as the master of 
ceremonies, opened the program 
with a cover of "The Wanderer" and 
his own "Crawlin' From The Wreck- 
age," both performed with the kind 
of upbeat gusto invariably associat- 
ed with the British guitarist. And al- 
though his interest in acting as MC 
appeared minimal (most artists 
were introduced by promoter John 
Scher), Edmunds went to great 
lengths to credit the house band of 
bassist Kenny Aaronson, drummer 
Mike Shrieve and keyboardist 
Chuck Leavell. 

That rhythm section was aug- 
mented for former Stax Records 
mainspring Steve Cropper. Second 
keyboardist Paul Shaffer and the 
former Asbury Jukes/ Disciples of 
Soul horns (now dubbed La Bamba 
& the Hub Caps) gave Cropper the 
kind of Memphis soul revue sound 
he needed. 



Although Cropper is frequently 
cited as the finest rhythm guitarist 
to emerge from the '60s pop scene, 
his role as a songwriter has been se- 
riously underrated. The Stax pub- 
lishing catalog, East Memphis Mu- 
sic, is crammed with hits Cropper 
co-authored with what seems like 
the label's entire artist roster. 
Three of those compositions, "In 
The Midnight Hour," "Knock On 
Wood" and "Dock Of The Bay," 
comprised Cropper's set 

Like Cropper, Link Wray also 
played his strong suit by opening 
with "Rumble." But where the for- 
mer MG opted for subtlety. Wray 
played venally. Decked in leather 
from top to bottom, he stomped 
about in what seemed the most 
menacing manner he could muster. 
Using his own bassist and drum- 
met" — who sounded and looked as if 
they'd been doing all their playing 
in a garage — Wray forged a sound 
deliberately unpolished yet well 
constructed. 

Although the smart money will 
undoubtedly bet on Brian Setzer as 
the Stray Cat to lose the fewest 
lives in the group's breakup, he 
hardly deserves placement along- 
side the style-setters who made up 
the bulk of the show. Like Ed- 
munds. Setzer has proven a bright 
student of the guitar, but he is hard- 
ly a teacher, and has yet to find that 
something he can add to the rocka- 
billy sound. 

Setxer's lack of a personal sound 
was especially apparent during a 
(Continued on page AO 
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| \KK A SINGER who imitates 
Robert Plant, a band that believes 
in turning the volume knob to 10. 
guitar solos that sound like two cats 
fighting and 17,000 screaming teen- 
agers and you've got a Billy Squier 
concert. Squier's sold-out shows 
bare Nov. 14 had all the hard rock 
trimmings, from the traditional 
drum solo to five-minute guitar 
riffs 

The most impressive aspect of the 
show was the suspended movable 
lighting. Five circular seta of lights 
were raised to the roof, lowered to 
inches above Squier's head and 
moved to an upright position behind 
him for power visual effects. This 
worked especially well during an 
acoustic duet with guitarist Jeff Go- 
lub, where the two were united un- 
der a shroud of light and appeared 
like modern soothsayers. Converse- 
ly, during some of the most hard- 
driving songs, including "Rock Me 
Tonight," the use of house lights 
gave an extra charge to the show. 

Squier needed these effects to 
make up for his lack of a distinctive 
peronality. Squier in concert tends 
to be derivative, copping Robert 
Plant's extravagant hand gestures 
and Mick Jagger's strut. 

His most memorable moment 
came during "My Kinda Lover" 
when he dry-humped the air, gyrat- 
ed across an elevated platform and 
launched into a heated relationship 
with his microphone. When he an- 
nounced "If you want it, come and 
get it," one wondered if he was 
speaking to the audience or contem- 
plating an affair with the speaker 
cabinet 

To be fair, the musicianship was 
first rate and the set moved without 
delay from song to song. Squier 
was called back for three encores, 
including his classic "The Stroke." 
The screams were deafening, and 
everyone's primal rock hungers 
were satisfied. If Squier can shape 
up his stage antics, the Capitol art- 
ist has a chance of making hard 
rock history. j 1 1 1 Richmond 



CUO LAIN! 

Royce Hall, Los A ngele* 
Ticket*. SUM. S10 

In THE EARLY '70s, English born 
and bred Cleo Laine gained notice in 
this country as a highly original and 
somewhat incongruous singer of 
that most American of art forms, 
jazz. More than a decade later— like 
England's metric system — Laine 
hasn't yet realized her potential for 
mass acceptance. Nonetheless, she 
has locked into an American audi- 
ence with which she is quite com- 
fortable. Appearing on campus at 
UCLA Oct. 27, Laine ably demon- 
strated through the course of two 
tight sets those same wonderful 
eclectic qualities that distinguished 
her from other singers in the first 
place. 

Begin with her superb natural 
voice. Smoky and warm in the mid- 
dle ranges, it leaps effortlessly be- 
tween octaves. In "Baby Don't You 
Cry No More." a Smokey Robinson- 
style ballad written by rocker Rod 
Argent, Laine skittered exhilarat- 
ingly around the bright upper 
reaches, then made daring dramatic 
swoops into the dark resonant 
chest-tone regions of a Marilyn 
Home. Her vocal dynamics nicely 
underscored the song's shifts in 
mood from resigned weariness to 
remembered joy. 

Laine also showcased in a number 
of songs what has become her sig- 
nature scat singing, fearlessly go- 
ing head-to-head with the saxo- 
phone of her arranger, conductor 
and husband, John Dankworth. She 
scattered the notes so accurately 
and with such intonation that it was 
hard to say which notes came from 
the sax and which from her voice. 

Laine's vocal adventurousness 
deftly complemented her diverse 
material. Indeed, because of her 
flexibility and freedom as a singer, 
she was able to artfully segue from 
ebony-colored standards like Duke 
Ellington's "I've Got It Bad And 
That Ain't Good" to her stock-still, 
nicely understated rendition of John 
Lennon's "Imagine" to Dank- 
worth's hilarious Shakespearian 
sendup, "Dunsinane Blues," in 
which Macbeth gets his. 

A minor complaint with regard to 
tContinued i>n page ill 




Salsa Milestone. Tito Puenie and Ceiia Cruz bask m the audience s applause 
at the end ot the* recent show al the Universal Amphitheatre. II marked the RfSI 
salsa concert in the 1 1-year history of the Southern California venue (Photo: 
LaRusso) 
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Group Tries New Sound, Look, Show 

Change of Musical Stripes for Zebra 



Urban Renewal. Lead vocalist /drummer Keene Carse takes the Urban Blight 
brigade to victory in the first round of WUR Long Island's "New Music Wars" at 
New York's Studio 54. (Photo: Chuck Pulm) 




JACK WAGNER 

Lightning, apparently, vim strike 
twice. Jack Warner is the second 
actor from "General Hospital" 
to score on the pop charts, fol- 
lowing Rick Springfield. And 
Wapner's hit, "All I Need," is 
the second song released on 
Quincv Jones' Qwest Records to 
have been featured »n the ABC- 
TV soap, following Patti Austin 
and James Ingram's No. 1 smash 
"Rahy. Come Tf Me." 

Wagner joined the cast of 
"General Hospital" in Decem- 
ber. 1983 as Frisco Jones, lead 
singer with the rock bank Riff- 
Raff. Kelly Ross, musical con- 
sultant for ABC Daytime Televi- 
sion, heard the potential in Wag- 
ner's voice and alerted Quincy 
Jones. Jones subsequently 
signed Wagner and put him in 
the studio with Clif Magnus and 
(ilen Ballard. 

Wagner, who was burn and 
raised in the St. Louis suburb <»f 
Washington. Mo., is a natural 
athlete who at the age of 19 de- 
cided to pursue acting rather 
than golf as his profession. His 
first big break was in the cable 
soap opera "A New Day In 
Eden." following by a role in 
"Knot's Landing." 

Wagner it timed to Qttrtl 
Record*. 7JS0 Beverly Bird., 

Los Angctrs MHUti; (}}.// v./j- 

mi. 



BY HARRY WEINGER 

NEW YORK Out with a followup 
to their successful debut album, and 
currently on tour with REO Speed- 
wagon, Zebra is looking to gallop 
out of the heavy metal herd. 

In their sophomore year, in a 
move reminiscent of Journey and 
other streamlined rockers, the trio 
of Randy Jackson. Felix Hanemann 
and Guy Gelso have pitched in to 
broaden their appeal. While main- 
taining management with Treefall 
Talent Group, the group has devel- 
oped a new sound, a new look and a 
new stage show, 

"We're trying to be a little differ- 
ent than the groups that are break- 
ing out right now," says Jackson. "I 
think we're trying to be a little bit 
cleaner, and to be cleaner musically, 
too, by using orchestra instrument 
sounds, like we did on the new al- 



TALENT IN ACTION 

(Continued from page J') 

her song selection was lhat Lame 
neglected her most recent material 
recorded with classical guitarist'- 
John Williams. One notable excep- 
tion was the bright and lively "Let 
The Music Take You," penned by 
her pianist, Uirrv Dunlap. 

Dankworth and his five-piece 
band gracefully accompanied Laine 
with just the right blend of restraint 
and contrapuntal flair. Dankworth, 
a leading English jazz artist and 
composer in his own right, also in- 
jected into the proceeding! a couple 
of his own instrumental composi- 
tions as well as his finely honed 
sense of humor. MMNOMMM k 

BRUCE COCKBURN 

Park West. Chicago 
Tickets: $10.50 



WrllLE THIS veteran Canadian 
singer/songwriter has received 
fairly regular area airplay via 
WXRT and college radio, it doesn't 
completely explain his three-night 
sellout here the first week of No- 
vember. It was clear, however, that 
wherever his legion of fans has 
come from, they're hungry for the 
passionate cast and political ire of 
Cockburn's music. An evening with 
Bruce Cockburn is nothing if not 
meaningful, thought-provoking and 
ultimately disturbing; one imagines 
Cockburn wouldn't have it any oth- 
er way. 

Cockburn's signature folk/jazz 
sound has taken on a distinct island 
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The Bonanza Booking Agency 

ot 1 16 West Second Street. Weslaco. Tei 
as Petitioner. Tomm* Cantu. has hired lit 
teen groups ot MuS'ca Regional Gornono*. 
de Monterrey 0> Juan Montoya, Cadetes 
de Linares. Escorptones Del Norte NfcCtafl 
ales de Linares, I os Cachorros de Juan Vil 
larreal InvasortfS de Nuevo Leon Rancher 
itos dc Topo Chico. Carlos & Jose. Los 
Hermanos Prado Baron de Apodaca. Pon- 
cho ViKagome/ A Coyotes Each group *tll 
earn $400 per person per week One Ma 
riachi-Manachi Tolleca 83 wiN earn $375 
per person per week The |obs will cover 
Teias, Illinois. Iowa, Colorado. Florida Cal- 
ifornia, Washington, Oregon. Arizona and 
New Mexico from January 22 1985 to 
January 1, 1986 US groups that can 
play Ihe ume music and can fill the itiner 
arys. call area code (512) 968 4252 
Must be nationally known and must belong 
to un*on of musicians 



Unsurpassed in Quality! 
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bum." 

Producer Jack Douglas and the 
group utilized guitar synthesizer 
anil the Synclavier on the album. 
"No Telling Lies," to flesh out the 
Zeppelin-ish clone tones for which 
Zebra is best known. 

Jackson notes that the band has 
barely played live since the release 
of the album, a factor which may 
have hurt the record's initial sales. 
Zebra's plan of action continues, 
though, as the two-month REO tour 
takes shape. 

The band shares opening act du- 
ties with Survivor, and is also 
geared to supplement lis schedule 
with headline dates at local clubs. 
Premier Talent, which has booked 
Zebra since the group signed with 
Atlantic, is handling the tour. 

Judging from Zebra's latest video 
for the recently released single 



tinge, a musical turn which may- 
have been influenced by his 1983 
trip to Nicaragua. His Central 
American experiences have also 
provided much of the inspiration for 
the material on "Stealing Fire." 
Cockburn's 12th career release and 
first on A&M-distrihuted Gold 
Mountain. 

Hugh Marsh's electric violin slid 
hauntingly through Cockburn's 
compositions, adding poignancy to a 
tale of war-zone tenderness ("Lov- 
ers In A Dangerous Time") and 
sass to Cockburn's buoyant paean 
to Allen Ginsberg ("Maybe The 
Poet"). Fellow band members Fer- 
gus Marsh (keyboards), Mische 
Pouliot (drums) and Chi Sharpe 
(percussion) acquitted themselves 
equally well, knitting Cockburn's 
sound into a pliant whole, with just 
a hint of uneasiness percolating un- 
derneath. 

Cockburn's ability to disturb is 
one of his great strengths. The de- 
ceptively gentle pace of a song like 
"Nicaragua." for instance, did not 
belie the bitter intensity of its lyrics. 

In the most effective portion of 
his performance, Cockburn pref- 
aced his new single. "If I Hail A 
Rocket Launcher." with a horrify- 
ing description of life Central Amer- 
ican-style. Powerful stuff, yet not 
oppressive — but certainly provoca- 
tive and eminently musical This re- 
viewer will wager that the Bard of 
Ottawa got through to more than a 
few unaware souls sipping cocktails 
at Park West, and more power to 
him. moika Mccormick 



"Rears," the cleaner sound is in tan- 
dem with a fresh-faced, almost play- 
ful look. It's a switch from the bom- 
bast projected by last year's "Who's 
Behind The Door." 

Jackson's anti-hunting song is 
given a humorous set piece of a 
hunter who encounters a revenging 
bear i played by road manager 
Marty Roth ) . The scenario is inter- 
cut with a lip-synch performance by 
the band. Marly Callner directed, 
with help from the members of the 
group. 

"This time the band had more to 
do with the video," Jackson ob- 
serves. "For the first couple of vid- 
eos we were out on the road, and we 
really didn't have a chance to ex- 
change ideas or collaborate at all. 
We were always rushed But this 
time, we sat down and threw around 
ideas." 



GUITAR CONCERT 

tt'ntiUnued from pay* ■>'>> 

duet pairing with Dickie Betts, 
whose sweet, stinging sustains 
make him one of the most easily rec- 
ognized guitarists. The familiarity- 
was further underlined in the selec- 
tion of tunes, "Jessica" and "Ram- 
blin' Man.". 

Texan Johnny Winter represent- 
ed both the bine Star State and the 
blues. A rollicking version of "Mad 
Dog" from his "Guitar Slinger" al- 
bum was a sensation with the 
crowd, which responded as if it had 
come expressly to hear electric 
blues. Winter rescinded in kind, of- 
fering up a long, slide version of 
"When You (Jot A Good Thing." 

Black Sabbath's Tony Iommi and 
former Runaway Lila Ford provid- 
ed the required mix of metal with an 
instrumental medley of Sabbath 
tunes. Unlike many of his co-head- 
liners. Iommi had the good sense 
not to sing. 

Although he went to the trouble 



of bringing fellow Journey-man 
Jonathan Cain along to play key- 
boards. Neal Schon's two-song set 
had a toss-off quality. An original 
ballad, "Kver Since You've Gone," 
owed more than a little to Jeff 
Beck's "Because We've Knded As 
Friends." 

Last out was David Gilmour. 
Loaded with boosters and devices, 
the Pink Floyd axeman copped 
macho man honors: After an entire 
evening of guitarists, Gilmour still 
managed to sound excrutiatingly 
loud, a sin forgiven by most of the 
listeners (although obviously not 
this one). 

The obligatory let's-all-come- 
back-together-and-play-"Johnny B. 
Goode" encore section came off 
without u hitch, and was even made 
unique by the inclusion of a second, 
equally appropriate number, ("Hel- 
per's "Green Onions." 



Come home 
from the studio. 

Come home lo a Manhattan holel that is really like your 
own aparlmen! on Central Park Around Ihe comer Irom 
Lincoln Center and minutes lo Ihe things thai are impor- 
tant lo you m New York City And whije we recently have 
lavished millions on our guestrooms and suites we 
pride ourselves most on our traditions personal ser- 
vice, prompt and courteous attention gracious hospi- 
tality, and good value The MayHower Hotel 61st St & 
Central Park West New York 10023 See your travel 
agent or call toll-free 800-223-4164 or 212-265-0060 

The Mayflower Hotel 

right on Central Park 
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A PLACE TO FALL APART 
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DOTTIC WEST 


X 


f 


3 


u FOOL'S GOLD 


LEE GREENWOOD 
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SOMETHING IN MY HEART 


RICKY SKAGGS 
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Biiibood Hot Country Singles SALES & AIRPLAY 

A ranking of the top 30 country singlet by uitft and airplay, respectively, wttti raf«r*nc» to each title's composite position on the main Hot Country Singles chart 
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YOUR HEARTS NOT IN IT JANIE FRICKE 
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YOUR HEART'S NOT IN IT JANIE FRICKE 
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NOBODY LOVES ME LIKE YOU DO A MURRAY & D LOGGINS 
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CHANCE OF LOVIN' YOU EARL THOMAS CONLEY 
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2 




3 


4 


NOBODY LOVES ME LIKE YOU DO A MURRAY & D LOGGINS 


3 


4 


6 


TOO GOOD TO STOP NOW MICKEY GILLEY 
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P.S. 1 LOVE YOU TOM T. HALL 
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AMERICA WAYLON JENNINGS 
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DOES FORT WORTH EVER CROSS YOUR MIND GEORGE STRAIT 
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ALL MY ROWDY FRIENDS ARE COMING OVER H WILLIAMS. JR 
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YOU COULDVE HEARD A HEART BREAK JOHNNY LEE 
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I'VE BEEN AROUND ENOUGH TO KNOW JOHN SCHNEIDER 
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CROSSWORD PUZZLE BARBARA MANDRELL 
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WHATEVER TURNS YOU ON KEITH STEGALL 
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GIVE ME ONE MORE CHANCE EXILE 
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A PLACE TO FALL APART MERLE HAGGARD 
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JAGGED EDGE OF A BROKEN HEART GAIL DAVIES 
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A PLACE TO FALL APART MERLE HAGGARD 


24 




24 


29 


GOT NO REASON NOW FOR GOIN HOME GENE WATSON 
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FOOL'S GOLD LEE GREENWOOD 
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WHATEVER TURNS YOU ON KEITH STEGALL 
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PRISONER OF THE HIGHWAY RONNIE MILSAP 
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HEARTACHE AND A HALF DEBORAH ALLEN 
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(THERE'S A) FIRE IN THE NIGHT ALABAMA 
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PINS 4. NEEDLES THE WHITES 
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COUNTRY SINGLES 

BY LABEL 

A renkmg. ot l»b*li by their number ol 
titles on the Hot Country Singles chert. 



LABEL 

RCA 
MCA 

WARNER BROS 

COLUMBIA 

EPIC 

MERCURY 
EMI AMERICA 
MCA/CURB 
VIVA 

ATLANTIC AMERICA 
CAPITOL 
COMPLEAT 
WARNER CURB 
AMERICAN COUNTRY 
AMI 

CAPITOL CURB 
CLEVELAND INT L 
EMH 

EVERGREEN 
LIBERTY 

MCA CHURCHILL 

MOON SHINE 

NCBLE VISION 

PERMIAN 

RCA/CURB 

TAPESTRY 

TEXAS 

WESTEXAS AMERICA 



NO OF TITLES 
ON CHART 
18 
13 
12 
1 1 
8 
6 
3 
3 
3 
2 
2 
2 
2 



COUNTRY SINGLES A-Z — songwriters publishers performance rights affiliates 

A-Z (LISTED BY TITLE) 
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TRY SINGLES RADIO ACTION 



Hands Down. MCA/Curt artist Gene 
Watson touches up his signature, now 
cast m concrete at the Music Valley 
Wax Museum's Walkway of the Stars. 

Fair Managers 
WiH Gamble for 
Free Concert 

NASHVILLE Talent booker Jim 
Halsey will give fair managers a 
shot at winning a free concert by 
the Oak Ridge Boys. Roy Clark. Lee 
Greenwood or Tammy Wynette in a 
slot machine promotion at the Inter- 
national Assn. of Pairs & Exposi- 
tions convention in Las Vegas, Nov. 
26-29. 

A publicist for the Halsey organi- 
zation says that the booker mailed 
notices of the promotion to 3,500 
fair managers, and that the first 
1,500 who sign in at the Halsey 
booth at the convention will each be 
given one pull at a specially de- 
signed slot machine. 

If any of the participants pull a 
winning combination on the ma- 
chine, he or she will be able to pick 
any of the four acts for a free con- 
cert during the 1985 fair season. 

To hold the promotion, Halsey 
had to get the approval of the Neva- 
da Gaming Commission. 

BMI Symposium 
Comes to Austin 

NASHVILLE BMI will sponsor its 
"Music Industry Symposium" next 
Wednesday (5) in Austin. The event 
is geared toward songwriters, pub- 
lishers, artists, managers, produc- 
ers, labels and booking agents-in 
Texas. 

Present from BMI's Nashville of- 
fice will be vice president Frances 
Preston, along with Phil Graham. 
Patsy Bradley and Nancy Franklin. 

There will be a panel discussion 
relating to all aspects of BMI and 
performing rights, followed by a 
panel on general music industry 
topics. On the panel will be Roger 
Sovine. vice president of Tree Inter- 
national: Rick Blackburn, senior 
vice president of CBS Records 
Nashville; writer Roger Cook; and 
Epic Records producer John Boy- 
Ian. 

The session is scheduled from 15 
p.m. at the Austin Opry House. BMI 
will host a reception following the 
panel. Admission is free. 



REGION 1 

CT.MA.Mfc.NY Statv.Rl.VT 

REGION 2 

DCD C MO.NJ NV MelroPA.WV 



GARY MORRIS 

BABY BYE BYE 



DAN SEALS 

MY BABY'S GOT GOOD TIMING 



MICHAEL MARTIN MURPHY 

WHAT SHE WANTS 



WPTR Albany. NY 
WBOS Boston. MA 
WYRK Buffalo. NY 
WOKQ Dover. NH 
WPORFM Portland ME 
WHIM Providence. Rl 
WSEN-FM Syracuse. NY 

WCAO Baltimore. MD 

WRKZ Hershey. PA 
WHN New York City. NY 

WXTU Philadelphia. PA 

WMZQ Washington. DC 

WPKX Washington. DC 

WWVA Wheeling. WV 



REGION 3 

FL.GA.NC.SC.East TN.VA. 



GARY MORRIS 

BABY BYE BYE 



DAN SEALS 

MY BABY'S GOT GOOD TIMING 



VERN GOSDIN 

SLOW BURNING MEMORY 



WJA2 Albany. GA 
WWNC Asheville. NC 
WPLO Atlanta. GA 
WGUS Augusta. GA 
WXBQ Bristol, VA 
WEZl Charleston. SC 
WSOCFM Charlotte. NC 
WOOD Chattanooga. TN 
WUSV Chattanooga. TN 
WCOS Columbia. SC 
WGTO Cypress Spnngs. FL 
WFNC Fayettville. NC 
WKQ-S Ft Lauderdale. FL 
WESC Greenville. SC 
WCRJ Jacksonville. FL 
WIVK Knoiville. TN 
WWOO Lynchburg. VA 
WCMS Nortold VA 
WHOO Orlando. FL 
WWKA Orlando. FL 
WPAP Panama City. FL 
WKIX Raleigh. NC 
WRNL Richmond. VA 
WSLC Roanoke. VA 
WQYK SI Petersburg. FL 
WIRK West Palm Beach. FL 
WTQR Winston Salem. NC 



NATIONAL 

130 REPORTERS 



JOHNNY PAYCHECK 

I NEVER GOT OVER YOU 



MICHAEL MARTIN MURPHY 

WHAT SHE WANTS <m iwnci 



GLEN CAMPBELL 

A LADY LIKE YOU «njmi«: 



VERN GOSDIN 

SLOW BURNING MEMORY coraeuAr 



GARY MORRIS 

BABY BYE 8YE warwrbpos 



NEW TOTAL 
A0DS ON 
45 53 



40 42 

41 43 

39 55 



REGION 4 

IL IN KY Mt.OH.WI 



VERN GOSDIN 

SLOW BURNING MEMORY 



MICHAEL MARTIN MURPHY 

WHAT SHE WANTS 



GARY MORRIS 

BABY BYE BYE 



WSLR Akron. OH 
WUSN Chicago, IL 
WUBE Cincinnati. OH 
WGAR-FM Cleveland. OH 
WMNI Columbus. OH 
WONE Dayton, OH 
WCXI AM/FM Detroit. Ml 
WWWW Detroit. Ml 
WAXX-FM Eau Claire, Wl 
WROZ Evansville. IN 
WGEE Green Bay . Wl 
WFMS Indianapolis. IN 
WIRE Indianapolis. IN 
WITL Lansing. Ml 
WAMZ Louisville. KY 
WTSO Madison. Wl 
WMIL Milwaukee. Wl 
WOSH Oskosh.WI 
WXCL Peoria. IL 
WKKN Rockford , IL 
WKLR Toledo. OH 
WTOO Toledo. OH 



REGION 5 

IA KS MN MO NC.NDOK SD 



DAVID FRIZZELL 

NO WAY JOSE 



MICHAEL MARTIN MURPHY 

WHAT SHE WANTS 



JOHNNY PAYCHECK 

I NEVER GOT OVER YOU 



KHAK Cedar Rapids. IA 
KSO Dcs Moines. IA 
KFGO Fargo. NO 
KWMT Fori Dodge. IA 
KFKF Kansas City. MO 
WDAF Kansas City. MO 
WDGY Minneapolis. MN 
KEBC Oklahoma City. OK 
WOW Omaha. NE 
KITS Springfield. MO 
KUSA St Louis. MO 
WILFM St LOUIS. MO 

KTPK Topeka. KS 
KVOO Tutu. OK 
KFDI Witchita. KS 
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REGION 6 

ALJSR.LA.MS. West TN.TX 



JOHNNY PAYCHECK 

I NEVER GOT OVER YOU 



VERN GOSDIN 

SLOW BURNING MEMORY 



MICHAEL MARTIN MURPHY 

WHAT SHE WANTS 



KEAN AM/FM Abilene. TX 
KMML 
KASE 
WYNK 
WZZK 
KOUL 
KHEV 
KPLX 



Amanita. TX 
Austin. TX 
Baton Rouge. LA 
Birmingham, AL 
Corpus Chnsti, TX 
El Paso. TX 
Fort Worth. TX 
KIKK-FM Houston. TX 
KILT Houston. TX 
KLRA Little Rock. AR 
KLLL Lubbock, TX 
WMC AM Memphis. TN 
WOKK Meridian, MS 
Monroe, LA 
Montgomery. AL 
Nashville. TN 
New Orleans. LA 
Odessa. TX 
Pascagoula. MS 
San Antonio. TX 
San Antonio. TX 
Shreveport. LA 
Shreveport. LA 
Waco. TX 



KNOE 

WLWI 

WSM 

WNOE 

KYXX 

WPMO 

KBUC 

KKYX 

KRMD 

KWKH 

WACO 



KLUR-FM Wichita Falls. TX 



REGION 7 

A2.Souttwm CACO.HI, Southern NV.NM UT 

REGIONS 

AK. Northern CA ID.MT Northern NV OR WA WY 



GLEN CAMPBELL 

A LADY LIKE YOU 



JOHNNY PAYCHECK 

I NEVER GOT OVER YOU 



DAVID FRIZZELL 

NO WAY JOSE 



KRST Albuquerque. NM 
KUZZ Bakers held. CA 
KSSS Colorado Spring. CO 
KBRQ-AM/FM Denver. CO 
KLZ Denver, CO 
KVGO Denver. CO 
KVEG Las Vegas. NV 
KIKFM Orange . CA 
KNIX FM Phoenix. AZ 
KSOP Salt Lake City. UT 
KSON San Diego CA 
KCUB-AM Tucson. AZ 



KGHL 
KGEM 
KKBC 
KHSL 
KUGN 
KMAK 
KMIX 
KNEW 
KWJJ 
KRAK 
KGAV 
KMPS 
KGA 



Billings. MT 

Boise. ID 
Canon City. NV 
Chtco. CA 

Eugene. Oft 

Fresno . CA 
Modesto. CA 

Oakland. CA 
Portland. OR 
Sacramento. CA 
Salem. OR 
Seattle. WA 
Spokane . WA 



KRPM Tacoma. WA 
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Billboard HOT COUNTRY SINGLES RETAIL ACTION 



A •wfcly rompii«tn>o 0* "brwhout ". it . Singles With 

initial movement indicative ot Mgnrttcarrt (utur« sates 

potential, but not prt on the top 30 lists ol the retallen 

and one-stops currently reporting lo lt*e Hot Country 8jft#gj chart 



REGION 1 

C 1 M A ME NY Slate Rl VI 

REGION 2 

DC.D C .MD.NJ.NV Mrfro.PA.WV 



RICKY SKAGGS 

SOMETHING IN MY HEART 



SAWYER BROWN 

LEONA 



CRYSTAL GAYLE 

ME AGAINST THE NIGHT 



Pcler'i One Slop Norwood. MA 
Record Town Latham. NY 

AtC Record! Pittsburgh, PA 

EIMm One Stop Charleston. WV 

J.E.K. Enterprise* Baltimore. MD 

Kemp Mill Beltsville MO 

Mobile Record Serv Pittsburgh. PA 

Musical Sales Baltimore. MD 

Record Wagon Linden. NJ 

Universal Record One Stop Philadelphia. PA 



REGION 3 

FL.GA.NC.SC.E*slTN.VA 



RICKY SKAGGS 

SOMETHING IN MY HEART 



CRYSTAL GAYLE 

ME AGAINST THE NIGHT 



GENE WATSON 

GOT NO REASON NOW FOR GOIN" HOME 



Bibb Distributors Charlotte. NC 

Dean's Record One Stop Richmond, VA 

Franklin Music Augusta, GA 

Lieberman Norcross, GA 

One Stop Records Atlanta, GA 

Peaches Records & Tapes Clearwater, FL 

Peaches Records & Tapes West Palm Beach. FL 

Record Bar Savannah, GA 

Record Bar Durham, NC 

Record Bar Atlanta, GA 

Record Bar Chattanooga. TN 

Record Bar #74 Columbus, GA 

Ripete Records Fayetteville, NC 

Sounds Familiar Columbia. SC 

Southern Musk Orlando, FL 

Tracks Records Norfolk, VA 

Tuckers Record Shop Knoxville, TN 



NATIONAL 

94 REPORTERS 



CRYSTAL GAYLE 

ME AGAINST THE NIGHT wmncr Bros 

JOHN CON LEE 

YEARS AFTER YOU mc» 

GENE WATSON 

GOT NO REASON NOW FOR GOIN' HOME 

HCA/CUNB 

RICKY SKAGGS 

SOMETHING IN MY HEART CMC 
ALABAMA 

(THERE'S A) FIRE IN THE NIGHT ac* 



NUMBER 
REPORTING 
26 



17 
16 



16 
16 



REGION 4 

IL IN KY.MI.OM.WI 



CRYSTAL GAYLE 

ME AGAINST THE NIGHT 



JOHN CONLEE 

YEARS AFTER YOU 



ALABAMA 

(THERE'S A) FIRE IN THE NIGHT 



Am Bat Records Cincinnati. OH 

Arc Distributing Cincinnati . OH 

Arrow Dist Beachwood. OH 

Gemini Record Cleveland. OH 

Martin & Snyder Dearborn. Ml 

Music Peddlers Troy, Ml 

National Record Mart # 74 St Clairsville OH 

National Records Akron. OH 

Northern Records Cleveland, OH 

Radio Doctors Milwaukee. Wl 

Scott's 1-Stop Indianapolis. IN 

Singer One Stop Chicago, IL 

Sounds Unlimited Niles. IL 

Vine Records Louisville. KY 

Wax Works Owensboro. KY 



REGION 5 

IA.KS.MN.MO.NE.NO ok.so 



ALABAMA 

(THERE'S A) FIRE IN THE NIGHT 

CRYSTAL GAYLE 

ME AGAINST THE NIGHT 

RICKY SKAGGS 

SOMETHING IN MY HEART 

Lee s Records 4 Tapes Tulsa. OK 
Lieberman Kansas City. MO 
Lieberman Minneapolis, MN 
Music City Bismarck. NO 
Musical Sales Minneapolis. MN 
Phil's One Stop Oklahoma City. OK 
Records a Tapes Omaha. NE 
Uptown Records St Louis. MO 
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REGION 6 

AL AR.LA.MS.West TN.TX 



CRYSTAL GAYLE 

ME AGAINST THE NIGHT 



MERLE HAGGARD 

A PLACE TO FALL APART 



JOHN CONLEE 

YEARS AFTER YOU 



ABC One Stop San Antonio, TX 
Big State Dallas. TX 
Cameiot Music Amanllo. TX 
Camelot Music Austin, TX 
Central South Dist Nashville, TN 
E4VR One Stop San Antonio. TX 
Floyd's Wholsler DisL Ville Platte. LA 
H.W. Daily Houston. TX 
Handleman Co. Little Rock. AR 
Hastings Records Abilene. TX 
Lieberman Dallas, TX 
Music City Nashville, TN 
Poplar Tunes Memphis. TN 
Record Bar New Orleans, LA 
Record Bar Baton Rouge. LA 
Record Bar Mobile, AL 
Record Bar * 66 Odessa. TX 
Record Service Houston. TX 
Record Shop Montgomery, AL 
Sound Shop Natchez. MS 
Sound Shop Mendan. MO 
Sound Shop * 940 Bossier City, LA 
Sound Warehouse Metarie. LA 
Southwest Wholesalers Houston. TX 
Target/ Jet Co. Maumelle. AR 
The Record Shop Huntsvilie, AL 
Top Ten Records Dallas. TX 
Western Merch. Dallas. TX 
Western Merchandisers Houston. TX 



REGION 7 

A2, Southern CA.CO.HI.Southem NV.NM.UT 

REGION 8 

AK.hVorthern CA I DMT, Northern NV.OR.WA.WY 



GENE WATSON 

GOT NO REASON NOW FOR GOIN' HOME 



REBA MCENTIRE 

HOW BLUE 



RICKY SKAGGS 

SOMETHING IN MY HEART 



Charts Records And Tapes Phoenix. AZ 

KSG Layton. UT 

Mountain Coin Denver, CO 

Music Operators Futlerton, CA 

Pro One Stop Tempe, AZ 

Smash Record Dist Phoenix. AZ 

Tower El Ca|On . CA 

Tower El Toro. CA 

Tower Records Las Vegas, NV 

American Stereo Springfield. OR 
Major Dist Seattle, WA 
Sea Port Records Portland. OR 
Tower San Francisco, CA 
Tower Sacramento. CA 
Tower Stockton Fresno. CA 




Kenny Can. Voice Of Amenca music 
director Judith Massa discusses with 
Kenny Rogers his efforts to alleviate 
world hunger 



SPONSORSHIP 

(Continued from page 4S) 

record stores. One of the party fa- 
\urs was a Coors-emblazoned cine 
lope for Bruee's new single. "We 
even had some of the promotion par- 
ties for the rack jobbers and the re- 
cord store and railio people at the 
distributorships' party rooms." she 
noted. 

She added that Coors will proba- 
bly help underwrite Bruce's first 
video for RCA. a practice the com- 
pany established earlier with artist 
Karen Taylor-Good (Billboard, 
Aug. IS). Huntsman revealed that 
Skoal tobacco contributed money to- 
ward the production costs of Charlie 
Daniels' "Stroker's Theme" video in 
return for having its name dis- 
played briefly in it. 

Bruce adtled that even local art- 
ists can sometimes deal themselves 
into national corporate coffers by 
applying to the co-op departments 
that deal with local reps for the 
companies. 

Austin. Nichols & Co. Inc. en- 
tered the talent contest sponsorship 
this vear via its Wild Turkey Battle 
Of The Country Bands. And Marl- 
boro, in addition to its tour support 
for major acts, has been sponsoring 
the Country Music Talent Roundup, 
another talent competition. 



RCA's Lavigne 
Bows New Firm 

NASHVILLE RCA product man- 
ager Randy Lavigne has left the la- 
bel to form Miscellaneous & Asso- 
ciates, a creative services company 
specializing in music industry ad- 
vertising and marketing campaigns. 

Miscellaneous & Associates is lo- 
cated at 2534 Ashwood Ave., Nash- 
ville, Tenn 37212. Telephone: (616) 
3X3-7077. 



BILLBOARD'S COUNTRY CHART RESEARCH PACKAGES 



THE DEFINITIVE LISTS OF THE BEST-SELLING COUNTRY SINGLES AND ALBUMS, YEAR BY YEAR 

• Number One Country Singles. 1948-1983 • Number One Country Albums. 1964-1983 

• Top Ten Country Singles, 1948-1983 • Top Ten Country Albums, 1964-1983 
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• Top Country Singles Of The Year, 1946-1983 • Top Country Albums Of The Year, 1965-1983 i^Vo^NYmK 



BILLBOARD DECEMBER 1. 1984 



b3 




ountry 



Busch Gardens, Opryland USA 



Theme Parks Launch Talent Searches 



NASHVILLE Two of America's 
largest entertainment theme parks 
have kicked off major talent search- 
es to fill the ranks of needed per- 
formers for their 1985 seasons. 

Busch Gardens Old Country, a 
:i60-acre European-style theme park 
located in Williamsburg. Va.. 
launched its national auditions Nov 
17 with 24(1 slots open for musicians, 
entertainers, technicians and stage 
managers. 

The auditions will encompass 17 
cities on the East Coast and in the 
Midwest, ending in Williamsburg on 
Jan. 20. Cities set to be visited by 
Busch Gardens talent scouts in- 
clude Harrisonburg, Va.; Richmond. 
Va.; Greensboro. N.C.; Winchester. 
Va.; Pittsburgh; Columbus and Cin- 



cinnati. Ohio; Bloomington, Ind.; 
Champaign-Urbana, III.; Washing- 
ton; Philadelphia; New York; Bos- 
ton; St Louis; Chicago; Atlanta and 
Williamsburg. 

For more information, contact 
Kristine Brill at (314 ) 982-1786 or 
Dave Senay at (314 ) 982-1777. 

Opryland USA, the 13-year-old 
country music theme park based in 
Nashville, has scheduled coast-to- 
coast auditions for 29 different cit- 
ies to till the casts of a dozen musi- 
cal productions this year. 

Auditions began Nov. 12 in Little 
Rock and will continue through Jan. 
19. encompassing cities in a number 
of key markets. 

November auditions are set for 
Provo. Utah; San Francisco; Los An- 



geles; Albuquerque; Oklahoma 
City; Winston-Salem. N.C.; Chapel 
Hill, NX'.; College Park, Md.; and 
Pittsburgh. December audition 
sites include Boston; Philadelphia; 
Columbus; Ohio; Detroit; Madison, 
Wis.; Champaign, III.; Nashville; Ar- 
lington. Tex.; Denton. Tex. (instru- 
mentalists only): New Orleans and 
Memphis. January locations are 
New York; Cincinnati; Birmingham. 
Ala.; Orlando, Fla.; Tallahassee, 
Fla.; Nashville; Bloomington, Ind.; 
Chicago and Cedar Falls, Iowa. 

For more details on auditioning, 
write Opryland Entertainment 
Dept., 2802 Opryland Dr., Nashville, 
Tenn. 37214, or call (615) 889-6600. 
ext. 4343. 





Collins Mix. CBS Morning News' Pal Collins talks with Loretta Lynn dunng the 
taping ol a two-part interview. This was Lynn's first major interview since 
returning to the road after the death ol her son. 
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Compiled from national retail store and one-stop sales reports 



ARTIST 

1 NUUKR OrStRiButlNG LAMl (SuG iftl WBCO 
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1 


18 


WILLIE NELSON couwi rc 39145 vWKKoto ID CITY OF NEW ORLEANS 


2 


2 


2 


14 


THE OAK RIDGE BOYS mo mitm 


GREATEST HITS 2 


3 


3 


3 


33 


ALABAMA rca am I 49)9 <8 9Bi 


ROLL ON 


4 


4 


8 


10 


EXILE EPIC rt 39424 


KENTUCKY HEARTS 


(£ 


6 


10 


S 


RICKV SKAGGS rnc rt 39410 


COUNTRY BOY 


CD 


9 


11 


5 


GEORGE STRAIT w . u «,» OOES FORT WORTH EVER CROSS YOUR MINO 


7 


7 


7 


25 


LEE GREENWOOD iusoid 98) 


YOU'VE GOT A GOOD LOVE COMIN 


8 


8 


9 


13 


JOHN SCHNEIDER vc< u« i> m 


TOO GOOD TO STOP NOW 


9 


5 


6 


14 


BARBARA MANDRELL 4V LEE GREENWOOD 

W A ",4 ' ' ,« 


MEANT FOR EACH OTHER 


10 


11 


14, 


S 


EARL THOMAS CONLEY rca a., , 


TREADIN' WATER 


11 


12 


12 


25 


HANK WILLIAMS. JR. AARWR CURB 25088(894)) 


MAJOR MOVES 


12 


10 


s 


u 


MERLE HAGGARD rnc rr 39364 


IT S ALL IN THE GAME 


13 


13 


13 


15 


RAY CHARLES rnuMBi* *c 39413 


FRIENDSHIP 


14 


11 


IS 


20 


NITTY GRITTY DIRT BAND «ar«rbr05 26ll3<a9B, PLAIN DIRT FASHION 


0D 


20 




2 


THE JUDOS HEN curbamii SjlB 


WHY NOT ME 


u 


16 


22 


6 


KENNY ROGERS *_a aa 5335 18 Mi 


WHAT ABOUT ME 


© 


21 


25 


6 


ANNE MURRAY , aw,,, sj- i ; joj is 98, 


HEART OVER MIND 


it 


19 


17 


12 


JANIE FRICKE i *..» 


THE FIRST WORD IN MEMORY 


19 


17 


18 


S3 


JIM GLASER HOBLt W3ION NY 2001 


THE MAN IN THE MIRROR 


20 


15 


4 


20 


JOHN ANDERSON mw4f 6ROS 25099(8981 


EYE OF THE HURRICANE 


GD 


23 


19 


29 


THE STATLER BROTHERS wrcur> BIB652 I ,a 9 


, ATLANTA BLUE 


22 


22 


28 


4 


WILLIE NELSON t. KRIS KRTSTOFFERSON 


MUSIC FROM SONGWRITER 


23 


?* 


21 


40 


THE JUDOS RCA CURB 1*4.1 B5I6IB 981 


THE JUDDS WYNONNA & NAOMI 


® 


39 


40 


6 


a""I L ° U 1*"?!f PROFILES II THE BEST OF EMMYl OU HARRIS 


25 


25 


38 


4 


THE EVERLY BROTHERS mircur. m 431 


EB84 


29 


27 


26 


56 


GEORGE STRAIT mca 6450 ib9bi 


RIGHT OR WRONG 


27 


28 


34 


7 


EDDIE RABBITT iaarntr bro6 «b 25191 ,8 9a, 


THE BEST YEAR OF MY LIFE 


28 


29 


44 


3 


GEORGE JONES inc >i 39222 


LADIES CHOICE 


29 


18 


18 


8 


JIMMY BUFFETT mca 5512 it 9a. 


RIDDLES IN THE SANO 


30 


31 


SO 


3 


JOHN CONLEE «u sni ni9i> 


BLUE HIGHWAY 


31 


29 


24 


32 


BARBARA MANDRELL mca 3474 ibbbi 


CLEAN CUTS 


32 


32 


ss 


3 


REBA MCENTIRE mca 5516 n 9» 


MY KIND OF COUNTRY 


33 


35 


41 


5 


GEORGE JONES ipac Ft 39646 


BY REQUEST 


34 


30 


27 


25 


DON WILLIAMS mca 4493 ia9ai 


CAFE CAROLINA 


35 


37 


35 


24 


THE BELLAMY BROTHERS Mr a 1 ,«a 4411 1a 9ai 


RESTLESS 


39 


34 


31 


56 


CRYSTAL GAYLE warwir BROS 2394a 11 Mi 


CAGE THE SONGBIRD 


37 


40 


30 


19 


THE WHITES •• a curb MM «»•> 


FOREVER YOU 


<3D 


44 


39 




JOHN ANDERSON waamr Bros 25169 la Mi 


JOHN ANDERSON S GREATEST HITS 



/4 




f iM/ 

'/*/£>/ ARTIST TITLE 

/ *V / »/ LAKl 4NUAaMR.OISTRa3ul4^lA«t (SUG L6T PRXCI' 


39 


47 


54 


3 


CONWAY TWITTY vvABuBBRoi nuoimi CONWAY'S LATEST GREATEST HITS- VOL. 1 


40 


41 


29 


72 


EARL THOMAS CONLEY rca a,,, 1.1911 DON'T MAKE IT EASY FOR ME 


41 


42 


43 


6 


TOM JONES MIRCUR. 122 422 201 IB 9» LOVE IS ON THE RADIO 


42 


45 


32 


76 


RONNIE MILSAP oca a,, ,5oi6»9., ONE MORE TRY FOR LOVE 


43 


36 


3S 


32 


ATLANTA mca MS] (• mi PICTURES 


® 


50 


47 


32 


GARY MORRIS xarxr boos 26049 ib 9ai FADED BLUE 


GD 


59 




2 


WAYLON JENNINGS rca am i 5326 WAYLON S GREATEST HITS ■ VOL 2 


46 


49 


56 


4 


OAVtO FR122EU *> SHELLY WEST GOLDEN DUETS-THE BEST OF FRI2ZELL & WEST 

.'VA ;-6,A! ,» 91, 


47 


43 


45 


7 


TOM T. HALL MlRcuo. 822 A26 i ,» 9ai NATURAL DREAMS 


41 


46 


37 


63 


THE KENDALLS mcrcurv si 2 ntl I ibmi MOVIN TRAIN 


49 


33 


20 


29 


LARRY GATLIN 4, THE GATLIN BROS. BAND HOUSTON TO DENVER 

■ < ; Alt., A . , .. .1 


50 


53 


48 


7 


JOHNNY LEE <iar(*r bro6 251 25 ib 9a, WORKIN FOR A LIVIN 


dD 


57 


63 


3 


DANSEALSiuAMRiCAiTirisMSMl SAN ANTONE 


52 


38 


23 


33 


MICKEY GILLEY l CHARLY MCCLAIN ipk. n 39292 IT TAKES BELIEVERS 


S3 


48 


33 


58 


RICKY SKAGGS • suvu aiimi 3B95A tuc DON'T CHEAT IN OUR HOMETOWN 


54 


58 


61 


343 


WILLIE NELSON A com.4«3ia x 35305 STARDUST 


m 


63 


66 


141 


WILLIE NELSON A caiAvaw rc 11951 ALWAYS ON MY MIND 


St 


55 


57 


96 


WILLIE NELSON &> MERLE HAGGARD A rRic rt 32MB PANCHO 4 LEFTY 


57 


56 


52 


18 


GLEN CAMPBELL aiiania. AMtR>A90i64ia9ai LETTER TO HOME 


dD 


NEW> 


MERLE HAGGARD IP* .(39545 MERLE HAGGARD S EPIC HITS 


59 


60 


5, 


S4 


WIUIENEI^ONctxuAWAicsaiio WITHOUT A SONG 


<s> 


1 


4EW ► 


MARK GRAY coaumbu .c 1951a THIS OL PIANO 


(ID 


NEW IV 


GENE WATSON mm 45:0.89,, HEARTACHES. LOVE 8. STUFF 


62 


64 1 - 


« 


VARIOUS ARTISTS «ari« broihirs 2JI21 YOU AND 1 • CLASSIC COUNTRY DUETS 


O) 


NEW ► 


T.G. SHEPPARD xarwr cu«e 26149 18M1 ONE OWNER HEART 


64 


52 


49 


16 


MICKEY GILLEY t»: .( 3932. TOO GOOD TO STOP NOW 


65 


67 


69 


19 


KAREN BROOKS warmr Bros i 250S1 ,bmi HEARTS ON.FIRE 


66 


51 


53 


167 


WILLIE NELSON A ccauwtuA «c 2i'44.- GREATEST HITS 


67 


70 


60 


83 


JOHN CONLEE ma 54o« .8 98, JOHN CONLEE S GREATEST HITS 


68 


68 


67 


89 


ALABAMA A (ka ami , aabi i> 9li THE CLOSER YOU GET 


69 


54 


42 


29 


CONWAY TWITTYkarwr BROS 26018(6 Mi BY HEART 


70 


71 


70 


142 


ALABAMA ARcAA,a, 422»,B9Bi MOUNTAIN MUSIC 


71 


66 


62 


111 


HANK WILLIAMS. JR. HANK WILLIAMS. JR. S GREATEST HITS 

UEA'RA CURB BOItS fjAttl _ . - 


72 


72 


68 


63 


JOHN CONLEE u, a 64J4 ,b as, IN MY EYES 


73 


69 


65 


60 


ANNE MURRAY mimca. 5H2Soi «9Bi A LITTLE GOOD NEWS 


74 


61 


SB 


20 


MOE BANOV J. JOE STAMPLEV THE GOOD OL' BOYS - ALIVE ANO WELL 

CO UMQAA IC 34426 . _ . 


» 


62 


46 


30 


VERN GOSOIN coMmai cat 1 1 00a THERE IS A SEASON 



(_ > i'iwJuU-. 
A RIAA ■ . .1 (or 



with the greatest sales gain*, this week. • Recording Irtduslry Assn Ol America (RIAA) seal lor sales of 500.000 wets L 

Ub» ol one million units 'CBS Records Oofs not .sum a lojfjprsied list price lor its product 
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4 minutes at the Grand Ole Opry 
and the Debonaires walk away with $50,000. 



The basest country music contest in the world came to a 
dramatic finish on the stage of the Grand Ole Opry House 
in Nashville on Wednesday, November 1, when this spar- 
kling group from Taylor, Texas won it all. The Debonaires, 
sponsored by KORA country music station of Bryan, Texas, 
was picked by a distinguished set of judges representing 
the top of the country music industry First Prize includes 
$50,000 from Wrangler Jeans, a customized Dodge Ram 



Sponsored by 



Tough Van from co-sponsor Dodge Trucks, a one-year 
national recording contract with MTM Records and a one- 
year national booking agreement with Limeliters. Fifty 
groups and soloists won local and state 

contests to get I k/p if tft th^ 

to Nashville for II VJ U I 

this prestigious 
Showdown. 



> ¥ limit in 

Wrangler 



Country^jjf 

Showdown '84 



£ 198*. Blue Bell, inc 




lack 



ONE-STOP OWNER SEES BLEAK TIMES 

Business Not Getting Better, Says L.A. 's Jefferson 



BY STEVEN IVORY 



I.MS WCKI.KS "Things an- nnl 
getting bettW. HrttiT'' Things can't 
\*v\ \n'\wr Thi- riTonl business, rv- 
j!anlli vs. ,,f what they tell you. is 
Ktitl u|m»ii hard times. Anil bffore 
anything i:ets lietu-r. U s utmna get 
worse " 

That's tiu* projrrmMs frnm Jnhn 
Jefferson, whit runs John's Musir 
One Stop here. Jefferson services 
:i.*t Los Angeles shifts and says his 
t.u-nit — '» tlow n :t.V'. fr<>m l.i-t 

\ <;ir .1 «• Ittion In Mumes nn w hal 

he calls America's sagging vcono- 
my. 

"Think about it," he says "Huge 
banks that are KOIC members are 
dropping like flies More businesses 



have gone on I of business thin year 
llian in a long urn** So when' does 
that leave the small businessman'' 
Out m the cold." 

Jefferson, a IH-year music indus 
tr> \eteran who specializes in sev- 
en inch singles and LPs. reports, 
not surprisingly, that pieces from 
Prim I I nttsk family, including the 
artist's "Purple Uain" soundtrack 
and the Time's "Ice ('n am Castle" 
album, are lug moi tn for him Hut. 
he insists. "There will never Ite an- 
other Thriller ' Not anytime mmih. 
an\ »a\ 

" 'Thriller' is the world's largest 
selling riH'onl. certainly the spark 
the music industry had ttcen pray- 
ing for People like Prmci' and !,io 
MM Kicbie may be domg well, and 



I'm not complaining, but 'Thriller' 
did more for the -.mail retailer (han 
those albums combined." 

Jefferson says thai the retailers 
and one-stops that have been able to 
survive have done so by "rolling 
with the punches.'' which in his case 
means re examining and sometime* 
altering previous buying practices 

There - mi MtH-kpdmg anymore 
buying a lot of product and waiting 
for it to move." he says. "Now. even 
with a hot rVCOfd, I'll Ite cautious in 
Iiom many pieces I keep in slock 

" With Prime s Purple Rain," I 
usually twilight ■boot 5* lit pieces at a 
time, but no more. The retailers 
don't want to have pntduct just sit- 
ting around their store, so they're 
(Contirmrd on fttigr Hit 



.H YTHM L.5LUES £| 



h\ Xclsnn dcorgv 
Wh \t FOLLOWS la .1 happj lah »f boo .> good 

pice* of old-fashioned rhythm hot tunirtl into some 
-i business. 

At a club in Washington. D C in I'JM. Solomon 
Burke made one of his last non-gos|icl ap|»carunce*. 



Peter Guralmrk *» f inter aw it«J| Burke, ho beard the 
ta|ic. remarking that H might l»' something Rounder 
lb-cord*, tin Massachusetts-based indie label ami dis- 
tributor, might lie interested in Rounder is U-st know 
as the original home of rc\ ivalist rocker (icorgi- Thor 
ogiMHl. hut fur 15 years it has also U-en the home of 
innumerable folk and blues recording* aimed .it the 
college and purist market* 

Rounder did want the master and. in fact, after mix- 
ing all the tapes, felt the material was strong enough 
to be released as a double album. "Soul Alive." retail- 
ing at 5 \2 !M* The record was released in April and did 
well, reaching Rounder's usual Northeastern audi- 
eoeo. Then a funny thing happened. 

'A radio station down in Florida tiegan playing a 
call-and response, almost sermon-like cut called 'The 
Women Of Today'." says Ken Irwin, one of Rounder's 
three founders and vice president of a&r. The cut calls 
• <ii black men to treat the new breed of black women of 
the *8fil with more respect. 

The veteran soul man's three-year-old message hit 
i >■„• Rounder U-gan receiving orders from Florida 
tor tin album. Then a veteran black indie promotion 
man. Charles Adell. called Rounder. 

"He told us we had a hit here and that he'd work it 
for us down South and if he didn't get any play we 
didn't have to pay him." says Irwin. As a result, the 
record is now on stations from Florida to Boston, in- 
cluding Philadelphia's \VI»AS. Si l/iuis" KATZ, Little 
Rock's KAAY, New Orleans' WYLD and Charlotte's 

WGTV 

The result is that "Soul Alive" has sold a reported 
25,000 copies, which Irwin says "is an incredible 
amount for a ilouble album on a label which has never 
had any relationship with black radio, with an artist 
that has lieen off the r&b scene so long Our normal 
sales on a blues record are maybe 10.000. 

"Distributors that serve strong blues markets are 
calling us. We told Solomon we got a call from a dis- 
tributor we thought was dead. He said. 'They proba- 
bly thought 1 was too.' " 

Malaco Records, a strong force in the blues market, 
has been giving Rounder advice on reaching the mid- 
dle-aged black market that the Jackson, Miss label 
has been so successful in tapping. In fact. Rounder 
has lieen lold that tin- steadily building sales pattern 
"Soul Alive" has displayed is similar to that of Z.Z 
Hill's "Down Home" and "The Rhythm & Blues' al- 
bums. 

The strength of the older black audience, one basi- 
cally neglected by the majors, has also lieen demon- 
strated bv the Neville Brothers' "Nevilli/.ation" album 
on Rounder-distributed Black Top. the company's sec- 



ond biggest current seller With bluesman Johnny Ad- 
; , ; - .iml ri , , i.lh si^n.-'l soul sing.-r Irrn.t Thomas on 
board. Rounder will again attempt to reach older 
blacks throughout 19HS. 



s 



HURT STI FF The new single from Philip Bailey '« 
"Chinese Wall" album is his nuking duet with Phil 
Collins. ' Easy Lover." a sure AOR add and a must 
for progressive black stations . "Sugar Coaled" 
Andy Hernandez, a k a Coaii Mundi of Kid Creole £ 
the Coconut*, appears on an upcoming "Miami Vice" 
episode as a gun runner named Ramone. Hernandez 
recently |omed Kid Creole himself. August Darnell, in 
taping a special for fjranuda Television railed 



Solomon Burke proves 
that he's soulfully alive 



There's Something Wrong In Paradise." featuring 
Karrn Blark. The special is tentativelv slated for 

HBOainng. 

Johnnie Til* lor. now on Mal.n ■ K> cords, has a new- 
single, "Lady, .My Whole World Is You." taken from 
his album "This Is Your Night." Production duties 
o*t n handled by Tommy t much ind Wolf sicphcn- 
>iin. the team that brought the late Z.Z. Hill to promi- 
iicin-e Total Experience is planning to release a 
"Total F\|icricnre Christmas" album. The first single 
is • 'Christmas Won't Be Christmas Without My Baby " 
!■'. Jonah Kill*, a proihiii r writer h.-st known for his 

• • Wit L Yurbrnuxh & Peoples Ionian*! pro 
ducor Marlon Met lain, for Rve swan leader of Plea 
snr. and recently a member of the Jelf Lorher Fusion. 

has imneil the Dazi Band for their upc ing lour 

\ unity's new MotOO. n single, ilu lyrically subtle "Me 
rhanieal Emotion." feature! Morris Dajr'i supple 
limes on hacking vocals . Kx Ohio Player and ex 
Fuukadclir member Junic Morrison, one of black 0n> 
lie's m i nines, has a new single. "Tease Me." and al- 
bum, "Evacuate YoiirSeats." on Island Lurry Lev. 
an ami Judy Wrinatein are remixing the album cut 
"Borderlines" from Jeffrey Osborne's limi t Slop 
for release on U iiu-li l.e\an did similar work on Os 
borne s "Stay With Mi- Tonight" . . Arista is pn p.ir 
illg a 1 J im l. ol Hilly Ocean's "Loverboy" and Who- 
dini's "Prealu I ORW 0UI Al Night" Speaking of 
"freaks." Ihe Cap Bund's m w single is titled "Beep A 
Freak." certainly not the classiest title of the y ear 
Alrika llamhaalaa ami John l.ydon of Public linage 
Ltd land before that the Sex Pistols I have collaborat- 
ed on a single, "World Destructor." on the Celluloid 
label 

Jerry Harrison of the Talking Heads and Boolsy 
Collins perform as "i Minutes on "Bonzo does To 
Washington." a witty little commentary on our chief 
executive, on Sleeping Bag Records . 



Billboard 



BLACK 



CHART 
RESEARCH 
PACKAGES 



The definitive lists of the top singles and albums, 
vear by vear. covering the entire history of the 
Black (R&B) charts. 

Based on the authoritative statistical research 
of the music industry 's foremost trade publica- 
tion. 

TITLES AVAILABLE: 

\ umber One Black Singles, 1948 through 

I9H3. ($50.00) 
\ umber One Black Albums. 1965 through 

1983. ($25.00) 
Listings include Billboard issue date, title, 
artist and label of thenumber one record of each 

week. 

Top Ten Black Singles. 1948 through 1983. 

($50.00) 

Top Ten Black Albums. 1965 through 

1983. ($25.00) 
Listings include title, artist and label of every 
record that reached number 10 or higher on the 
Billboard Black Singles or Black LPs chart. 
Titles are listed alphabetically within each 
year. #1 records are indicated. 

Top Black Singles Of The Year. 1946 

through 1983. ($50.00) 
Top Black Albums Of The Year. 1966 

through 1983. ($25.00) 
The annual charts of the top records of the year 
in rank order, as published in Billboard's 
year-end special issues. Listings include title, 
artist and label for each entry. 

Individual yearly lists may also be purchased 
separately; see coupon below ($5.00 per list.) 



Billboard Chart Research 
1515 Broadwav 
New York. NY 10036 

Please send me the following Billboard Chart 
Research Packages: 

E-l □ Number One Black Singles C® $50.00 
E-2 □ Top Ten Black Singles @ $50.00 
E-3 O Top Black Singles Of The Year @ $50.00 
F l □ Number One Black Albums @ $25.00 
F-2 □ Top Ten Black Albums @ $25.00 
F-3 □ Top Black Albums Of The Year @ $25.00 
□ Individual yearly lists from. 



(please list book code number) for 



iplease list yearts) desired.) 

Check or monev order is enclosed in the amount 
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Video Bodies. Marlon Jackson and director/choreographer Michael Peters 
study a cut ot the video for the Jacksons' single "body" written and sung by 
Marlon. Also peering at the footage is editor Billy Williams (Photo: Chuck Pulin) 
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CD 



CD 



5 



CD 



CD 



■n 



12 

d) 



14 



15 



18 



it 

s 



27 



29 



30 
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Compiled from national retail store and one stop sales reports. 



ARTIST 

NUMBER DISIRIBUtUG LtBtl (SUG LIST PRICE) 



PRINCE & THE REVOLUTION A 

IWflHEB BROS 251 10 I (8 981 



vVcyV, Jl No One 9 



STEVIE WONDER A ■ • i, .. . . 



SOUNDTRACK WOMAN IN RED 



TINA TURNER A CApmx si 12330 ca i»i 



PRIVATE DANCER 



CHAKA KHAN WARNLR BROS 25)62 I (8 9B( 



I FEEL FOR YOU 



NEW EDITION H 



BILLY OCEAN • jivf arista Jie 8213 IB 98) 



JEFFREY OSBORNE AIM sp sol I IS SSI 



LIONEL RICHIE A moiown 6059ml (8 98) 



CAN'T SLOW DOWN 



ASHFORD & SIMPSON capitol si 12366(8 98) 



THE TIME • WARNER BROS 25109 1 (8 98) 



ICE CREAM CASTLE 



WHODINI JIVE AR'STA Jia 8251 16981 



DIANA ROSS A AlLl 500918 98) 



SWEPT AWAY 



REBBIE JACKSON Columbia 3923b 



CENTIPEDF 



THE S O S. BAND tabu w mil epic 



JUST THE WAY YOU LIKE IT 



STEPHANIE MILLS CASAeiANCA 822421 IM l POI VGRAM (B 981 



I'VE GOT THE CURE 



MTUME i 



YOU ME AND HE 



ULLO i AH roi St 12346 18 98) 



ALL OF YOU 



THE DAZZ BAND Motown b l I « is 9S> 



THE POINTER SISTERS A plant t bil i .4 706 rc»ib98i 



AL JARREAU .VABNER BROS 2S706 I 18 98} 



TEDDY PENOERGRASS • asylum eosir t titKiRA ( 89ei 



■t. r i J Mi 



VANITY 'WJlOWN 6I07M) (8 981 



GROVER WASHINGTON JR .til -ir« M 3iB ts 98) 



INSIDE MOVES 



KASHIF ARiStA 418 B205 IB 9B) 



SEND ME YOUR LOVE 



ALICIA MYERS 0 » ,i 



I APPRECIA1E 



GLENN JONES It > Mil "036IS98I 



SHEILA E. WARNER BROS 2SI07 I IB 9B> 



THE GLAMOROUS LIFE 



THE BAR-KAYS ml rcury bib 478 1 polygram ib 9 



DANGEROUS 



MADONNA A ! 



WARNER BROS (8 9Bl 



DARYL HALL & JOHN OATES rca AT, I 5309 18 98) 



BIG BAM BOOM 



APOLLONIA 6 /.ARNfBRROS 2510B-I (B 98) 



APOLLONIA 6 



THE TEMPTATIONS ■ 



I IGl MOTOWN (898) 



TRULY FOR YOU 



KURTIS BLOW mercury 822420 im 1 poi tgham ib 96i 



SAM HARRIS • motomn c io.ua (B 9Bi 



JERMAINE JACKSON • Mast! °L?B203<8 98) 



JERMAINE JACKSON 



JOYCE KENNEDY aim sp 4996 ib 9a> 



LOOKIN FOR TROUBLE 



ZX HILL MALACO 7420 (8 9 



BLUESMASTER 



THE FORCE MOS tommy boy tew 1003 is 9ai 



LOVE LETTERS 



/i 


^4 

'A 


V* 

I * 


% 


ri/ 

3 / ARTIST 

/ LABEL 4 NUMBER OS'HlBUtlNG LABEL ISUG 1 1ST PR.C.El* 


TITLE 


39 


44 


48 


4 


EVELYN "CHAMPAGNE" KING * « aili 5308 18981 


SO ROMANTIC 


40 


40 


36 


11 


JANET JACKSON ban >...«ia«, 


DREAM STREET 


41 


54 




2 


ANGELA BOFILL arysta AL8B2S8 RCa is 9B| 


LET ME BE THE ONE 


42 


4. 


46 


j 


EARL KLUGH Capitol st 12372 ts 981 


NIGHTSONGS 


43 


36 


37 


14 


RICK JAMES .oroy 0095C1 Motown ib 9bi 


REFLECTIONS 


44 


38 


40 


30 


RUN-D.M.C. PHOIILE PRO 1201 IB98I 


RUN-DM.C 


,45,1 


NEW ► 


FAT BOYS SUTRA SUS IOIS |S9BI 


FAT BOYS 


46 


56 




2 


PHILIP BAILEY lolumbuwc 3954. 


CHINESE WALL 


47 


35 


35 


28 


O'BRYAN CAPITOL ST-12332 Ifl 98| 


BE MY LOVER 


48 


50 


34 


11 


RALPH MACDONALD "OLYOOR B23323 1Y 1 POLYGRAM IS 98] 


UNIVERSAL RYTHYM 


49 


49 


57 


3 


PRINCE WARNER BROS 123720)1098) 


1999 


50 


53 




2 


DREAM BOY OWEST 25763 1 WARNER BROS (8 981 


CONTACT 


51 


51 


27 


19 


JACKSONS A EPIC Q> 38946 


VICTORY 


52 


45 


45 


5 


CHAMPAIGN uiuMEWrC 39365 


WOMAN IN FLAMES 


S3 


41 


49 


22 


NEWCLEUS SUNNVVtW SUN 4901 BLC!K(T|B98) 


JAM ON REVENGE 


54 


52 


39 


13 


RANDY HALL mca 5504 is 9bi 


1 BELONG TO YOU 


CD 


59 




2 


WYNTON MARSALIS Columbia tc 39539 


HOT HOUSE FLOWERS 


so 


55 


55 


32 


ONE WAY MCA 5470 (8 96) 


LADY 


'57' 


60 




2 


JERMAINE STEWART ■■ -MS98I 


THE WORD IS OUT 


58 


58 


42 


9 


DONNA SUMMER when gms 24040 warnlr Bros (8 98) 


CATS WITHOUT CLAWS 


59' 


NEW|> 


TOM BROWNE arista 418 8249 ( B98i 


TOMMY GUN 


60 


66 


52 


12 


SADAO WATANABE i ytra 60371 |«9«| 


RENDEZVOUS 


SI 


57 


59 


19 


LAKESIDE soi ar bu35', lllyira (8 98) 


OUTRAGEOUS 


62 


62 


60 


15 


BOBBY BLAND mca 5503 (B9.D 


YOU'VE GOT ME LOVING YOU 


S3 


64 


50 


24 


PATRICE RUSHEN - R4 60360 1 (8 98] 


NOW 


64 


6? 


56 


24 


PEABO BRYSON utktra 60392 (8 98) 


STRAIGHT FROM THE HEART 


65 


47 


47 


7 


THE CONTROLLERS Mu »14 0L9Q 


THE CONTROLLERS 


66 


63 


51 


14 


BOB MARLEY AND THE WAILERS islano90i69 atcoi8 98 


1 LEGEND 


67 


NEW> 


BOB JAMES 1 .IIMBI4 IC 39SBO 


12 


68 


43 


43 


7 


THE STAPLE SINGERS private 1 Fa 394CO epic 


TURNING POINT 


69 


69 


65 


8 


GRANDMASTER MELLE MEL & THE FURIOUS FIVE 

siic.ARHnsM 9205(8 98) GRANDMASTER MELLE MEL & THE FURIOUS FIVE 


70 


61 


62 


69 


JEFFREY OSBORNE • a»m sp 4940 ib 9bi 


STAY WITH ME TONIGHT 


71 


65 


54 


19 


BRASS CONSTRUCTION capitoi st 12327 ism 


RfcNtGADES 


72 


71 


68 


13 


BEAU WILLIAMS capitoi st 12344 O.M1 


BODACIOUS 


73 


70 


i,'i 


17 


LITTLE MILTON malaco 7419 is 9si 


PLAYING FOR KEEPS 


74 




Si 


26 


OENIECE WILLIAMS l CHUMBIAIC39366 
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BLACK SINGLES 

BY LABEL 

A rarykini or laajatt by the" number ol 
MOB on the Hot Buck Santaaa chart 



LABEL 



MOTOWN 
WARNER BROS 
ARISTA 
MCA 
RCA 

CAPITOL 

COLUMBIA 

MM 

EC 

JIVE ARISTA 
PHILLY WORLD 
SOLAR 

TOTAL EXPERIENCE 

ATLANTIC 

GEFFEN 

GORDY 

POLY DOR 

PORTRAIT 

PRIVATE I 

PROFILE 

TOMMY BOY 

4TH AND BROAOWAY 

ASYLJM 

BEVERLY GLEN 

CASABLANCA 

CBS ASSOCIATED 

CBS ASSOCIATED 'S.O.N Y 

CONSTELLATION 

DE-LITE 

ISLAND 

ISLAND/2E 

JAMAICA 

KEE WEE 

LONDON 

MERCURY 

MIRAGE 

MODERN 

NEIGHBOR 

QWEST 

RED LABEL 

SIRE 

SPECIFIC/FANTASY 

STREETWISE 

SUTRA 

TABU 



NO OF TITLES 
ON CHART 
7 
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Whodini Makes 
'Friends' at 
Radio, Retail 

BY HARRY WEINGER 

NEW YORK In the wake of the on- 
going "Fresh Fest" tour of major 
cities and arenas I Billboard, Sept. 
29) as well as radio's growing ac- 
ceptance of rap music as an estab- 
lished genre, Jive/Arista group 
Whodini is enjoying top 10 status on 
the Black Singles chart with the 
two-sided hit "Friends" and "Five 
Minutes Of Funk." 

Combined sales of the seven- and 
12-inch versions are reportedly ap- 
proaching 330,000 According to 
Jive, the group's previous releases, 
"Haunted House Of Rock" and the 
Thomas Dolby-produced "Magic's 
Wand," sold nearly as much, per- 
haps 250.000 each/but "Friends"/ 
"Funk" has received greater air- 
play. 

"The record's been out there 
since July." notes Richard Smith, 
vice president of r&b promotion at 
Arista, "and the two cuts are giving 
it great longevity. We brought the 
harder-edged 'Five Minutes Of 
Funk' first to key into our base in 
the 12-inch street market. The other 
two records had laid the ground- 
work, so we had New York, Cleve- 
land, Detroit, Philly and the other 
top urban markets, but then sta- 
tions started flipping the record 
over." 

Barry Weiss, manager of artist 
development at Jive, concurs. 
"There was confusion at first," he 
says, "because 'Five Minutes Of 
Funk' was out there to gear up the 
market for the expected album. 
'Friends' was put on the same side 
on the 12-inch as an alternative." 
Apparently, the universal senti- 
ments and slicker production values 
of the latter were a better choice for 
stations. 

"The rap market's moving from 
novelty to mainstream r&b." Weiss 
observes, "and with 'Friends' there 
is a very concerted effort to capture 
the older, sophisticated demograph- 
ic and to open them up to rap." 
Weiss also notes that a healthy per- 
centage of sales is coming from the 
"hip white rock buyer," and adds. 
"Ultimately, we're experiencing 
greater chart success legitimacy for 
Whodini, and for rap in general." 

Arista, the exclusive American 
distributor for Jive, appears hesi- 
tant about Whodini's crossover po- 
tential. "Friends" is receiving some 
top 40 airplay, most significantly on 
Z-100 in New Y'ork, Miami's 1-95 and 
WXKS-FM in Boston. However, air- 
play is going unreported, and day- 
parted to nighttime hours. 

Principals involved with the 
group are unhappy with what they 
call a lack of greater promotional 
push and say they are seriously con- 
sidering putting "Friends" in the 
hands of independents to exploit its 
(Continued on opposite page) 



Billboard HOT BLACK SINGLES RADIO ACTION 



A .■.-.►„ national and region*! compilation of the moM *dd*d records on 
Ihc rii. i i'.i ■■■ currently "POOrling 'o the Hot 8l*Kh Singles chart 



REGION 1 

CT.MA.ME.NY Ststv.Rt.VT 

REGION 2 

DE.O C MO.NJ.NY Metro.PA.WV 



MADONNA 

LIKE A VIRGIN 



KOOL & THE GANG 

MISLED 



GAP BAND 

BEEP A FREAK 



WILD Boston. MA 
WKND Hartford. CT 
WNHC New Haven. CT 
WDKX-FM Rochester. NY 

WWINFM Baltimore. MD 
WXYV Baltimore. MD 
WRKS New York. NY 
WNJR Newark. NJ 
WDAS-FM Philadelphia. PA 
WUSl Philadelphia. PA 
WAMO Pittsburgh. PA 
WDJY Washington, DC 
WHUR Washington. DC 



REGION 3 

Fl.GANC.SC East TN.VA 



KOOL 4 THE GANG 

MISLED 



THE STAPLE SINGERS 

THIS IS OUR NIGHT 



ANGELA BOFILL 

CAN'T SLOW DOWN 



WAOK Atlanta. GA 
WIGO Atlanta. GA 
WVEE Atlanta. GA 
WPAL Charleston. SC 
WWWZ Charleston. SC 
WGIV Charlotte. NC 
WPEG Charlotte. NC 
WRBD Ft Lauderdale. FL 
WJAX AM Jacksonville. FL 
WJAX-FM Jacksonville. FL 
WPDQ Jacksonville, FL 
WEDR Miami. FL 
WOWI Norfolk, VA 
WRAP Norfolk. VA 
WORL Orlando, FL 
WPL2 Petersburg. VA 
WANT Richmond. VA 
WEAS Savannah. GA 
WRXB St Petersburg. FL 
WWDM Sumter. SC 
WANM Tallahasse. FL 
WOKS Williamsburgh . VA 
WWILFM Wilmington. NC 
WAAA Winston-Salem, NC 



NATIONAL 

69 FfEPOWTTHS 



KOOL i. THE GANG 

MISLED ociiit 



GAP BAND 

BEEP A FREAK totai experience 



THE STAPLE SINGERS 

THIS IS OUR NIGHT emv«ni 



GWEN GUTHRIE 

LOVE AND MODERATION isl.ho 



PAUL HARDCASTLE 

RAIN FOREST moral 



NEW TOTAL 
ADDS ON 
29 64 



24 35 

22 27 

17 17 

19 44 



REGION 4 


REGION 6 


AL.AR.LA.MS.West TN.TX 


IL.IN.KY.MI.OH Wl 


Tur CT4PI c ciurroc 
Inc 31 ArLt 5>l NOt n 3 


KUvL & EHt GANG 


TUlC 1^ fll ID NlfiWT 


MISLED 


PAUL HAROCASTLE 


SADE 


RAIN FOREST 


HANG ON TO YOUR LOVE 


KOOL 1 THE GANG 


RONNIE LAWS 


MISLED 


CITY GIRL 


WXOK Baton Rouge. LA 


WBMX Chicago. IL 


WATV Birmingham, AL 


WGCl FM Chicago. IL 


WENN-FM Birmingham. AL 


wjpc Chicago. IL 


KNOK Ft.Worth. TX 


WBU Cincinnati. OH 


KCOM Houston. TX 


WCIN Cincinnati. OH 


KMJQ Houston. TX 


WDMT Cleveland. OH 


WJMI Jackson. MS 


WJMO Cleveland, OH 


WKXI Jackson. MS 


WZAK Cleveland. OH 


KLAZ Little Rock. AR 


WDAO Dayton. OH 


KRNB Memphis. TN 


WDRQ Detroit. Ml 


WDIA Memphis. TN 


WGPR Detroit. Ml 


WHRK Memphis. TN 


WJLB Detroit. Ml 


WLOK Memphis. TN 


WKWM Grand Rapids. Ml 


WBLX Mobile. AL 


WTLC Indianapolis, IN 


WQQK Nashville. TN 


WLOU Louisville. KY 


WVOL Nashville. TN 


WLUM Milwaukee. Wl 


WYLD-AM New Orleans. LA 


WNOV Milwaukee. Wl 


WYLD-FM New Orleans. LA 
KHVS Port Arthur. TX 
KAPE San Antonio. TX 
KOKA Shreveport. LA 
K2EY Tyler. TX 







REGION 5 

lA KS MN.MO N.E NO OK SD 



KOOL & THE GANG 

MISLED 



GAP BAND 

BEEP A FREAK 



STEVIE WONDER 

LOVE LIGHT IN FLIGHT 



KPRS Kansas City. MO 
KAE2 Oklahoma City. OK 
KMJM St Louis. MO 
WESL St Louis. MO 
WZEN St Louis. MO 
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REGION 7 

AZ.Southern CA.CO.HI. Southern NV.NM.VT 

REGION 8 

AR Northern CA.IOMTNorttwm NV.OR.WA.WY 



GAP BAND 

BEEP A FREAK 



NUANCE 

LOVERIOE 



VANITY 

MECHANICAL EMOTION 



KDKO 
KACE 
KDAY 
KGFJ 
KJLH 
KUKQ 
XHRM 



Denver. CO 
Los Angeles. CA 
Los Angeles. CA 
Los Angeles, CA 
Los Angeles, CA 
Phoenli, A2 
San Diego. CA 



KSOL San Francisco. CA 



BILLBOARD'S BLACK CHART RESEARCH PACKAGES 

THE DEFINITIVE LISTS OF THE BEST-SELLING BLACK SINGLES AND ALBUMS, YEAR BY YEAR 

• Number One Black Singles, 1948-1983 • Number One Black Albums. 1965-1983 

• Top Ten Black Singles, 1948-1983 • Top Ten Black Albums. 1965-1983 

• Top Black Singles Of The Year, 1946-1983 • Top Black Albums Of The Year, 1966-1983 

FOR INFORMATION, WRITE: Billboard Chart Research Attn: Debra Todd 1515 Broadway New York, NY 10036 
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Billboard HOT BLACK SINGLES RETAIL ACTION 



A wavMy compilation of "breakout", i e., singles wflh 

initial movement tndieative ot significant future sates 

potential bui not y*t on the top 30 Hsts at the relaiwrs 

and nne-stops cufrenlty reporting to the Mot Btoch Singles chart 



REGION 1 

CT, MA. ME, NY State .RI.VT 

REGION 2 

rX.D C MONJ.NY Metro.PA.WV 



KOOL & THE GANG 

MISLED 



MADONNA 

LIKE A VIRGIN 



THE STYLISTICS 

GIVE A LITTLE LOVE 



Cambridge One Stop Boston. MA 
Cavae.es Cheektowaha. NY 
Easy One Stop N Quincy, MA 
Mass One Stop Boston. MA 
Skippy White's Stoughton. MA 

A 1 One Stop New York . NY 

Al Wicke Records Elizabeth. NJ 

Broadway Record Museum Camden, NJ 

CfcM Distributors Hyattsville. MD 

Disc-O-Mat New York. NY 

Harmony Music New York. NY 

ltd Musk World New York. NY 

Kemp Mill Beltsville. MO 

King James Records Philadelphia. PA 

P L L Records Philadelphia. PA 

Record 4 Tape Ltd. Washington. DC 

Record And Tape Collector Baltimore . MO 

Record Outlet Pittsburgh. PA 

Richman Brothers Pennsauken. NJ 

Sabins Records Washington. DC 

Sam K Records Washington. DC 

Serenade Records Washington. DC 

Sound Ot Market Philadelphia. PA 

StraHord Garden City. NY 

The Wiz Washington. DC 

The Wiz Brooklyn. NY 

Tower New York. NY 

Universal One Stop Philadelphia. PA 

Vog els Elizabeth. NJ 

Wuy Maiy Washington. DC 

Webb's Oept.Store Philadelhia. PA 

Wins Records Long Island City. NY 

Your Record Shop Baltimore. MD 



REGION 3 

FL.GA.NC.SC.East TN.VA 



RAY PARKER JR. 

JAMIE 



SHALAMAR 

AMNESIA 



SAM HARRIS 

SUGAR DON'T BITE 



Album Den Richmond. VA 
Bibb Distributors Charlotte. NC 
Calt Record* Jacksonville. FL 
DJ. Record* Jacksonville. FL 
Frankie't Got H Norfolk. VA 
Franklin Atlanta. GA 
Goldmine Records Atlanta. GA 
Nova Dist Inc. Not-cross, GA 
One Stop Records Atlanta. GA 
Peaches N Miami. FL 
Peppermint Records Atlanta, GA 
Pntchetts St. Petersburg. FL 
Record Boutique Winston-Salem, NC 
Rudy's Records «■ Tapes Miami, FL 
Second Act Atlanta. GA 
Southern Music Orlando, FL 
Specs Musk Htaleah, FL 
Tara Recerds Atlanta. GA 
Tidewater One Stop Norfolk. VA 
Tropical Records Miami. FL 
Tucker's Record Shop Knonville, TN 



NATIONAL 

135 REPORTERS 



KOOL t THE GANG 

MISLED mm 



MADONNA 

LIKE A VIRGIN wuwa BROS 



RAY PARKER JR. 

JAMIE ARISTA 



THE WHISPERS 

CONTAGIOUS solar 



SHALAMAR 

AMNESIA solar 



NUMBLR 
REPORTING 
25 



20 
17 
IS 



REGION 4 

IL.IN.KY.MI.OH.WI 



THELMA HOUSTON 

YOU USED TO HOLD ME SO TIGHT 



KOOL L THE GANG 

MISLED 



KIDOO 

SHE'S GOT THE BODY 



Angott Detroit. Ml 
Barneys Chicago. IL 
Central One Stop Columbus, OH 
Cleveland One-Stop Cleveland, OH 
Color Rite Records Chicago. IL 
Damon's Detroit. Ml 
Detroit Audio Oak Park. Ml 
Eklund Enterprises Kansas City. MO 
Filmorc Records Cleveland, OH 
Fletchers One Stop Chicago, IL 
Gemini One-Stop Cleveland. OH 
Grapevine Records Flint. Ml 
Greater Detroit Detroit. Ml 
Keodncks Records Detroit. Ml 
Mainstream Records Milwaukee. Wl 
Metro Musk Chicago. IL 
Music Master Chicago, IL 
Musictand Southheld. Ml 
Northern Records Cleveland. OH 
Old Town Record Shop Hamtramck. Ml 
Professionals Detroit, Ml 
Radio Doctors Milwaukee, Wl 
Record Center Cleveland. OH 
Record Don Cleveland , OH 
Record Rendezvous Cleveland, OH 
Singer One Stop Chicago. IL 
Sound Aslyum Toledo, OH 
Sounds Good Chicago, IL 



REGION 5 

iaks.mn.mo.ne.no or. so 



KOOL It THE GANG 

MISLED 



MADONNA 

LIKE A VIRGIN 



GAP BANO 

BEEP A FREAK 



CML One Stop St Louis, MO 
Hudson's Embassy St Louis, MO 
Musicland Minneapolis. MN 
Musicland St Louis, MO 
Musicvision Jennings, MO 
Sound Town St. Louis. MO 
Uptown Records St Louis. MO 
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REGION 6 

ALARLA.MS.West TN.TX 



MADONNA 

LIKE A VIRGIN 



THE WHISPERS 

CONTAGIOUS 



BILLY OCEAN 

LOVER BOY 



All South Distributors New Orleans LA 
Big State Distributors Dallas. TX 
Bowie's Records Baton Rouge. LA 
Brown Sugar New Orleans, LA 
Curly Dallas. TX 
Discount Records Nashville TN 
H*w Records Dallas. TX 
Hastings Houston. TX 
Kings Record Mart Dallas. TX 
Mushroom New Orleans. LA 
Music Center Birmingham. AL 
Peaches Memphis. TN 
Peaches New Orleans, LA 
Pop Tunes Memphis, TN 
Poplar Tunes Memphis . TN 
Reses Records Dallas. TX 
Sam's Records Dallas. TX 
SelectO-Hits Memphis. TN 
Sound Warehouse Metane, LA 
Southern Records New Orleans. LA 
Stans Record Service Shreveport, LA 
Sun Belt Musk Dallas. TX 
Tape City us* Metaire, LA 
United Records Houston. TX 
Warehouse Metarie. LA 



REGION 7 

Ai, Southern CA.C0 .HI .Southern NV NM UT 

REGION 8 

AR. Norther CA ID. MT. Northern NV.OR.WA.WV 



TOM BROWNE 

SECRET FANTASY 



OLLIE AND JERRY 

ELECTRIC BOOGALOO 



THE WHISPERS 

CONTAGIOUS 



Circles Phoenii. AZ 

City One Stop Los Angeles. CA 

Flipside Records Los Angeles, CA 

Integrity Garden*. CA 

Jaxz City Los Angeles, CA 

Malt Shop Denver. CO 

Musk Brokers Los Angeles. CA 

On Target San Diego. CA 

Riverwood Musk Inglewood. CA 

Sun State Los Angeles, CA 

Tower San Diego. CA 

Uncle Jam's Los Angeles. CA 

World Of Records Los Angeles. CA 



Evans House Of Musk San Francisco, CA 

Leopold Berkley, CA 

Leopold Records San Jose. CA 

Music Menu Seattle . WA 

Music People Oakland. CA 

Record Factory Oakland. CA 

Tower San Francisco. CA 

Wauzi Records San Francisco. CA 



ONE-STOP OWNER 

/Continued from page 56) 
pop possibilities. 

being wiser about spending their 
dollar, too." 

As for special deals from the re- 
cord companies. Jefferson says, 
"It's pretty much across the hoard 
now — everyone is paying the same 
prices for their product. If I found 
out some of the other [white] 
wholesalers were Betting better 
prices than I was. I'd have to sue." 

As far as special aid from record 
companies in terms of discounts and 
the like are concerned. Jefferson 
says, "Forget it. I don't even get 
concert tickets from the companies 
anymore. They're cutting back in ' 
every area. 

"I can understand the cutbacks; 
what 1 don't understand is the lack 
of growth. Who is benefitting from 
all of these rising prices and cut- 
backs? 1 can't see it from where I 
stand." 

According to Jefferson, the woes 
the music industry ■ suffering are 
much bigger than a lack of record 
sales, "because records ore selling. 
But the reason we aren't selling 
more is a problem bigger than CBS 
nr Warner Bros. We're talking 
about an economy that is not geared 
for the small man." 



WHODINI S SUCCESS 

(Continued from opposite page) 

Initially, Jive, which has had 
AOR/pop chart success with A 
Flock Of Seagulls, and recently cel- 
ebrated its first No. 1 with Billy 
Ocean's "Caribbean Queen," wasn't 
convinced of "Friends." The compa- 
ny hired Russell Simmons and part- 
ner Larry Smith of Rush Produc- 
tions to co-produce Whodini, "in or- 
der to get the guys who did 
Run-D.M.C.." says Smith. Commit- 
ments in New York kept Simmons 
from attending recording sessions 
at London's Battery Studios, so 
Smith took the project on himself. 

'They wanted the whole thing to 
be more like Run-D.M.C." Smith 
says, "but I didn't want to do exact- 
ly that. Whodini's a bit more adult. I 
think, and rap's not just for kids 
anymore. 

"Actually. Jive had their atten- 
tion on the track 'Escape.' They 
waited for that for 10 months. But 
when I got back to the States, I told 
them 'Friends' is the cut. Russell 
and I had to argue and argue and 
argue to get it released as the first 
single." 

Nonetheless, the airplay, sales 
and chart success achieved by Who- 
dini is termed a "breakthrough" by 
both Weiss at Jive and Smith at 
Arista. 



San-Ray Records 

PtouOTy announce the imatfi i?--nch hrl 

"Twenty Four/Seven" by a new and 
up-COfunq a. tint Jimmy Young. 
At»o imi,.c r on -■..■>.-.,, "Tymes are 
Tight" by Jimmy Young 

Distributed by 
Sounds ol the Unrverso Record Corp 

tWH Sevwnlh Ave . Suite 400 
Telephone • (212) 265-4300 

AltO SVMtiSbi* Rerrvw Of SpoOfM Rap 

by Spoonie Gee Joce»>n Brown * Got You 
Oancm Almo«ph««e Sliul" by Gout) One 
Over The Mounta»n. " Part 2 jilium available 
by Jonme A Jos Lets Do 11 bv Jeswe Gw 
Anyway I Can by Matonflovd 
For morv >nlo Contact Ron Brown, Johnny 
Ray. San Ray Records 1 1 Fwrwuather Owe. 
Notweih.CT 
|203,84. , -961S 
ArHm***9 tor ov+r—s Ucmm. 
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TIMX 

6v Brum Chin 



ALBUMS; So what if Madonna 
does no searching whatsoever in 
her singing? She just hits her notes 
straight on, and with a pretty 
enough melody, she sounds attrac- 
tive, porcelain like and, occasional- 
ly, vulnerable. "Like A Virgin" 
(Sire), her fine second album, it 
hardly need be said, rarely sug- 




gests its own title. But there are 
some very endearing moments that 
almost recapture the coy appeal of 
Reggie Lucas' work with her: "An- 
gel." with its simple, almost modest 
quality, is closest to the r&b mode 
of "Borderline" and "Lucky Star." 
Aside from the disco/funk "Pre- 
tender." most of the rest is wave- 



pop, harder-sounding than the first 
album, but still softer-centered 
than most of the comparable music 
around — particularly "Press You 
l*p," prettier than one could ever 
imagine a song at that tempo, Peter 
Brown's "Material Girl," and 
"Over And Over." The clearest in- 
tention here was to fill the album 
with singles-grade material, and 
that's been done, with light-hand- 
ed, finessed production from Nile 
Rodgrrs. Madonna's third could be 
her greatest hits if "Like a Virgin" 
is worked as thoroughly as her dis- 
tinguished first record, which, we 
all remember, started its life on 12- 
inch more than two years ago and 
has lasted through an incredible six 

Asides. 

Sylvester** * M-1015," his third 



for Megatone, looks both forward 
and back. He reprises Brainstorm's 
"Lovin" Is Really My Game" in a 
faithful all-electronic version 
(along with the charting Zino ver- 
sion and the short original reissue 
on RCA, the third current revival 
of the 1977 hit), but he really takes 
off in the techno-pop "Sex," a Tip 
Wirrick production that would do 
any European student of synthesiz- 
er proud, and the basic high energy 
"Take Me To Heaven." Also: "How 
t)o You Like Your Love?," a classic 
line transformed into a semi-hip- 
hop. 



S 



INGLES: Our pick for next Crit- 
ic's Darling is Britain's Sade (shar- 
day), a four-piece jazz-funk band 
whose first album has already 



topped the British charts. "Hang 
On To Your Love" (Portrait 12- 
inch) is the first U.S. single, a 
haunting, gorgeously fluid mid- 
tempo soul number for progressive 
black radio and relaxed dance 
floors . . . The Limit's "Say Yeah" 
(Portrait 12-inch) struts with the 
classy beat of urban contemporary; 
Gwen Guthrie's guest vocals 
soothe, and John Luongo'a mix 
bubbles . . . Norma Jean's "Shot In 
The Dark" (MCA 12-inch) is 
smooth and uncluttered, harder but 
not quite as strung-out as the usual 
fare . . . Laura Branigan's new At- 
lantic 12-inch is "Satisfaction." 
which had been gathering some al- 
bum play previously; atypical!)', this 
12-inch differs from the pop radio 
(Continued on opposite page) 
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BIG IN JAPAN «lee*s al No Caw 1 a> ALPHAVILLE 
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72 




2 


OPERATOR fa 1MCM1 yjiM 0*6*11 cuhtw 


MIDNIGHT STAR 


2 


3 


4 


7 


(LOVE IS JUST) THE GAftfE 1 1 2 acni coiunbia aa osio? PETER BROWN 




42 


42 


SI 


4 


YO' LITTLE BROTHER - 1 2 eon ii»tbginc» cwk 6M4 


NOLAN THOMAS 


I 


5 


10 


6 


LET IT ALL BLOW 1 1 1 am motown «52«mc THE OAZZ BAND 




43 


63 




2 


S O S . FIRE IN THE SKY 1 1 2 mod *v*** moi. 02021? 


DEOOATO 


D 


1 


j| 


7 


THE WORD IS OUT ri2 MOn *a»sta aoi l»l • JERMAINE STEWART 
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55 


61 


4 


LOVE KILLS/RO TWANG'S PARTY 1 1 2 «ot> coxuwm mojom 


FREDDIE MERCURY 


s 


1 
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OUT Of TOUCH 1 1 2 k«i MCA mi isi ? ♦ DARYL HALL & JOHN OATES 
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DANCE TRAX 

(Continued from apposite page) 

seven. tha ballad "Ti Amu" . . . (Jirl- 
lalk'a Can The Rhylhm" (Geffen 
12-inch I is amnn£ the most direct 
hijih-enerjry Eurodisco heard from 
a major label since 1B7!) . . . Aleem's 
"Get Loose" (Nia 12-inch) featur- 
ing vocalist/writer Leroy Burgess, 
is in the jazzy hip-hop mode: no-non- 
sense dance funk. 

Re.MIXKS: The much harder font 
drum on the Thompson Twins' 

"The Gap" (Arista 12 inch) gi'-es 
the cut an unexpected Latin flavor 
at its conclusion; this almost nine- 
minute version is not the med- 
leyized cut which had been an im- 
port B-side. The trio will have a new 
V.K. single in a week, though it 
won't be released here until the new 
year . . . Appolonia 6's "Sex Shoot- 
er" (Warner Bros 12-inch I is more 
worthwhile in a very simply extend- 



ed version . Barry Gibh's Fine 
Line" (MCA 12-inch) gets a crystal- 
clear extended mix by Larry Pat- 
terson David Lasley's "Team- 
work" (EMI America 12-inch) 
makes for great Euro-pop. remixed 
by Francois Kevorkian . . . The 
strange trance-disco of the Coma- 
leens gets a good, appropriate ur- 
ban contemporary remix from New 
York engineer Chris Lord-Alge for 
a Mercury 12-inch; "Deal With It" 
and the faster "Don't Come Back" 
are radio records at heart, but bene- 
fit from lengthened treatment, as 
any good songs do. 

ASSORTED CI TS: from Jasper/ 
Isley /Jasper's "Broadway's Closer 
To Sunset Boulevard" (CBS Associ- 
ated/Magic Sound). "Sex Drive" re- 
vives the Bohannon formula of solid 
riffing and prominent handclaps 
. . . Risque's "If It's The Last Thing 
I Do" is another good fusion of rap 



AUDIO TRACK 

(Continued from page Jo) 

Wolf engineered. 

Andy Paley. formerly of the 
group Sidewinders, is producing 
Jonathan Richman & the New- 
Modern Lovers at Bennett House 
Studios in Nevada City, Calif, for 
Rough Trade Records in the L'.K.. 
and an as-yet unnamed U.S. label. 

Eccentric singer Nina liagen is 
mixing her next CBS International 
album at Larrabec Sound. Adam 
Kidron is producing with engineer 
Steve Hodge and assistant Fred 
Howard. TBA artists George How- 
ard is there with engineer Randy 
Tominga and assistant Toni 
Greene. Howard is co-producing the 
project with Denzil Miller. And lo- 
cal rock act Prophet is mixing an al 
hum with group member Barry- 
Harris at the board and assistant 
Brad Coker. 

At Skip Savior Recording, pro- 
ducer Herb Pederson is working 
with singer/songwriter Michele 
Curtis. Skip Savior is at the board 
with assistant Tom McCauley. Pro- 
ducer team Billy Osborne and Zane 
Giles are cutting tracks for Wayne 
Arnold, with Savior and McCauley 
in the above slots. Dance act Trial 
By Fire is recording an EP for the 
Fat Boy Isabel with producer Datid 
Darling while McCauley mans the 
hoard. And W arner Bros, act Zlll is 
cutting album tracks with producer 
Guy Spells and engineer Savior. 

Steve Lawrence K Eydie Gorme 
are back al it with an album in prog- 
ress at Group IV Recording. Den- 
nis Sands anil assistant Andy 
D'Addario are engineering. 

Tom Jones is in at Britannia Stu- 
dios recording vocals for an album 
intended for European release. Gor- 
don Mills is producing, with Mar- 
vin Clamme behind the board. 

OTHER CITIES 

S'l'ARR HAS completed his first 
project for East Coast Records in 
Harrisburg. Pa. The new release. 
"She's So Fine," is self-produced. 

Al Saugerties. N.Y.'s Midnight 
Modulation. Richard Alderson has 
been producing "The Fugs Reunion 
Concert From The Bottom Line." 
Ex-Orleans leader John Hall has 
been in with a new band, and Jean 
Redpath is in doing a new album 
with Abby Newton co-producing 
and Miehael Bitterman at the con- 
trols. Finally. Artie Traum has been 



in producing Tom Mitchell. 

Al Bearsville in Sulfern. N.Y., a 
number of projects are underway or 
have been recently completed. Diz- 
zy Gillespie has been laying tracks 
for a new Japanese release on King 
Records with Tom Shepard produc- 
ing anil Larry Swist at the board. 
Producer/engineer Mark Berry has 
been working on the 12-inch club 
mix of Toto's "Dune", as well as the 
12-inch club mix of Joan Jett's 
"Cherry Bomb", with co-engineer 
Mark Richardson. Polydor artist 
Jeff Tyzik has been laying tracks 
for a new album. Tyzik is produc- 
ing, with Larry Swist al the board. 
All material for the Audio Traek 
column should be sent to Sterna 
Dupler. Billboard, 151S Broad- 
way, Sew York, ,V. Y. I00J6. 



and group vocal music (Next Pla- 
teau 12-inch); surprisingly, it was 
co-written and produced by Blon- 
die's Jimmy Destri (with, of all peo- 
ple. Keith Forsry) The Furious 
Five's latest rap cover is "Step Off" 
(Sugar Hill 12-inch), an adaption of 
"For The Love Of Money," with 
more great singing accents. 

Wf. Ii I.IKE TO footn 
mixed review of the Frankie Goes 
To Hollywood album by Milling that 
the group put on a tight, energetic 
live show at New York's Ritz two 
weeks ago. As we suspected, there 
is in fact little rhyme or reason to 
the group's cover of Springsteen's 
"Born To Run": It was just as 
meaningless live as on the album. 
Anil the audience's patience was 
tried slightly by the opening act. a 
relatively classy drag show featur- 
ing "impressions" of Tina Turner 
and Cher, and a set of dirty jokes 
that threatened momentarily to 
turn into confrontational art w hen a 
heckler protested but quickly lost 
interest. 

But FGTH played hard enough 
and well enough to be convincing in 
a live setting, and that's critical to 
its future as a touring band— as 
Compared to the group members' 
roles as actors and extras in the cel- 
ebrated "Relax" and "Two Tribes" 
videos. The live "Relax." "Two 
Tribes" and "Welcome To The Plea- 
sure Dome" were all properly fre- 
netic in pacing and symphonic in 
volume if not arrangement. Still, 
the group has yet to come up with a 
song that's other than an arcane 
chant obviously conceived as the 
soundtrack to a video (or as a line of 
copy for a T-shirt), and it will lie in- 
teresting to see how long the group 
can sustain its mystique before hav- 
ing to fall back on musical and lyri- 
cal hooks. 
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MOST CATALOG jazz labels have shifted their reis- 
sue strategy from anthologies to single album rere- 
leasc programs, hut that trend obviously doesn't pre- 
clude the option of more comprehenaive packages 
v. hen the music and the musician dictate it Two lavish 
examples, not coincidental!)' arriving just in advance 
of the holidays, showcase BUI Evans and Stan Cell, 
and both qualify as coffee table albums in terms of vi- 
sual presentation and sheer heft 

Coffee table albums 
showcase Evans, Getz 

The Evans set is the more ambitious of the two. 
Fantasy has decided to offer everything the pianist 
recorded for Riverside, from solo sessions to quintet 
dates, on "The Complete Riverside Recordings." 

Apart from its "embossed morocco red slipease." the 
lK-record package boasts J4 unreleased tracks among 
the 151 performances included A :t2-page booklet 
with commentaries from Martin Williams and Orrin 
Keepnews is also included in the set. which the label is 
luting at $160. 

I'oMiram meanwhile builds upon the recent reis- 
sue success of Stan Cell's epochal 1962 collaboration 
with Charlie Byrd. "Jazz Samba." which has re co. 1 
tered the HilltxHird jazz album listings as a Verve im- 
port, with its five-disk reprise of the saxophonist's 
Vi r\. I .i nova niii|iiit 

"Stan OH: The Girl From Ipanrma/The Bossa 



Nova Years" is being timed to the 20th anniversary of 
the set's title song, and includes both the Getz/ Byrd 
effort and "Getz/Gilberto" as well aa other Brazilian- 
edged Getz projects teaming him with Gary McFar- 
land. Antonio Carlos Jobim, Laurlndo Almeida. 
I.uiz Bonfa and Aslrud A Joao Gilberto. 

PolyGram has augmented those sets with five pre- 
viously unreleased tracks, and has included a booklet 
written by Neil Tenser documenting the '60s boom of 
this Brazilian idiom and the pivotal role played by 
Getz as a populanzer. The recordings have been digi- 
tally remastered, and PolyGram has pressed the LPs 
in Germany. In view of that special care, the $34.90 list 
seems almost modeaL 

LoS ANGELES' mercurial jazz club scene gets an- 
other upbeat assist with the formal opening of a sec- 
ond Hollywood jazz room only two blocks north of the 
Vine Street Bar * Grill. I'pstairs In The Palace 
Court is actually a new venture from the venerable 
Palace Theatre, renovated and reopened a few years 
hack as a concert venue. The Palace Court only seats 
about 120. but has its own entrance and, according to 
the venue's general manager, Steven Rosen, the new 
jazz room will have its own cover charge ($5) and 
minimum (two drinks). 

Open just two weeks, the room is already attracting 
established players, starting with Harold Land, who 
was slated to bring his quartet in this weekend (23- 
241. In the w ings is Joe Farrell. due Nov. 30- Dec. 1, 
and Eddie Harris: Rosen also promises a Freddie 
Hubbard date down the line 
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TOR THOSE WHO have called: 
Yes. there is a comprehensive list- 
ing of all albums ap|K'anng on Bill- 
U.anl - lii-|nratiMii:il anil Spiritual 
charts. "Joel Whitburn's Music 
Yearbook 19K1" lists those two cat- 
egories for the first lime, with in- 
formation taken from Billboard's 
charts for the past year 

The Inspirational charts reflect 
the dominance "f Amy Grant's 
"Age To Age"— ttf> weeks at No. 1 
It first hit the lop s|sit way hack in 
July of 1!R<2 and was knocked off 
by Grant's equally successful fol- 
lowup. "Straight Ahead." which as 
of mid-October had l>een at No. I 
for 1^1 straight weeks. 

That obviously doesn't leave 
much time for anyone else at No. L, 
Albums that would have hit the top 
>|m»i in anv other year probably in- 
clude Sandi Patli's More Than 
Wonderful." Russ Tafrs Walls 
Of Glass" and Grant's "A Christ 
mas Album." 

Three albums dominated the 
Spiritual charts last year: Douglas 
Miller & the True Win Choir's 
"The Joy Of The Lord Is M> 
Strtngtht Shirley Caesar's "Je- 
sus. I Ixive Calling Your Name." 
and the Re>. F.C. Barnes & Rev. 
Janice Brown's "Rough Side Of 
The Mountain." which was No. 1 
for J- v> eeks i Ither lop-selling 
Spiritual albums. Whitburn re- 
ports, were Vanessa Bell Arm- 



strong's Peace He Still." Sandra 
Crouch's "We Sing Praises" ami 
the Rev James Cleveland's "ThLs 
Timi Will Pass " 

For more information on this 
book, contact Record Research. 
P O Box UO, WMO N82M Old Or- 
chard Court, Menomonee Falls. 
Wis .s'tOol. or call (1111 i',l-.Vlo> 

PEOPLE Mradowgrern Music 

Co.. the gos|iel music publishing 
division of Tree International, has 
juM signed Jim Weber to an exclu- 



I HE BRAND NEW hardbound 
edition of Epoch I'niversal Publi- 
cations' "Glory And Praise" hym- 
nal for North American Liturgy 
Resources recently passed the 
lOU.OIAK-opy sales mark. The hard- 
hound edition contains 275 songs 
found in Volumes I. II and III of 

Glory And Praise" hymnal. It also 
contains a section of music for the 
order of the Mass 

Mew RELEASES: Laura Lee has 
just signed with Tyscot Records' 



'Whitburn's Music Yearbook' reflects 
the dominance of Amy Grant 



sive songwnting agreement We- 
ber is known for writing songs for 
Amy Grant. Ilebby Boone, the 
Imperials. B.J. Thomas. Brown 
Bannister and others . . The 
Jurksnn Southernaires and the 
Sensational Williams Brothers' 
Brother To Brother Tour" will 
last through the beginning of Feb- 
ruary along the West Coast . . . 
The C.aither Trio's fall lour will be 
sponsored by Chick fil-A Inc., a 
fast-fond chain popular for the 
boneless breast of chicken sand- 
wich . . The Word Music Group 
has signed the Binions to an exclu- 
sive songwriting agreement 



Circle City label. Her first release. 
"All Power," was produced by Al 
Hobbs . . . Cathy Sou it and Deb- 
bie McNeil's "A Taste Of Eterm 
ty" has just been released by Word 
. . . Hot right out of the box: Sandi 
Palti's "Songs From The Heart" 
for Benson . . Noted composer 
Kurt Kaiser has teamed up with 
Bryan JelTery I each and orches 
trator Bill Pursell to produce a 
choral work entitled "The Pursuit 
Of Excellence" . . . Also new: Doug 
Oldham's "Poet Of Praise" for 
LoveSong Records: the Slaugh- 
ters' "Songs From Our First 30 
Years" for Accord Records. 
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ISAAC STERN ha* been named Artlut laureate by 
CBS Mutenrorfci. a title thus far unique to the in 
duatry. While it recognizes the master violinist's 40 
years with the label, and a new 10-year contract, it 
also takes note of his achievements in a wide range of 
cultural and humanitarian endeavors. What's more, it 
will find his new CBS recordings graced by a special 
Arust Laureate logo. 

The first album under the designation will be re- 
leased next spring and will consist of three or four 
disks containing some of Stem's "most memorable" 
collaborations with other artists. The exact contents 
were not yet fixed at this writing 

That album will be followed by a set of the complete 
Beethoven Violin and Piano Sonatas, with Eugene Is- 
uimin as keyboard partner. A couple of the sonatas, 
Op-12, No. 1 and Op. 30. No. 2. were taped in 1969 with 
Andrew Kazden as producer, but were never re- 
leased. The remaining eight were cut recently under 
the production stewardship of Steven Epstein. 

Lots more new recordings are planned with the CBS 
Artist Laureate. Among those still to go before the 
microphones are a pair of concertos being written for 
Stern by Henri Dulilleux and Peter Maxwell llavies. 
He will have a new edition of the Unaccompanied So- 
natas and Partitas by Bach, and a disk of the Brahms 
Double Concerto with Yo-Yo Ma as cellist. Also due is 
an album of French violin and piano sonatas. 

As satisfying musically as these are likely to be and 
perhaps even more stimulating, will be the launch of a 
new chamber music series featuring Stern and 
"Friends," the latter a category of performer whose 
numbers are legion. At one time or another, Stern has 
played a part in the development of many artists, and 
the possible combinations for such a series are mind- 
boggling. 

Stern is the first to be designated Artist Laureate 
by CBS Records. There will almost certainly be 
others. 




UPERA SETS featuring Beverly Sills that have been 
languishing in the vaults of MCA Records are due for 
new public life The masters, which came to MCA 
along with the acquisition of ABC Records, have now- 
been licensed to Angel Records, which has a substan- 
tial catalog of Sills recordings OB its own. They will !*■ 
reissued at midprice lieginning next March, says John 



Isaac Stern is named 
CBS Artist Laureate 



Pattrick. Angel vice president. Packages will tie up- 
dated with new graphics, including some photo art of 
the soprano taken recently in New York. 

Among the operas are the Donizetti spectaculars, 
"Anna Bolena," "Lucia di Lammermoor," "Maria 
Stuarda" and "Roberto Devereux." 

CASSETTE PROMO: Deutsche Grammophon 
Walkman Classics cassettes will play a highly visible 
role in a pre-holiday promotion involving the Music- 
land /Sam Goody /Discount Records chain The Pick- 
wick chain's traditional four-color tabloid inserts in 
newspapers around the country will all include plugs 
for the midprice, extended-play tape line, and dump 
boxes carrying the cassettes will be given favored pi> 
sitions in most, if not all, of the chain's outlets across 
the country 

In-store displays will include the poster showing 
Mozart with a pair of headphones, says DG promotion 
exit- Grace Patti. In those stores which carry hard- 
ware, cross-promotion will plug Walkman stereos and 
software. There are more than 400 stores in the chain, 
and some 18 to 20 million of the six-page brochures 
"will be distributed, according to a Pickwick spokes- 
man. 
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Morel PRIZE winner Gabriel 
Garcia Marquez has called him and 
his collaborator Ana Magdalena 
"the greatest Spanish-language 
poets of our time." And whenever 
a Latin balladeer wants to put out 




"Emmanuel" is the second al- 
bum by the Mexican star produced 
by Alejandro. RCA's hopes are 
pegged on the Emmanuel-Alejan- 
dro chemistry, which caught fire 
the first time around and produced 



Mexico's Emmanuel Goes for 
the Manuel Alejandro touch 



an album that will catch fire, 
there's one name he goes after: 
Spain's Manuel Alejandro. 

Now it's Mexico's Emmanuel 
who has gone for the Manuel Ale- 
jandro touch. The balladeer's lat- 
est RCA International album. 
"Emmanuel," was composed, or- 
i chest rated and produced by the 
legendary Spaniard. 

Recorded in Madrid's Torres 
Sonido studios, "Emmanuel" in- 
cludes five songs from the Alejan 
dro-Magdalena team and another 
five in which the producer teamed 
lup with Maria Alejandra. "Pobre 
Diablo," an Alejandro-Magdalena 
song, is being promoted as a sin- 

It 



a number of international hits. 

Of all the Latin American sing- 
ers, Emmanuel seerrrs the most 
likely candidate for a healthy col- 
laboration with the Spanish pro- 
ducer, for the Mexican singer's 
style has always been somewhat 
"mid-Atlantic": Latin \ merman 
but with certain Spanish touches, 
such as a flamenco approach to the 
material. It should be noted that 
Alejandro's best known collabora- 
tions have been with Spanish sing- 
er Raphael, the master of the ultra- 
Spanish, flamenco-oriented ballad. 

But a Spanish flavor is only one 
of Emmanuel's drawing cards. The 
Mexican singer is also given to 
rock-flavored ballads, and his new 



album is one of Alejandro's most 
pop/ rock productions, with heavy 
use of synthesized instrumenta- 
tion. 

If there's anything Emmanuel's 
fans may find lacking in this al- 
bum, which features a *50s-coif- 
fured Emmanuel on the cover, it's 
the lack of printed lyrics These are 
a rarity in I'.S l«itin releases, but 
given the stature of the songwrit- 
ers, it would enhance the produc- 
tion to make the lyrics available. 
After all, "the great Spanish lan- 
guage poets of our time" should 1* 
not only heard, but read. 

The word -legendary" is 

common hype in the music busi- 
ness, but an artist who performed 
in 1911 and is still going strong tru- 
ly deserves it. Such is the career 
span of Carlo* Montoya. the gui- 
tarist who popularized the solo fla- 
menco guitar back in 194K 

After accompanying some of the 
master dancers of his generation, 
among them I -a Argentina. Vicen- 
te Eftcudero and ( arment A may a, 
Montoya broke with tradition by | 
(Continued ON fmgr SO) 
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T0P CLASSICAL ALBUMS 
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Compiled from national r«ta<l ttora and one ttop talat report* 

ARTIST 



TITLE 



1 


1 


li 


Mamma iqmdon * 1 1 ess Week* at No One 1 2 

Pevarotti Mane mi 


2 


1 


a 


Haydn/ Hummel /L Mozart Trumpet Concerto* ibs i»m* 

Marsalis National Philharmonic Orch (Leopard) 


i 


$.' 


37 


Pachetbel Canon/Fasch Trumpet Concerto rcaiib.1 s««.a 

Paillard Chamber Orchestra 


i 


4 


109 


Bach Goldberg Variations mi* 

Glenn Gould 


a 


S 


13 


Sunday In The Park With George ih.hki so«2 

Original Broadway Cast 


c 
0 


1 


290 


Pachelbel: Kanon NCA APll-ftlll 

Pattlard Chamber Orchestra 


/ 


11 


3 


Amadeus Original Soundtrack Recording FMrTASl 1 7ft 

Neville Marriner 


a 
V 


6 


13 


Songs Of Ernosto Lacuona ess » w jsazs 

Placido Domingo 


A 

9 


7 


53 


Strauss' Four Last Songs i'miupssSm jjj 

Jessye Norman (Masur). 


in 
10 


17 


S 


BaiOQua 3oloi And Doati cas MAsiiewon»s wt inti cas 

Wynlon Marsalis with Edita Gruberova 


11 


12 


7 


Gershwin: An American In Pans »ngu ds jsin 

1 abeque Sisters 


12 


9 


19 


Come To The Fair *"«Gfi os 1*0*7 

Te Kanawa 


13 


13 


7 


Mozart Requiem i orstAU i >*tf «u »i i 


14 


11 


II 


Boulez Conducts Zappa-Tha Perfect Stranger »ng*h os mho 

(Boulez) 


15 


10 


7 


The Best Of Wolfgang Amadeus Mozarl r*ei#s 4iz ;u 

Ni.<v.lif Mdrnrv-f 


16 


14 


li 


Pachelbel; Canon oc *i j jo*>i 

Berlin Philharmonic (Karaian) 


17 


IS 


13 


Mozart: Cine Kieme Nachtmusih iohooM4ii no 

Academy 01 Ancient Music (Hogwood) 


18 


IE 


37 


Handel: Water Music ogg nrv 4io sjs 

The English Concert (Pinnock) 


19 


23 


5 


Vivaldi Four Seasons i or&f.Au ivat *to 12a 

Academy 01 Ancient Music (Hogwood) 


20 


19 


37 


Boiling Suite For Cello and Jazz Piano Trio cbs m J90S9 

Bollinf. ro-Vo Ma 


21 


20 


459 


Ram pal a* Boiling' Suite For Flute & Piano I rfS m*^ *f who****' m j i j j j 

Jean-Pierre Rampal & Claude Boiling 


22 


22 


11 


Rachmaninoff; Piano Concerto No. 2 case* jm'? 

Iicau (Abbado) 


23 


26 


3 


Carmen Highlights shatdhsc isjoz 

Domingo (Maazef) 


24 


21 


11 


Ghena Dimilrova-Opcra Anas 04 jaoM 

Dimitrova 


25 


25 


13 


Canteloube: Songs 01 The Auvergne •'• 

Te Kanawa. English Chamber Orch (Tate), 


26 


24 


19 


Mahler: Symphony No. 4 lOnOON 410 1IB 

Te Kanawa Chicago Symphony Orch (Soltt) 


27 


30 


5 


Pachelbel's Greatest Hit *:* *Gi **i,'i 

Various Artists 


28 


32 


15 


Brass In Berlin cbs m 19ojs 

The Canadian Brass 


29 


21 


17 


Buet: Carmen (Complete) taato r»l i J 

Domingo (Maazef) 


30 


35 


7 


Love Is ... . ne.es 412 : >o 

Jose Carreras 


31 


27 


17 


Haydn, 3 Concertos castMjwio 

Marsalis Ma un 


32 


8 


(3 


Nocturne RC*4eii4*io 

James Gal way 


33 


31 


13 


Greatest Hits of 1720 •• v. 

Philharmonia Virtuosi (Kapp) 


34 


33 


105 


Beethoven Cello Sonatas No's 3 4 5 lb-, «*j,'f »wf*»«s wi noi* 

Yo Vo Ma. emanuel At 


35 


3t 


3 


Beethoven 9th Symphony otmsoe cm*mm<>*mo*i t>*>isi*«> 

(Karaian) 


36 


40 


3 


Brahms Lieder mutscmi oeMaweiMii «u li i 

Jessye Norman 


37 


34 


43 


Dvorak Symphony No 9 ( New World") i09*joi»aio iia 

Chicago Symphony Orch (Soltt) 


38 


37 


53 


J 5 Bach Unaccompanied Cello Suites ■ v m tm 

Yo-Yo Ma 


39 


38 


21 


Vmatdk The Four Smiom cas uasti»«ohk> m saora 

Zukerman 


40 


a 


9 


Delibes Lakme y uoiit 

Various Artists (Lombard) 
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BILLBOARD CLASSIFIED ADVERTISING SECTION 



WANTED TO BUY 



To order an ad . . . check the type of ad you want . . . 

Regular classified (ids without borders! $2 00 per word, per 
insertion Minimum ad order S40 00 

Display classified (all ads with borders) $68 00 per column per 
" men. pet insertion. 4 insertions $62 00 per, 12 insertions »58 00 
per. 26 insertions JSS 00 per. 52 insertions J4S 00 per Price 
discounts are based on insertions M consecutive issues 

□ Reverse ad (display ads only) add charge ot $6 50 per insertion 

□ Box Number c o Billboard add service charge ol S6 00 

Check the heading you want... 

□ Help Wanted □ Position Wanted □ For Sale □ Wanted to Buy 

□ Used Equipment tor Sale □ Golden Oldies □ Comedy Material 

□ Distributing Services □ Video Hardware Computer Software 

□ Business Opportunity □ Schools and Instruction □ Video Software 

Payment must be enclosed with your ad copy. Send to 
Billboard Classified. 1515 Broadway. N.Y.. N.Y. 10036. 



Your Name 

I'.HT !.,!>'. 












State 


ap 





Please fill in the information below if you wish to 
charge the cost of your classified advertising. 

□ American E ipress U Diners Club □ Visa □ Master Charge 

Bar* # Credit card # 

Expvabon dale 

tour signature — 

Need to get your ad in fast? Call Jeff Serrette . . . 
In NY Stale phone 212 764 -7388. .. Outside N.Y. 
State phone toll free 800/223-7524. 
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cassette •■»> Diana i im tape 

1-4S UN tt IM H 
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usuni i i'u ttftuim cairei 
tvuuraa mm at t uau *tt «w 

TRACK MASTER'iwc 

1310 South 0»ie Hmj Weir 
Pompano Bmach Fla 33C60 
Tal I30bl 943-231* 
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BLANK AlOtO A MMCIMI TTl* 

cotmjti* flop*-/ discs 

J0TM AAMTVCRSAAV 
CXAPCSt PftjCCS IN TOWN 
• AutSv ( nun*t • YOeo ( *\*m+Aw\ 



CASSETTE TAPE 
SECURITY DEVICES 

otKato ion nut ouiirs 



5 SELECTIVE MODELS 



-FOR SAMPLES »N0 PRICES 
Ca D SPECIAL PRODUCTS 

502 885 8088 



DISTRIBUTING SERVICES 



AMERICA S LEADING DISTRIBUTOR OF 
BLANK TAPE 4 ACCESSORIES 



• FfM Catalog Featuring 

• Oamsssssw • Mmrai • rW 




SONGWRITERS 



~>T^£r IsWaJ ftt Cast Tal free fa Ta* 
'f C Balll ABB Ml 1*11 



COMEDY MATERIAL 



■ «b isw pH>»sr» trtjm TMC 0O08C BROS 

■ SOZ SCAGGS TMC jackSONS QCOWjC 

■ BENSON est Cast. >n*a lor f»ee sasrnOe laov 
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SONGWRITERS 
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FUN-MASTER 
PROf ISSKMAL COMfOT MA T E RIAL 

I Thai Scrs-MC* ol Us* Stars Sanct ' M0 1 
THE COMCOIAN 
if Nseseat ataan M V, etitaa. 
Mfj 'I ■UHI TBI UHftM-, lit atot 11 a''*t- 
HMI(1U> sUI tU 141 ■*>, I) a* si** 
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|i«ta> !'• >»Ua« 
SKiT GlASON 
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NEW SERVICEII 

No advance preparation ona papa 
par day trivia, calabrational con 
tuma'iim. tun, Iraa aamplot 

Immaterial 
S. 6012 Smith St 
Spokane WA 99203 



CASH FOR 
VMS » BETA MOVIES 
WITH ORIGINAL BOX 
alt ratings- 
Will pay up to 40% oil currant 
wholesale prica 

(617) 376 8242 E«t 236 



RECORDS WANTED 

a • * • • 

Botlon lirm pjy* prurt lor u*rd 

I I' jnd • j**rttr < ollexlson* | All typ*% (». 
mu«K 1 V\r jIm> buy •lurr turplu* m l 

CVt-OUlA 
Call PLANET 
1617) J53-0*VU 



GOLDEN OLDIES 



mm oemes *i*o McifTto 
ltS4tv7S69 snuuiiinri 
WICIAl OtSCOUNIS lO OADIO SlAnONS 
UNO B K» CAIAIOG 

ovta 10.000 ousts 

DISCOUNT OLDIES 
•OX 774. NADSIBTH. PA 19072 



YOUR OLDIES 
CONNECTION 

Send S? 00 tor new updated 
catalog Thousands ol lilies in 
slock 1 Visa/MC Fast, person- 
al service 

Gold Vauil 
PO Boa 202 
Oshtemo. Ml 49077 
(616) 349-9413 



SERVICES 



HIGH SPEED TAPE 
DUPLICATORS 

COMMERCUU AUOlO PRODUCTION S 

TKtlniCl! IHNSI Orntidn piOindrl 

I actor t jultionrtd sennet and parts tor 
Ampti. EtactidSmnd Gauss Graodt 

Tiara, than aid art* t aa» ro k tm last 
duplicator! «t can rapaa. rtstaM. or 
tipand row ml" ir. plant it grrai 



SIU0IOS a PRESSING PLANTS 
s last syala r i fir Mj aadi a ra 
built macKaw Iront in Conpkti conwlt 

an] WKit availabla Wntt or cat" 
CAP. Inc . 338 Haludt Ttnact. Wtvtt 
Plamt. NY 10601 (914) 997 8221 



MISCELLANEOUS 



MAN Of MANY 

VOICES NEEDED 



i a.- one em im» mm <*> Sva a 



»00 Daw I Hoaraoco FL DCS' 
Sand Ann Mr T 



LEGAL SERVICES 



LAW OFFICES OF 
HARRY SPAR 

22S Broadway. Suite 512 
New York. NY 10007 
(212) 227-8933 

SnTetaa^anat'tja- I t I i mTcT ii 'm i 
at 

Immigration Law 



USED EQUIPMENT 
FOR SALE 



NEUMANN MASTERING 
SYSTEM 

irv:*us*r»q Lap* m#rr»n» S»B> HBaB VQSS AlN|B- 
tm Rm Law* SM HF L^riNari tBpKll tQuaV 
mm aV«} VavuBtMe paectN and (JarptTi Httf Ott* 

Call: JIM 
(513) 681-8402 



FOR SALE 


SAM ASH STORES 
MAIL ORDER SERVICE 

Drxil sm/A ihr pmjrutonati N Y C't Afff- 
rtt imtntoiy amd betl on musttol 
milrymmli, un.t and •• ■ ■ ■■!'-<: ten' 
I-SOO-643-35I8 
N Y Siaic I -800-fc. 2-2322 




MKhMl Jatcaaon THRILLER 

KfLTtfl % iMN 
BaMwBlBM S 
iVWy 11 1 50 BB 
b>Ji-Of\ % t 50 bb 
AtM 51 pa> wtAw for t/vtapartQ 
CATALOG I 1 00 
WHOLESALE INQUIRIES WELCOME 

hTOf Am'Am S»t BSOOW 
SaFt_IAmo_ ^>*_*f> 1 , 



Budget Cassettes 

Rock Pop Country ft A B 

OasBiCaii Jaii Children 
CbH o> tst'it* to* ratstlog 

Golden CirciB Inc. 

45 Jwff«f*on St'tjf ' SlBmfO'r) L ' 



EXPORT TO ALL 
COUNTRIES 12" & LP'S 

WB SpBCNiliXB •*> All difCO/dAVVC* r«- 

Mnhbpi tram U S And C«v\adA We nave 

EXPORT-O-DISC 
855 E CONKLIN ST 

F ARMINGDALE NY 1 1735 
CALL (516) 694-4545 

TELEX 4758158 IMPTDISC 



LP a a TRACKS AND CASSETTES 
AS LOW AS J?t 

Una Ajr our Iraa pant tPJoJpa naaaajraand 

RECORD- WIDE DISTRIBUTORS, INC. 
t7S5 Chaao Or 
Fanton ISl Loulal MO 6302* 
13141 143-7100 



CLOSE OUT! 
CLOSE OUT! 
CLOSE OUT! 

60 THOUSAND 
8 TRACKS! 

8 tracks are still strong 
sellers if you have ma- 
jor artists & popular ti- 
tles^ — Popular titles and 
heavy country. Kenny 
Rogers Greatest Hits. 
The Beach Boys. 20 
Greatest Hits, plus 
many other, major titles 
available — minimum 
order 1000 pieces. 

Call toll free: 
1 (800) 328 5919 (anytime) 



ROCK & SOUL 
PRICE WAR!!! 

Lowest prices ever 1 

Top 12 inch S199-S2 49 

Top Latin $4.69 

Blank Tapes, Audio 
AVideo at Very Low 
Prices! 

470 7th Ave 
(Bet 35th & 36th Sts ) 
New York City 

(212) 695-3953 or 3954 

Minimum Order $250 00 



WHOLESALE ONLY 

wi srauuu in ir nflNcr 

Alaxt surreal IJ" • Cw mm At 46a 
Lowtel Prtoajaji SkaM Bay UPS 
OLO MD8E CORP. 

tlOS A««a Aea. UC. KT 1 1 lOl 
(8 1 9) 708A-OB 1 B 
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Scorpw Afiuv 
Box 391-BC 
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Wb ara ApBCiBliiad <n eipon.ng al< 
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compant«»|45 1? LP » anrj Compacti 
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WBBstlv na«* fBlBBM information*' 
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ENTERTAINMENT INDUSTRY 
BOOKS 
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CD BUYERS 

Compart UivlAtti Mott complrtr 
and up-lo-dalr Intinit available Pub- 
Uutrd nvmlhlt Smd for KRLK aaur 
Discliat 
P.O. Boa 444 
Rirminnham, Ml 48012 



DISTRIBUTOR 
WHOLESALE ONLY 

Wa aro apocialiats on 12* rtcordl 
blank audio blank widoo. vidoo 
gamot. movtos accotiorios 
Waokly tolas sheota 

STRATFORD DIST. INC. 
86 Donton Ava 
Cardan City Park. NV 11040 
212-343-6920, 516-877-1430 
80O 645 6558. Talaa 6852201 



BIG TIME 

Blues. Soul. Rock 4 Roll 
& All Thai Jau" 

New Catalog Just Out! 1 

Ace. Chrfy. Sonet. Blue Note. 
Vogue. Paine Marconi. & Domes 
tic Cut-outs 

Wnte or Call. 

Big Time 
ISO Main St 
Norm Hampton. MA 01060 
Telex 595717— (413)584-1580 



COMPLETE RECORD 
LIBRARY 

7000 albums 7000 tangles, all tormals. 
1922 1962, Complela compulimztK) in 
de< Storage bars Suitable lor aaplay 
Make offer' 
(801)142-5185 



CASSETTES 

( ill ot.ts and monrls tt .1 Durlgrt 

unre - oespi-c /«>n.i«viin 

.met 8 tr.tck tapes CaH o* avfitt* 

J S J DISTRIBUTORS 

M70 * Ba.tmcK.1 C^Kafo a ABBM 
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BKLBOARD DerfMBtm 19S4 



REAL ESTATE 



POSTERS. BUTTONS 
& T-SHIRTS 



CINCINNATI 
BILLBOARD BLDG. 

64.000 sq It lor sale or lease Heavy power, off streel park- 
ing. 30.000 ft of well planned & beautiful offices On bus 
stop Below market rental or sale Immediately available 
Ideal for distributors, volume mail users, publishers, as- 
sembly printers etc For details call 

Ferd Clemen 

S13-721-4200 



IDEAL NEW YORK 
PIED A TERRE 

This fabulous studio located on a 
high floor in a beautifully appoint- 
ed building provides the bi-coastal 
executive with an appealing pied a 
terre. Ideal W. 57th St. location 
puts you in close touch with the of- 
fice, theatre, shopping, and dining. 
Perfect condition: fully furnished 
for immediate occupancy. 
Maintenance SlSO/mo. $174,500. 
Call Stacy Wallace. 

SOTHEBY'S 
INTERNATIONAL REALTY 

980 Madison Avenue. New York. 
NY 10021. Telephone: 212/980-7600 



POSITION WANTED 



STORE MANAGER 

WANTED 

MANHATTAN UPPER 
WEST SIDE - MUST 
HAVE KNOWLEDGE OF 
CLASSICAL MUSIC. EX- 
CELLENT SALARY - 
CALL: 

Mr. Simon 
(212) 799 4590 



HELP WANTED 



NATIONAL GOSPEL RADIO 
SYNDICATOR WANTED 

For quality, innovative, non-denominational musical pro- 
gram. We have 13 week segments, '/, hour, with 33 origi- 
nal productions and spiritual narration being aired on ra- 
dio in California, featuring female vocalist and male au- 
thor narrator ( ASCAP). To listen tune into San Francisco, 
Radio Station KEST, 1450 AM, 5:30 to 6:00 PM Sun 
days— Los Angeles/Glendale, KIEV, 870 AM, 12 noon to 
12:30 Sundays— San Diego and El Cajon, KMIC, 910 AM, 
7:30 to 8:00 I'M Saturdays and 2:00 to 2 30 PM Sundays. 

Contact: 

Androgenii Music & Records 
P.O. Box 8747, Palm Springs CA 92263 

or call: 

(619) 346-0075 Mr. Seely 



PUBLIC RELATIONS 
AND PUBLICITY DIRECTOR 

Vestron Video, the world's largest 
independent distributor of home vid- 
eo cassettes, has a unique opportu- 
nity for a dynamic, well organized 
PR executive As director, press and 
publicity, you will be responsible for 
creating and maintaining a high pro- 
file for our company and our product 
with both the trade and the consum- 
er. As a member of our manage- 
ment team, you'll play an important 
rote in current strategy and future, 
planning Minimum 7 years of enter- 
tainment industry PR management 
experience required Competitive 
benefits and salary Send resume 
and salary history in confidence to: 

Administrative Manager 
Vestron Video 
P.O. Box 4000 
Stamford CT, 06907 
(no phone calls please) 



MANAGERS AND ASSISTANT 
MANAGERS 

We are looking for experienced 
record managers and assistant 
managers. We have positions 
available m our existing stores as 
well as new ones If you have 
proven ability in record store 
management and are looking for 
the opportunity to prove your- 
self and be compensated equal- 
ly. SAM GOODY wants you. Ex- 
cellent salary and benefit plan 
available For immediate consid- 
eration, call or write 

DONNA PORCINO 
SAM GOODY, INC. 

96 EXECUTIVE AVE. 

EDISON, NJ 08817 



PROFESSIONAL 
SERVICES 



IF YOU HA VE A GREA T ROCK SONG 
OR A DANCE PIECE. WE ARE LOOK- 
ING FOR YOU1 WE ARE A FILM PRO- 
DUCTION COMPANY SPECIALIZING 

in musk: VIDEO 

Call GLADYS BENSIMON 
BEN-MOTION PICTURE CO. 
(212) KM-JV72 



NATIONAL A INTERNATIONAL 
RECORD PROMOTION 
To SO tbnrtoy. countries including (he US A 
Abo Pr*s*»ng and dksrnbuUon mtvIccs 
Stutora R«cor«h la.ll 
(213) 6*2-3121 
P.O. Box Z9S« 
Hollywood CA. 9W78 



aaaaai ititHi. tittin lUTTORSI - — "I 

! Order 4 $50 or S 1 00 littn ■•stir sampler pah* 



Ito see an the newest ol our MjMO designs I 
|vVe>e ihe world's largest dist ol licensed arvj| 
■novelty pnswilri over 100 new designs wttkryl ■ 
JvVe take lei returns and even take returns ol J 
lolher button companies stuff you got stuck I 
|wilh it you re paying more Ihan40( pertjutlon | 
■you re getting ripaiJ iffll Kids thai can't swing a 
J$8 98 tor an Ip can altord a buck tor a button | 
lAsk lor our catalog NOW!! 
|tittKNatftr.PO Box 129.6ndgepnrl.PA 19405 1 

1-1800) &Z3-M9T-|ntlHtf| 

MUSI 277-1966-IM) 
lit you don i have a business pnore directory | 
Idling please send $1 50 for trie catalog 



*************** 

J SAVE MONEY J 

^ Up to 20% off wholesale list prices on j*. 
officially licensed R&R merchandise . 

* Catalog available * 

* Call now: * 

* I 800 m 8000 (out.lde Ml) * 

* or » 
« (313) 666 4594 » 
« National Trends. Inc * 
a. 73SO Highland Ave 

J Pra-.v Ml 48054 

* » « i » » 1 ; '-a-****** 



«( I TOH MACHINE 
MAKE rOUR OWN I '/.' BUlTON 
FOR LESS THAN 10, EACH 

ONE STOP POSTERS 
1001 MONTEREY PASS Rd 
MONTEREY PARK CA 91754 
1213)263 7361 1(800)421 6341 
MAIL IN THIS AD AND GET ONE 
DOZEN R&R BUTTONS FREE 
LIMITED OFFER DEALERS ONLY 



POSTERS 

Rock Posters 
ZAP ENTERPRISES 

1251-3 IroloSt. 
Los Angeles. Calif. 90006 

(213) 732-3781 
DEALERS ONLY 



ROCK & ROLL ACCESSORIES 
WE HAVE PRINCE! 

— LcMHd bstlooa 4 potfam. pla* pke*m k*r ~* 

iMMbd MANY**** Can 



Nu Nunc Diet 
8MB Waltham Wood* Dt . 
Baltimore MD 21234 
(301)882 9899 



ROCK T-SHIRTS 

r orey $10. you can gel a/m/or large 
ilrty I stuns aP It* talesl designs 



71 LARKHILL ROAD. COPTMORNE 
SHREWSBURY SALOP. SY3 8XJ 
ENGLAND GREAT BRITAIN 
FOR ENQUIRIES 
Tel 44 (743)61797 
PLEASE ALLOW 4-6 WEEKS 
FOR DELIVERY 



BILLBOARD RADIO JOB MART 



Position Wanted 
1 Position 

Available 
Services 
$33 00 per inch 



ADDRESS ALL AOS JEFf SERfiETTE 

a-ii(W»4 JH Mtvi ISIS I'tMtiii ntm ?•*■ 

iDOtt *»m i:i.". Ml IM ivijtrl •> 
7?) tin |ttt tl sii'ii j it i*> mm* 




BOXES FOR 
AUDIO & VIDEO 



' VHS AND BETA VIOEO 

CASSETTE BOXES 
SOFTWARE STORES USE THESE EOR RENTAIS 

Cardboard Slip Cases & Mailer Box 
es Also REEL to REEL boxes floppy 
dish boxes & 12* long audio cat 
seite boxes 

10W PRICES -FREE SAMPLES 

PAK WIK CORP 121 TIV0LI ST 

(S18I 465-4556 Collect Albany NY 12207 



HELP WANTED 



POSITION AVAILABLE 



RADIO TV JOBS- 



1 1 DOC. Mo |tt ■- « ,«*' 



g mmHnft i .■ 
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ii- t UeSArMsM (fe% paw . (i ■ ■ 
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AMI; NIC AM RADIO JOB MARKET 
Mis Don Of a ir OacrL 1 
Laa "a IMiM HIM 



SHOE MODELS 
NEEDED 

Shoe sizes 
5% to 6Y 2 — 
Send photo 
and resume 
immediately to: 

WAYS UNLIMITED 
790 7th Ave., Suite S19 
Sheraton City Squire Hotel 
New York. NY 10019 

Interviews will In scheduled 
December and January 



REPRESENTATIVES 
WANTED 



Fast growing mfg. & importer of 
audio magnetic tape-bulk cas- 
sette tape, pancake tapes and C- 
O's, seeking expenenced and ag- 
gressive sales representatives lor 
all U.S. territories. Please send re- 
sume with territories covered 

Ametal Corp. 
16631 Bellflower Blvd. 
Bellflower, CA 90706 



DANCE FLOOR 



CHEVY S ONE OF t he fattest growing food and 
beverage chains tn the country. ■ looking for ca- 
'— i ■■' ■• r,i. :] OJ'a perform* ra who are in (Treat- 
ed in our unique new entertainment concept 
Requirement* an* a love of 50' a and 60 a muajr 
the ability to apeak and to activate lame audi- 
ences If yuu feel that you would qualify, call 
■ lim ' ' i -it ■Ji'ii M'i .■sr.*, '..r .in inLnii. 

(fOVEKNMENT JOBS 116,000 loO.OOO/year 
poaaible Immediate opportunities (Guaranteed 
Call «I5-6K7-60UI> E*t R 9000 



* THE MUSIC SERVICES 

* UOOULAR LIGHTED DANCE FLOOH * 

4jl ConUottm* % Gyro Met. H««f> laghkng rnarriy af 
balti sifODM. rotators and fog rriacrsna* - 

* Call Of wrtta: w 

* MUSIC SERVICE * 

* 327 S. Millar Rd.. Akron, OH 44313 a> 

* (216) 667-1575 ^ 

*************** 



RECORD PRESSING 
SERVICES 



RECORD PRESSING 

«S a AND I P » 
COt URCD VINVL 
S»CC>aL PACKAGING 
OUAU T * WORK 
e AST SCRVICr 



FfeTeR pan 

inousthics 
(20T ) 344-42'4 



TALENT 



VERSATll.K I'KO PIANIST'Vocalut influ 
rmed by Nxi King t'olf amonir other*, weka 
xftrnl and or worktnn ,ilaalmn Ketlh (213) 
924 3600 

HALF BASS Will. TRAVEL nnirmel Maho(n 
ny Rush bex.i.1 avxilxblr .514' HMM 

REXtmniNt; ITtNTRALTS AVAILABLE in 
the U K , Bend a demo, Phil. Stonccoun. Under 
wood Road, L'aterham. Surrey. Ennlahd 

EXCELLENT FEMALE VOCALIST receotl. 
Aniahed demo for Atlantic producer, now avail 
able for immediate work Profeeaionel only 
pleeae Call today' 17181 68TM)1EM (evening*! 



FEMALE VOCALIST 
LOOKING FOR A TOP 40 POP/ 
ROCK RECORDING ACT EXPE- 
RIENCED. VERSATILE AND 
STEADY TOURING FOR 5 YEARS 

CALL: 
(913) 342 1158 or 
(913) 3814857. 



ATTENTION 
TOP 40 BANDS 

Ellablrshed entnetaevnent agency now ac- 
cepting bands lor maio. club circuit For 
booking information, send promo 

Encore Productions 
14049 Gratiot Ave. 
Dlv. of Musician Referral Service 
Detroit, Ml 48205 
(313) 526 8760 



SCHOOLS A 
INSTRUCTIONS 



MUSIC BUSINESS CAREER 

A CAREER PROGRAM IN MUSIC course 
inciuOes leco/dmg studio concert and 
video pioduciion. artist representation 
ana management retailing and 
wholesaling, recora piomotion and 
marketing copyright ana muse indus- 
try low. sc-ngwriters and music pubbsh- 
■ng and more Employment assaionce 
Accredited Fmancio' aid available 
Wnte or can loii-iiee lor free brochute 
and caieet guide MUSIC BUSINESS IN- 
STITUTE DepT B 3376 Peochtree Rd 
N E Atlanta GA 30326 

800-554-3346 



UrVIVtOBITV DMOI EXO.NOMK AL 
honw etudy for H.,-,< \\ , ■. ■ . Doctormr«- 
Pr^gjiouB faculty counsel* for u>oVpraoVni 
rtud* and life .«.:.-,.,, cn-dit* ftm tnforma- 

lion if.- , * MM M ,] Prra.dt.ni. 

Columbia Pacific Uniwnuty. H15 Third St 
rvpl 2BID. San ru*fa«l CA Toll Prw 

UK. |*» (alifwrnia till SS]iSS22 or 415' 

4S*16SO 



nr. a> KaU-«.wui>(. riiirnifriT' .»«> claaatmqiusr- 
Itrly InMiluir of Audio. Vidro EnKtrwmiur 
■ Jl.t. 666 .ft a i.l Ml H* pff ton Dcpl D Holly- 
-ood CA 100.17 



ANNOUNCEMENTS 



RUN YOlWCLASSini£D»d <n v , - »l 

L'uruvurnrr M - M.,. , ■■• ABC audited, fl 50 
pvr *>■*■! Ditfiluy SI 10011 per column inch Ma- 
jor credit card* accepted L'ull Cindy Musician 
Maeaiine i617- 2M1-311U 



INQUIRE ON STATION 
LETTERHEAD: 



RECORD SOURCE 
INTERNATIONAL 

1515 Broadway 
New York. NY 10036 



TOUCH That DIALS 

Gel fas! results with ACTION- 
MART, the Billboard Classi- 
fied 




Call our Holline al (800) 223-7524. 
and tell Jeff you want to see some 
Action 1 



Billboard December i. 1384 
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anada international 

CHUM EYES MONTREAL, WINDSOR On Heels of Pinnacle Failure, 

Broadcaster Takes Option To Buy Four Stations SeCOnd U.K. Indie Collapses 



real tight ut the CKTC Ulilr on this 

one." 

Waters, who will not say how- 
much he plans to pay for the four 

outlets '•ays he Is "hopeful" the 

commission will consent to the deal 
Hut he concedes that entry to Mon 
tri al may lie difficult. 

t'HI'M has tried no fewer than 
si\ Inn.--, to crack tin Montreal mar 
ket and heen turned away each 
time. Waters says he doesn't intend 
to change the stations' formats for 
the foreseeable future, nor does he 
expect there to be layoffs, although 
he sayii management changes may- 
occur. 

So far. no one has come forward 
to apply under the newly lifted mor- 
atorium on Montreal KM stations. 
Similar moritoria, imposed lieeause 
frequencies could not be allocated 
while the publicly-owned CBC did 
not have a firm long range radio 
plan in place, have so far not elicited 
applicants in the Toronto market. 

Stirling founded CKGM 2ii years 
ago and later established CKC.M 
KM. which subsequently was re- 
named CHOM FM The Engish lan- 
guage AOR station has continually 
run up against the commission for 
using to much French s|Miketi-word 
content on the air. but that and oth- 
er bones of contention have been 
settled in recent months 

Oddly enough, just as they've 



In-ill settled. Stirling has decided 

hi I...-! • i gh Hi says the CRTC 

frustrations and a desire to concen- 
trate on Ins other holdings led nun 
to sell the stations. Stirling also 
owns the OZ-FM radio network in 
Newfoundland. NTV network there 
and a publishing firm. 

CKWW is the highest-rated 
Windsor station and stands to bene- 
fit with f'JOM FM from new CRTC 
flexibility as a result of public hear- 
ings earlier this year. At the time, 
lb mmission gave the Windsor li- 
censees a six-month license exten- 
sion and a^keil them to resubmit 
their five-year plan under a more 
flexible regulatory regime 

The CHCM purchase would mean 
that all four private Windsor broad 
cast outlets will have changed 
hands since the CRTC ruling Cl'C 
Ltd. of toronlo has bought CK1.W 
and CFXX FM. also subject to 
CRTC approval. 



LONDON Only nine days after 
Pinnacle F.lectronics called in the re- 
ceivers f Billboard. Nov 241, anoth- 
er leading British independent dis- 
tributor has come to gnef The two- 
year old IDS (lnde|iendent 
Distribution Services) has ceased 
trading, with debts estimated by 
one creditor at around ti ,'> million. 

The double collapse has sent 
■hock waves through the L'.K. mde 
pendent label sector Many small 
operations face sizeable losses, as 
well as the prospect of a tough 
struggle to find alternative chan- 
nels for their product. Industry ob- 
servers don't rule out further casu- 
alties in the distributor ranks. 

The view of the Independent Re- 
cord Labels Assn lIRLAl. repre- 
senting many of those affected, is 
that distributors are "victims of 
their own folly in taking on too 
many underfinanced laliels run by- 
people who know nothing almut the 
industry. 

"Now more than ever." the IRLA 
goes on. "independents need to take 
a more aggressive stance in the 
marketplace and fight against the 
injustices that exist in copyright. 



CBS AUSTRALIA 





New Government Talks on CD Tariff 



BY KIRK LaPOINTE 

TORONTO CHUM Ltd of Toron 
to. the largest non-governmental 
broadcaster worldwide in !■ rnis of 
holdings, has taken a four-month 
option to buy the assets of Maison- 

neuve Broadcast ing I. I'l of Montrc 
al and Radio Windsor Canadian Ltd 

The move would give CHl'M its 
long-coveted place on the dial in 
Montreal— two. in fact, with CKGM 
and CHOM KM Additionally, given 
the recent decision l>\ tin- Canadian 
Radio-Television & Telecommunica- 
tions Commission to consider more 
flexible rules for the Windsor 
broadcasters, the CKViW and 
CJOM-FM holdings ap|iear to be in- 
vestments with more value than 
they've had in years. 

CHUM president Allan Wat. r- 
says he has discussed the possibility 
of purchase from Maisnnoeuve 
president Geoff Stirling, who also 
owns Radio Windsor. For his part. 
Stirling says he and Waters are "ex 
tremely close friends" who have 
used the same national radio sales 
organization for the last decatie 

The agreement is subject to 
CRT! ' approval and isn't likely to re- 
ceive a go-ahead without a public 
hearing. The entry of CHl'M's 
mighty arm into the Montreal mar- 
ket prompted one rival broadcaster 
last week to say. "There will be a 



OTTAWA The recording industry 
has taken part in a new round of 
consultations with the federal gov 
ernment over key tariff and cus- 
toms issues, including how to set 
the transaction value of Compact 
Discs under the new General Agree- 
ment on Tariffs & Trade (GATT I. 
beginning Jan. 1. 

Being considered by federal offi- 
cials is how to establish the value on 
which to impose the 16.5% duty, 
which is one of the few to increase 
under the new GATT. Revenue and 
Finance Dept. officials are being 
urged by the industry* -o assess the 
duty on as low a value as possible, 
to keep CD prices down. 

Among other things, the officials 
are studying whether to assess the 
duty on a transaction value which 
would include broker's fees and roy- 



A.S INDICATF.D here a few weeks 
ago, the move of Arista to RCA in 
the new year is on The label an- 
nounced the distribution pact a 
week ago. 

Cut OFFICIALS were to an- 
nounce late last week how the pule 
lie radio and television network will 
absorb $Ko million in federal fund 
ing cuts. Meanwhile, Communcia- 
tions Minister Marcel Masse has 
hired three consultants to help ad- 
vise him on the cutting and to help 
re-define the network's role. 

Bid (. K.O KG E took it on the chin 
from the Toronto newspapers after 
he got a touch smarmy at a press 
conference preceding Culture 



allies. 

The new GATT is considered a 
golden op|iortunity by distributors 
to bolster CD sales I'ntil the end of 
the year, the 15% duty will be as- 
sessed on a "fair market value" of 
$10 I S per disk The transaction 
value is bound to be several dollars 
lower, meaning that the duty will be 
lower and tin- resultant markups at 
v. holesale and retail won't add near 
ly as much to the consumer price. 

The industry has been arguing 
since the introduction of CD here 
more than a year ago that the tariff 

is senseless because there is no do 

mestic industry to protect. A Cana- 
dian CD plant is known to have been 
on the draw ing board for more than 
a year, industry executives ac- 
knowledge, hut no firm plans yet 
exist for such a manufacturing cen- 



Club's two Maple Leaf Gardens 
dales A scheduled 15-minute photo 
session, hastily trimmed to Hi min- 
ute*, was cut to exactly 4(1 seconds 
w hen Boy George had had enough 

Mccil m I sic NETWORK has 

debuted its chart, which will be in- 
creasingly sophisticated once the 
cable music channel moves to big 
ger program blocks. The network is 
getting its feet wet in promotion by 
supporting Iron Maiden's current 
Canadian tour. 

Bryan adams. « i i 

less" album was released on his 
i r )lh birthday, is being held back by 
manager Bruce Allen from talking 
to the press in advance of the Dec. 5 



ter. 

More talks are scheduled in the 
coming weeks w ilh the Consumer & 
Corporate Affairs Dept. and with 
Customs officials. Mcanw-hile. talk 
is quietly circulating within the in 
dustry alKiut the need for a full-time 
federal lobbyist for the business 
here. 

The new Mulroney government 
has indicated a willingness to listen 
to business, and as one performing 
ngtils evii-utive pot it. "We have a 
chance we haven't had for a long 
lime to get some things done." 

The industry also continues to 
discuss how the new GATT will 
serve to prevent a flood of deletes 
into the market, and whether the 
long-delayed recording industry 
strategy is to lie revived 



Junos. Allen has been a prominent 
Juno basher, as has Anne Murray, 

who recently said the awards are 
"an embarrassment." 

TllE CREW -CI TS, the Four Lads 
and the Diamonds, three Canadian 
groups who spun a total of close to 
4(1 hits in the late "50s and early 'BOs. 
will tie inducted into the Juno Hall 
of Fame Dec. 5 at the annual 
awards ceremony. The groups will 
also perform on the Juno telecast. 

Maple Briefs features short items 
on the Canadian musie industry. 
Information should be submitted 
to Kirk LaPointe, 7 Glen Ames 
Are., Toronto. Ontario. Canada 

KMC 1MJ. 



"I think it was received very well. 

Motivation is mi|H.rtant to me." 
Handlin continues. "1 mean, a five- 
yearnild girl on roller skates can go 
to a radio station and get them to 
play the new Michael Jackson sin 
gle. but it takes a little imagination 
and persistence to break a I'nul 
Young a Cwidi Ijuper or a Euro- 
gliders " 

■lanueson says he had expected to 
be in Australia for three years. But 
he stresses, "I've no worries aliout 
CBS's future in this part of the 
world. Inside a year, Handlin will 
have no problems. This territory 
means too much to me to just pass it 
off to a career executive from over- 
seas. 

"The potential for CBS to have 
continued along the old lines, say 
with John McC ready from New Zea- 
land, or Paul Russell and myself 
from the l.S . is obviously enor- 
mous," he continues. "That w-e close 
off that training avenue, probably 
permanently, means we have great 
faith in Handlin. 

"Running the Australian office is 
a unique and challenging task be- 
cause it involves duties that most 
managing directors, in or out of the 
music business, don't have to face." 
Jamieson says. 

The new year will sees the arrival 
of Peter Bond from the U.K., who 
will take up duties as vice president 
of sales and marketing, working out 
of Sydney, for the Southeast Asian 
and African operations. 



EURYTHMICS 

/Continued from page .11 

on a random audience and found 
more popular than the original 
score, he says, and the changes had 
been made "for the benefit of the 
film." Any profits from sales of the 
soundtrack album would help offset 
the movie's high production costs. 



manufacturing, airplay and distri- 
bution." 

Founded by directors Geoff Han- 
nington and John Howes, IDS dis- 
tributed h'i singles that reached the 
V K charts, though only 11 of these 
progressed into the top 40. The Re- 
cord Shack label, involved in some 
of IDS's biggest successes, re-rout- 
ed pre-Christmas product through 
CBS, and other labels have been 
quick to make alternative arrange- 
ments. 

TBG/ President, debuting with 
Rick Wakeman's "Glory Boys," 
ship|ied its own copies before sign- 
ing on with RCA, while the Immacu- 
late label has switched Peter Shel- 
ley s "Never Again" to Backs Re- 
cords/ Cartel, 

IDS official receiver Bill Roberts 
has implemented "quite a number 
of redundancies." But he notes: 
"Some people have expressed inter- 
est in the company. There are or- 
ders in the hooks and supplies in the 
warehouse, so it is possible IDS 
may be able to resume deliveries." 




Aaitna MANFRED SCHBEIBER. I'M Win. 

XVII. Araaapsse V mi 4» 28 «. 
A«itrat»-«ltNN BAKER. P 0 Boi 261 flat* 

turn Mv ?l S3 Nr» Soul* WHn 
EWfium-JUUt. ANTHONISSIN 27* Out* Gas 

Itrut. 3100 Kent oc dan Bar| 015241953 
Canada— «IR« LaPOINTL. 7 Git* Ann Am . 

Toronto. OMim tut IM3 Il(-3t4-032l 
CmhniwakM — 00 LUBOMIR DOUMKA. 14 

;n«n, Pro*. I<7 00 Piani a Bon* K-la-ot 
On lift Aim Ontad. 22 t|0>ra«|. DK 3070 

SaaUcrtm 02-22 26 72 
f aalaad AARl HE10PAIT10. SF4IM Ma* 

B4M 

Craaca — JOHN CAM Aaiunai 26-21. Alums 
(10 

kW- WILLI H MOOS B«dV«|M>M 21. H.I 

•nun 034.43137 
Hon, l«| »>S EBERT. INS 17/F. Wat 

««<i| BU| . 4M2 Haaattaaj U. Tat (5) 

271021 

Ninipr, PAUl GrOMV OOMtca 3/b. IBM 

Budapest II TaH 161-454 
Iraaaaat—AEN STEWART 56 «a!»l» Road Dub 

to 6. Inland 17.lt.72 
luatl BtNNY DtlDKEVITCH. P0 Boi 7750. 

92 47t aaraaaaaa 
ttaaa—»lTT0m0 CASTELLI. Va Kamairert, 20. 

21047 Stroma (BMaa) 02 960 1274 
lapat ~— f FU1ITA. I H ia tiomi a Baa)f . 19 16 

Miiunue 6-Cttaa*. SH*u»Hu Tafcn ISO 03 

ISSIM 1 

Kanya RON ANDREWS. P 0 Boi 41152 Na.ro 
ta 2(725 

N.. 2aalan« «NN LOUISE MARTIN. 239 
Huritrnm (toad. Ttajtana. Ancalano 9 496- 

062 

PtnlaaoMai CES RODRIGUEZ 11 Torna) Ban. 

hu. Quant Ota 3006 
Poland ROMAN WASCHKO. Ha|»ia 9m 37. 

01-173 WarutwA 34-364)4 
Portugal — FERNANDO TENENTf . R Sta Hetana 

122 R/c Oporto 
Romania OCTAVIAN URSULESCU. Sti Rtdu 

da It La AJatntti n>. 57 -B Sactar 2. Badunnt 

OP 9 13-46-10 16 20 M 
Sinfapora — ANITA EVANS. 164 Mount Ptaaunl 

Rd. 1129 2560551 
Sa.Hi ANxa-IOHN MIllER. c/o the Rand Oa- 

i. Mm. 171 Main St. MunnttlNir| 710- 

9111. 

Saatt Karaa — BVUNG-HOO SUN loonf An ( 

Waati. SM Sosomon Oon|, Stool 2R4219 
Sfaaa— ID OWEN. PtaMt 6.30. Etanacada 32 

Midi 0 J 442 9446 
luadan If SCHULMAN. Biantwptalan " 

Hi 115 35 Sla cM tlti H-629-173 
Sotmtaaa) PIERRE HACSLER HnmnU I 

CH 4600 ONan. 062 215909 
y HI- VA0IM D YURCHENROV. 6 taxat 

lluna Stf . Btact 2. tan It 195261 la«a> 

r ad. a 261 275-JS-at 
Waal Canaaaar WOLFGANG SPAHR ICtaal Coi 

laawndanll. 236 Bad Safaoail. An dai Tiaaa 

(7 b Patriae* 1150 0*551 11424 

JIM SAMPSON iNawa tdrtw). LiaKaamli 19 

»00 Manclwn 22 039.227746 
Taiaittna "" '* VOICIC. OrqonaK. Rorna 

6, 61 351. Braiaaaca. LjaHiaaai 23-522 



Mapte Briefs 



68 



BN-LBOAFtD 0£C£MEJ€H1. 1984 



Billboard 

Subscription Dept. 

P.O. Box 1413 

Riverton, N.J. 08077-9976 



II I Ml 



BUSINESS REPLY MAIL 

FIRST CLASS PERMIT NO. 296 RIVERTON, NJ 

POSTAGE WILL BE PAID BY ADDRESSEE 



NO POSTAGE 
NECESSARY 
IF MAILED 
IN THE 
UNITED STATES 




Copyngr 



PLEASE ENTER MY BILLBOARD SUBSCRIPTION 



Name 

Company 
Address 

dry 

Signature 



Stale 



Apt. No 
Zip 



U S & Possessions 

□ 1V*ar (51 issues) 

□ 2yaars(102issues| 

□ lyearvia First Class 

□ Alaska (firstclassonlyi 

Canada 

D 'year 

□ 1 year vu First Class 



Overseas 



$148 




Australia & New Zealand (viaairiel) 


$250 


240 




Central America & 




215 




Caribbean |viaairmail| 


230 


215 


□ 


Mexico (via air man Billed in Pesos | 


$225 




□ 


South America (via air mail) 


2S5 




□ 


Continental Europe | via air mail | 1 ■ 


1130 


S158U S 


□ 


As la. Africa, all others (via air main 


350 


225US 


a 


Japan (via air |et) 


V80 000 



Please remit in U.S. Currency only (except Continental Europe and Japan). 



S_ . . , 

Total Amount Enctoasd 

C Bill me 

Issues will not be sent 
until payment >s received 

□ New 
C Renewal 



Charge my credit card as follows: 
C American Express 

Visa 

□ Master Card 

'Not handled in continental Europe 



Card Number 
Card Expires 
Master Card Bank « 



C I do not wish to receive promotional material Irom other mailers. 

"Send lo Billboard. Quadrant Subscription Service Ltd . Perrymount Road. Haywards Heath. 
West Sussex. England 

Billboard 

Subscription Service Dept., P.O. Box 1413, Riverton. N.J. 08077-7013 
Please allow 6 weeks for delivery of first copy. 



In order to process your order we must receive 
your business classification. Please indicate 
your primary industry function in the 
correct box. Thank you. 



Retailers 

n 30Only records, prerecorded and 
blank tapes 

□ 31 Only Video or computer sotlware 

□ 33 Records tapes Mid video or 
computer sotlware 

□ 32-Pnmarily playback and 
communication hardware, 
sotlware and accessories 

Distributors 

□ 44-Rack Jobbers 

□ 45 Record tape, video or 
computer software 

□ 460ne Stops 

□ 47-Juke box operators 

Q 48-Exporters and importers ol 

records, tapes and video 
RadkWBnoedcastlng 

□ SOfladc Programmers. Music 
Directors General Mgrs , Air 
Personalities 

□ 53-Otsco DJ s owners, managers 

□ 55-Television and Cable personnel 

□ 56-Rado Syndicators 

Menutacturers/Productlon 

□ 60-flecord companies, independent 
producers, independent promotion 
companies 

□ 61 -Pressing plants, manulaclurers ol 
software, hardware andtor pro 
eaupment 



□ 62 Recording Studios 

( 63-Video/Motion picture industry 
personnel 

Artists and Artists Relations 

r 70-fiecording artists, performers 

□ 71 Attorneys agents and managers 

Buyers ol Talent 

C 74Concert promoters, impresarios 

□ 75-Clubs, hotels concert laolrtes 
76-Lrght and sound companies lor 
concerts, disco 

Music PutoNshsrs 

□ 9i Music Publishers, songwnters 

□ 92-Pertormmg unions, licensing and 
rights organizations 

; 93 Industry Associations 

Miscellaneous 

□ 82 Music fans audophiles 

□ 8I Public school and university 
MlrtM 

□ 86 Financial Institulcns 
i 87-Govemment 

□ 95 -Newspaper and magazine 
personnel journaksts 

□ 9frAdvertisng and public relations 
C 11 Other, please 

specify 



Q4M3B 




cCopyngM 1984. Billboard Publications, inc No part ot this publication 
may be reproduced, stored in any retrieval system, or transmitted, in any 
form or by any means, electronic, mechanical photocopying, recording, 
or otherwise, without the prior written permission ot the publisher 



BRITAIN (Courtesy Music Week) As ot 11 24 8a 
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BJJWUS 

I FEEL FOR YOU CHAKAKHAN WARNERBROS 

I SHOULD HAVE KNOWN BETTER JIM DIAMOND 4AM 

THE WILD BOYS OURAN DURAN PAPAOPMONE 

NEVER ENDING STORY LIMAHL EMI 

THE RIDDLE NIK KERSHAW MCA 

CARIBBEAN QUEEN BILLY OCEAN JIVE 

SEXCRIME EURVTHMICS VIRGIN 

HARD HABIT TO BREAK CHICAGO run MOON 

FREEDOM WHAM1 EPIC 

THE WANDERER STATUS QUO VERTIGO 

I M SOLICITED POINTER SISTERS PLANET 

TREAT HER LAKE A LADY THE TEMPTATIONS MOTOWN 

ALL CRIED OUT ALISON MOYET C8S 

LET IT ALL BLOW DA22 8ANO MOIOWN 

GIMME ALL YOUR LOVIN' ZZ TOP WARNER BROS 

LOVE'S GREAT ADVENTURE ULTRAVOX chrysaus 

SOMEBODY OEPECHE MODE Mem 

t WONT RUN AWAY ALVIN STARDUST chrysalis 

TOO LATE FOR GOODBYES JULIAN LENNON charisma 

ALL JOIN HANDS SLADE RCA 

TOGETHER IN ELECTRIC DREAMS GIORGIO MOROOER & PHILIP 
OAKEY virgin 

NO MORE LONELY NIGHTS PAUL McCARTNEY parlophonE 
GOTTA GET YOU HOME TONIGHT EUGENE WILDE FOURTH A 

BROADWAY 
TEARDROPS SHAKIN STEVENS EPIC 

I JUST CALLEO TO SAY I LOVE YOU STEVIE WONDER MOTOWN 

LOUISE HUMAN LEAGUE VKGiN 

ONE NIGHT IN BANGKOK MURRAY HEAD RCA 

HALF A MINUTE MATT BIANCO (YEA 

THIS IS MINE HEAVEN 17 virgin 

PENNY LOVER LIONEL RICHIE MOTOWN 

MISSING YOU JOHN WAITE LI AMERICA 

PRIVATE DANCER TINA TURNER r.APiTtX 

WE ARE FAMILY SISTER SLEDGE cotillion 

WARNING SIGN NICKHEYWARD ARISTA 

FRESH KOOL & GANG Dt L"L 

LIKE A VIRGIN MADONNA SAT 

MOOERN GIRL MEAt LOAF arista 

RESPECT YOURSELF KANE GANG AITCMSNWARE 

IFTHIStSIT HUEY LEWIS A NEW5 Chrysalis 

DRIVE CARS tUATIU 



WHAM' MAKE IT BIG tP>: 

ULTRAVOX THE COLLECTION CHRYSALIS 

ALISON MOYET "ALF" CSS 

FRANKIE GOES TO HOLLYWOOD WELCOME TO THE PLEASURE DOME 
7TT 

SADE OtAMONO LIFE EPC 
DURAN DURAN AORENA paRlophCM 
SMITHS HATFUL OF FOLLOW rough IRAK 
22TOP ELIMINATOR warnlrbrOS 

PAUL MCCARTNEY GIVE MY REGARDS TO BROAD STREET 

PARLOPHONC 
SHAKIN' STEVENS GREATEST HITS EPC 
CARPENTERS YESTEROAY ONCE MORE [Mi 
M ARIEL ION REAL TO REEL EM 
MEAT LOAF BAD ATTITUDE arista 
LIONEL RICHIE CANT SLOW OOWN MOTOWN 
THE ART GARFUNKEL ALBUM CBS 
ELAINE PAIGE CINEMA . ill 

VARIOUS NOW THAT S WHAT I CALL MUSIC III vyagw 

U2 THE UNFORGETTABLE FIRE island 

MISS RANDY CRAWFORD GREATEST HITS a tci 

CHAKAKHAN I FEEL FOR YOU warnirbpos 

TINA TURNER PRIVATE DANCER rAPiloi 

DEEP PURPLE PERFECT STRANGERS POLYOOR 

EDDY GRANT ALL THE HITS K TCl 

THE VERY BEST OF FOSTER A ALLEN km 

CULTURE CLUB WAKING UP WITH THE HOUSE ON f IRE v«G» 

FUREYS A DAVEY ARTHUR GOLDEN DAYS « Hi 

EURYTHMICS 1984 virgin 

MICHAEL JACKSON THRILLER EPC 

COCTEAU TWINS TREASURE A AO 

CH AS L DAVE'S GREATEST HITS ROCAMEv 

BATONSKI BEAT THE AGE OF CONSENT roRaoDENtRuiT 

ANDY WILLIAMS A ROYAL PHILHARMONIC ORCHESTRA GREATEST 

LOVE CLASSICS EM. 
QUEEN THE WORKS EAR 

STEVIE WONDER THE WOMAN IN RED MOTOWN 

BIG COUNTRY STEELTOWN MCRTuR. 

VARIOUS ALL BY MYSELF A TEL 

RICHARD CLAVOEMAN THE MUSIC Of LOVE OJCCA 

VARIOUS «H(TS. HITS HITS TELSTAR 

NOLANS GIRLS JUST WANNA HAVE TUN towtRSELi 

SPANDAU BALLET PARADE REIORMATION 
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PURPLE RAIN PRINCE ItAJlHUt Bl*OS 

WHEN THE RAIN BEGINS TO FALL J€ RMAINE JACKSON & PIA 

ZADORA Mt$U 
FREEDOM WHAM' fPi. 
PRIVATE DANCER TINA TURNER CAPTTOi 
THE BELLE OF ST MARK SHE 'LA E WARNCR BROS 
LOST IN MUSIC SISTER SLEOGE Atlantic 
THE WILD BOYS DURAN DURAN FMi BOVEMA 
I JUST CALLEO TO SAY I LOVE YOU STEVIE WO«D€R MOTOWN 
THE WAR SONG CULTURE CLUB VIRGIN 
IRGENDWIE. IRGENDWO, IRGENDWANN NENA CBS 
ALBUMS 

PRINCE 4 REVOLUTION PURPLE RAIN *abneh 6 hO'. 

SADE DIAMOND LIFE EPC 

WHAM! MAKE IT BtG CBS 

TINA TURNER PRIVATE DANCER CAPITOL 

FRANKIE GOES TO HOLLYWOOD WELCOME TO THE 

PLEASURE DOME « 
UN REFLECTIONS mibcuRy 
BRONSKI BEAT THE AGE OF CONSENT LONDON 
CULTURE CLUB WAKING UP WITH THE HOUSE Of F IRE VIRGIN 
U2 THE UNFORGETTABLE FtRE ISLAND 
JIJENIK ANDRE HAZES fMBOvCMA 



AUSTRALIA (Courtesy Kent Music Report) As of 1 1 26-84 
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t JUST CALLEO TO SAY I LOVE YOU STEVIE WONDER MOTOWN 

THE WAR SONG CULTURE CLUB VIRGIN 

FREEDOM WHAM' EMC 

CHOSTBUSTERS RAY PARKER JR ARISTA 

SOUL KINO OF FEELINC DYNAMIC HEPHOTICS white LABEL 

THE WARRIOR SCANDAL WITH PATTY SMYTH C8S 

LIKE A VIRGIN MADONNA SIRE 

THE WILD BOYS DURAN DURAN EMi 

WE'RE NOT GONNA TAKE IT TWISTED SISTER ATLANTIC 

CARIBBEAN QUEEN BILLY OCEAN ji.t 

CARELESS WHISPER GEORGE MICHAEL EPIC 

NO MORE LONELY NIGHTS PAUL MCCARTNEY parlopwne 

THE GLAMOROUS UFE SHEILA E WAB«tuBB05 

I'M TUFF GEORGE 5MILOVICI MUSHROOM 

WHY* BRONSKI BEAT LONDON 

LIKE TO GET TO KNOW YOU WELL HOWARD JONES OLA 
PHANTOM SHUFFLE AUSTEN TAYSHUS REGULAR 
SEARCHIN' HAZELLOEAN lajeraiion 
SHE BOP CYNOI LAUPER PORTRAIT 
PRIDE U2 ISLAND 



MIDNIGHT OIL RED SAILS IN THE SUNSET CBS 

WHAM! MAKE IT BIG EPIC 

JULIO IGLESIAS 1 1 00 BEL AIR PLACE CBS 

U2 THE UNFORGETTABLE FIRE island 

CULTURE CLUB WAKING UP WITH THE HOUSE OF FIRE vm 

BRUCE SPRINGSTEEN BORN IN THE US A CBS 

SADE DIAMOND LIFE EPIC 

OURAN DURAN ARENA EMI 

STEVIE WONDER THE WOMAN IN RED MOTOWN 

PAUL MCCARTNEY GIVE MY REGARDS TO BROAD STREET 

PARLOPHONE 
SIZZLING 70 S VARIOUS EMI 
22 TOP ELIMINATOR warherbpos 
BARBRA STREISAND EMOTION CDS 
RODNEY RUDE LIVE EMI 
TINA TURNER PRIVATE DANCER INTERIUSAX 
LIONEL RICHIE CAN T SLOW DOWN MOTOWN 
BRONSKI BEAT THE AGE OF CONSENT LONDON 
SOUNDTRACK CHOSTBUSTERS ARISTA 
MADONNA IRE 

DEEP PURPLE PERFECT STRANGERS PtXroOR 



JAPAN (Courtnr Music LADOl As 01 1 1 26 84 
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LAST SCENE WA UOENONAKADE TOSHIHIKO TAHARA 

CANY OH JOHNNY'S 

HEART NO EARRING SEIKO MATSUOA CBS-SONY SUN 
WOMAN MIROKO YAKUSHIMARU TOSHIBA (III VARIETY 
KCHBITOTACHI NO PAVEMENT ALFEE Canyon /TOP 
KOI NO YOKAN AM2ENCHITAI tuTTV KiTTt MUSIC 
YUKINIKAITA LOVE LETTER MOMOKO KIKUCW vaPKWGECi 
ISSO SERENADE vOSUI INOUE f ORliFE f -fit 
TAMA TON ADESHIKO SHlCHIHENGC KYOKO KOIZUMI 
VICTOR BURNING 

TENGOKUNI ICH1BANCHIKAI SHIMA 'OMOVO HARADA CBS 

SONY VAWCTY 

CARELESS WHISPER WHAM EPiC SONY INTERSONC 
MYSTERY WOMAN HIDEMI ISHIKAWA R.i Q 
MEOT02AKA HARUMI MIYAKO COLUMBIA SUNCOLUMBiA 
CRAZY LOVE CHIEMI hori canyon TOP 

NANIWABUSHIDAYO JINSEIWA TOMOE KIMURA VICTOR KAtO 
SMfNEl 

NAGARAGAWA ENKA HIROSHI ITSUKI TJC TV ASAM-Rr MP SOUNO I 
OAKISHIMETE JITTERBUG HIDCKISAUO RVC EARTH 
TARAKO SOUTHERN ALL STARS VICTOR AMU21 
BELIEVE IYOMATSUMOTO y-CTOR eONDO nkhion 
OVER NIGHT SUCCESS T£Rl Of SARIO ErtC SONY TAiroc 
BELIEVE IYOMATSUMOTO VICTOR BONDONlCHtON 
OVER NIGHT SUCCESS TERi DC SARIO CPtCSOWTAivo 



SEIKO MATSUOA SEIKO TOWN C85-S0NY 
TOTO ISOLATION CBS-SONv 
MIYUKI NAKA2IMA HAZIMEMASHfTE canyon 
AKINA NAKAMORI POSSIBILITY *ARN£R P-ONEER 
DURAN DURAN ARENA TOSHIBA (Mi 

SYOGO HAMAOA DOWN BY THE MAINSTREET CBS SON* 
STEVIE WONDER THE WOMAN IN RED VICTOR 
DEEP PURPLE PERFECT STRANGERS POirOOR 
SOUNDTRACK GHOS I BUSTERS arista PHONOGRAM 
CULTURE CLUB HOUSE ON FlRE Toshiba cwi 
DARYL HALL 4, JOHN OATE5 BIG BAM BOOM RVC 
SOUNDTRACK vah BROAD STORY Toshiba r mi 
YUKIHIRO TAKAHASHI WILD AND MOODY AlfA 
RYUICHI SAKAMOTO ONGAKUZUKAN MlOO* 
CASIOPEA DOWN UPBEAT ALFA 
DAVID BOWIE TONIGHT Toshiba cmi 
MARIKO TAKAHASHI TRIAD victor 
KOJI KIKKAWA LA VIE EN ROSE SMS 

BHiRoSHt FACMM THl MOOD r UN MOUSE 20 NE* BOM J MALMS' I tN 



ITALY 



(Courtesy Germano Rusctto) As ol 1 1 / 1 9 84 
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ALBUMS 

STEVIE WONDER THE WOMAN IN RED RKOROi 
POOH ALOHA CCD- MM 

ANTONELLO VENDlTTI CUORE ntiN? RiCOffO. 

LUCIO DALLA VIAGGI 0RGANIZ7ATI RCA 

SADE DIAMOND LIFE EPIC CBS 

FABIO CONCATO POL»GRAM 

MIGUEL BOSE BANOlDO CBS 

BOB MARLEY k WAILERS LEGEND RtCORD 

JULIO IGLESIAS 1 100 BEL AIR PLACE CBS 

CULTURE CLUB WAKING UP WITH THE HOUSE ON FlRE 

VIRGIN RiCOROl 

BRONSKI BEAT THE AGE OF CONSENT pchy&Ram 

SOUNDTRACK STREET OF FIRE »vla 

SOUNDTRACK METROPOLIS CSS 

MATT BIANCO WHOSE SIDE ARE YOU ON vv t A 

DAVID BOWIE TONIGHT EMi 

VASCO ROSSI VA BENE VA BENE COSI CAROSEno 

ALPHAVILLE FOREVER YOUNG WCA 

FRANCESCO GUCCINI FRA LA VIA EMILLA E IL WEST EMi 
BRUCE SPRINGSTEEN BORN IN THE USA CSS 
RICHARD CLA VDERMAN 'TALtE MON AMOUR RCA 
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BETTER BE GOOD TO ME 
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♦ TINA TURNER 
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NO MORE LONELY NIGHTS 
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Cafe Confab. Supporters ol Don Williams recent MCA album "Cafe Carolina" slop by alter the 
artist's show at the Greek Theatre in Los Angeles Standing from left are MCA president Irving Azofl. 
Williams' manager John Doms. Williams MCA executive vice president lor marketing and promotion 
Richard Palmese. and MCA Distributing s regional branch manager John Allison and field sales 
manager Rod Linnum 




Tribal Talent. John Jarrett relaxes with fellow musicians after headlining a showcase at New 

York s Ritz with his Capitol act Tnbe Standing from left are Jarrett. singer /songwriters 
Dalbello and Belouis Some, and Tribe guitarist Phil Grande 




ASCAP Audlophile. City College ol New York music graduate Pilar Brache accepts a 
scholarship funded by ASCAP. the Jean and Louis Dreyfus Foundation. Chappell Music 
and City College Pictured with her are the Society's president Hal David, right, and 
Chappell president Irwin Robinson 




Guest Book. Newly signed RCA act Autograph visits the label's offices to discuss their 
lorthcoming album "Sign In Please " Shown from left are Autograph manager Suzy Frank, 
group member Steve Isham. RCA West Coast a&r vice president Paul Atkinson, and 
Autographers Randy Rand. Steve Lynch. Steve Plunkett and Keni Richard 




Blaster Mix. John Cougar Mellencamp drops in on Warner Bros /Slash recording artists the 
Blasters to oversee the production of their third album Shown from left are Blasters John Bazz. Pnl 
Alvin and Gene Taylor, Mellencamp. and group members Dave Alvm and Bill Bateman 




Let's Make A Soundtrack. Principals m the collaborative "The Falcon And The Snowman"' soundtra « 
pose after recording the work in Montreux. Switzerland. Pictured from left are producer John Schlesinte". 
Pat Metheny. David Bowie and Lyle Mays ol the Pat Melheny Group 




"Calendar 

Weekly calendar of trade shows, 
conventions, award shows, semi- 
nars and other notable events. 
Send information to Calendar, 
B'llboa r i ISIS Broadway, New 
York, N. Y. 100SS. 

NOVEMBER 

Nov. 29-30, fourth annual Sports 
A Cable/Pay TV Conference. 
Harriot City Center Hotel, Denver. 
,303) 694-2249. 

• 

DECEMBER 

Dec. 4-7, 1984 Videodisc, Optical 
Disk & Compact Disc Conference 
4 Eihibition, Washington Hilton 
" (203) 22645967. 

Dec. 5, Juno Awards Show, Ex- 
hibition Place, Toronto. (416) 922- 
5049. 

Dec. 5-7, Radio-Television News 
Directors Assn. international con- 
ference, San Antonio Conference 
Center, San Antonio. Tex 1202) 
737-8657. 

Dec. 5-7. Western Cable Show & 
Convention, Anaheim Convention 
Center. Anaheim. Calif. (213 ) 655- 
4150. 

Dec. 6-8, Great Southern Com- 
puter Show. Tallahassee-Leon 
County Civic Center, Tallahassee, 
Fit. 

Dec. 7, first annual New York 
Market Radio Broadcasters Assn. 
(NYMRAD) Christmas Luncheon 
with Dick Clark, Sheraton Centre 

> Imperial Ballroom, New York. 

* (2121 9354477. 

Dec. 11, Southern California 
Women In Cable dinner meeting, 
Marina Marriott Hotel, Marina Del 
Rey, Calif. (213) 410-7312. 

JMMn 

Jan. 54), 1985 Winter Consumer 
Electronic Show. Convention On 
tar. Las Vegas. 13)2) 457-8700. 
| Jan. 10, second annual New 
[York Market Radio Broadcasters 
. Sales Seminar. Grand Hyatt 
el, New York. (212) 935-4477. 
Jan. 10-12, Utah Broadcasters 
Ann. Annual Winter Convention, 
St George Hilton Inn, St George, 
Utah. (801) 678-2261. 

Jan. 10-14, NATPE Internation- 
al's 22nd annual Programming 
Conference. Moscone Center, San 
Francisco. (212) 687-3484. 

Jan. 14-18, second annual Inter- 
national Software Update. Kahala 
: Hilton Hotel, Oahu, Hawaii. (800) 
732-2300. In California: (415) 924- 

Jan. 17-20, fifth annual Perfor- 
mance Summit Conference. Sher- 
aton Premier Hotel, Universal City, 
Calif. (800) 433-5569. 

Jan. 26-29. sixth annual RAB 
Sales Seminar. Amfac Hotel. Dal- 
lu. (212) 5994666. 

Jan. 28-Feb. 1, Midem. Palais des 
festivals, Cannes, France. (516) 
384-3SK6. 

Jan 29-Feb. 1, sixth annual Box 
Office Management International 
lonference & Exhibition. Royal 
'ork, Hotel, Toronto. (212) 570- 



FEBRUARY 

Feb. 34i. 42nd annual National 
■klixious Broadcasters Conven- 
bon. Sheraton Washington Hotel, 
"tshington, D.C. (201) 428-5400. 

Feb 19-24, NACA National Con- 
"ntion. Hyatt Regency. Chicago. 
I8 °3) 782-7121. 

Feb 20-23. Computer Business 
_'T»phic», Bonaventure InterConU 
■Mjntal Hotel, Ft. Lauderdale, Fla. 
1212) 233-1080. 





Moonshine Mania. Radio and tv personality Rick Dees. left, puts vinyl where 
his mouth is with the release ot his Atlantic album, "Put It Where The Moon 
Don't Shine." Discussing the first single from the music and comedy album. 
"Get Nekked," is Atlantic president Doug Morris 

New (Jompanies 



I .ill ■in Resource Agency, formed 
by Am Bmgger. A bl H> M n g agency 
whose newly expanded roster in- 
cludes the dB's. Afrika Bambaata & 
Shango. John Cule, the Jim Carroll 
Hand. Flipper ami others. Mil W 
54th St.. Suite 1203. New York. N.Y. 
10019; (212) 757-1216. 

A»anli Professional Management 
Inc.. a division of Avanti Athletic 
Service. Company offers manage- 
ment for top 40 and rock'n'roll 
bands. 4847 N.E. 12th Ave.. Fort 
Lauderdale, Fla. 33334; 1305 ) 491- 
1173. 

Texas Tour Management, a divi- 
sion of Robert Lewis Enterprises. 
Company is now preparing shows 
for early 1966 production to feature 
contemporary Christian artist- as 
well as national and regional seen 
lar artists. 2028 F.M. 2094. Keinah, 
Tex. 77565; (713 ) 538-4469. 

Persona Records, formed li\ David 
Hell and Brett Wilcots. First release 
is "Civil Defense: The War Dance" 
by Dannv Alias. P.O. Box 14603, 
Chicago, III til Mi 11. r.\\>) 472-4094. 



C. Fox Productions, formed by 
Robert Delgado. Lee Gerald and 
Chastity Fox Company offers full 
production services for concerts and 
outdoor festivals/events, including 
■guality sound and light systems and 
a full line of band instruments for 
rent. 11343 Indian Trail, Dallas, 
Tex. 7522!); (2141 241 4334 or 351- 
6687. 

Ebony Coast Records and Pink 
City Records, formed by Erie Mat 
thew. Ebony's first release is a 12- 
inch. "It's Not Right" by Dynamic 
Force. Pink City specializes in 
"high energy dance music." 31-B 
Nassau Blvd.. West Hempstead. 
N.Y.; (516) 48I-O100. 

Seanote. a record label, formed by 
Matt Kenl and (harissa Herlocci. 
First release is a single, "Cape Cod 
Christmastime" bv Boh Thatcher. 
P.O. Box 434. South Dennis. Mass. 
02660; (HIT I 362-9087 

Miller International, formed by- 
Sandy Miller to acquire suhpublish- 
ing and master rights for overseas 
companies and to administer domes- 
tic catalogs and represent music 
publishing and record company cli- 
ents. Ill W. 57th St., Suite 1120. 
New York. N.Y. 10019; (2121 245- 
4580. Telev No 4252MI 



Bubbling JJnder 

THE TOP 200 ALBUMS 

201 U2 OCTOBER ivamjwoij.aico , 

202 WAVLON JENNINGS GREATEST HITS VOLUME II acAi sin 

203 JEAN-LUC PONTY OPEN MIND aiuuhic UIK 

204 ALICIA MYERS I APPRECIATE HTIfilH 

205 XAVION BURNIN HOT timriMeom 

206 DEPECHE MODE SOME GREAT FRIEND sint « I «a i whi boos , msi« man 
20* DENVER GREATEST HITS VOL 3 nciuitlu 

209 HOODOO GURUS STONE AGE ROMEOS tutvmi 

210 JOHN PARR JOHN PARR >■■■»' 

THE HOT 100 SINGLES 

101 FRIENDS/FIVE MINUTES OF FUNK WHODINI MK/ftMTA l-OTtttMMTA! 

102 I WANNA GO BACK BILLY SATELLITE i «>•■"» ■■">■■ 

103 NAUGHTY. NAUGHTY JOHN PARR akanikami? 

104 NO ONE'S GONNA LOVE YOU THE SOS BAND tuuA04Mt.if.nci 

105 DON'T WAIT FOR HEROES DENNIS DEYOUNG aamjw 

106 SLOW DANCING LINDSEY BUCKINGHAM ni.inimil 

107 GET NEKKED RICK DEES ahaniic > «»«ci 
10( LOVERGIRL TEENA MARIE i» in*n 

109 JUST FOR THE NIGHT EVELYN CHAMPAGNE " KING »:au»ia 

110 TREAT HER LIKE A LADY THE TEMPTATIONS oorrot 1 765 woioim , 



....newsline.... 

MORE THAN 100 multi-platinum awards will be revealed by the Recording 
Industry Assn. of America at Lincoln Center next Wednesday (5). 
Representing 367 million albums sold by 60 artiste, the plaques reflect 
a new award plateau recently announced. RIAA started a platinum 
awards program in 1976. representing one million units sold for al- 
bums, two million for singles. 

TWENTY SONGWRITERS — 10 first active before 1955. 10 after— are up for 
membership in the Songwriters Hall of Fame, sponsored by the Na- 
tional Academy of Popular Music. Pre-1955ers are Felice & Boudleaux 
Bryant, Saul Chaplin, Gene De Paul, Doris Fisher, Walter Kent Sid 
Lippman, Don Raye, Charles Singleton, Bemie Wayne and Joan Whit- 
ney & Alex Kramer. Post-1955 are Chuck Berry, Kenny Gamble & 
Leon Huff, Holland. Dozier & Holland, Kris Kristofferson, Jerry 
Leiber & Mike Stoller, Barry Mann & Cynthia Weil, Doc Pomus & Mort 
Shuman. Smokey Robinson. Charles Strouse and Brian Wilson. At an 
awards dinner at the Waldorf Astoria in New York on March 18, Fred 
Rose and Carolyn Leigh will be inducted as posthumous members, 
while Alan Jay Lemer will receive the Johnny Mercer Award. 

QUEEN SATS it's donating all its artist/publishing royalties from South 
Africa of its "Queen Live" album to Bophuthatswanaland, where the 
Kutlwamong School in Rustenberg cares for nearly 300 deaf and deaf/ 
blind children between the ages of 3 and 19 of Tswana nationality. The 
group, in its first visit to South Africa, made the announcement toward 
the end of a concert season at Sun City in the Republic of Bophuthats- 
wanaland. an independent homeland of South Africa. 



Lifelines 



Boy, Robert Hazard IV. to Bob and 
Pearl Gibson, Nov. 3 in Los Ange- 
les. He is chairman of The Group, a 
public relations firm. 

Boy. Robert Van. to Bob and Kathy 
Darden. Nov. 7 in Waco. He writes 
the I<ectern gospel column for Bill 
board. 

Girl, Laura Anne, to Dave and Eve- 
lyn Remedi, Nov. 12 in Chicago He 
is promotion representative for Co- 
lumbia Records in Chicago. 

Girl, Lauren Wesley, to Gerry and 
Ellen Goflin. Nov. 15 in Los Ange- 
les. He is a songwriter. 

MARRIAGES 

Joseph Bonacci to Cathy J. Fran- 
kel. Nov. 18 in Englewood Cliffs, 
N.J. He is president and music di- 
rector of the Manhattan Swing Or- 
chestras, an entertainment compa- 
ny. She is an entertainment indus- 
try lawyer. 



DEATHS 

Jules Bihari. 72, after a lengthy ill- 
ness, Nov. 17 in Los Angeles. A 
longtime independent in the music 
industry, he formed Modern Re- 
cords, an independent presser, in 
1942. and also ran a number of 
blues-oriented labels with his broth- 
ers. (Separate story, page 6.) 
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That's what you II get 
when you advertise in 

ACTIMJMKT 

the Billboard Classified. 
Call toll tree (800) 223- 
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(212) 764-7388. 
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BILLBOARD VIDEO MUSIC CONFERENCE 

(Cun/tnucd from iiaqr 1) 

gory. Centering on made-for-home 
video product, the titles will need to 
achieve 20.000 units in sales to earn 
gold and 40.000 units for platinum. 

• The revelation that street-level 
production executives at labels are 
strongly dissatisfied with the quali- 
ty of the clips they are putting out. 
Warner Bros, vice president of cre- 
ative marketing Jeff Ayeroff said 
the vast majority of clips created 
are "crap." and described the busi- 
ness as being in a creative "crisis." 

"I think that what we're produc- 
ing is a lowest common denomina- 
tor product, because the medium 
we're producing for demands that," 
said Ayeroff He was speaking on 
"Shopping The Record Labels," the 
first panel of the conference. Other 
panelists were Ken Baumstein of 
Chrysalis. Elizabeth Heller of MCA, 
Jeanne Mattiussi of Columbia. Rob- 



in Sloane of Elektra and Larry Stes- 
sel of Epic. Michelle Peacock of 
Capitol moderated the panel. 

• Confirmation that Discovery- 
Music Network will be going on the 
air sometime in January and, more 
important, that it will actually be 
reaching its full projected audience 
of a potential 10 million viewers 
(separate story, page I), This was 
voiced by the network's Dain Eric 
on the "Seen In The Right Places" 
panel, which also saw sharp dis- 
agreement between Les Garland of 
MTV. Bette Hisiger of "Friday 
Night Videos" and the other panel- 
ist.- nver whether video clip over-ex- 
posure is a real problem. Other 
"Seen" panelists were Ellen 
Berkowitz of the Cable Music Chan- 
nel. David Ciclitira of Sky Channel. 
Ellen Davis of "New York Hot 
Tracks." David Kellog of "Good- 
night L A ." Richard Kurkjian of 
i Ml Hro.idrastmg Inr anil Jeff en 



Lee of the Black Entertainment 
Network. 

• Serious questions remain over 
synchronization rights for video 
clips, with music publishers grow- 
ing increasingly perturbed over 
many of the shows that pay for clips 
that do not cover sync rights. Panel- 
ists on "Covering Your Art" voiced 
fears that the conflicts might lead 
to an explosive confrontation some- 
lime in 1985. "Covering" was mo- 
derated by Arnie Holland of RCA 
Video Productions, and featured 
Ron Gertz of The Clearinghouse 
Ltd , Gary Gilbert of Mason & 
Sloane. Scott Holtzman of Columbia 
Pictures, Maxine I<ang of the Chap- 
pell/Intersong Music Group-USA. 
Ira Selsky of Almo/Irving Music 
and Dr. Beatrice Von Silva Tarouca- 
Wagner of the International Feder- 
ation of Phonogram and V ideogram 
Producers. 

Topping off the three-day confer- 
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When there simply were conven- 
tional television programs featur- 
ing video clips, the exposure wasn't 
sufficient even to track Now that 
MuchMusic has given clips more 
solid exposure nationally. Robert- 
son wants the industry to examine 
the effects of video. 

"We're going to see a very mod- 
est increase in terms of sales this 
year." he says. "At the same lime, 
video budgets are skyrocketing and 
adding to the cost of recording bud- 
gets 

"I think you've got to analyze 



what is the return on it" and be 
more precise in how video is used as 
a marketing tool, he adds. 

Robertson admits he has no hard 
evidence to suggest video is a threat 
to the business of selling records. 
"But I think it's an area for study," 
he says, noting that concerts could 
also be adversely affected by video 
exposure of an artist on television. 

"What we can see is that people 
are using MuchMusic the same way 
they use a radio, leaving it on while 
working in other parts of the 
house." he says. 
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Le Mondnon o new, all-suite holel, and more . . . a 
monument lo Contemporary Art 

Le Mondrian captures Ihe pulse, the very essence of Los 
Angeles. All suites have spacious living and dining areas, 
wet bars and exquisitely appointed bath and dressing 
I areas. The panoramic views thai Le Mondrian's suites 
afford are unparalleled. 

Located on Sunset Boulevard, in Ihe heart of Ihe 
enlerloinmenl and design communities, Le Mondrian 
stands as a monument in Ihe midst of Ihe Los Angeles 
cityscape, defining Ihe hotel as Contemporary Art. 
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(213) 650-8999 
(800| 321-4564. Nationwide (800) 343-8987, In California 
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ence was the presentation of Bill- 
lioard's Video Music Awards (Bill- 
board. Nov. 241. The Cars' "You 
Might Think" led with five, while 
the Untouchables won the best inde- 
pendent video award. Fee Waybill 
of the Tulies was master of ceremo- 
nies, and award presentation teams 
included Grace Slick and "Weird 
Al" Yankovic. Herbie Hancock and 
Francesca Capucci, Nina Black- 
wood and Jeff Baxter, and the 
group Toto. 

Winning the Untouchables their 
best indie award was "Free Your- 
self," which was produced by Tina 
Silvy and John Lee. 

The number of exhibit booths and 
hospitality suites also reached re- 
cord levels, with a wide spectrum of 
record companies, video pools, pro- 
duction houses and other firmB pur- 
chasing suites or floor space Dis- 
covery Music Network reported giv- 
ing more than 500 demonstrations 
of its "holophonic" sound system at 
its suite. 

Other companies having hospital 
itv suites were: Arista Records, At- 
lantic Records. Bell & Howell/Co- 
lumlna Pictures Video Systems Di- 
vision, DNA Productions, Editel. 
Electron Video Creations, Fairlight, 
GE Projection Display Equipment. 



The Hollywood Reporter, JP Inter- 
national/Jam Power Records, MTV, 
Music Video Producers Assn., My- 
lenek Turner Video, Picture Musk 
International, Pilot Video, Poly- 
Gram Music Video U.S., The Post 
Group. RCA Video Productions/ 
RCA Records, SIR, Sight & Sound 
Entertainment, Sony Corp., Sound 
Unlimited, Sunset Post, Tram 
American Video Inc., TAV/Sound 
and TAV/Command Video. 

Companies exhibiting were: Al- 
pha Studios, American Video Fac- 
tory, Astro Rock TV, Audio Visions' 
American Video Jockey Assn., L 
Chan Designs, Dancin' Machine 
Productions. GMT Studios, Th« 
Klarman Agency, Marcro Inc., Mas- 
ter Vision Inc.. Music Video Produc 
ers Assn., National Academy ol 
Video Arts & Sciences, Rockamer 
ica Inc., Rowe International, Sounc 
& Vision, Synsat/Group W Produc 
tions. Telegenics, Video Dimen 
sions. Video Placement Intemation 
al. Waveform Productions. Wave 
length Video Inc. and West L A 
Music. 

The producer of the sixth annua 
Billboard Video Music Conference 
was Kris Sofley. Tony Seidemas 
acted as director. 




CD BLISTERPACKS 

(Conltnutd fnm poor II 

year However, with packaging that 
would eliminate the blisterpack in 
favor of paperboard options now be- 
n. l: i HiiM'lerril h\ some in the indus- 
try (Billboard. Nov. 17. 24). he says 
he has been cautious about carrying 
larger quantities of raw materials 
and tooling up for a greater capaci- 
ty- 

liualiton Importers lien- and Har- 
monia Mundi on the West Coast are 
among the firms that were hit by 
the blisterpack shortage. Like oth- 
ers in their category, they bring in 
CD product under license from Eu- 
rope in jewel boxes without blister- 
parks. They add the latter them- 
selves. 

Denon America, which markets 
its own label domestically and is 
contract CD supplier to a number of 
other labels, including RCA and 
A4M. also had some enterprising 
scurrying around to do when the 
blister|>ack shortage hit 

The company normally routinely 
adds blisterpacks to both its ow n 
and custom product at its fulfill- 
ment facility in Fogelsville. Pa. 



However, when the shortage be 
came evident. Denon shunted blis- 
terpack packaging to its Japanese 
plant to maintain fill despite added 
shipping costs. 

Even before the current shortage 
liecame evident, a new- major blis- 
terpack supplier was preparing to 
enter the field TapePonents. a divi 
sion of the J.C. Anglum Co. in 
Mountain Lakes. NJ , made a "tri- 
al" shipment of blisterpacks laU 
last week, and expects to be ii 
large-scale production shortly, at 
cording lo company president Clif 
Anglum. Anglum has been a suppl 
er of Tenneco vinyl mix for mai 
years He also furnishes the 
elco cassette container and 
shortly add a CD jewel box lo hi 
custom component line. 
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G^ass Kpute 



BY KIM FREEMAN 



A weekly column focusing on the 
actieities of independent labels 
and distributors. 

Has ANYONE NOTICED how 

quiet Prelude has been since the 
success of Jocelyn Hntwn's "Some- 
body Else's Guy" a few months 
back? The New York label has been 
keeping a low profile of late in order 
to "reassess our position in the mar- 
ketplace,'' says Prelude's Marvin 
nihil III The result of these think- 
tank months, says Schlacter, is a 
move toward creating a "broader 
musical base" with u shift away 
from strictly dance tunes towaril a 
more pure form of r&b. 

Reiterating a common indie belief 
that dance clubs have lost much of 
their progressive attitude, and sub- 
sequently their promotional value. 
Schlacter says the move was made 
to ensure that the label would "not 
only survive, but thrive in an evolv- 
ing industry." He adds. "We're 
ready to play with the big boys 
now." 

The logistics of Prelude's reposi- 
tioning revolve around an arrange- 
ment with veteran producer and for- 
mer a&r man Michael Stokes, who 
is currently in the studio with En- 
chantment and Ma^ic Lady for two 
January releases. Referring to the 
trouble Prelude has had with tem- 
permental young artists. Schlacter 
says, "We need someone with 
Stokes' polish and continuity" to 
pull the move off. 

While Schlacter stresses that 
these and future releases will main- 
tain a high-energy, upbeat tone, he 
adds, "We're not satisfied with 
maintaining the status quo or re- 
maining complacent within our 
niche [as a dance label]." Prelude 
has also inked a deal to distribute 
Air City Records, the Dayton, Ohio- 
based home of the Ohio Players. 

Also preparing to play ball with 
with the big boyB is Joel Webber's 
Uproar label in Manhattan. The la- 
bel came to prominence early this 
year with the club sleeper "The Do- 
minalrix Sleeps Tonight," and Web- 
ber is now taking a big chance with 



an AOR'tnp 4(1 record in the Febru- 
ary release of Eurl Scooter's 

"Countin' On Rock'n'Roll ." Webber 
acknowledges that it's a big risk in 
an industry he calls controlled by 
radio programmers who won't air 
an indie release. 

The single, however, has at least 
one ace in the hole with the support 
of WNEW-FM New York program 
director Charlie Kendall. During 
the summer. Kendall put a demo 
version of the track on heavy rota- 
tion and aired a live broadcast of a 
Scooter show— both rare, if not un- 
precedented, feats for independent 
product. The record should also get 
a Ixxist from the fact that Webber 
spent several years as a successful 
AOR promotion man. 

Convinced that a&r decisions at 
the major labels are made by law- 
yers and not a&r personnel. Webber 
says he "got tired of shopping the 
tape around" and is releasing it on 
Uproar in hopes of attracting that 
elusive major label notice. The sin- 
gle features T.J. Tindall. guitarist 
on several early Philly World pro- 
jects, and a host of noted New Y'ork 
musicians. 

SeEDS & SPROUTS. New York's 
Sutra label, (212 ) 757-9880, tops 
Arista and Columbia entries on the 
black album chart by squeezing the 
Fat Boys' self-titled album on at 45. 
On the black singles list, Island's 
4th & Broadway subsidiary. (212) 
477-8000, enters at 82 with "Love- 
ride" by Nuance featuring Vicki 
Love, and Tommy Boy. (212) 722- 
2211, checks in at 89 with "Lovin' " 
by Jonzun Crew featuring Michael 
Jonzun. 

Out of San Francisco, CD Pre- 
sents inks a deal with Chrysalis 



U.K. to release Billy Bragg'* 
"Brewing Up" album in the States 
. . . Back in Gotham, Celluloid's Pa- 
tricia Kiel reports a good response 
to the label's Afrika Bambaata/ 
Johnny "Rotten" Lydon collalHira- 
tion "World Destruction." Lydon, 
who founded the Sex Pistols and 
now heads up Public Image Ltd., 
anil Bambaata released the record 
last week as Time Zone. It's avail- 
able through Celluloid/OAO's re- 
cently aligned distribution network 
of Navarre. Minneapolis; Great 
Buy, Washington; California Re- 
cord Distributors (with help from 
Important West I. Loi Angeles: Big 
State. Dallas; Lakeside. Cleveland; 
and Nova. Atlanta. 




Dancing Zone. New York Jets defensive end Mark Gastineau gets a gold 
record for the promotional value of his celebratory "safety dance" and its effect 
on sales of Men Without Hats' MCA single of the same name. Making the 
presentation are the label's national dance and local promotion man Bobby 
Shaw left and William Morns agent Rob Pnru, nght. 



On the Beam 



BY SAM SUTHERLAND 

.4 weekly column focusing on de- 
velopments in Compact Disc hard- 
ware and software. 

Television advertising for 

the Compact Disc medium hits an 
early stride this month as several 
audio majors plug their CD player 
offerings in national tv campaigns. 
Such investments underscore the 
market's high expectations for the 
impending holiday season, focal 
point for these buys, and further 
court a true mass market. 

Sony and Technics both have 
current television spots devoted 
specifically to the laser audio sys- 
tem, while Fisher features its CD 
player as part of a system package. 
Hitachi has reportedly included a 



Compact Disc player in one of its 
multiple product spots, too. 

Prominent in such vendors' buy- 
ing is .MTV, which has been target- 
ed first for Sony's droll Compact 
Disc spot. The Warner-Amex cable 
music channel actually first showed 
Sony's "umbrella" piece for home, 
auto and personal CD players in Oc- 
tober as part of a cross-promotion 
on the channel with WEA, Poly- 
Gram and CBS Records (Billboard. 
Oct. 13). spreading the spot to na- 
tional tv in mid-November, accord- 
ing to Sony's Marc Finer. 

Technics' CD spot is also part of a 
long-standing play, according to the 
company's Paul Foschino, who 
says the dollar commitment in- 
volved was earmarked a year ago. 
"At that time, we were already com- 
mitted to CD. and determined to go 



PARAMOUNT VIDEO PROMOTION 

(Continued from pay* 



at least. Rosenberg hasn't seen a lot 
of specialty dealers suddenly inter- 
ested in sell-through. 

The stores that have participated 
in the past are the ones who are 



EXECUTIVE TURNTARLE 

ir 'gntinued irmn pgag it 

PRO AUDIO/VIDEO. VCA Duplicating Corp makes the following promotions: 
Scott Denham heroines sales manager ami will Ik- based in the Boston of- 
fice. Kim Markman is appointed to the newly created position of Telemar- 
keting representative of the Des Plaines. III. operation. Denham was North- 
east regional sales manager: Markman was senior customer service repre- 
sentative. 

In New York. Nat Levy, president and 21-year veteran of ServiSound 
Inc.. retires, putting his partner/composer Michael Shapiro at the helm. 
Chris Nelson anil Diane Khrlichman. also veterans of the company, are 
named vice presidents. 

RELATED FIELDS. Jeffrey R. Beals becomes head of the William Morris Agen 
cy's Nashville office. He was an executive agent in the company's music 
department. 

Music Motions, New York, makes the following changes: Denise Battag- 
lia Incomes vice president, theatre operations. She was with .'t-D Video. 
Pamela Kenning is promoted from vice president, special projects, to vice 
president, advertising and promotion. Patricia Edick is elevated from pro- 
ject coordinator to accounts manager. Nina Hovnanian, who remains in 
corporate relations, moves to director. 

In New York. Entertainment Television Co. appoints Marcus Peterzell 
program and marketing director for "This Week's Music" and Debbie diCe- 
sare talent and marketing coordinator for the same series. Peterzell was 
director of music programming at E.J. Stewart Video. DiCesare was pro- 
duction coordinator for Jon Small Productions. 

Merry Aronson is appointed manager of public relations for Group W 
Satellite Communications in the New York office. She was public relations 
coordinator for ASCAP. 



making the "25/25" program a hit, 
Rosenberg says — and he is almost 
grateful for that. Demand for the 
programs has been so great, he 
says, that his firm has orders in 
with Paramount that may not be 
filled until mid-December: higher 
levels of participation would proba- 
bly have made the program a 
"nightmare," he says. 

Chances are good that Para- 
mount will be unable to fill many 
distributor orders. "We have been 
given a ceiling by Bell & Howell 
[Columbia Pictures Duplicating), 
and at this point we are very close 
to that ceiling," says Doctorow. 
"We will probably be running out of 
product in a very short time." 

Paramount Home Video head Mel 
Harris confirms that when the "25/ 
25" titles are gone, they'll be gone 
at that price for good. End date for 
the promotion is Jan. 9. "We had a 
promotion based on a cost structure 
we will be unable to support at the 
end of that period." he says. 

"Our disappointment is that we 
will be unable to meet the demand," 
says Harris of the one dark spot in 
the "25/25" effort. Harris, who has 
grumbled over the apparent reluc- 
tance of video specialty stores to 
sell product rather than rent it, now 
perceives a definite groundswell to- 
wards sell-through. 

"It's no longer a question of 
when; it's a question of how," he 
says, noting that surveys by his 
firm show the traditional home vid- 
eo salt rental ratio shifting from 



90/ 10 to 80/20 in recent months. 

Dealers are beginning to realize. 
Harris says, that profits can be 
quicker anil better through sale of 
product than through rental. He 
also points out that although Para- 
mount still has received little low- 
priced support from other suppliers, 
things aren't as lonely as they used 
to be. 

Although Harris didn't mention 
specifics, Warner's $29.95 "Purple 
Rain" has been credited with adding 
considerable impetus to this year's 
record-setting home video season. 

Distributors and retailers say 
"Raiders Of The Lost Ark" is the 
strongest "25/25" title, with 
"Flashdance" following, then "48 
Hrs.," "An Officer And A Gentle- 
man." and the rest of the titles in a 
regular march. 



after that market the same way we 
approach turntables." says Fos- 
chino. alluding to the company's 
dominant market share in the latter 
category. Technics, too, is airing 
spots on MTV; a promotion with the 
cable music channel also revolves 
around the "MTV/Technics Media 
Room," a lavish home entertain- 
ment system being offered in a 
viewer giveaway promotion. 

RANDOM BITS: Dave Gru«in and 
Larry Rosen of GRP Record* 

backed up their conversion to digital 
audio with a virtually label-wide 
switch to true digital sessions. 
Thus, it's logical that the New York- 
based indie has just shipped its first 
limited edition digital sampler CD. 
apparently the first volume in a 
planned series. Included are perfor- 
mances by Grusin. Kevin Eubanks. 
Dave Valentin. Special EFX. Ger- 
ry Mulligan and the Glenn Miller 
Orchestra— the bulk of the label's 
current roster, in fact. There's little 
need to worry about GRP's ability 
to fill a sequel, since the label is now 
issuing every new album on 
CD . . . Mobile Fidelity is offering a 
lavish double-CD package on a cut- 
out—a Buddah live set from the 
early 70s featuring B.B. King, Ed- 
die "Cleanhead" Vinson, Jay 
McShann. Clarence "Galemouth" 
Brown and others, all in good form. 
"The Blues— A Real Summit Meet 
ing" was a welcome surprise when 
the audiophile label first revived it 
in half-speed LP form, and its re- 
turn as a Compact Disc set is like- 
wise good news, proving that good 
analog material can yield worthy 
CD fare, especially when the perfor- 
mances are ones in danger of being 
overlooked entirely. 



NOTAS 

(Continued from page tti) 

Until then the flamenco guitarist 
was a part of the ensemble, the cuo- 
dro. and was usually overshadowed 
by the singers and dancers. 

Montoya demonstrated that the 
haunting music of cante jondo 
played on a single guitar was com- 
manding enough to grab the pub- 
lic's attention, even at major concert 
halls. And he also focused attention 
on the quickfire guitar style of a vir- 
tuoso like himself and of the great 
guitarists who followed in his wake. 



In 1966. Montoya took the flamen- 
co genre to unexpected places when 
he premiered his "Suite Flamenca." 
a rare written flamenco composi- 
tion, with the St. Louis Symphonj 
Orchestra. 

Last month the 91-year-old Mon- 
toya, who resides in New York City, 
brought his guitar and his remark- 
able lightning fingers to the Carne- 
gie Hall stage, to perform, once 
more, the art form he helped earn 
the prestige of the concert hall. 
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STORES' YULE 

(Continued from paye If 

"The Manilow is bigger than I 
ever believed possible," says Jeff 
Louden at Minneapolis' Record 
Shop. "It fills a void: the 30-plus. 
heavily female demographic that's 
always overlooked." With "Lush 
Life," Louden cites his own parents' 
interest in Ronstadt's "What's 
New" as a source of his own high 
hopes. 

"They're in their 50s," he says. 
"When the first album came out, 
they were only mildly interested un- 
til the singles started to get action. 
Then they asked me about it. 
They've already determined they'll 
buy the next Ronstadt. This is great 
product for the occasional shopper 
who always comes in during Christ- 
mas." 

Yet to come this year is Foreign- 
er's "Agent Provocateur," but re- 
tailers are confident that the com- 
paratively late Dec. 10 street date 
won't hurt the $9.98 release. "We 
took into account how late it's arriv- 
ing," says Cathy Schaaf at Budget 
Records & Tapes' Denver ware- 
house. 

Record Bar's Hunter also ordered 
heavy, betting that the album's first 
single will be able to work its way 
onto radio playlists before the 
Christmas lockup. A discount on his 
opening order — the now almost 
obligatory sugar-coating on a $9.98 
price tag— didn't hurt, and neither 
did an ad support package. 

On late arriving Christmas re- 
leases in general, Budget's Schaaf 
notes there was "a lot of advance 
hype on them. Now they're arriving 
and we're in the middle of our big 
push," indicating more enthusiasm 
for them than usual. 

Other releases on which Schaaf is 
high include "Valotte" by Julian 
Lennon and "Volume One" by the 
Honeydrippers. "The Don Henley 
did better than expected in advance 
orders from the stores," she adds. 

Up in New England, David Alex- 
ander of Strawberries duly echoes 
that "Madonna is a killer," but adds 
that the chain is also doing strong 
business on Deep Purple — which de- 
buts on Billboards Top 200 at «44— 
and Chaka Khan. "We're also start- 
ing to get a strong response to the 
Philip Bailey as a result of the sin- 
gle," he says. Still going strong are 



IT'S NEVER 
TOO LATE FOR 

Express- A-G'tt 



List minute gift giving comes ot age 
through Express-A-Gm OrrJer by 1 PM 
totfty «nd your girt can arrive anywhere 
in 1 to 5 days, the choice is yours 
And what great gifts they an) 

12 Long Stem Colorado 

Rom*. Delivered next day 

Champagne and Roe*. 

A bottle of Champagne 
accompanied by a beautiful silk rose 

Champagne and Chocolate Kisses 

A bottle otChampagne with chocolate 
hisses lor the one you love 

IS" Teddy Bear, with a 
personalized Teddy Gram 




■till to c hoe it Irom 

Cheer up someone tomorrow 
Order one ot these gins today 

To order call, toll-tree. 
1-BOO-CHEERUP. (1-800-243-3787) 

£xprggs- 4-Q/fj 
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Tina Turner and Prince, with Alex- Similarly, while most buyers ex- blockbusters. Harmony House is delighted with 
ander expecting further sales for pect to see either Madonna or "We've never had a Bruce Spring- the sales for hometown heroine Ma- 
the later as a result of the "Purple Duran Duran carry off the roses steen record sell this strong and this donna, but adds. "The whole Prince 
Rain" home video release and Christmas morning, they are not long before," says Camelot's Gar- catalog is sustaining, and Spring- 
Prince's current tour. finished with already established rett. In Detroit, Lloyd Welch of steen is still very hot." 



This announcement is neither an otter to sell nor a solicitation of an oiler to buy anv ot 
these secuniies The offerinR is made only by the Prospectus 



New Issue 



1,200,000 Shares 



Lieberman Enterprises Incorporated 



Common Stock 



Price $15 Per Share 



Copies ot the Prospectus may he obtained in any State in which this announcement 
is circulated trom only such ot the Underwriters, inc lotting the undersigned, 
as may lawfully otter these securities in such State 
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Military Purchases Increase INSID 



*84 Recorded Product Sales Up 8% 




BY JOHN SIPPEL 



LOS ANGELES Purchase of pre- 
recorded music by U.S. Army and 
Air Force personnel at military ex- 
changes is expected to rise about 
8% to $71.7 million during 1984, 
compared to 1983's $66.2 million in 
sales. 

The figure for 1984 gross pur- 
chases is projected by Bob Paterick. 
manager of the audio and video 
software distribution center in For- 
est Park, Ga. 

The Fort Gillem-based world dis- 
tribution center projects total pur- 
chases of $78 million from its mas- 
sive warehouse, with the additional 
$6.3 million accounted for by prere- 
corded videocassette purchases by 
GIs in military stores. 

The remainder of the purchases 
projected by configuration for 1984 
are as follows: LPs, $39 million or 
50%; cassettes, $31.2 million or 
40%; Compact Disc, $1.56 million or 
2%; and prerecorded video, 8%. 

The current year was the first in 



which the Atlanta suburban facility 
shipped CDs. At present, Paterick 
says, approximately 150 of the larg- 
er base exchanges (Air Force) and 
post exchanges (Army) are carry- 
ing the laser disks. He anticipates 
adding 300 more stores by the end 
of 1985. The center serves 700 mili- 
tary exchanges, 300 of which are do- 
mestic. 

The 1983 sales figures, compiled 
by Paterick and buyer Pete Clen- 
denon, totalled $73,563,000, with 
LPs accounting for $40,459,650 or 
55% of the total; cassettes, 
$25,747,050 or 35%; and video soft- 
ware, $7,356,300 or 10%. 

Clendenon expects cassettes to 
rise even more sharply in 1985, part- 
ly because the center is introducing 
a new fixture worldwide which en- 
ables the installation to handle 40% 
more product in the same space. In 
addition, the center is eliminating 
the retrievable Soma spaghetti box 
holder and switching to a clear plas- 
tic take-home container. 



Cross-Promotion Targets 
'Hip Hop' Book, Record 



BY FRED GOODMAN 
NEW YORK Urban street culture 
is coming in for its share of cross- 
marketing, as St. Martin's Press 
and Tommy Boy Records get to- 
gether on a like-packaged book and 
record entitled "Hip Hop." The 
soon-to-be-released album was the 
suggestion of author Steve Hager 
and is culled from a discography in- 
cluded in his St. Martin's book, also 
called "Hip Hop." 

Hager recalls having read Alan 
Betrock's "The Girl Groups" and 
being frustrated. "He talked about 

RCA Tape Duping 
Relocation Going 
According to Plan 

NEW YORK RCA Records' trans- 
fer of the greater part of its cas- 
sette duplication operation from In- 
dianapolis to Weaverville, N.C. is 
proceeding on schedule and accord- 
ing to plan. The new facility has in- 
stalled one line of duplicating equip- 
ment from ElectroSound Group and 
has already begun to duplicate 
product, according to RCA vice 
president for communications Rob- 
bin Ahrold. 

"Over the next several months, 
we'll be phasing down the Indianap- 
olis facility and phasing up Weaver- 
ville," says Ahrold. "We hope to 
have the transition completed by 
the first quarter of 1985." 

Ahrold says the Indianapolis 
"phase-down" has already meant 
some layoffs of RCA personnel 
there, but stresses that retraining 
and out-placement assistance will 
curb the toll by allowing workers to 
be reassigned to other areas within 
RCA, or with other firms. The city 
of Indianapolis is also pitching in, 
says Ahrold, via the establishment 
of special assistance programs 
through the mayor's office and oth- 
er city agencies. stevkn dupuw 



records I didn't have, and when I 
was reading the book I didn't know 
where to find them," says Hager. 
"Then about six months later an al- 
bum with a lot of the tracks and lin- 
er notes by Betrock came out When 
I saw the LP. 1 thought, 'Wow, here 
it is.' " 

Later, when Hager was writing a 
screen treatment for what was to 
become "Beat Street," he compiled 
a list of what he felt were seminal 
hip-hop tracks to be included in the 
film. But the tracks, most very hard 
to find, were never used. 

"I was disappointed," says 
Hager. "So when I started the book, 
I wanted to do a companion album. 
But you're talking about songs no- 
body could get. I went to Tommy 
Silverman at Tommy Boy and told 
him what I was looking for, and he 
wanted to do it." 

The collection, slated for January- 
release, features six early hip-hop 
tracks: "Listen To Me" by Baby 
Huey & the Babysitters. "Apache" 
by the Incredible Bongo Band. 
"Scorpio" by Dennis Coffey & the 
Detroit Guitar Band. "Funky Music 
Is The Thing" by the Dynamic Cor- 
vettes, "Dance To The Drummer's 
Beat" by Herman Kelly & Life and 
"Jam On The Groove" by Ralph 
Mac Donald. 

Assembling the collection was 
made particularly difficult because 
virtually all of the original labels 
are out of business. Rick Dutka, 
general counsel for Tommy Boy, 
says a lot of the recordings have 
passed through different hands. 

The collection will also feature 
what Dutka terms "an historic mas- 
ter mix" of the tracks that takes 
hip-hop from its origin to the pre- 
sent The mix is being prepared by 
Tommy Boy mix contest winners 
Double Dee and Steinski, and DJ 
Whiz Kid. 

Inserts in the book and record 
each advertise the other package, 
and although Tommy Boy would 
like to further exploit cross-mer- 
chandising possibilities, plans are 
very tentative. 



PRINCE'S $29.95 "Purple Rain" videocassette has 
primed the Christmas pump for the industry. Nation- 
wide, the movie was out of stock in less than 48 hours, 
despite substantial initial buy-ins. With momentum ex- 
pected to sustain, industry retailers expected a solid 
kickoff Thanksgiving weekend for the strategic holiday 
season. 

GRAPEVINE HAS MCA Records president Irving 

A it p IT moving to Geffen Records in a similar post soon, 
with the recurrent rumor of Motown's Jay Lasker mov- 
ing over to Universal City as replacement Azoff s Bos- 
well, Larry Soltera, says it's the first they've heard of 
the development, and Lasker says he and his big Ha- 
vana cigar aren't moving because "I've got the greatest 
boas ever. Berry Gordy." . . . JCI Records' sales chief 
Jack Bernstein is also reported moving, but he ain't tal- 
kin' either. 

TeLARC CDS at $9.98 per? That's what Laury's is 

asking for 23 Telarc titles in reasonable depth secured, 
it's believed, from Sony at distress prices. The records 
were leftovers from the promotion Sony mounted early 
in 1983 to provide some software titles for sale with CD 
players marketed through hardware dealers. It's under- 
stood that Musicland also picked up some of the Telarc 
titles from Sony. 

INDUSTRYITE/POLIT1CO Mike Curb is undecided 
about his next career move. Curb, who held the pivotal 
post of finance chairman of the Republican national 
committee during the Reagan success, is mulling oppor- 
tunities within and outside the record biz. He'll be 39 
this week . . . There's still some heart in the industry. 
Rodney Crowell and Warner Bros. Records execs dif- 
fered over the thrust of his latest album. Word is that 
Crowell. who wanted out has been given his release. 

BuENO! BUENO! BUENO! Coors beer, which has al- 
located upwards of $400 million to the Latin community, 
is sponsoring concert tours by such Hispanic heavies as 
Roberto Carlos. Jose Jose. Jose Luis "El Puma" Ro- 
driguez and Juan Gabriel, with dates to be set by 
Frank Solis and Al Perez . . . Brazilian ace Carlos, by 
the way, is the latest to sign with the William Morris 
Agency, which now dominates the Latin talent mart 
through the efforts of Jorge Pinos. 

TRACK STILL having difficulty contacting Mike 
Goldwasser, but word from the Atlanta market has him 
opening a kind of cooperative buying agency, represent- 
ing a group of industry firms in that area . . . John Farr 
of Target/Jetco, the in-house rack for the Target stores 
record/tape departments, has grabbed one-time Came- 
lot video games/accessories buying chief Dwight 
Montjar to replace veteran Cindy Wallace, who leaves 
her overseership of that sector to join Target's person- 
nel sector . . . Nobody's talking, but Sam Passamano 
Sr., a three-decade Decca/MCA Records marketing 
exec, hasn't had his contract renewed. Pasamano was 
father of MCA's perennial oldies reissues catalog. 



DoN'T BE SURPRISED if manager Bill Aucoin inks 
Sweetheart, the I. A rockers. Kenny Kerner, who in- 
troduced Aucoin to Kiss and Virgin, is the guiding light 
behind Sweetheart, which spotlights singer Daniel 
Wolfington and guitarist Shawn Summer* . . . Don 
Macmillan, who doubles between his Hollywood press- 
ing plant and his label, Macola Records, has picked up 
distribution for the "Night Of The Comet" soundtrack. 
Flick features music by the Revolvers. Chris Farren & 
Amy Holland, John Thompson. Stallion. Diana 
Dewitt. Thom Pace and Skip Adams . . . Sick Call: 
Track sorry to report former Capitol exec and Bill- 
board staffer Dave Dexter headed back to St Joseph's 
Hospital, Burbank, for more examinations. Glad to hear 
that Pat Corno, wife of Atlantic Midwest rep Ron, is 
recovering at St John's Mercy Hospital, St Louis, fol- 
lowing an auto accident. 

Watch FOR announcements on a number of Nash- 
ville moves. At Combine Music. VP Johnny MacRac 
leaves for his own Hide-A-Bone Music ( ASCAP); gen- 
eral manager Al Cooley joins Screen Gems-EMI there 
in a still-untitled post and writer Bob Morrison seta up 
Bob Morrison Music ( ASCAP). At RCA. Jack Weston 
replaces Bob Heatherly as national country promo di- 
rector; Richard Page takes charge of artist develop- 
ment; Tim McFadden joins as manager of product de- 
velopment, and staff producer Norro Wilson resigns to 
go indie. At Warner Bros. Records, national promo 
chief Bruce Adelman transfers to the LA. office, with 
indie promo rep Bob Saporiti coming in to work with 
VP Nick Hunter. 

JaY LANDERS MUSIC just inked producer Chuck 
Plotkin, the Springsteen, Midler and Dylan session 
advisor . . . Grady Harrell. who bows on Dick Griffey's 
Constellation label through MCA distribution, is the 
son of one of the women who warbled years ago with 
the Friends of Distinction . . . Managers Ned Shank- 
man and Ron DeBlasio headline the California Copy- 
right Conference dinner Tuesday (27) at the Sports- 
men's Lodge, North Hollywood. For reservations, call 
(818) 980-3357. 

UNIVERSAL PICTURES is re re leasing "The Glenn 
Miller Story," the 1954 feature starring James Stewart 
and June Allyson, with a twist a newly restored stereo 
soundtrack originally etched for the film biography, but 
then pulled before release because of the high cost oi 
equipping theatres for playback. It would have been th 
first stereo movie. Happily, the studio, now high on re' 
sues after its success with its Alfred Hitchcock class: 
unearthed the original 35mm stereo film stock, feati 
ing Henry Mancini's first major film work, his a 
rangements of the Miller classics . . . Ted Turner's Ci 
ble Music Channel will reportedly offer jazz, via 
weekly hour-long slot, "The Jazz Show," slated to 
launch Jan. 6. ui<*4 b, joins sippel 



Radio Groups Look Into Drug Allegations 



BY BILL HOLLAND 



WASHINGTON The trade groups 
representing the nation's radio 
broadcasters, with some skepticism, 
have begun to investigate allega- 
tions that there was widespread on- 
site drug, payola and "paperola" ac- 
tivity by some independent record 
promoters who attended the first 
joint Radio Convention & Program- 
ming Conference (RCPC) hosted 
jointly by the National Assn. of 
Broadcasters (NAB) and the Na- 
tional Radio Broadcasters Assn. 
(NRBA) m Los Angeles in September. 

Both groups, as well as many 
RCPC attendees, have said they 
knew of no such activity on the part 
of independent record promoters 
contacting program directors in the 
Biltmore Hotel. Both have pledged, 
however, to conduct inquiries into 
the charges. 

Calling the allegations "upset- 
ting." both the NAB and the NRBA 



are conducting random-sample tele- 
phone calls to attendees. "We just 
want to call and ask people if they 
heard or saw any of this go on," 
says NRBA executive vice presi- 
dent Peter Ferrara. "We simply 
want anecdotal material — it's not a 
witch hunt We don't want names. 
We just want information which 
could help us ensure that if this did 
happen, it won't happen again." 

"Sure it's upsetting." says NAB 
senior vice president and general 
counsel Jeff Baumann. "It's the 
first we've heard of anything like 
this. And anything that would tar- 
nish the convention is something we 
want to investigate and clear up." 
Baumann says that the NAB has 
not yet disclosed any such evidence, 
and that the organization is in the 
process of setting up "a methodolo- 
gy" to best contact attendees. 

The allegations stem from two 
unnamed programmers who in- 
formed the editor of Radio News, a 



biweekly newsletter published by 
Phillips Publishing, of the charges 
The editor, Carol Summer, says that 
"the promoters approached specific 
people and stations. It was not an 
isolated occurrence." 

The NRBA's Ferrera adds that 
while he does not question the edi- 
tor's "credibility or her sources, it 
seems unlikely that with almost 
5.000 people in [totalj attendance, 
we wouldn't have heard something 
like this if it happened in more than 
an isolated instance." 

The charges haven't helped the 
uneasy alliance between the two or- 
ganizations, nor their symbiotic re- 
lationship with the record industry. 
There already have been sugges- 
tions from the NAB that if the 
NRBA had not announced an open 
invitation to the record industry to 
attend, the problem might not have 
occurred. 
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